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ORGANIZATION 


It’s little wonder that the Webster 
Franchise is the talk of indepen- 

STANDARD- 

IZATION OF 

PRODUCTS 


dent stationers—for when these 
three > > > Organization, Stand- 
ardization of complete line of 
Products,and a PLUS-Value-Sales 
PLAN > > > get together and 
mesh smoothly, nothing can stop 
them from making the Dealer's 
Franchise a possession that is 
truly prized. 


How well Webster dealers 
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§ OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Itscompre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agent efor the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
‘argest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 
equipment. 


{ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year,$2.00;two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 
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by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


> 


§{ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
theindustry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
€ 


fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


{ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 

ageis enclosed by thesender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 


{ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


q “Office Appliances” is reg- 
istered in the United States 


Patent Office, Washington, 
D.C. 


{ COPYRIGHT. Contents 
covered by Copyright, 1930, 
by The Office Appliance 
Company. 
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These advertisements present the products of 
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Automatic File & Index Co.129 Stewart. BR. A.. & Co...... 180 
Benison Mfg. Co. : 166 Desk Calendars 
Cole Steel Equipt. Co. . ..199 Defiance Sales Corp. seen 
Currier Mfg. Co. . ..189 Desk File Racks 
Diemer, John F., Co. : 197 Automatic File & Index Co.129 
Globe-Wernicke Co., The... 83 Impr. File & Rack Co......212 
Imperial Methods Co 17: Desk Pads, Blotter 
Macey Co., The 104 Boorum & Pease Co. ......216 
Pressteel Engineer. Corp . 1623 Fox, Geo. E.. & Co...... . 
For the benefit of the subscribers the lines 
advertised are here classified. Many of the 
requirements of the modern business office are 
represented. Should subscribers be interested 
in any article of office equipment not listed 
here, they are cordially invited to communi- 
cate with the service bureau, through which the 
information will be promptly and cheerfully 
furnished by letter, without obligation. 
Sainhere & Oey . oo ics cies 174 Sainberg & Co. ....... 17 
Shaw-Walker Co. ......... 108 Sum Buuver Oo. ...2o2 cece 98 


Wagemaker Co., The .168 

Weis Mfg. Co.99, 100, 101, 102 

Yawman and Erbe ........ 147 
Cash Boxes 

Ast Geeed Ge... BOO. 606 cocker 208 

Cole Steel Equipment Co. ..199 
Cash Registers 


Nat'l Cash Register Co., The.120 
Casters, Shoes, Etc. 

Sarr 126 

Sun Rubber Co. .......... 98 
Chair Irons 

Collier-Keyworth Co. ...... 165 
Chair Mats 

SY OD iid a ni 74 
Chair Pads and Cushions 

Economy Products Corp... .212 

Fox, Geo. E.. & Co.. stew ae 

a ees Gs. 4 ve eV eweas 74 

Sainberg & Co. .. ee 

ae Bee GE. cece asees 98 
Chairs 

Aluminum Co. of Am. .137, 38 

Colonial Chair Co. .. ss 

Crocker Chair Co. ........191 

Peas Gs won eee es ae 141 

General Fireproofing Co. . 91 

Gunlocke, Chair Co. .182 


High Point Bend. & Ch. Co.178 


Jasper Chair Co. ..... . 166 
Milwaukee Chair Co....... 7 

Newark Chair Co. ........ 205 
New Indiana Chair Co..... 72 
Pierce, S. K., & Son....... 199 
SN ME no kn mie bee eke ene 146 
Sturgis Posture Chair Co. . .203 


Fg a Metal Furniture Co.172 
Vanderbilt Mfg. Co. ...... 87 

Wark-Beacon Steel Furn. Co.189 
Check Protectors & Writers Mfrs. 

Hall-Welter Co. - oan 

Nat'l Cash Register Co..... 120 

Safe-Guard Corp. 

Todd Co. 
Check Protectors and Writers, U sed 

Reliable Tw. & A. M. . 213 
Check Signing CEN 

Nat'l Cash Register Co.....120 
Check Sorters 

Kohlhaas Co., The ........ 195 
Checks, Stamped Metal 

Meyer & Wenthe ......... 207 

Stewart, R. A., & Co .180 
Clips, Paper (See Paper Clips) 
Coin Bags, Trays and W rappers 

Art Steel Co... Inc......... 208 

Downey, The C. L., Co..... 213 
Copyholders 


American Clip Co ..155,. 56 
American Electric Co...... 193 
MGure BER. CO. 6.6 an csen 208 


Copying Devices and Supplies 

awman and Erbe Mie. Co.147 

Costumers 
Globe-Wernicke Co. 


Superior Office Spec. Co... .194 
Desk Pads, Glass 
Fox, Geo. E.., 
i 2 Kk Oe 7 
Ravenswood Off. Spec. Co. .210 
Sainberg & Co. 174 
Desk Pads, Linoleum 
Fox, Geo. E., & Co. 
Polar Mfg. Co. 
Ravenswood Off. Spec. Co. .210 
Sainberg & Co. 174 
Superior Office Spec. Co... .194 
Wagemaker Co. 
Desk Pending-Letters Holders 
American Clip Co. ..... 155, 56 
Desk Signs and Tablets 
Davenport-Taylor Mfg. Co. .198 
Desk Trays 
American Electric Co. 
Art Steel Co., Inc. ; 
Automatic File & Index Co. 129 
Berger Mfg. Co. 123, 2 
Cole Steel Equipment Co. . .199 
Fox, & Co 82 
General Fireproofing CS.cs. 
8 


Globe-Wernicke Co. ....... 3 
Imperial Methods Co. ..... 173 
Jamestown Metal Desk Co.. 96 
Benen Ge... TMS ovgcserese 104 
Metal Office Furn. Co...... 88 
Gotebers & OO. .cvcscccess 17 


4 

Weis Mfg. Co. ‘99. ‘100, 101, 102 

Worcester Wire Novelty Co .207 
Desk Work Distributors 

Automatic File & Index Co. .129 


Bristow, Stanley R. ....... 206 
Currier Mfg. Co. ...... 189 
Fox, Geo. E.. & Co........ &2 
Globe-Wernic _ Co. — | 
Horn, W. C.. Bro. & Co... .211 
Kohlhaas Co., The ........195 
Lyon Metal Products ...... 125 
Sainberg & Co. ......... okt 

Superior Office Spec. Co... .194 

Desks 
Aloe Dak GM. « 6 0ke< 0 n208 110 


Art Metal Construction Co. .158 
Automatic File & Index Co.129 
Bentley & Garwig Furn. Co.184 
Berger Mfg. Co. .......122. 23 
Clemetsen Co., 


eeegeoneseeewes s 
Corry-Jamestown Nie Rex. "ei 
Englewood Desk Co. 17 


Evansville Desk Co. ....... 165 
General Fireproofing Co.... 91 
Globe-Wernicke Co. ....... 83 
Gunn Furniture Co. ; . 205 
Hoosier Desk Co. ......... 108 
Imperial Desk Co. ... aie 
Imperial Furniture | ee 170 
Indiana Desk Co. ......... 7 


Invincible Metal Furn. Co. .144 


Jamestown net. Desk Co. 
Jasper Desk C 
Jasper Office Pecuituse Co. .186 


Leopold Co., The ......... 95 
Macey Co..,  ” 7 eeerese.: 104 
Metal Office Furn. Co. .... 88 
Myrtle Desk Co. .......:0. 111 
Orpin Desk Co. ........... 198 
Quigley Furniture Co. . 190 
Shaw-Walker Co. ......... 108 
Steel Equipment Corp. ....115 
Steel Fixture Mfg. Co...... 217 
Tell City Desk Co. ...... 182 


Van Dorn Metal Furn. .122, 2% 

Wagemaker Co. 

Weis Mfg. Co. 99, 100, 101, 102 

Western Furn. Co 

Yawman and Erbe Mfg. Co.147 
Dictation Machines 

Dictaphone Sales Corp..... 113 
Directory 

Davenport-Taylor Mfg. Co. .198 
Display Fixtures 


Adjustit Display Spec. Co. . . 208 
All-Steel-Equip Co. .......139 
Berger Mig. Co. ...... 1232, 23 
Onken, The Oscar. ey 6 tao 211 
Orthwine Mfg. Co. ........ 208 
Tyler Sales ture OO, o«c.eee 
Drinking nee vunee 
Orthwine Mfg. Co. ....... 208 
a Machines 
Amer. Multigraph Sales Co.21/ 
Canode Ink Off. Supp. Co. 159 
ee are 6: 
Heyer Duplicator Ls. «a aves 176 
Mimeograph, The ......... 6: 
Multigraph, The .......... 21) 
Reiner’s Rotaprint, Inc... . . tt 


Safe-Guard Corp. 
Duplicat. Machines, Used, Reiult 
imeo Serv. Bureau....... 215 
ey pF - wie Supplies 
anode Ink be. Gilles @ a0 159 


Dick, A. B., = ts eee ean ae 6: 

Heyer Duplicator ee 176 

Illinois Paper Co. ........ 187 

Shallcross Co., The .......193 
Envelopes 

Bushnell, Alvah, Co. ...... 131 

Diemer, John F., Co. ...... 197 


Globe-Wernicke Co. 83 

Nat'l FiberstoK Envelope Co.177 

Gay Park Envelope Co. 105 

a Envelope Co, ........ 211 
Envelopes, Celluloid 


Oa nb cv b's 64's 0480 211 
Envelope Sealers 

SE ee Os. a0 0 oan ce's’ 18" 

Office Appliance Co., The. . .201 

Eradicators, Ink 

Collins, H. H., Ink Erad. Co. 234 

Ink-Out Mfg. BRASS. d ourete 210 
Eradicators Mie + Fluid) 

Ink-Out Mig. Co.......... 210 
Erasers inch: 


board) 

N. Y. Silicate Book Slate Co.214 
Erasers (Chemical) 

Collins, H. H., Ink Erad. Co. 214 

Ink-Out Mfg. Co 210 
Erasers (Rubber) 

SES Se i. 0.6: 2 6a 0 es on 182 

Auto. Pencil Sperpe ner Co. 2 

Faber. A. W., In 16 

Roberts, Weldon, “Rub ber Co. 162 
Exhibitions 


Leipsig Trade Pair ........ 203 
Nat'l Business Show Co... .116 
mapenee Books 
“ach Publishing Co. ..... 210 
Defiance Sales Corp. ...... 194 
Harvey, Fred W., Co....... 215 


Eyelets and Eyelet Fasteners 
Sibley, Edw. L., Mfg. Co...145 
File Boxes, i Corrug. 


Bankers Box Co, ......... 

PE GS. wees ncccsvess 188 
File Benen, Metal 

Dat DOR GR ws cesccseyes 208 


Automatic File & Index Co.129 
Cole Steel a ow... «3 
Currier Mfg. 
Pressteel Baginesr. Corp... . .152 
Rock well-Barnes Co. 170 

Filing Cabinets, Metal 


All-Steel-Equip Co. ....... 39 
Art Metal Construction Co. .158 
Ast Geeel- GO. owes vse grees 208 


Aurora Metal Cabinet Co. ..163 
Automatic File & Index Co.129 
Bentson Mfg. Co. 166 
Berger Mfg. Co 
Columbia Steel Equip. Co. 
PEPE FPR ree 64. 5. 6. 7, 8 
Corry-Jamestown Mfg. Corp. 81 
General Fireproofing Co.... 91 
Globe-Wernicke Co. 
Imperial Steel Cabinet Co. . .190 
Invincible Metal Furn. Co. .144 
Jamestown ey Desk Co... 96 


ees Ge, Bee 6 ogsecsccs 104 
Metal. Office Pern. ss nace 88 
Pressteel Engineer. Corp. - 152 
Shaw-Walker Co. ......... 108 
Steel Equipment Corp...... 115 
Steel Fixture Mfg. Co...... 217 
Terrell’s Equipment Co... ..134 
Van Dorn Metal Furn. .122, 23 


Yawman and Erbe Mfg. Co.147 
Filing Cabinets, Wood 


Auto. File & Index Co..... 129 
Globe-Wernicke Co. ....... 3 
Imperial Methods Co....... 173 
OO Gn, Bie s cc cceseen 104 
Shaw-Walker Co. ......... 108 
wees occ aah e 168 
Weis Mfg. Co.99, 100, 101, 102 


Yawman and Erbe Mfg. Co.147 











6 


vies 5 Seoes 


G. J.. Co 214 
pro Clip Co 155, 56 
Automatic File & Index Co.1729 
Balto. Index Mfg. Co .-312 
Bushnell, Alvah Co 131 
Dunleavy Co.. The 194 
General Fireproofing Co 91 
Globe-Wernicke Co &3 


Guide System & Supply Co..1 
Imperial Methods Co 1 
Invincible Metal Furn. Co. .1 
Macey Co., The 1 
Nat'l FiberstoK Envelope Co.17 
1 
1 
1 


Oxford Filing Supply Co 
uality Park Env. Co 
ockwell-Barnes Co ( 

Simonson, R. A., Co 204 

Steel Equipment Corp 

Wabash Cabinet Co AG 


Warshaw Mfg. Co.. Inc.178, 186 
Weis Mfg. Co.99, 100. 101, 102 
Yawman and Erbe Mig. Co.147 


Finger Pads, Rubber 
Sun Rubber Co 9s 
Fountain Pen Engraving Machines 


Simplex Gold Stpg. Pres« Co.181 
Fountain Pens 

Sheaffer, W. A.. Pen Co.118,. 19 
Fountain Pen-Pencil (Combined) 

Sheaffer. W. A.. Pen Co.118, 19 
Furniture Bumpers 

Polar Mfg. Co. ..... 74 

Sun Rubber Co. . Os 


Furniture Handling Service 
Metropolitan Furn. Serv 211 
Furniture Polish 
Globe-Wernicke Co RS 
Van Dorn Metal Furn..1°72. 23 
Gold Stamping 
Aigner, G. J.. Co 214 
Gold Stamping Presses 
Simplex Gold Stp¢g 
Gummed Cloth 
Aigner, G. J.. Co 
Gummed Cloth Rings 
Warshaw Mfg. Co., Inc.178. 18€ 
Index Card Signals 


Press Co.181 


214 


Cook. H. C., Co 181 
Graff, George B.. Co 85 
Macey Co., The 104 
Moore Push-Pin Co 196 
Index Tabs 
Aigner. G. J.. Co "14 
Auto. File & Index Co 1°9 
Balto. Index Mfg. Co 21° 
Guide System & Supply Co.174 
Simonson, R. A.. & Co 2090 
Warshaw Mfg. Co.. Inc.178, 186 


Inks, Adhesives, Ete. 
Canode Ink & Office Sup. Co.159 
General Eclipse Co 206 
Higgins, Chas. M.. & ( 18S 
Luther Ink & Stamp Pad Co 185 > 


Penene Corp 79 

Sanford Mfg. Co 178 
Inkstands 

Atias Stationery Corp 181 

General Eclipse Co 200 

Sengbusch 8-C Inkstand Co.148 


Labels, Law Books and Number 
Aigner, G. J., Co "14 


Lamps 
Faries Mfg. Co 198 
Silvergio Lamps. Inc 182 
Lead for Mechanical Pencils 
Faber, A. W., Ine 167 
Sheaffer. W. A.. Pen Co.118, 19 
Leather Goods 
Nat'l Brief Case Mfg. Co 197 


Leather Upholstered Furniture 
Gunlocke, W. H.. Chair Co. . 18% 
Vanderbilt Mfg. Co 87 

Leathers, Upholstering 


Lackawanna Leather Co 217 
Letter Distributors 
Bristow, Stanley R 206 
Globe-Wernicke Co &3 
Imperial Methods Co. . 17: 
Kohlhaas Co., The 195 
Letter Trays 
(See Desk Trays) 
Letterheads 
American Embossing Co 185 


Lettering and Show Card Pens 


Bridgeport Pen Co 202 
Library Equipment 
General Fireproofing Co 91 
Globe-Wernicke Co RS 
Linoleum Desk Tops 
Fox, Geo. E.. & Co &°? 
Polar Mfg. Co. : 74 
Sainberg & Co 174 
Wagemaker Co. . 168 
Lockers and Storage Cabinets 
All-Steel-Equip Co 
Art Metal Construction Co..158 
Art Steel Co 208 
Aurora Metal Cabinet Co 163 
Automatic File & Index Co.1°9 
Berger Mfg. Co. 133, 23 
Corry-Jamestown Mfg. Corp. 81 
General Fireproofing Co 91 
Globe-Wernicke Co &3 
Invincible Metal Furn. Co. .144 
Lyon Metal Products. In 125 
Macey Co., The . 104 
Quigley Furniture Co . 190 
Steel Equipment Corp 115 
Terrell's Equipment Co 134 
Van Dorn Metal Furn. .122, 23 
Yawman and Erbe Mfg. Co. 147 
Loose Leaf Books and Systems 
Accounting Devices Co .149 
Boorum & Pease Co 216 
Endlok Parts Co., In -213 
F-B Mfg. Co .178 
Grand Rapids L L Binder Co.186 


ze sloyd, Ww. G.. Co 149 
Nat'l Blank Book Co. .103 
Sheppard, The C. E. Co. .160 


Stationers L. L. Co 43 
Loose Leaf Covers, Emb. & Decor. 
Aigner, G. J.., 
Loose Leaf FY Celluloid 
Markilo Co. . . aoe 
Loose Leaf Metals 


Carpenter. E. Mfg. Co. .215 

Endlok Parts A Ine. 213 

Loose Leaf Metals Co 202 
Mail Distributors 

Bristow. Stanley R. 206 
Map Tacks 

Graff, George B., Co 185 

Moore Push-Pin Co 196 
Matched Office Suites 

Art Metal Construction Co. .158 

Clemetsen Co... The 161 


General Fireproofing Co 91 


Gunn Furniture Co 205 

Imperial Furniture Co 170 

Leopold Co., The ba) 

Macey Co., The 104 

Quigley Furniture Co 190 
Memorandum Books 

Boorum & Pease Co "16 

Rock well-Barnes Co 170 
Memorandum Devices 

Bristow, Stanley R 06 

Currier Mfg. Co. .. Is 

Fox. Geo. E.. & Co 8° 
Moisteners 

Argus Mfg. Co 18” 


Sengbusch S8-C Inkstand Co.148 
Numbering Machines 
American Number Mach. Co.136 


Bates Mfg. Co. 109 

Force, Wm. A., & Co. .. 4 

Roberts Num. Mach. Co 13 
Office Partitions and Railings 

Globe-Wernicke Co , gS 
Oil, Office Machine 

Clarotype Co 200 

Defiance Sales Corp 194 

Rockwell-Barnes Co 170 
Order Books, Duplicate, Tr'plieste 

Kalamazoo Stat'y Co 196 
Pads, Columnar 

Boorum & Pease Co "16 

Kalamazoo Stat'y Co 196 
Paintings, Etchings, Etc. 

Blum, Emery, Ine 198 
Paper 

ockwell-Barnes Co 170 

Weston. Byron Co 124 

Wrenn Paper Co 164 
Paper Clamps 

American Clip Co 155. 56 


Auto. Pencil Sharpener Co 37 
Esterbrook Pen Co. ; 
Paper Clips 


American Clip Co 155, 56 


Argus Mfg. Co 18” 
Cook, H. C., Co. . 181 
Graff, George B.. Co 185 


Jaclin Stat'y Co ea 77 


Rock well-Barnes Co 170 

Tip Top Mfg. Co "14 
Paper Fastening Machines 

Acme Staple Co 76 

Auto. Pencil Sharpener Co. .127 

Bump Paper Fastener Co 189 

Defiance Sales Corp 194 


Eveready Mfg. Co. of Boston.? 
Hoge Mfg. Co. . 1 
Hotchkiss Sales Co 1 
Parrot Speed Fastener Corp.1 
Sibley, Edw. L., Mfg. Co 1 
Paste 

(See Inks, Adhesives, Etc.) 
Pen and Pencil Clips 

Argus Mfg. Co. .... Ls” 

Defiance Sales Corp 
Pencil Sharpeners 


Auto. Pencil Sharpener Co. .1°7 

Graff, George B.. Co. 185 

Hunt. C. Howard, Pen Co 174 
Pencils, Cedar 

Faber, A. W., Inc 167 

Reliance Pencil Co .210 

Swan Pencil Co. 185 


Pencils, Thin Lead, Magazine 
Autopoint Co. .... see cee 


Listo Pencil Corp. oo eRe 
Miller Bree. Pen Co. .. .214 
Sheaffer, A., Pen Co.118, 19 
Pens, eee and Show Card 
Bridgeport Pen Co....... .202 
Esterbrook Pen Co. ..213 


Pens, Steel 


Esterbrook Pen Co. . 213 

Hunt, C. Howard, Pen Co. .174 

Miller Bros. Pen Co 214 

Turner & Harrison Pen Co. .210 
Picture Hooks 

Moore Push-Pin Co 196 
Pictures (Framed) 

Blum, Emery. Inc 198 
Pins and Pin Containers 

Defiance Sales Corp 194 

Oakville-American Pin Div .208 
Platens, Typewriter 

Amer. Writing Mach. Co 154 

Ames Supply Co. 135 


Postage Machines 
Nat'l Cash Register Co 1°0 
Postal Scales 


Hanson Scale Co. . 209 
Pelouze Mfg. Co. 197 
Triner Scale & Mfg. Co 193 
Publications 
Bridges, F. W., Ltd ‘ .219 
Buro-Bedarf-Rundschau 219 
DL «oo a0 0.008 ¢ a10it.4,0cae 218 
MOR WUTORE oc ccccses 218 


Punches 
American Clip Company.155,. 56 
Boorum & Pease Co.. 216 
Defiance Sales Corp. 194 
Globe-Wernicke Co. 83 
Push Pins 
Moore Push-Pin Co 196 
Representatives Wanted 
PL whteeseceee ees 187 
Ribbon Dispensing Machine 
Tybon Corp. .. on — 
Ribbons and Carbons 
Allen & Co. .. eS 
Buckeye Rib. & “Carb. Co. . .202 
Canode Ink & Off. Supp. Co.159 
Columbia R. & C. Mfg. Co. .11” 
Crown Ribbon & Carb. Co. .201 
Manifold Supplies Co. 90 
Bereta & VOEOe occ ccccccs 61 
Neidich Process Co Lt 
Old Town Rib. & Car. Co. .215 
Pacific Car. & Rib. Mfg. Co. 183 
Peerless Carb. & Rib. Co "11 
Phillips Rib. & Car. Co... .169 
Rochester Rib. & Carb. Co 211 
Rock well-Barnes Co 170 
Shallcross Co., The 193 
Storms, H. M., Co 216 
Tybon Corp. 209 
Union Ribbon & Carbon Co .208 
U. S. Typewr = Mfg. Co.213 
Webster, F. S., Co. apt 2 
Rubber Bands 
Faber, A. W. 167 
Rubber Stamps 
Meyer & Wenthe 207 
Stewart, R. A... & Co 180 
Safes 
Berger Mfg. Co 122. 23 
Diebold Safe & Lock Co 80 
General Fireproofing Co 91 
Globe-Wernicke Co 83 
Invincible Metal Furn. Co. .144 
Macey Co., The 104 
Meilink Steel Safe Co., The.215 
Steel Equipment Corp. . 115 
Van Dorn Metal Furn. .122, 23 
Yawman and Erbe Mfg. Co.147 
Safety Deposit Boxes 
General Fireproofing Co 91 
Invincible Metal Furn. Co. .144 
Scales 
Hanson Scale Co. 2090 
Pelouze Mig. Co 197 
Triner Scale & Mfg. Co 193 
Scrapbooks 
Horn, W. C., Bro. & Co 11 
Screens, Office 
Polar Mfg. Co. 74 
Sealing Wax 
Luther Ink & b $9 amp Pad Co.185 
Sanford Mfg. Co. 178 
Seals, Notary and Corporation 
Meyer & Wenthe eee 207 
Stewart, R. A., & Co 180 
Shelf Boxes 
All-Steel- -Equip Co 139 
Art Steel Co. ... 208 
Berger Mfg. Co. . i223. 23 
Diemer, John F., Co 197 
Globe-Wernicke Co ; : a3 
Lyon Metal Products, Inc 125 
Shelving 
All-Steel-Equip Co 139 
Art Steel Co bea’ 208 
Berger Mfg. Co. 132. 3 
General Fireproofing Co 91 
Globe-Wernicke Co. ‘ 83 
Invincible Metal Furn. Co. .144 
Lyon Metal Products, Inc 125 
Steel Equipment Corp 115 
Van Dorn Metal Furn. .122, 25 
Sign Markers 
Fulton Specialty Co. 712 
Hellesoe, Hans H. 206 
Signs 
Davenport-Taylor Mfg. Co. .198 
Slip Sheeters, Dupl. Machine 
edera Mail. Equipment Co. 89 
Sorting Devices 
Currier Mfg. Co. .. 189 
Kohlhaas Co. ..... 195 
- Pads 
Fulton Specialty Co 213 
Luther Ink & Stamp Pad Co.185 
Meyer & Wenthe .. alice a 
Munson Stamp Pad Co. 179 
Peerless Carb. & Ribbon Co.211 
Rockwell-Barnes Co. 170 
Stewart, . Co : 180 
Stands for Office Machines 
ee Ge, onc uas 70 
Searles Elec. Weld. Works 00 
Sherman-Manson Mfg. Co 04 
Toledo Metal Furn. Co. 72 
Stationery, Embossed, Engraved 
American Embossing Co 185 
Wiggins, John B., Co. 208 
Stationery Racks 
Imperial Methods Co 73 
Jamestown Met. Desk Co 96 
Ravenswood Off. Spec. Co. .210 
Stencils 
Meyer & Wenthe .. 207 
Stewart, R. A., & Co 180 
Stenographers’ Note Books 
Boorum & Pease Co. 216 
Rockwell-Barnes Co. 70 
Stools 
Crocker Chair Co. 191 
Sturgis Posture Chair Co... 203 
Toledo Metal Furniture Co 72 
Storage Cases 
BEG TORE BIOs 22.0 200 ea 208 
BER, GO. 56.0.0 o:0:0-0-~ 71 
Cole Steel Equipment Co.. .. 199 
Kay-Dee Co., The ......... 188 
Rockwell-Barnes Co. ...... 170 





OFFICE APPLIANCES 


Swinging Typewriter Stands 


Amer. Writing Mach. Co...154 
Globe-Wernicke Co. .. ee 
Weis Mfg. Co.99, 100, 101, 102 
Tables 
Automatic 4 & Index —_ 129 
Berger Mfg. Co........ 22, 23 
General Fireproofing co a 
Globe-Wernicke Co. ot. 
Lyon Metal Produc’ ts. Inc. . .125 
Dey Gk. DP och ieanas 104 
Quigley Furniture eer 190 
St. Johns Table Co. ‘ .153 
Van Dorn Metal Furn. .122, 23 
Tablets 
Rockwell-Barnes Co. .... 170 
Telephone Accessories 
American Electric Co. ..... 193 
Batea Mfg. Co. ...... 109 
Colytt Laboratories .... 214 
Thumb Tacks 
Graff, George B.. Co. 185 
Moore Push-Pin Co 196 
Time Stamps & Recorders 
Joslin, A. D., Mfg. Co 192 
Transfer Cases 
All-Steel-Equip Co. .139 
Art Metal Construction Co. .158 
Art Steel Co., Inc....... 208 
Aurora Metal Cabinet Co. . . 163 
Automatic File & Index Co.129 
Berger Mfg. Co. ...... 122. 23 
Cole Steel Equipment Co... . 199 


Columbia Steel Equip. Co.. 
co eeenecececs 64. 5, 6. 7. 8 
General Fireproofing Co. ... 91 


Globe-Wernicke Co. ... canine 


Invincible Metal Furn. Co.. .144 
Macey Co., The . ‘ 104 
Rockwell-Barnes Co 170 
Shaw-Walker Co. ......... 108 
Steel Equipment Corp 115 
Van Dorn Metal Furn. .122, 23 
Weis Mfg. Co.99, 100, 101, 102 
Yawman and Erbe Mig. Co.147 
Type, Typewriter 
Amer, Writing Mach. Co 154 
Ames Supply Co. . 135 


Typewriter Cleaning Material 


Amer. Writing Mach, Co...154 
Clarotype Co - 209 
Gies, Walter G., Co 212 
0. K. A. Co 235 
Sanford Mfg. Co 178 
Webster, F. S., Co ‘ 2 
Typewriter Cushion Keys 
Lincoln Rubber Key Co 177 
Munson Supply Co. . . 94 
Peerless Key Co. . ; &5 
Speed Key Mfg. Co 210 


Typewriter Cushion Knobs & Feet 


Ames Supply Co. . 135 
Azora —~s Co 21 z 
Fox, Geo. —_ eek <. -. S23 
Lincoln ‘rubber Key Co 177 
Peerless Key Co &5 


Smith Noise & Shock Elimi- 
nator ..... 2 
Typewriter Parts and Tools 
Amer. Writing Mach. Co 154 
Ames Supply Co. > 185 
Typewriters, Mfrs. of 


Amer. Writing Mach. Co 154 
Barr-Morse Corp. 150 
Corona Typewriter ...... 75 
Elliott-Fisher Co. SS 
General Office Equip. Corp. .210 
Remington Rand Bus. Serv. 9” 
Royal Typewriter Co. ..... 140 


Smith, L. C.. & Corona Tws 75 
Underwood-Elliott-Fisher Co 
reTTTte 210, Back Cover 
Underwood Typewriter Co. 
Back Cover 
Varityper Incorporated skeen 
Woodstock Typewriter Co. .221 
Typewriters, Rebuilt 


Amer. Writing Mach. Co... .154 
Morse Typewriter Co 214 
Regal Typewriter Co. .. 201 
Reliable Tw. & A.M. C....213 
Shipman-Ward Mfg. Co.....121 
Wholesale Typewriter Co 169 
Visible Index Systems 
Art Metal Construction Co. .158 
Automatic File & Index Co.129 
Globe-Wernicke Co a4 . 83 
Pressteel — . _ Corp ..- 1523 
Sheppard, The C. Co .160 
Stationers’ aca Le af Co. .143 
Wardrobes 
All-Steel-Equip Co. . ‘ .139 
Aurora Metal Cabt. Co 163 
Berger Mfg. Co. ‘ . 122, 23 
General Fireproofing Co. . Ae) 
Globe-Wernicke Co. ....... 
Quigley Furniture Co ..190 
Terrell's Equipment Co 134 
Waste Baskets 
American Can Co 132 
Art Steel Co. . . 208 
Automatic File & Index Co.129 
Berger Mfg. Co. . 122. 22 
Cole Steel Equipme nt Co 199 
General Fireproofing Co.... 91 
Globe-Wernicke Co. cos, ae 
Invincible Metal Furn. Co...144 
PEO Ge. SO anccscesee 104 
Metal Office Furn. Co . &8 
Nat'l Vuleanized Fibre Co. . 205 
Peerless Wire Goods Co. .189 


Sainberg & Co. . 74 

Worcester Wire Novelty Co. 207 
Wood Office Furniture 

Wood Off. Furn. 


Assoc..... 157 
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> WANTS AnD FOR SALE © 


The rate for Classified Advertisements is eight cents a word. Minimum charge, $1.60. 





SITUATIONS WANTED 





SALESMAN with unusual record of results in Middle West 
territory is open for connection with manufacturer. Eleven 
years’ experience in loose leaf, nine years in high grade foun- 
tain pens. Qualified to sell any type of stationery or office 
equipment that is handled through dealers. Can show record 
of sales leadership under highly competitive conditions. Con- 
nected now but in a position to make new arrangements on 
short notice. Excellent references. Middle West preferred 
because of twenty years’ experience in that area, but will con- 
sider other locations. Address S-106, care Office Appliances, 
Chicago. 

SUCCESSFUL STATIONERY SALESMAN, general manager 
and part owner is available for new connection. Wide experi- 
ence with unusual results. For several years vice-president of 
well known dealer. Will consider any location in the country 
that offers suitable opportunity for man of ability. Prefers 
not to invest upon making new connection but can do so if 
necessary. Address C-70, care Office Appliances, Chicago. 
EXPERIENCED AND SUCCESSFUL stationer who worked up 
in twenty years from inside salesman to vice-president and 
sales manager of leading office equipment house, is open for 
new connection because of sale of business. Familiar with 
every branch of commercial stationery including printing and 
office furniture. Knows how to handle and develop salesmen. 
Interested in making new connection as manager of business or 
department. Will go wherever opportunity is presented. Ad- 
dress R-68, care Office Appliances, Chicago. 

SITUATION WANTED. Qualified as cost and production 
executive or in selling capacity. Experience includes five years 
paper box and three years .rechanical pencil cost and produc- 
tion work, one year insurance sales. American citizen, native 
of Canada and well acquainted with Western Canada. Served 
four and a half years Canadian Army. Age 32, married. Want 
to connect with growing concern and demonstrate fitness. Will 
give best effort for moderate salary. George Shave, 1145 N. 
Austin Blvd., Chicago. 


























SALESMAN with extensive knowledge of commercial station- 
ery from twenty-five years’ experience, all in the stationery 
field, seeks new connection as representative of manufacturer 
to call upon dealers in New York State and perhaps adjacent 
territory. Married, with family. Can furnish excellent refer- 








ences and record of past performance. Address G-95, care 
Office Appliances, Chicago. 
BRANCH OR DISTRICT MANAGER—Position wanted. Thor- 


oughly experienced in office furniture and equipment lines. 
Particularly interested in filing equipment business. Excep- 
tional producing record and wide experience. Address X-158, 
care Office Appliances, Chicago. 





SALESMAN, thoroughly experienced in selling office equip- 
ment and supplies, also in buying and store work. Now em- 
ployed but desires change. With same firm seven years. Age 
32, good appearance and best of references. Address F-92, 
care Office Appliances, Chicago. 








WANTED, SITUATION. First Class mechanic, six years’ ex- 
perience all makes typewriters and adding machines. Neat ap- 
pearance, good education. Unquestionable references. S-105, 
care Office Appliances, Chicago. 





SITUATION WANTED—Manager of office furniture and equip- 
ment department. Thorough knowledge of lines. Exceptional 
experience and record as producer. Address A-68, care Office 
Appliances, Chicago. 








SALESMEN WANTED 


OUR HIGH-GRADE TYPEWRITER SPECIALTY is being 
successfully and profitably sold by typewriter salesmen, repair 
men, suppiy and specialty salesmen. This is a golden oppor- 
tunity for anyone calling on office trade. Territories are being 
allotted now. Write for details and selling plans. Address 
Z-108, care Office Appliances, Chicago. 


COMPETENT POSTURE CHAIR SALESMEN desiring in- 
creased income apply immediately either directly or through 
your dealer for details regarding Biltwell Special Discount, 
Profit Sharing and Bonus Plan. Requirements: Permanent 
connection with A-1 Office Supply Dealer open for Sitrite Line; 
market for at least 100 to 200 posture chairs annually; small 
amount personal capital available for permanent investment. 
This special proposition open for limited time and to very 
limited number only. Dealers already handling line say: “Sit 
rites represent greatest advance in industrial and office seating 








SUCCESSFUL STORE wants an experienced man for general 
store work, prefer one with some outside experience; good sal- 
ary and opportunity for steady position with advancement. 
Write, giving references and experience. Box N-9$1, care Office 
Appliances, Chicago. 





SELL ENVELOPES—A profitable side line for salesmen now 
handling any kind of office appliance. Exclusive territory. 
Write fully to Outlook Envelope Company, 1001 West Wash- 
ington Street, Chicago. 


SIDE LINE SALESMAN toe sell direct to consumer in New 
York State, Ohio, Pennsylvania, Michigan and Lilinois, on a 
new transfer file. Write to Transfer File Case Company, 
Bridgeport, Conn. 


FILING CABINET SALESMEN wanted for Chicago. Remark- 
able new proposition which gives salesmen unusual advantage. 
Send complete information to L-75, care Office Appliances, 
Chicago. 











WANTED MAN to carry side line of Stationers’ Glassware 
and Hardware and Desk Calendars, Southern States. Apply 
P-87, care Office Appliances, Chicago. 








REPRESENTATIVES AVAILABLE 


ARE YOU SEEKING a Chicago sales representative to intro- 
duce your line to the stationery, office and factory equipment 
firms of this territory? A salesman now representing a high 
grade line of metal office and factory furniture can handle a 
non-conflicting line to the same trade. Have the confidence 
of both dealers and users and can introduce and push your line 
successfully. Address D-71, care Office Appliances, Chicago. 


MANUFACTURERS OF STATIONERY and Novelty Items 
who contemplate change of representation in their Pacific 
Coast territory on January first can make fine connection with 
a company of factory representatives covering this entire dis- 
trict from Denver west, including El Paso, Texas. Offices in 
San Francisco and Seattle. Have excellent reputation as pro- 
ducers and are well known to all stationery and department 
store buyers. Will gladly make trip East for personal inter- 
view. Address E-215, care Office Appliances, Chicago. 











FORMER SALES MANAGER of specialty department of lead- 
ing Pacific Coast wholesaler seeks Pacific Coast agency for 
two or three high grade lines of stationery cr paper specialties. 
Enviable record in stationery field for past ten years. Ac- 
quainted with all dealers in territory and has had direct busi- 
ness relations with most of them. Address J-72, care Office 
Appliances, Chicago. 

I COVER NEW YORK STATE (city excepted), Pennsylvania, 
Baltimore and Washington in my car; call on Office supply and 
Stationery trade. Have one other line and want a good stand 
ard line for this territory. Address B-159, care Office Appli- 
ances, Chicago. 











POR SALE AND WANTED TO BUY 


ELLIOTT-FISHER billing and bookkeping machines bought 
and sold. Maloney, Gilmore Co., 508 S. Dearborn, Chicago. 


NATIONAL CASH REGISTERS, all styles, sizes bought,. sold 
and exchanged. We can save you money. Henry Kass, Inc., 
Cash Register Systems Experts, 640 Broadway, cor. Van Tromp 
Street, Albany, N. Y. 











ELLIOTT-FISHER machines bought, sold and rebuilt. 


Teeter- 
Warsh Co., Plankinton Arcade, Milwaukee, Wis. : 





SAFES AND CABINETS, largest stock in the country, slightly 
used. Send us your inquiries. Acme Safe Co., 216 Centre St., 
New York City. 


MODELS ELLIOTT-FISHER billing and bookkeeping 
Robt. Novak & Co., 537 S. Dear- 





ALL 
machines bought and sold. 
born St., Chicago. 





ADDRESSING MACHINES, Comptometers, Dictaphones, Edi- 
phones, Kardex cabinets, Mimeographs, Multigraphs, bought 
and sold. Hanover Office Equipment Co., 58 Greenwich St., 
New York City. 


TWO PRACTICALLY NEW Remington-Rand Bookkeeping 
Machines for sale at a big sacrifice. Electrically operated, 26” 
carriage, 20 registers. Used less than year, perfect condition. 
An exceptional bargain. Write concerning one or both ma- 














a ae F name Yow. tae inquiries to Biltwell Chair & chines. Register Life Insurance Co., Davenport, Ia. 
SALESMEN WANTED—Part Time—Old established manufac- PATENTS SERVICE 

turer of Loose Leaf Equipment, including Visible Record 

Books and Form Printing offers very attractive commissions INVENTORS! DON’T GIVE YOUR IDEAS AWAY! We de- 
to sales agents handling other office equipment. Central, velop, patent and sell Inventions. Investigate, write today. 
Southern or Eastern territory. State lines now carried. Box Inventors & Mnfrs. Techn. Service Co., 488 Prospect Ave., 


B-158, care Office Appliances, Chicago. 





WE CAN USE several high grade salesmen who are calling on 
stationery stores to carry our line of brief cases and men's 
traveling kits as a side line. Various territories open. Na- 
tional Brief Case Mfg. Co., 500 S. Peoria St., Chicago. 





WANTED man to carry side line of Stationers’ Glassware and 
Hardware and Desk Calendars in the following states: MON- 
TANA, IDAHO, UTAH, WYOMING, COLORADO, ARIZONA, 
NEW MEXICO, and EL PASO, TEXAS. Apply W-72, care 
Chicago. 


Office Appliances, 


Hartford, Conn. 








BUSINESS OPPORTUNITIES 


FOR SALE—Well established typewriter store, location Cali- 
fornia, ideal climate, thriving community, established four 
years, sales connections with other affiliated lines transferable, 
small capital will handle. Write for particulars. Address 
M-73, care Office Appliances, Chicago. 


(WANTS AND FOR SALE—Continued on next page.) 











(WANTS AND FOR SALE, Continued from page 7.) 


mechanic. Old 


MECHANICS WANTED 


WANTED—tTypewriter and office appliance 
established L. C. Smith and Corona dealer near Detroit, Mich- 
igan. Answer fully, giving age, experience, single or married, 
salary and references Application will be held strictly con- 
fidential Address K-67, care Office Appliances, Chicago 7 
EXPERT TYPEWRITER AND ADDING MACHINE Mechanic 
State experience Town of 200,000 Address Y-70, care Office 
Appliances Chicago 





BUSINESS OPPORTUNITIES 


The detailed inquiries which follow have been received direct from 
readers of Office Appliances. They are tangible business oppor- 
tunities which are well worth following. 





Wants Abroad 


Czechoslovakia Arthur E. Voska, of the Cecho-Slovak Commercial Cor 
poration of America, 2105 Walton avenue, New York, N. Y., is in the 
United States lining up representation for United States manufacturers in 
Czechoslovakia. He has already made a number of connections, and will 
entertain other projects. His interest is chiefly in small office machines 


and stationery specialties 


Wanted Here At Home 


Chicago, tl Schiller & Schmidt, 223 West Jackson boulevard, is re 
vising its catalogue files. Manufacturers are invited to send their latest 
catalogues, price lists and other printed matter 

Little Rock, Ark.—-E. D. Neal has organized E. D. Neal & Company, 319 
West Markham street, planning to install a limited stock of office furni 
ture and supplies in connection with brokering printing. Manufacturers 
interested in establishing an additional outlet locally are invited to com- 
municate Mr. Neal had been affiliated years with a Little Rock 
stationery and printing concern 


seven 


oe 


Commerce Department Trade Opportunities 


Inquiries sent to the t S. Commerce Department from represen- 


tatives abroad Recognized business establishments can secure 
names and addresses on application to the Bureau of Foreign 
and Domestic Commerce at Washington, or to the district and 
co-operative offices, mentioning the file number of the trad 


opportunities wanted 
Appliances, office, except typewriters and card indices, Frankfort, Ger 
many No. 48,705; agency desired 


Appliances, office, Sao Paulo, Brazil No. 48,701; agency desired 





OFFICE APPLIANCES 


FIRST CLASS MECHANIC able to take charge of repair de- 
partment. Prefer one experienced on all makes of typewriters 
and dictaphones. Give full details in your application Ad- 
dress H-75, care Office Appliances, Chicago. 


TYPEWRITER REPAIR INSTRUCTION 


UNDERWOOD TYPEWRITER REPAIRING 
Loose-leaf without binder, $1.25. Edward H 
Mexico 


Hundreds of ad- 
paatments John- 


son, Box 601, Silver City, New 


No. 48,698; agency desired. 


Erasers, ink, Prague, Czechoslovakia 
48,750; purchase contemplated 


Eyelets, brass, Calcutta, India No 
Files, arch, with metal backs, St. John’s, Newfoundland No. 48,524; 
purchase contemplated 
Heidel- 


Fountain pen parts, including gold pen points, rubber sacs, etc 
berg, Germany No. 48,746; purchase contemplated 

Furniture, office, including card indices, filing systems and equipment, 
Berlin, Germany No. 48,391; agency desired 

Instruments, drawing, for architects, engineers and engineering schools, 
Mukden, China No. 48,539; purchase or agency contemplated 

Lockers, steel, for gymnasiums, clubs, etc., Montreal, Canada No 


18,702; purchase and agency contemplated 
Machines, accounting, Frankfort, Germany No. 48,705; agency de 
sired 


Machines, adding, Giovanni, Italy No. 48,502; purchase and agency 
contemplated 
Machines, numbering, Catania, Italy No. 48,521; purchase contem 


plated 
Machines, numbering, Siracusa, Italy No. 48,520; purchase contem- 
plated 
48,520; purchase con- 


Machines, pencil sharpener, Siracusa, Italy No 
templated 

Machines, typewriter, Giovanni, Italy No 
contemplated 

Machines, stapling, Siracusa, Italy No 

Machines, stapling, Catania, Italy No 

Paper, blotting, Belgrade, Yugoslavia 
contemplated 


418,502 ; purchase and agency 


48,520; purchase contemplated 
48,521; purchase contemplated 
No. 48,608 ; purchase and agency 


Paper, carbon, Catania, Italy.—-No. 48,521; purchase contemplated 
5: purchase contemplated 


Paper, carbon, Siracusa, Italy No. 48,520; 
Paper, drawing and tracing, Edmonton, Canada No. 48,592; purchase 
contemplated 
Paper, writing, blotting, drawing, envelopes and 
Italy No. 48,520; purchase contemplated 
Pens, fountain, and mechanical pencils, St 
agency desirec 
Pens, fountain, Catania, Italy No 
Pens, fountain, Siracusa, Italy No. 48,520; purchase contemplated 
Office labor saving devices, Milan, Italy ». 48,394; agency desired 
Safes-—-St. Ouen, France No. 48,523; agency desired 
Specialties, office, St. Quen, France.—-No. 48,523; agency desired 
Stationery and allied novelties, Glasgow, Scotland No. 48,392; pur 
chase contemplated 
Supplies, office, Berlin, Germany No. 48,391 


papeteries, Siracusa, 


99 
] 


Quen, France No. 48,52: 


$8,521; purchase contemplated 





agency desired 


1,779,698 Ejector mechanism for addressing 








Georgie 
November 
Serial No 


=i Telephone mouthpiece 
Dorsey, San Francisco, Calif Filed 
9, 1929. Granted October 14, 1930 


1,778,627 


PATENTS 


machines. Paul A. Gellnick, John J. Toolan, and 
George Harred, Chicago, Ill. (assignor by mesne 
assignments to Selectograph Company, Chicago, 





105 997 

1,778,705. Inkstand. Francis E. Meyer, Phila- 
delphia, Penna. (assignor to Theo. Alteneder & 
Sons, Philadelphia, Penna., a corporation of 
Pennsylvania) Filed October 1929. Granted 


: 
,, 
1930 Serial No. 397,065 


Copies of patents herein listed can be ob- 
tained from the Commissioner of Patents, 
Washington, D. C., for ten cents each in 
cash, postofiice money orders or certified 


lil., a corporation of Illinois). Filed August 27, 

1927 Granted October 28, 1930 Serial No 

215,924 
1,779,717 


Osear J. Sundstrand, 


machine 
(assignor 


Computing and printing 
tockford, Ill 
Sundstrand Corpora- 


October 14 
1,778,758. Fountain pen. Hugo A. Funk, Los check. Stamps and personal checks not by mesne assignments to 
Angeles, Calif. (assignor of one-half to Byron accepted. tion, Wilmington, Del., a corporation of Dela- 
r. Story, Los Angeles, Calif.). Filed August 10 ware). Filed June 30, 1926, Serial No. 119,517 
1928. Granted October 21, 1930. Serial No Renewed March 19, 1930. Granted October 28, 
298,757 Franz, Jr., Milwaukee, Wis. Filed June 5, 1925 1930 
Granted October 21, 1930. Serial No. 35,084 1,779,836 Fountain pen and method of as- 


George } 

Pier 1,779,146 
New York, N. ¥ 
Pencil Company, 
tion of New York) 
October 21, 1930 


1,778,859. Furniture rest or shoe 
Lewis, Montclair, N. J. (assignor to Foote, 
son & Company, In New York, N. ¥ a cor 
poration of New York) Filed May 18, 1929 
Granted October 21, 1920. Serial No. 364.025 


Support for 


New 


portable typewriters 


1,778,877 


Display rack 
(assignor to American 
York, N. Y., a corpora- 
Filed May 25, 
Serial 


sembling same John C. Wahl, Chicago, Il 
(assignor to The Wahl Company, Chicago, IIl.. 
a corporation of Delaware) Filed January 28, 
1926 Granted October 28, 1930 Serial No 
84,263 
1,779,854 


John King Reckford, 
Le id 


1928. Granted 


No. 280,437 
Laurence C 


Mechanical pencil 








Martin L. Williams, Chicago, Ill. (assignor by 1,779,147. Waste basket construction. Bayard . : .- 
b os ~ . : . F sulle N . ay 2 926, Seriz 
direct and mesne assignments to Williams-Freeze E. Richardson, Grand Rapids, Mich. Filed Jan- Ne tie ye Lm t. iy ton pee 
Corporation, Chicago, Ill., a corporation of Ili uary 22, 1929. Granted October 21, 1930. Serial October 28 1930 . =e a6, “ stant 
nois). Filed May 7, 1928. Granted October 21 No. 334,202 cae diele tab : , = 
1930. Serial No. 275,883 1,779,432. Typewriting machine Walter J I me Lad ee hat Wallace “peers, 
, ’ . . “a Engl , ‘tobe 9 927, Seria 
1.778.982. Shelving. Arthur A. Pannier, Salt Hausman, Upper Darby, Penna (assignor to — a ean — in oor Beit A. WA. my 
Lake City, Utah. Filed July 22, 1929. Granted Underwood Ellicott Fisher Company, New York, 1926. Granted G@ctnber oR 1930 ’ 
October 21, 1930. Serial No. 380,038 N. Y., a corporation Delaware Filed De- ‘1 oo ele ms p Bos : - 
aa ‘e or 15 ‘ Seri: 0. 755 5 snewe ead, *encil sharpener and point pro 
79.002 ned : =e mn » cember 15, 1924 Serial No. 755,91 Renewed Ld Pe d I 
m hi a M yy —— AR ge . ‘Shu September 19, 1928. Granted October 28, 1930 a _ : 8 -~— -eo- I enna Filed 
. mate ‘ awe , oe oe . arch 6, 929 srante Octobe 28 930 
Japanese leased territory in China Filed Octo 1,779,440 Manifolding machine Albert W Serial .. Foy irantec ( er , 193 
be 929. Granted October 2 930. Serial Metzner, Dayton, Ohio (assignor by mesne as ; Fees 
r 14, 192 ‘ l tober 21, 1 700 O40 ’ , 
No. 399.630 signments to The Standard Register Company) 1,780,042 Notebook holder Henry J. Ries, 
1.779.004 Cc i file of the cht t . } } Filed April 24, 1924. Granted October 28, 1930 lowa City, Iowa : Filed September 30, 1929 
Kr il, Berlir Zehi ! > rf } a Fil " ‘Oc : : Serial No. 708,790 Granted October 28, 1930. Serial No. 396,267. 
. . “ in-Zenienao . reTma “ cto - - " P 
ber 4. 1928 Serial No. 310, 373. and in Ger 1,779,450 Manifolding register John Q 1,780,078 ( alculating device Melville P 
many March 18, 1927. Granted October 21, 1930 Sherman, Dayton, Ohio (assignor by direct and Hite, Elizabeth City, N. ‘ Filed April 33, 1989 
1.779.028. Desk set. Walter F. Benson. St mesne assignments to The Standard Register Granted October 28, 1930. Serial No. 357,549. 
Paul : Mins k led May My 1928 ( : ated oO Company) Filed January 12, 1921 Granted 1,780,207. Magazine pencil. Leandro E. Me- 
t be r 2] 19 0. S r 7 N ' 281 939 — . October 28, 1930. Serial No. 436,649 léndez, New York, N Filed November 1, 
obe al, , Seria o. 2 oot aon . o . . 
1 779.098 Rook } ; an Fy. Hunt. 8 1,779,504. Calculating device. Arthur Thomas, 1929 . Granted November 4, 1930 Serial No 
Fr ahene 7 7 . F led’ ret 10 sees erial Thornton Heath, England (assignor to The Ac 104,130 
No 260.622 R an wed Ay - + 8s 1930. Gr: - sod counting & Tabulating Corporation of Great 1,780,227. Card-index system Roland A. 
Oct - o1. 1930. G AURUSE cv, bos Tan Britain, Ltd., London, England) Filed March Furlong, Rochester, N. Y. (assignor to the Yaw- 
yoo —_ , ; 15 1928 Granted October 28, 1930. Serial No man and Erbe Manufacturing Company, Roch- 
1,779,121 Loose leaf binder Charles H 261,885 ester, N. Y., a corporation of New York). Filed 
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leaf book; 
(assignor to National 
Holyoke, Mass., a corporation of Massachusetts). 


No. 1,777,328. 
Schade, Holyoke, 


Loose 
Mass. 


No. 1,780,893. 


Schmitt, Oakland, Calif. Serial No. 311,040. 


No. 1,779,147. Wastebasket construction; patented October 21, 1930, by 
Bayard E. Richardson, Grand Rapids, Mich. Serial No. 334,202. 
patented November 4, 


No. 1,780,287. Office desk; 


Wheeler, Oak Park, Ill. Serial No. 106,812. 
August 6, 1927 Granted November 4, 1930 
Serial No. 211,024 

1,780,287. Office desk. Clem E. Wheeler, Oak 
Park, Ill. Filed May 5, 1926. Granted Novem- 
ber 4, 1930. Serial No. 106,812. 

1,780,371. Pencil sharpener. Wojciech Benc- 
zalski, Eureka, Calif. Filed August 10, 1929 


Granted November 4, 1930. Serial No. 384,989. 

1,780,391. Backing for stencil sheets. Shin- 
jiro Horii, Tokyo, Japan. Filed February 21, 
1928, Serial No. 256,061, and in Japan, January 
23, 1928. Granted November 4, 1930. 

1,780,405. Pencil Percy A. Sharrow, East 
Windsor, Ontario, Canada. Filed December 16, 
1929. Granted November 4, 1930. Serial No 
414,306. 

1,780,429. Temporary binder. Harry D. Man- 
ning, Kalamazoo, Mich. Filed August 27, 1928 
Granted November 4, 1930. Serial No. 302,185 

1,780,494. Calculating device. John R. Mec- 
Nally, Raleigh, N. C. Filed September 15, 1928 
Granted November 4, 1930. Serial No. 306,200. 

1,780,527. Fountain pen. Morris Kolber, 
Brookiyn, N. Y. (assignor to New Diamond 
Point Pen Co., Inc., New York, N. Y., a cor- 
poration of New York). Filed August 17, 1929. 
Granted November 4, 1930. Serial No. 386,528. 

1,780,530. Stapling machine. Arthur H. May- 
nard, Warwick, R. |. (assignor to Boston Wire 
Stitcher Company, Portland, Me., a corporation 


of Maine). Filed December 21, 1927. Granted 
November 4, 1930. Serial No. 241,591. 
1,780,537. Typewriting machine. David Y 


Read, Washington, D. C. (assignor to L. C 
Smith & Corona Typewriters Inc., Syracuse, 
N. Y., a corporation of New York). Filed July 
6, 1927. Granted November 4, 1930. Serial No. 
203,814 

1,780,546. Fountain pen housing. 
Williams, New York, N. Y. Filed 
1927. Serial No. 175,689. Renewed 
1930. Granted November 4, 1930. 

1,780,581. Pencil having a sharpening device 
for the lead. Alfred Dillier, Aesch-Basel, Switzer- 


Clinton R. 
March 16, 
March 22, 


land. Filed March 28, 1929, Serial No. 350,653, 
and in Germany April 21, 1928. Granted Novem- 
ber 4, 1930. 


1,780,610. Typewriter punch with column cut 
out. Hermann Adalbert Weinlich, Berlin, Ger- 
many (assignor to The Tabulating Machine 
Company, Endicott, N. Y., a corporation of New 
Jersey). Filed July 1, 1927, Serial No. 202,809, 
and in Germany November 11, 1926. Granted 
November 4, 1930. 

1,780,621. Tabulating machine. William W. 
Lasker, Brooklyn, N Y. (assignor to Reming- 


ton Rand Incorporated, New York, N. Y., a cor- 


patented October 7, 


Paper clip; patented November 4, 1930, by George P. 





No. 1,778,877. Support for portable typewriters; patented October 21, 
1930, by Martin L. Williams, Chicago, Ill. (assignor by direct and mesne 
assignments, to Williams-Freese Corp., Chicago, Ill., a corporation of Illi- 
nois). Serial No. 275,883. 

No. 1,779,028. Desk set; patented October 21, 1930, by Walter F. Ben- 
son, St. Paul, Minn. Serial No. 281,939. 

No. 1,781,022. Note holder and dispenser; patented November {1, 1930, 
by Harold Levy, New York, N. Y. Serial No. 142,837. 

No. 1,780,207. Magazine pencil, patented November 4, 1930, by Leandro 
E. Meléndez, New York, N. Y. Serial No. 404,130. 


1930, by John 
Blank Book Company, 
Serial No. 349,329. 


1930, by Clem E. 


poration of Delaware). Filed December 6, 1929. Mich. Filed May 31, 1927. Granted November 
Granted November 4, 1930. Serial No. 412,262 4, 1930. Serial No. 195,286. 


1,780,674. Compound type bar. Bernhard 1,780,835. Loose leaf binder. Jens N. Morten- 


Karl Fritz Ewald, Villingen, Germany (assignor sen, Brooklyn, N. Y. (assignor to Boorum & 
to The Tabulating Machine Company, Endicott, Pease Company, New York, N. Y., a corpora- 
N. Y., a corporation of New Jersey). Filed tion of New York). Filed October 11, 1928. 
March 4, 1927. Granted November 4, 1930. Se- Granted November 4, 1930. Serial No. 311,844. 
rial No. 172,704. 1,780,884. Tabulating machine. Martin Le- 

1,780,685. Printing tabulating machine. John beis, Berlin, Germany (assignor to Remington 
Royden Peirce, New York, N. Y. (assignor to Rand Incorporated, New York, N. Y., a corpora- 
International Business Machines Corporation, tion of Delaware). Filed October 23, 1929, 


Serial No. 401,832, and in Germany, October 
9, 1925. Granted November 4, 1930. 

1,780,893. Paper clip. George P. Schmitt, 
Oakland, Calif. Filed October 8, 1928. Granted 
November 4, 1930. Serial No. 311,040. 

1,781,007. Delivery mechanism for addressing 
machines. Paul A. Gollnick, John J. Toolan, and 


New York, N. Y., a corporation of New York). 
Filed December 27, 1924. Granted November 4, 
1930. Serial No. 758,359. 

1,780,735. Paper file. Charles E. Attwood, 
Jamestown, N. Y. (assignor to Postindex Com- 
pany, Inc., Jamestown, N. Y., a corporation of 
Massachusetts) . Filed February 27, 1930. 








Granted November 4, 1930. Serial No. 431,747. George Harred, Chicago, Ill. (assignors, by 
1,780,770. Portable time stamping mechanism. mesne assignments, to Selectograph Company, 
Emilio Salustri and Giacomo Salustri, Detroit, Chicago, Ill., a corporation of Illinois). Filed 
May 31, 1928. Granted November 11, 1930. 

Serial No. 282,014. 
1,781,022. Note holder and dispenser. Harold 


Levy, New York, N. Y. Filed October 20, 1926. 
Granted November 11, 1930. Serial No. 142,837. 

1,781,070. Index device. Harry Verlin Mitchell, 
Danville, Ill. (assignor ef one-half to Robert C. 
Dennett, Freeport, N. Y.). Filed July 26, 
Granted November 11, 1930. Serial No. 


The SERVICE BUREAU of 

Office Appliances is for the 

Exclusive Use of Subscrib- 
ers and Advertisers 


its various com- 


381,350. 
1,781,071. Typewriter. Edward H. Moyle, Los 
Angeles, Calif. Filed March 30, 1925. Granted 


im the enscution of November 11, 1930. Serial No. 19,433. 


missions this bureau calls upon_prac- c , . 

tically every member of the staff. It 1,781,152. Flat top desk cabinet. Basil Nor- 
answers by personal letters all in- ris Abbott, Richmond, Va. Filed June 17, 1926. 
uiries upon matters germane to the Granted November 11, 1930. Serial No. 116,698. 





field, it furnishes special reports upon 
articles of office equipment, supplies 
names of manufacturers of any article 
wanted, puts man and job together, 
prepares advertising copy, furnishes 
lists of desirable agents and dealers 
in nearly every country, aids foreign 
dealers in securing U. 8S. A. lines, and 
in many other ways performs useful 
service, all without charge. Subscrib- 
ers in every land have made, and are 
making, good use of this bureau; manu- 
facturers in every section of the field 
have had evidence of the service. Sub- 
scribers’ requests for catalogues to 
bring their files up to date, or to re- 
place the file in case of fire or other 
form of destruction, are broadcast in a 
bulletin which is mailed frequently to 
leading manufacturers. 

















1,781,179. Transfer mechanism for calculating 
machines. Allen A. Horton, Plymouth, Mich. 
(assignor to Burroughs Adding Machine Com- 
pany, Detroit, Mich., a corporation of Michi- 
gan). Original application filed January 29, 
1926, Serial No. 84,616. Divided and this ap- 
plication filed August 4, 1926, Serial No. 126,955. 
Granted November 11, 1930. 


1,781,312. Typewriter attachment. John 
Henry Barton, Miami, Fia. (assignor to The 


Florida Copy-Writing Corporation, Miami, Fia., 
a corporation of Florida). Filed July 11, 1929. 
Granted November 11, 1930. Serial No. 377,437. 

1,781.504. Fountain pen. William C. Ford, 
Andover, Mass. Filed September 17, 1928. 
Granted November 11, 1930. Serial No. 206,415. 

1,781,547. Adjustable-tension paper holder. 
Joseph A. Hoegger, Jersey City, N. J. Filed 
February 16, 1928. Granted November 11, 1930. 
Serial No. 254,672. 
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Typewriter Exports 


United States exports of typewriters by yuntries during September, 








1930 In exports under this classification where the machine is driven by 
an electric motor, the value of the motor is included with the machine 
By the Div y f Statistics, United States Department of Commerce 
Standard, New ’ : New Used & Rebuilt Part f 
Coun N N N 

Austria 239 $18,652 0 $12,100 319 $8,371 $335 
Azores and Madeira 

Islands 55 
Belgium 123 7,764 Ss 4 1 5,156 707 
Czechoslovakia 602 40,503 196 7.956 160 1.996 525 
Denmark 85 1,946 s 2.09 10 420 713 
Estonia 6 412 17 627 51 
Finland i3 5,301 4 1,227 20 640 75 
France I 4 102,712 1,235 14,910 14 10,865 3,790 
Germany 211 14,129 S21 11,477 100 2,687 842 
reece 28 2 168 a) 1.170 l 36 100 
Hungary 28 1,585 2 78 270 6,287 
Iceland 10 360 
Irish Free State ; 195 
Italy 114 29,053 343 14,105 17 1,418 171 
Latvia ?1 1.354 {8 1.380 27 166 
Netherlands 170 11,477 70 5, 060 7 2,303 667 
Norway 6 6,730 33 1.299 1 139 93 
Poland and Danzig 117 7,970 114 4,128 Ss 286 1,758 
Portugal 202 13,968 126 +394 
Rumania 25 1,750 3 
Soviet Ru air 

Europe l2 1,089 
Spain 102 7,932 i s15 264 7.054 143 
Sweden 276 18,692 212 8 26 1,062 143 
Switzerland 128 8.145 x01 11,223 6 200 1,559 
United Kingd 2.641 178,940 990 29,722 $18 24.416 10,2351 
Yugoslavia and A 

bania 112 8.168 60 2,200 
Canada S10 19,318 251 9,433 hy 9,855 9,477 
British Honduras i 255 
Costa Rica 2 160 i 100 
Guatemala 6 109 l 18 55 
Honduras 6 71 ; lll 
Nicaragua 8 739 l 60 4 111 18 
Panama 2 2 030 20 768 4 239 g> 
Salvador 10 68 1 1,119 
Mexk 4 21,649 i2 21 ) 19 825 104 
Miquelon and St 

Pierre I l 110 
Newfoundland a | 

Labrador l “47 : 252 
Barbado 197 l ; 
Jama i 202 l 52 
Trinidad & Tobag t Oe l 4 
Cuba 82 2 2 199 8.560 l 5 156 
Dominican Repu l 26 
Netherland W ¢« 

Indies | 707 22 S08 
French West Indic ; 198 
Haiti, Reput f 28 2 252 l 2 it 
Virgin Islands 

{ Ss l l 25 
Argentina 632 mo354 $11 15,894 207 8.258 4 
Bolivia 25 1,125 
Brazil 248 18,970 14 1,593 240 
Chile aS >» O06 123 16.131 th 1.047 
Colombia 23 2,038 8 1,412 I 274 
Ecuador 10 3,007 5 1,796 7 19 
British Guiana l 
Par aguay vat >i 900 
Peru 19 $438 20 720 l 66 129 
Uruguay 86 5.902 70 2.520 312 
Venezuela 69 5,041 75 3,230 2 131 oy) 
British India 36 37,181 328 12.375 12 102 1.069 
British Malaya 115 62 2,392 
Ceylor 20 1,460 71 
China OR 9 002 | 4 » 4 62 169 
Java and Madura 166 11,683 65 2 9S 
Other Netherland 

East Indies iL ,. 937 11 1.415 286 
French Indo-Chir 106 7,197 60 2,160 
Hong Kong 10 x00 ° 1 960 1 20 
Japan 1 2.582 34 1.440 63 1.430 76 
Kwantung t 155 
Palestine | 310 l 695 
Persia 2") S60 
Philippine Island 18 2.814 221 7,956 20 700 78 
Sian l 75 ; 
Syria ; 240 8 60 
rurkey 20 1.580 0 2 250 29 
Australia 39 2.956 9 3,421 1,160 
British Oceania l 0 l > 
New Zealand 1 3.459 57 2,055 l 20 
Belgian Congo 24 1,555 1.222 
British East Africa 12 876 1 570 
Union of So. Africa 168 11,213 71 2.556 19 630 274 
Gold Coast l 77 10 89 8 366 
Nigeria 7 497 26 784 
Egypt 194 14,666 l 9 131 
Algeria and Tur i8 3.360 a0 3 240 
Madagascar 2 116 i 144 
Other French Afr 8 638 19 732 
Morocco 17 951 1 180 l 94 
Mozambique 2 186 l 6 
Other Portugue 

Africa nh 30 t 223 
Canary Island 12 763 rf 270 

Total 11.244 S782.468 8.232 $305,405 3.540 $100,067 $38,907 


Shipments from the United States to: 
Haw 63 $5,114 l 


I rR 4 +615 r tis l 36 


$2 298 $1,041 S398 
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Carbon and Ribbon Exports 


United States exports of carbon paper, typewriter ribbons, filing folders 
ndex cards and other office forms in September, 1930. By the Division of 
Statistics, United States Department of Commerce 


Filing 
folders, index 7 , 
cards and Carbon Typewriter 
ther office aper ribbons 
( ! fort Pounds Dozen 
Austria 74 $ 39 92 $208 
Belgiun 70 6o 8 36 
Czechoslovakia 241 150 
Denmark : $ 34 947 588 241 97 
Finland 176 233 585 
France 3 279 x” 584 669 1,606 
Germany 2,296 1,786 656 1,497 
Hungary . 2,146 
Iceland “7 9 25 
Italy , 500 165 104 836 1.814 
Netherlands ‘ 1,183 529 is] 143 133 
Norway ‘ 120 141 4 75 174 
Portugal 71 38 16 37 
60 33 11S 160 


Rumania 
Spain 260 12 44 
Sweden 65 
Switzerland 3,347 
United Kingdon 








Yugoslavia and Albania 20 7 106 
Canada . 11,454 6,818 1,634 $354 
British Honduras : 38 6 14 
Costa Rica , 107 
Guatemala Hil 24 25 34 143 
Honduras 3,988 119 168 $1 149 
Nicaragua 592 170 x01 10 17 
Panama ; 1,701 160 550 9 ms 
Salvador 71 130 210 118 
Mexico 3,713 5,035 4,298 924 2,93 
Newfoundland and Labrador 518 102 91 19 76 
Bermudas ‘ , 1,123 10 40 
Jamaica . 1,211 183 194 1 76 
Trinidad and Tobago . 264 , 
Cuba 1,851 2,012 3,039 979 2,357 
Dominican Republi 65 90 92 18 50 
Netherland West Indies 317 
French West Indies 2 
Haiti, Republic of . 230 
Virgin Islands of U.S . sO ‘ 
rgentina : see 1,305 2 367 2,881 514 1,570 
Bolivia 9 19 71 
Brazil 40 2,072 $056 24 216 
Chile 191 611 776 17 95 
Colombia 1,510 1,041 72 is4 1,538 
Ecuador . 58 12 27 32 143 
British Guiana se 30 : 
Peru ; 62 372 320 73 273 
Uruguay 05 20 8 100 250 
Venezuela 628 646 598 132 30 
British India 29 6.047 ; 568 > O05 5.979 
tritish Malaya 86 , 32 113 
Cevylor 130 8 64 165 
China ; 141 891 673 ‘4 37 
Java and Madura N65 14° 146 456 
Other Netherland East Indies 181 72 202 579 
Hong Kong . 119 1,011 839 ; 12 
Japar 398 10,909 7.888 147 541 
Palestine 1 74 
Philippine Islands 247 1,102 14 258 536 
Turkey 10 

\ustralia ; 28 7,363 1,499 741 1,755 
British Oceania 99 
French Oceania 92° . ‘ 
New Zealand 247 211 167 61 208 
British East Africa 283 271 159 9 13 
Union of South Africa 623 1.570 647 96 248 
Egypt 158 116 57 125 
Other French Africa ° 1 4 
Mozambique 107 15 16 15 37 
Other Portuguese Africa ; 282 130 19 4 
Canary Islands 38 18 

Total $47,138 83,520 $63,854 S4,.816 $45,235 

Shipments from the United States to: 

Hawaii . $11,823 1,060 $1,104 24 $119 
Porto Rico ° 2,109 752 379 XS 262 


i — 


Statistics on Canadian Stationery Industry 
The forest products branch of the Dominion Bureau of Statistics has 
issued a report on the stationery (paper) and envelope industry of Canada 
und 1929. The report shows the production of concerns specializ- 
ig in the manufacture of envelopes, 
tioners’ items. It covers the greater part of the Canadian production of 


n 1928 
tablets, papeteries, and other sta- 


There are a number of concerns classified in other industrial 


these lines 
groups which make stationery goods as a side line to their principal pro- 
duction. The concerns dealt with in this report also manufacture com 
odities other than stationery goods, as secondary products 

According to this report there were in 1929 thirty-four plants in Can 
ida producing stationery, an increase of three over the preceding year 
The capital invested in 1929 was $5,179,903; the 1,496 employees engaged 
n the industry aggregated $1,644,985 for salary 
were valued at $4,111,459; the gross value of the products was $7,014,573 
There were 1,313,782 thousand envelopes produced, accounting for thirty- 
nine per cent of the total production, or $2,732,377. Scribblers, memo 
exercise and note books totaled $968,529 in value; tablets, 
$639,754 $564,760 printing, $174,- 
161: loose leaf and blank books, $172,794; filing supplies, $168,430; all 
other stationery products and work done, $1,310,221 


Raw materials consumed 





randum pads, 


papeteries, greeting cards, $283,547; 
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MINTINGS 
| . 
| A Page Dedicated to Progress 

Principle is defined in the dictionary as the fundamental truth of all things. Man's X 
| true progress comes through establishing these truths in his consciousness and direct- x 
] ing his thoughts, words and acts in accordance with principle. 
| 
| Nothing that happens in the world hap- consciousness of what knowledge means, 
| pens by chance. God is a God of order. the consciousness of uncertainty and of 

: Everything is arranged upon definite prin- ignorance, the consciousness of limit, “> 

ciples, and never at random. * * shade, degree possibility. The ordinary 
| There is a sense of solidity about a Law man doubts nothing and suspects nothing. 
| of Nature which belongs to nothing else in The philosopher is more cautious, but he is 

| the world. Here, at last, amid all that is thereby unfitted for action, because, al- 
| shifting, is one thing sure; one thing out- though he sees the goal less dimly than 
i side ourselves, unbiased, unprejudiced, un- others, he sees his own weakness too ! 

influenced by like or dislike, by doubt or — clearly, and has no illusions as to his , 
fear; one thing that holds on its way to me _ chances of reaching it.”—Amiel. 

eternally, incorruptible and _ undefiled. 1 2 
y. Be “There is an idea abroad amongst most 
The world, even the religious world, people that they must make their neighbors 
ss governed by law. Character is governed by good. One person I have to make good: * 
| law. Happiness is governed by law. The Myself. But my duty to my neighbor is , 
Christian experiences are gov erned by law. much more nearly expressed by saying that 
Men, forgetting this, expect Rest, Joy, I have to make him happy—if I may.” 
Peace, Faith, to drop into their souls from —Stevenson. 
the air, like snow or rain. 7 wee 
To every man who truly studies Nature “Until we learn the only way to serve 
l there is a God. Call him by whatever God is to serve our neighbor, we may have 
‘1 name—a Creator, a Supreme Being, a Great knocked at the wicket gate, but I doubt if 
First Cause, a Power that makes for Right- we have got our feet across the threshold.” ‘ 
eousness—Science has a God; and he who —George MacDonald. 
believes in this, in spite of all protest, pos- oo 
sesses a theology—Henry Drummond. “Whoever sees further than his neighbor 
or is his neighbor’s servant to lift him to such 
Remember that a man can rise no higher high level. Power, ability, influence, virtue 
than his highest thought, and can sink no are only trusts with which to serve our 
x lower than his meanest thought. time.”—Wendell Phillips. ‘ 
Remember that by keeping your thoughts _ 
high you continually attune your life to a “The only thought in the world that is 
nobler purpose. worth anything is free thought. To free 
Remember that you are drawing to you thought we owe all past progress and all 
the conditions that you are thinking about. hope for the future. Since when has any 
s a Fes one made it appear that shackled thought 2 
Remember to watch your thoughts and could get on better than that which is free? 
words, that you may keep them positive and Brains are a great misfortune if one is never 
true. Weed out the negative, whimpering to use them.”—Savage. 
ones, and cease to temporize with error. om: 9 
—Unity. “So live, that when thy summons comes to 
1 2 ae 5 join it 
“Philosophy means the complete liberty The innumerable caravan which moves , 
of the mind, and therefore independence of | To that mysterious realm where each shall 
Hy all social, political, or religious prejudice. take 
It is to begin with neither Christian nor His chamber in the silent halls of death, 
pagan, neither monarchical nor democratic, Thou go not like the quarry slave at night, 
1 neither socialist nor individualist ; it is crit- Scourged to his dungeon ; but, sustained and " 
| ical and impartial; it loves one thing only— soothed ' 
| truth. If it disturbs the ready-made opin- By an unfaltering trust, approach thy grave 
ions of the Church or the State—of the his- Like one who wraps the drapery of his 
torical medium—in which the philosopher couch 

| happens to have been born, so much the About him, and lies down to pleasant 
worse, but there is no help for it. Philoso- dreams.” 

1 phy means, first, doubt; and afterwards the —William Cullen Bryant. ‘ 
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Quarterly Meeting of the Office Equipment Manufacturers Institute and guests before the Post- 
office and Federal Building in Chicago—the postmaster, Arthur C. Lueder, is the tall man in the gray 
coat and gray slouch hat standing fifth from the left in the bottom row. Names followed by 
stars are those of members of the Institute. Top row, left to right: George Whitefort,* assistant 
to sales manager, The National Cash Register Company; W. R. Hickok,* vice-president in charge 
of sales, Stromberg Electric Manufacturing Company; R. B. Buswell,* district manager, General 
Office Equipment Corporation; A. ]. Amberg,* president, Amberg File & Index Company; A. J. 
DeBerard,* assistant sales manager, Felt & Terrant Manufacturing Company; W. M. Cooper,* 
sales manager, The American Sales Book Company; Stuart Fleming,* Gilman Fanfold Company; 
Leon James,* assistant general sales manager, Stromberg Electric Manufacturing Company. 
Lower row, left to right: G. W. McClellan, manager, Chicago office, Underwood Typewriter Com- 
pany; A. E. Blackstone, manager, Chicago office, The Dictaphone Corporation; S. M. Templeton,* 
vice-president and sales manager, The Dayton Scale Company; Frank Nuttall,* Postage Meter 
Company; Hon. Arthur C. Lueder, postmaster, Chicago; Merrill B. Sands,* vice-president, The 
Dictaphone Corporation; W. D. M. Simmons,* president of the Institute and sales manager in 
charge of school sales, Underwood Typewriter Company; A. C. Tobin, Chicago district manager, 
The General Fireproofing Company; W. C. Dunlap,* vice-president and sales manager, The Amer- 
ican Multigraph Sales Company; Irving Fellner, System Magazine; Francis ]. Yawman,* vice-presi- 
dent of the Institute and vice-president of the Yawman & Erbe Manufacturing Company; Rex Rath- 
burn,* assistant to sales manager, Burroughs Adding Machine Company; Wilbur R. Greenwood,* 
secretary-treasurer of the Institute and secretary and treasurer of the Postage Meter Company. 
The three portraits in the inset are likenesses of W. D. M. Simmons, president of the Institute; 
Francis ]. Yawman, vice-president, and W. R. Greenwood, secretary and treasurer, from left to right 
in the order named. 


a 
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RESALE PRICE FIXING—~ADVANCE 
AGENT OF ANTE-TRUST REVISION 


OT one but two outstanding circumstances in 

connection with the issue of price maintenance 
for trade-marked goods are calculated to focus atten- 
tion upon this headliner at the present session of 
Congress. The first factor which commands the busi- 
ness community to take notice is the circumstance 
that Retail Price Fixing has, for the first time in its 
history, a fighting chance of obtaining a show-down 
in the national legislature. The Capper-Kelly Bill, 
the current version of the retail price stabilization 
program, has been “advanced” beyond all predeces- 
sors, thanks to a favorable report by the House of 
Representatives Committee on Interstate and For- 
eign Commerce. 

The second element that gives zest to the present 
situation is not so obvious in its significance. But, 
actually, is all the deeper in meaning. Resale price 
fixing, as the issue is drawn, is but the forerunner or 
“come on” of a movement for revision of the anti- 
trust laws of the nation. That slant on the situation 
may take some readers by surprise. According to 
much of the bally-hoo, the immediate incentive of 
the quickened quest for resale price protection is 
found in a desire to save independent merchants 
from chain store competition. Then, again, we have 
had, lately, the sudden flare-up over the relationship 
between price pegging and private branding. Allow- 
ing both of these as minor influences, the major sen- 
sation is in the disclosure of anti-trust revision as the 
sequel of organized price stabilization. 

No need to disguise the fact that the sudden pro- 
posal to overhaul, from top to bottom, the nation’s 
drastic laws against restraint of trade is a move cal- 
culated to cut the ground from under the feet of the 
price protectionists. Enforcement of the anti-trust 
laws and sympathetic measures is what has made 
retail price standardization so difficult, if not impos- 
sible, in this country this past few years. The Fed- 
eral Trade Commission in particular has stood ready 
to hop any manufacturer who undertook to enforce 
at retail as well as wholesale levels, his ideas of 
equitable, fair-profit prices. The whole strategy of 
the forces arrayed against price cutting has, up to 
this time, contemplated the enactment of special leg- 
islation which would, in effect, exempt goods under 
trade mark and in open competition, from the restric- 
tions of the anti-trust, or unfair competition, or re- 
straint-of-trade laws, to the extent of permitting 
price dictation at the source. Obviously, if Congress 


Written Expressly for Of- 
fice Appliances by Waldon 
Fawceett 


should suddenly be persuaded to so revise the anti- 
trust laws as to draw the teeth that have been bared 
at would-be price-fixers, it would be a question 
whether special measures were necessary to legalize 
price regulation by producers. 

While, according to one point of view, the long- 
drawn agitation for resale price fixing is likely to be 
the curtain-raiser for an anti-trust shake-up it would 
be folly to pretend that the former was directly or 
extensively responsible for the new prospect. The 
movement for the modification of the anti-trust laws 
is the fruit of a number of influences. For example, 
before and since the war, American industry has had 
disquietingly before its eyes the success of the car- 
tels and other foreign examples of the very type of 
combination and cooperation which has been prohib- 
ited here. To meet the international competitive sit- 
uation, Congress passed the Webb-Pomerene Act. 
And, watching its painless operation, even the most . 
ferocious trust-busters in Congress have been com- 
pelled to admit that perhaps the forefathers rather 
overdid the job in rearing the anti-trust barriers. 

Above and beyond all else, though, as conscience- 
quickeners in respect to anti-trust impediments, have 
been the events of the past year or two in industry, 
commerce and finance. The problems of overproduc- 
tion and underconsumption, the frantic efforts to meet 
a difficult situation by corporate mergers and con- 
solidations, and, finally, the stubborn business re- 
cession, have combined to persuade even the hard- 
shell radicals that, maybe, after all, there is some- 
thing wrong with our anti-trust laws. Obviously, 
there must be something wrong with any system 
which allowed large monied interests greater lati- 
tude in thinly-disguised concert of action than was 
allowed to the small or intermediate operator, It 
only needed the nudge from President Hoover to 
make of this reform a live issue. 

Meanwhile and due to the indulgence of Congress 
to the agricultural community, business America 
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was being treated to a graphic demonstration of the 
possibilities of collective action in production and 
marketing. Critics in plenty tell you that “farm re- 
lief” has been a failure or a disappointment. Leav- 
ing that question to personal opinion, the fact re- 
mains that we may witness in the operations of the 
Federal Farm Board, the spectacle of a Governmen- 
tal agency doing brazenly and proudly most of the 
things in premeditated unison that everyday busi- 
ness men long to do for their salvation but dast not 
inti-trust impediments. 

Interesting coincidence there is in the news that 
the Agriculture Committee of the U. S. Senate has 
taken the first step in inventory of the Farm Market- 
ing Act to ascertain whether any patching be neces- 
sary. Liberalization of the agricultural measure may 
well set the pace for relaxation of the limitations 
which have been put upon business by the Sherman 
Act, the Clayton Act and the Federal Trade Com- 
mission Act. Because the plight of agricultural pro- 
ducers today is precisely that of merchandise pro- 
ducers, viz., the necessity of collectively adjusting 
production to demand and at the same time doing 
everything possible to increase demand by the dis- 
covery of unknown outlets and the development of 
new uses for marketable products. 

If the economists are right and the world has 
entered upon a long era of gradually declining com- 
modity prices, the present is the most auspicious pos- 
sible occasion to bring up at Washington the ques- 
tion of modernizing the Federal anti-trust laws. 
There is no question but what, in years gone by, the 
bogey of the trust-fearers in and out of Congress 
has been found in the whole idea of secret or semt- 
secret understandings with respect to prices. Indeed, 
it may be recalled that the American Fair Trade 
\ssociation and similar organizations had to all but 
suspend activ a0 during and immediately following 
the World War, such was the popular suspicion of 
price fixing in casein nee of the inflation or manip- 
ulation in an abnormal period. This attitude was re- 
flected by the Federal ‘Trade Commission investiga- 
tion of open-price associations and the prosecution of 
individual firms which undertook by any means short 
of consignment to compel retailers to observe sug- 
gested or recommended prices. 

A downward trend in the commodity price index 
is in itself a guaranty against price inflation. There- 
fore Congress might, on the broad moral issue, con- 
template gentlemen's agreements on pricing policy 
with less tear of extortion. But what, more than all 
else, is changing the official attitude at the Capitol 
is the present lapse of the demand for rigid individ- 
ualism in business. Over a period of years Congress 
refused to grow excited in behalf of Resale Price 
Fixing because the worst that could be said for un- 
restrained price cutting by “bargain baiters” and de- 
partment stores and chains employing “loss leaders” 
was that the raids on established retail prices placed 
at a disadvantage the independent merchant in the 
price-cutter’s immediate neighborhood. 

The panorama of 1930 has presented the same type 
of picture in a much wider horizon.  Incited by 
rumor and suspicion, there have broken out here and 
there in industry, spurts of ruthless and unreasoned 
price cutting that first swept away the profits of 
operation and eventually induced a volume of unem- 
has sobered even the fundamentalists 
all-pricing. Sentiment is growing in both 


because of the ; 
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effect that reasonable liberty of action in price stabi- 
lization, properly safeguarded against abuse would 
be preferable to a state of price demoralization such 
as has been witnessed in spots this year. 

Because timid souls in Congress cannot wholly 
rid themselves of the traditional fear of price-fixers, 
business men need not be too surprised if anti-trust 
relaxation, if it comes, provides for hostages a 
price abuses. It may be recalled that one wing 1 
Congress has held out, in all the discussions of Re- 
sale Price Fixing legislation, for the setting up of a 
censorial agency (the Federal Trade Commission or 
some other) to pass upon the reasonableness of fixed 
prices. This is the animus of the present talk of a 
glorified Industrial Planning Board or some other 
vehicle of Federal supervision. 

The shadow of Governmental regulation of a kind 
is the fly in the ointment which tempers the en- 
thusiasm of some business men for concessions in 
anti-trust legislation. Conservatives hold that Fed- 
eral supervision might prove a case of the remedy 
that is worse than the disease. A school of thought 
which usually balks at the idea of accepting Uncle 
Sam as a mentor of prices is willing, in the light of 
recent events, to accept almost any form of Govern- 
mental intervention that, in a period of subnormal 
business, would operate promptly to forestall con- 
tinuance of overproduction. 

With the movement no more than at the hatching 
stage, guesswork would be the only basis for con- 
jecture as to the precise form which a revision of the 
anti-trust laws may take. The best qualified opinion 
at Washington holds that the only feasible arrange- 
ments are those which contemplate team-play be- 
tween the executive branch of the Government and 
trade associations with membership comprehensive 
enough within their respective fields to be able to 
commit industrial or commercial groups as a whole 
and to “police” their trade areas. Simpler forms of 
this ideal of joint responsibility have worked out 
very well in the case of the Trade Practice Confer- 
ences conducted under the auspices of the Federal 
Trade Commission and the Simplified-Practice-In- 
Industry Conferences arranged at the request of 
members of the industries by the Department of 
Commerce. 

Any species of waiver-by-consent for the U. S. 
anti-trust laws, on the coalition plan above men- 
tioned, would presuppose organization or reorgani- 
zation of trade communities in whatever manner be 
necessary to afford the most complete and effective 
cooperation. Champions of this plan of easing the 
burden of the anti-trust laws assume that few trades 
or industries could organize on a 100 per cent basis. 
If not, it would presumably be necessary to provide 
the Government with a club which could be wielded 
when necessary to compel compliance by outsiders 
with the terms of a treaty to control production, 
stabilize prices, or what not. One school of business 
thought is apprehensive, at best, of production or 
price agreements lest this artificial security operate 
to bring in additional competition. Even these who 
clamor for relief from the severities of the anti-trust 
laws admit that they might be out of the fat into the 
fire if no means were provided to control the produc- 
tion and prices of non-members of the trade associa- 
tions who were not bound by the compacts volun- 
tarily entered into, with the sanction of the Govern- 
ment, to avoid excess production, dumping and sales 
at prices below the cost of pre duction. 
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PUSHING PORTABLE TYPEWRITERS 
FOR CHRISTMAS PRESENTS 


HIE month before Christmas is with me the best 

season for selling typewriters. Some dealers do 
not sell many typewriting machines for Christmas 
presents because they imagine that such machines 
are too expensive to attract givers. This is by no 
means true. Portable typewriters make ideal gifts 
for sons or daughters at home or in college; for 
fathers, mothers, sisters or brothers in the business 
world ; teachers, pastors and others. 

I sell many typewriters as Christmas gifts. I find 
that I can attract people by advertising them heavily 
and putting snap and attractiveness into my window 
displays. Then, too, I devise features of novelty in 
the store. The windows attract passers-by who 
come in and many of them become customers. 

[ start my advertising campaign vigorously 
around Thanksgiving. This is about the time people 
begin to think seriously of what they are going to 
give friends and relatives for Christmas. At that 
time they start to shop. I find that it pays me to 
hire a dependable boy to make a house-to-house can- 
vass and distribute folders advertising the merits of 
portable typewriters. Most of the typewriting ma- 
chines I sell around Christmas time are portables. 
The majority of people who buy such machines at 
that time want new ones and give them as Christmas 
presents. The lighter machines sell better at Christ- 
mas than the standard machines but I carry some 
of the latter size and succeed in selling a few. I also 
sell a few rebuilt portables as well as large rebuilt 
typewriters. Some people, of course, cannot afford 
new machines and buy rebuilts because they are 
cheaper. I make it plain that portables are sold for 
cash as well as on easy terms and that there is some 
slight advantage in the all cash transaction, 

Every Saturday in December I have a boy dressed 
up as Santa Claus write letters to St. Nicholas, for 
children under six years of age. This brings a large 
crowd of children into my store and because little 
children cannot come alone, their parents, brothers 
or sisters bring them. 

[ use all the display material the several com- 
panies send me, reminding customers in my store 
that portable typewriters make ideal gifts for every- 
body. Lalso displayed many different styles, grades 
and colors of social stationery in my glass show- 
cases. 

The presence of the youthful Santa Claus above 
referred to has proved to be a great success because 
it resulted in the sale of many typewriters and boxes 
of social stationery that I would not otherwise have 
sold. I advertised in my window and in the news- 
papers that Santa Claus would be at my store every 
Saturday in December and invited all the children in 
town to come to see him so that he could write let- 
ters for them and take them back to his workshop. 


A Special Sale on Ribbons 


As a rule, typewriter ribbons do not sell rapidly 
immediately before and during the holiday season 
because people spend their money for other things 
but by having a special sale during December, I sell 
many typewriter ribbons. I remember having 


bought a supply of toys cheap at a bankrupt sale 
one time and thereupon gave a toy free with every 
In this way I sold many ribbons that 


ribb« yn l s< id. 


By Ursula Kelligar 


I would not have disposed of in the regular course 
of business. People at Christmas want all the toys 
they can get for their children and many people buy 
ribbons only to get the free toy I was giving away 
with each purchase. This was good business for me 
and by no means poor planning on the part of the 
customer because he would probably need the rib- 
bons anyhow. 

Once I fixed my window like a room in a home 
putting in a tree, decorated with electric lights, in 
the center. Under it were some books, a banjo, a 
traveling bag, a camera, a doll, box of candy, ete. 
With these things I showed a portable typewriter 
with a sign reading The Portable Typewriter Makes 
the Best Gift of All for Man, Woman or Child. I 
covered the floor with artificial snow and had a live 
Santa Claus sitting in the window writing on a 
portable machine. Between Santa Claus and the 
window glass, I set another portable typewriter, also 
two bottles of ink with a feather in one and a pen 
in the other. A pen written list of toys was put be- 
side each bottle of ink and a typewritten list in the 
portable machine. Back of the bottle having the 
feather was a sign reading This is What Santa 
Claus Used to Write with Fifty Years Ago. Be- 
hind the ink bottle with the pen in it was another 
sign reading Twenty-five Years Ago Santa Claus 
Wrote with a Pen. Beside the portable typewriter 
a sign said Santa Claus Uses a Portable for All His 
Writing Today. 

I always display my stationery where it will be 
seen at Christmas, because there is a big demand for 
it and when shoppers see that one sells many kinds 
at various prices, they are not slow to come in for it. 
After they are in my store, they usually buy other 
things. I have a large stock of plain, fancy, gold 
and silver edged stationery and correspondence 
cards in white and many colors that retail from ten 
cents to three dollars a box. 

I put in my window a lighted Christmas tree 
decorated with tinsel and an electric star. Above 
the star is a sign reading We Sell Webster Star . 
Brand Ribbons Known for Quality and Service- 
ability. On the floor of the window I display a box 
of each kind and color of the stationery and cor- 
respondence cards I offer. Each box has a price 
placed back of it in a bunch of mistletoe. I also em- 
ploy Christmas placards in this display, emphasizing 
the fact that I sell portable typewriters. A window 
trimmed in this style has.features of beauty and at- 
tractiveness and will be profitable to dealers who sell 
stationery. 

I make my window displays more attractive at 
night by lighting them with candles instead of elec- 
tric lights. This is a cheap, novel and appropriate 
light for windows during the Christmas season, add- 
ing beauty to any display. The big red Christmas 
candles are best for such use as they give the 
strongest light and will last well through the season. 
Candles can be used in windows with safety if put 
on steel mats or in metal vases and not placed near 
paper, cloth or wood. By using proper caution, 
dealers can burn candles in their windows without 
any danger whatever. 








“WE PUT OUR FOUNTAIN PEN 
EGGS ALL IN ONE BASKET’ 


How a New York Stationery House ‘‘Reduced Capital 
Investment by Twenty-five Per Cent.”’ 


By H. duBois Plummer 
Vice-President, H. K. Brewer & Company, Inc., of New 
York 


Y practical specialization upon the line of one 

manufacturer of fountain pens we have reduced 
our capital investment in the department by twenty- 
five per cent and increased the profit by fifty per 
cent 

Moreover, we have developed a new spirit and en 
thusiasm for the department, better salesmanship 
and we sincerely believe, greater satisfaction to the 
customer. 

Results with the plan have exceeded our expecta- 
tions. We can state that with the conditions under 
which our business is conducted ; the place, situation, 
tradition, etc., it has proved effective beyond our 
hopes. 

We did not go into the plan hastily, but gave it an 
18-months’ test, earnest, careful thought and thor- 
ough research—neither will we drop it until positive 
demonstration shows us a better way. 

While the H. K. Brewer Company is nearly 100 
years old it is not so many when the 
fountain pen was just one of the six thousand dif- 
ferent items sold in our stationery stores. They were 
\bout the only item 


years ago 


sold from any case or counter. 


that aroused special interest then was a printing 
order or a demand for engraving, wherein there was 
hope for repeat business. An order for a box of mon 


ogrammed stationery or some calling cards inspired 
enthusiasm, because, apart from immediate profit, 
we knew if we kept the plate the customer would be 
likely to come back for more work of the same kind. 

Fountain pens could then be bought in some stores 
for a dollar up—and not very far up, at that, unless 
one were rich enough to sport a gold mounted barrel. 
On some street corners a pen could be bought for a 
quarter that worked wonderfully in the hand of the 
demonstrator and broke down sadly in that of the 
user. Most fountain pen sales in the stationery store 
were from $2.50 to $3.50 per pen—seldom any more 
and the average in the transactions was somewhere 
around three dollars. Fountain pens were kept in a 
small case in some inconspicuous corner of the store 
and when the customer wanted one—he almost 
always had to want one before it was shown—any 
clerk whom he happened to address would bring out 
a few pens and permit the customer to select the one 
which came nearest to “suiting his hand.” It never 
occurred to the clerk to discover if the pen was or 
was not fitted to any special use which the customer 
had in mind. One wrote with a pen, and that was all. 
What sort of service or guarantee the manufacturer 
offered was never considered, except that standard 
makes were in the stock and the sales persons knew 
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they were good pens of their kind. As in most other 
stores, we carried just a few of several well known 
makes of pens in order to give the buyer what he 
thought he wanted. Nobody was trained to supply 
helpful suggestions or information. We thought that 
carrying pens made by all of the reputable manu- 
facturers in about equal proportions constituted 
service. But the old order has changed. The word 
service has been given a new meaning. One who 
walks into any of our stores today to purchase a 
fountain pen, meets with an entirely different recep- 
tion. An expert demonstrates the pens, explaining 
their adaptability for particular uses and users; their 
peculiar precision for their certain purposes and tech- 
nicalities of manufacture which afford the largest 
measure of satisfaction. 

A young lady trained by the pen company in a 
thorough understanding of the constructive features, 
good qualities and special peculiarities of the line is 
in charge of the department. Asa result of her study 
and training, she knows when she sees the custom- 
er’s chirography, the type of pen best suited to the 
position in which the pen is held, the slant of the 
stroke and the pressure applied. In these three fac- 
tors lie most of the chirographic idiosyncrasies and 
whims which make fountain pen problems, satisfac- 
tory solution of which is more readily achieved by 
specialization. 

\s a part of the training of the specialist and the 
working of our plan, special attention is given to the 
division of desk sets. The growing desire for better 
equipment of business offices and the prevalent tend- 
ency toward period suites, modernistic designs, etc., 
has its effect upon our pen department. Our special- 
ist, who is in full charge, with authority to buy what 
her judgment dictates keeps in touch with the trends. 
Sets that sell for as much as $150 are in the stock and 
even at the risk of her seeing this, we must admit 
that she knows what turnover means. 

By standardizing on one line we find that the man- 
ufacturer can give us service and cooperation we 
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could neither ask nor expect if we were pushing the 
products of several different pen factories. Nor 
could we expect our fountain pen specialist to know 
four or five lines as well as she knows one, neither 
could she bring to her work the same enthusiasm. 

Special cases provided by the manufacturer are 
given prominent and valuable space in all of our 
stores. The beautiful desk sets of marble, onyx and 
agate with lamps, clocks and calendars make the de- 
partment attractive and impressive. 

With the appearance of the manufacturer’s special 
advertising in national mediums or our local news- 
papers we put in full window displays of their prod- 
ucts, with good results. 

The makers of the pen line on which we concen- 
trate unconditionally guarantee the pens they make 
for the life-time of the users and make no charge for 
repairs. Our customers are satisfied, and we find 
ourselves doing more business in all departments as 
a result of our up-to-date pen policy. 

In a business that has been operative for as long 
as ours, ninety-five years, policies are not likely to 
be changed without mature deliberation. We natur- 
ally gave careful consideration to everything in- 
volved before adopting the specialization plan. Re- 
sults have confirmed our judgment and our fountain 
pen department is one of the most satisfactory in our 
business. Our salesmen have a much keener interest 
under the new plan, with the result that when the 
department specialist is out of the store there is 
always some one also who can handle the pen sales 
intelligently. Sometimes the specialist is absent be- 
cause of making a call upon some executive who has 
a fine desk to be fitted with appropriate accessories. 
She never fails to get a hearing and seldom fails to 
return with the order. 

In recounting our experience we make no recom- 
mendations. We simply explain how the standard- 


ization plan works for us and thereby disclose ous 
reason for keeping our fountain pen eggs in one 
basket. 





EDIPHONE EQUIPMENT PREPARED FOR AND PRESENTED TO POPE 
PIUS IX ON SUNDAY, OCTOBER 26, 1930.—This outfit was especially 
made by the Ediphone Division of the Thomas A. Edison Laboratories, 
Orange, N. J., for the personal dictation of His Holiness. The outfit con- 
sists of an Executive Ediphone, a Secretarial Ediphone and a shaving 
machine, and was demonstrated to the Pope by Piero Castelli della Vinca, 
Ediphone representative jn Rome. His Holiness was greatly pleased over 
the gift and expressed warm recognition of the help these admirable ma- 
chines render to busy people. The equipment was finished in ivory and 
gold with the papal coat of arms inscribed on the face of each instrument 
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THE ADVANTAGE OF PUSHING 
“EUXURY” ITEMS 


TATIONERY, taking the average retail stocks 

found in this country, has always been looked 
upon generally as a “necessity line.” But in recent 
years, inroads have been made by what may fairly 
be called “luxury” items. And upon these, at pres- 
ent, the stationer can afford to focus some of his 
personal attention. “Luxury” items are luxurious 
because of extra high quality, extra high price or 
of a limited demand and utility. But the gradual 
increase in the number of, for want of a better term, 
luxury goods in stationery has brought about the 
necessity for special methods of merchandising them 
which are not always identical with the methods 
best adapted to selling stationery staples. 

Within this group we may classify as follows: 
(a) items only used by a few people, (b) items used 
only occasionally by anybody, (c) items not directly 
connected with staple stationery stocks but allied, 
(d) items in the higher price ranges or, super qual- 
ity. That there are certain advantages in the sta- 
tioner building up his so-called luxury trade, there 
is no doubt. 

In each line handled by the commercial stationer 
there are higher grade articles. The percentage of 
profit on these items is the same as on staple goods, 
but the dollar profit per sale is greater. No more 
time is required for the actual transaction of a lux- 
ury item sale than for the sale of a lower priced 
product. Net profit is increased without adding to 
the operating expense of the store. In addition, 
pushing the sales of better quality items brings to 
the store an intangible yet valuable by-product— 
the reputation of being “high grade.” 

Resale prices in stationery stores, as in other re- 
tail establishments, are computed on the basis of 
cost plus overhead plus net profit. During the past 
several years overhead expenses have increased ma- 
terially, representing a correspondingly greater per- 
centage of the selling price. A lower net profit on 
staple items is compensated for by increased volume. 
In selling luxury products, the dollar profit per sale 
is still large enough to bolster up the average net 
profit of the store. 

Building up a custom in quality merchandise in- 
volves consideration not only of the buying power of 
the local stationery trade, but also the character of 
the trade, its percentage of luxury or quality buyers 
and the matter of local preference and habit. A 
properly directed and intelligent sales effort on such 
items will turn a nice profit for the stationer. Deal- 
ers everywhere are coming to realize the needs and 
opportunities of their growing list of luxury items. 

In building up sales in the higher price ranges, it 
is always necessary for the stationer to (1) discover 
the local luxury prospects, (2) show the luxury 
article to the best advantage always, (3) and close 
the sale through unusually strong demonstration 
or explanation at the counter. 

While it is not the rule for dealers to habitually 
maintain any special selling effort on such goods, 
we do find it here and there and in every case I 
have witnessed, the profits have told the story. A 
stationer in Boston doing largely a commercial busi- 
ness, said recently that eighty-two per cent of his 
stock appeals to ninety per cent of his trade and 





Higher Grade Articles Give 
Greater Measure of Value 
and Satisfaction to Cus- 
tomer, Advance Prestige of 
Store and Increase Profits. 
—By Henry Frommes 


had to move 


that the other eighteen per cent 
through the remaining ten per cent. 


Intelligent Work the Need 


3ut when you set about to market a higher priced 
article—say a ledger or a special set of desk fittings 

certain steps are necessary to get results: 

1. Discovery of potential luxury buyers when 
they first enter the store. 

2. Special showings of such items under the best 
conditions. 

3. Well arranged displays, inside. 

4. Selling kept as much as possible in the hands 
of the most competent salesmen. 

5. Plenty of strong selling points about the goods. 

On the other hand, we may divide the stationer’s 
luxury items into such groups: 

Price range appeal. 

Novelty appeal. 

Quality appeal. 

Seasonal appeal. 

Appeal that results from national advertising. 

In selling ordinary stationery stocks, these factors 
are all to some degree present; but they are out- 
standing in the case of luxury goods. 

Above all, the stationer needs plenty of knowl- 
edge concerning every such item when he sets about 
to market a comparatively high priced article. 

A good many stationers have been slow to add 
so-called luxury lines to their stocks in the belief 
that there is no local market. As a matter of fact, 
in most cases, such a market has to be developed 
by the dealer himself. It nearly always exists in a 
greater or less degree and it can be approached and 
worked up gradually. 


A Case in Point 


One case in point which has come to attention 
recently will better illustrate the modus operandi of 
the matter: 

This stationery retailer grosses around $50,000 a 
He is doing business in a small but prosper- 
ous industrial Illinois city. His trade always had 
been steady but not varied. He advertises in a lim- 
ited way, carries an average stock of low to medium 
priced goods, and seventy-five per cent of his trade 
comes under that head. Having cinched this trade, 
he set about some months ago to reach out for the 
local luxury business in a systematic manner. In 
the beginning, he drew a sharp line between his 
stocks in the low price ranges and the higher priced 
ranges. He does not mix them up. He segregates 
his luxury items, gives them special display and 
even carries segregation to the windows. 


vear. 
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\t frequent intervals he advertises luxury items 
alone. Practically all the sales made in the higher 
ranges are made by himself, making it a point to 
study the selling points on all such items and always 
keeping an eye out for the customer who might be 
a prospect therefor. Very often he is able to 
switch a customer from a dollar fountain pen to a 
six dollar fountain pen. 

In addition, he very carefully circularizes well 
prepared form letters to selected lists of local names, 
calling attention to his quality lines in a way that 
makes a strong personal appeal to the recipient. He 
appeals to their desire to have the best, to their 
good taste and he offers his personal services. 

He figures that not more than twenty-five per cent 
of his potential trade can afford “the best”; he ac- 
cepts that as a fact and proceeds accordingly. The 
result has been that this stationer outsells nearby 
competitors three to one on goods in the higher 
price ranges and profits have been very satisfactory. 
It always has seemed that the average retail sta- 
tioner has been inclined to underestimate his local 
luxury market. He draws the line too sharply. 


Only Part of Trade 

Consequently, the stationer is appealing to only 
seventy or eighty per cent of his possible local trade- 
producing buyers. 

No one will question the wisdom of the stationer 
in being always conservative when it comes to 
stocking goods that come within the higher priced 
But he can feel his way, as it were, in this 
Persistent effort along this line will round 
out the trade of any dealer and by catering to a 
larger following, benefit along the lines of general 


ranges. 
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business progress as well as in added profits from 
sales from day to day. 

In selling so called luxury items in the stationery 
trade, the dealer must show people the advantages 
of buying the best and furthermore, he must know 
When people are asked to pay twice as 
much or more for an article, they want the cost 
justified. In selling ordinary lines this is less the 
case. 

One fact should not be lost sight of. 

The vast wealth of this country today and the 
amazing spread of this wealth over the nation has 
brought about a rise in the amount that people and 
business firms can spend for stationery and allied 
A decade or so ago the stenographer who 
wore silk stockings was rare; today most of them 
And so it is with nearly everything else. 
With this spreading of wealth—with this growing 
desire to buy the better article—the stationer can 
never tell just what his local trade can purchase 
until he tries it out. 

The stationer has sufficient “feeder lines” to make 
an endeavor along these lines quite safe and most 
likely highly profitable. His staple trade feeds in 
luxury trade if every advantage is taken of the situa- 
tion by sales work and by display. 

It is all very well, at the outset, to establish a 
price class policy in a retail stationery business and 
more or less adhere to it. You must appeal to your 
seventy per cent or eighty per cent that you know 
exists. But you need not overlook the opportunities 
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on every hand to do some business in the higher 
price classes, ° 

Present day conditions make this not only pos- 
sible but profitable as well. 
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~ A HUGE MODEL L. C. SMITH TYPEWRITER USED TO ADVERTISE THE MOTION PICTURE, 
‘THE OFFICE WIFE.’’—The Oklahoma City branch of L. C. Smith & Corona Typewriters Inc., 
working with the Criterion theatre, one of the Publix chain, built the big L. C. Smith machine 
pictured above. The novelty of this publicity effort attracted considerable attention, with 
profitable results for the Criterion theatre and the ‘‘Elsie’’ branch at Oklahoma City. 











EDITORIAL 





Hail friends, here at home and across the Seven Seas. We greet 
you, at the approach of Christendom’s anniversary in the spirit of 


Peace and Good Will. 


Whatever your race and whatever your creed, we reach out to 
extend the hand of fellowship, expressing the hope that in the year 
drawing to a close, there has fallen to your lot a satisfying measure of 


happiness and contentment. 


In the evolutionary process in which all ts ever involved, the fad- 
ing year was one of unrest and distress throughout the world. But 
may not a part of the fruitage be a better developed sense of relative 
values, clearer understanding of what is worth while and greater ap- 
preciation of man’s relationship to man? 

We join to yours our wish that it may be so. 


The Business Outlook Generally 

@SThe National City Bank of New York issues a 
monthly bulletin of economic conditions in which 
there is always to be found a careful analysis of the 
business situation throughout the country. In the 
November issue of this bulletin it is stated that 
while the business situation has shown no clear in- 
dication of decisive changes, there are some signs 
of improvement, some of which are quite encourag- 
ing, but none of importance sufficient to give def- 
nite assurance that a turn for the better has taken 
place. Disappointment at the failure of the recov- 
ery to come about in the fall has had a depressive 
effect, particularly in the stock market. With the 
decline in stocks, business sentiment sank accord- 
ingly and helped to put a damper on recovery. 
Political turmoil abroad has kept business in a state 
of uncertainty. But such conditions are to a certain 
extent the usual accompaniments of economic de 
pression. 

Notwithstanding adverse conditions, the National 
City Bank sees no reason not to face the future with 
confidence. The full measure of prosperity for 
every one depends upon the satisfactory solution of 
all problems mentioned, but the world need not 
stand still in the meantime. Trade throughout all 
countries practically has been so long depressed that 
an increase would seem necessary before long if 
only to take care of the needs of consumption. The 
depression in this country is probably now at the 
bottom. It is unlikely that business will go much 
lower and the bank believes that the next impor- 
tant improvement will be upward. 

The coming months are not months in which de- 
cisive upward movements are likely to be initiated. 
In the winter building construction and outdoor 
work generally are naturally slowed down. Among 
the evidences of better business, the bank mentions 
a greater stability in commodity prices, the ability 
of staple crops to move independently of the stock 
market, pronounced improvement in the textile in- 
dustry, advance in sugar, evidences of improvement 
in the automobile industry, etc. 

A month has elapsed since the foregoing views 
were expressed and no great amount of change is 
evident. Despite this, there is a trend toward bet- 
ter conditions which is apparent in our field. 

In the National City Bank’s December bulletin, 
the bank feels warranted in predicting that the de- 
cline in business is nearing its end. In such times 
we correct the mistakes and remedy the abuses of 
inflation. Business costs are reduced, surplus stocks 


are absorbed and shortages begin to appear. Old 
debts are paid and funds for new enterprise com- 
mence to accumulate. Gradually the weak spots 
are eliminated, stabilization develops and confidence 
is restored. 

The bank continues: “Business has now been de- 
clining more than fifteen months and as closely as 
can be measured, has reached a level some thirty- 
five per cent below the peak. This equals the 
severity of any previous decline of the last fifty 
years and while not conclusive proof, surely war- 
rants a strong assumption that the decline is near- 
ing its end.” 

-~—— 
Furniture Manufacturer Commepts on Price 
Cutting 

@@An official of a prominent chair manufacturing 
company has made some suggestions on merchan- 
dising which we regard as pertinent and timely. He 
says that for some time it has been the policy of his 
company to manufacture high grade furniture and 
to sell it on the basis of quality. Unfortunately, re- 
tailers have been selling by price cutting and many 
are trying to buy something cheaper than their com- 
petitors. Manufacturers who have been trying to 
supply this demand have done so at the expense of 
quality as well as profit. Our informant states that 
his factory is one of those which has been busy dur- 
ing the year and he attributes it to the fact that they 
cater to the natural desire of man to own fine things. 
He says that in this thought he is not positive, but 
he is certain that price cutting and offering cheap 
goods does not materially increase sales. 

One very large contributing cause of continuing 
slow business, says our informant, is the pessimistic 
propaganda spread by salesmen of nearly every 
commodity. He refers to actual experience with 
lumber, veneer and other salesmen, not one but 
many whose introductory remarks have been about 
how very, very bad business has been. We have 
had orders to place when these men have called on 
us and it is conceivable that there are some who 
might be scared out by such pessimism and decide 
not to buy just yet. Our informant says that he has 
been in furniture buyers’ offices and has seen men 
come in without their brief cases and say that they 
just dropped in to say “hello” and complain that 
they had not opened their grip for over a week. “In 
more than one case,” he says, “I have had the buyer 
turn to me and say that he could have used a few 
pieces from that man’s line.” 

If this is the experience of one man, it is very 
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likely that it is multiplied many, many times over. 
Salesmen who talk pessimism must expect to reap 
the pessimist’s reward. The full measure of abun- 
dance is most often to be found with the cheerful, 
the optimistic and the strong. 
— 
Men and Mergers 

@@Mergers such as we know them today have 
been brought about for what were considered sound 
business reasons, among which economies in pro- 
duction and distribution are probably the most 
potent. Unfortunately but unavoidably a merger 
involves certain changes in personal relations re- 
sulting in mental disturbance, uncertainty and some- 
times resentment. Until the necessary readjust- 
ments are made, a degree of uncertainty among the 
personnel of merged concerns is inevitable. But 
feelings of resentment need not and should not be 
entertained. Such sentiments accomplish nothing— 
they are not constructive, and place the individual 
entertaining them in a worse position than that in 
which he would find himself if he were calmly to 
make the best of things. 

If everyone would try to catch the spirit of the 
new alignment—to understand its impelling reasons 
—to bring himself into accord with the unfolding 
developments—to harmonize his accustomed meth- 
ods and thought habits with the changed conditions 

much friction would be avoided and greater hap- 
piness assured. 

a eed 
Circumstance 
@@There is always one wholesome effect of general 
business depression. It is the deflation of the big 
claimant. Under favorable conditions he boasts his 
achievement.—“When I took hold of this business 
the annual volume was only —————. Look at it 
now.” Under unfavorable conditions, he explains 
the shrinkage as the result of “the time.” Many 
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who succeed when the going is good have no re- 
sources in reserve for unfavorable circumstance. 

No individual advances in his business, nor does 
any business expand without some favor of circum- 
stance. Any one independent of circumstance 
would be independent of the times. 

-7o- 
He Overlooked Something 

@@A manufacturer of a certain stationery item 
generally known a quarter of a century ago, walked 
into a stationery store in the Northwest a couple of 
years past and inquired for the article of his manu- 
facture. When the salesman replied that he had 
never heard of it, the gentleman’s tender feelings 
were affected. Moreover, he was “mad.” “Why 
the idea of!!” He called for the manager of the 
store, introduced himself and expressed his surprise 
that a salesman in so progressive an establishment 
did not even know of his wares. 

The manager replied that he should not be sur- 
prised at that. The salesman had been in the busi- 
ness but a few years and had never seen the article. 
He was familiar with the products of other manu- 
facturers made for a similar purpose. That for 
years no advertisement of the product had appeared 
and it was not surprising that the young man was 
unacquainted with it. 

Which reminds us of Elbert Hubbard’s mouse 
trap story, which he credited to Emerson. The 
story has been given tremendous circulation. It 
still floats around over the name of the sage of Con- 
cord. But long ago Hubbard published his com- 
ment upon his own screed. “The big thing about 
the mouse trap story,” said the great epigramma- 
tist, “is that it isn’t true. You make a better mouse 
trap or write a better book and see if the world 
makes a path to your door in the woods. Not on 
your life, Therese! You've got to advertise and ad- 
vertise and advertise.” And it is even so. 


Reminders 


* Successful salesmanship is as much the 
ability to get people to buy the right 
things as it is the ability to get them to 
buy at all. 


“If you cannot be honest with cus- 
tomers, you will lose their trade. If you 
cannot be honest with yourself, you will 
lose your job. 


“ The salesman who is always bragging 
about what he is going to do is rarely 
one who is willing to work hard enough 


to make good his boasts. 
‘ Misrepresenting goods may make to- 


day’s sales, but it will prevent tomorrow’s 
sales. 


‘| The salesman who gets the bigger job 
is the one who has grown bigger than 
the job he already has. 


‘| The sales you make are going to de- 
pend upon how hard you work for them, 


not on how hard you wish for them. 


‘| If a salesman hopes some day to have 
a business of his own to mind, he must 
learn to mind his own business right 
now. 


‘| If you are sick of your work, you can’t 
help showing it, and the sooner you are 
removed from it, the better for the job, 
if not the better for you. 


* It is not the salesman’s salary that fixes 
his value, it is his value that fixes his 


salary. Think that over before asking 


for a raise. 


‘No matter who signs your salary 
checks, you are working for yourself and 
when you fail to do good work, you are 
the one to suffer in the end. 


“| If the rules of the firm for whom you 
work don’t suit you, go where you like 
the rules better, but waste no time stay- 
ing and trying to evade the rules or to 
get them changed. 














“THE OFFICE BEAUTIFUL’ 


HE chief executive of a company engaged in this field 


occupies an ofhce which it is a pleasure to enter. The 
room is a panelled rectangle of generous dimensions. At 
one end is a deep fireplace fitted with high irons of im 


pressive design. Over the fireplace is a well-proportioned 


mantel on which stand appropriate twin ornaments, each 


at the proper distance from the end of the mantel and the 


frame of a portrait in oils, done by an eminent artist, that 
Oriental carpets of long pile cover the floor 
large, rectangular flat-top 


wall. On the desk are the 


hangs above 
Midway of 
desk with one 


the room 1s a 
end near the 


telephone, a writing set and a few useful accessories. 
Along the wall opposite the desk is an upholstered couch 
or double 
that used on the 
two easy chairs placed towards the end of the room. 
draperies at the floor and 


that blends into the color scheme of soft, dark 


seat covered in dark toned leather which matches 
arms and seats of the desk chairs and on 
The 
window reach to the add a 
lighter note 
tones throughout. 

desk and the 


\ pleasing shade of brown: the leather 


The panelling, the exposed woodwork of 
the chairs are dark 
covering being of a trifle lighter shade of the same color 
The draperies are tan The 
well covered with small pattern, display soft, dull browns 


and deep blue with a trifling touch of dull red which bright 


with a brownish cast. rugs, 


ens the whole without destroying the harmony 


Bookcases between the two doors which afford entranc« 


hall, 


a beautiful library For 


from a wide this business office into 


would convert 


that is precisely the atmosphers 


of the room 


“atmosphere” is the 


But even more impressive than the 


charm of the room achieved through harmony of color, 


what is quite as important—th« 


of all objects, that perfect grouping which 


harmony of design, and 


proper grouping 
consists in putting appropriate things in proper juxtaposi 


which the objects, whatever they may be, sup 


h other 


tion and by 


plement eac and thus bring out the full decorative 


value of ea 


The furnishing of the business office referred to and the 


furnishing f a thousand other such offices throughout the 


country is not an indication of a trend nor an example of 
a passing fad. It is an expression of a nation-wide increas- 
| that reflects itself in better taste in the 


Not only is this inclina 


ing sense OT eauty 


home, in the office and elsewhere 


tion for receptivity to the beautiful apparent in choice and 


arrangement of things useful which lend themselves to 


apparent in relation to the utilities 


decoration It is als 


A Developing Appreciation 

of Beauty, Harmony and 

Appropriateness Finds Ex- 

pression in Distinctive and 

Tastefully Furnished Busi- 

ness Offices Throughout the 
Country 


of the home and office, in the form and col#r of such com- 


monplace things as cooking utensils; in typewriters, foun- 
tain pens, and a vast number of articles employed both in 
considered for 


that 


the home and in the office and formerly 


their utility alone. There has come the realization 


useful things can also be beautiful. 
This new attitude was not suddenly achieved. It is the 
through a century or 


gradual development 


Its progress is clearly traceable through the archi- 


result of a 
more 
tectural development from the first colonial settlements to 
Home, store, factory and office have 


the present time. 


come under its influence. 
The receptivity of the business executive 


beautiful affords one of the big opportunities for the office 


for the office 


furniture distributor; not only for the sale of the consider- 
able variety of furnishings in any particular room, but also 
starting point for other im- 


because such a room is the 


provements. Its influence is obvious 

To what extent dealers in the field will profit by the 
opportunity depends, naturally, upon their creativeness, 
their initiative and their enterprise. Beyond the mere finan- 
cial profit in the transaction there is enhancement in pres- 
tige due to creation of an artistic and satisfying piece of 
work, 

Not all have the ability to select the proper objects and 
materials and to put them in correct relation to each other. 
But the ability can be developed through the cultivation 
of an understanding of harmony in color and design, and 
that other factor—proper grouping. 


Furniture set at random or lined up against the wall like 


important 


soldiers for inspection loses decorative value, while objects 


similarly placed on desks, cabinets or mantels are robbed 


of much of their charm. 


Information upon the subject is available from many 


Its study impels interest. 
of the office 


sources 
In the working out 
wood has received first consideration 


beautiful, furniture of 


There are now being 
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produced in steel, however, matched suites and single 


pieces of special graining and finishing appropriate to such 

ensemble. 
Neither beauty 

beautiful office is not necessarily expensive. 


nor charm is measured by price, and a 
Harmony may 
be achieved with inexpensive objects selected not for the 


convenience, comfort or beauty in themselves, but also in 
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With clash- 


ing colors, antagonistic designs and random ‘placement no 


consideration of their relations to each other. 


satisfactory results can be secured, whatever the beauty, 
the charm or the value of the object. 
The desire for the useful in beautiful form is a feeling 


that expands upon attainment. Its influence upon office 


furnishings is already widespread. 





OFFICE SUITE IN 
GRAND RAPIDS, MICH 
Gunn Lino in black and two tones of gray. 

introduced by The Gunn Furniture Company. 


running drawers and the desks contain an unique feature 
Another suite of French Moderné design has a surface treatment in American 
These 


etc 
forming a 


papers, 


walnut, most attractive ensemble. 





‘LINO MODERNE” DESIGN BY THE GUNN FURNITURE COMPANY OF 
This is after the French ‘‘Moderne’’ style, and is embellished with 
This is one of several very attractive suites newly 

Desks and tables are provided with roomy, easy- 


-a concealed inner drawer for personal 


suites are among the Fal! and Winter 


furniture exhibits at Grand Rapids. 


OFFICE FURNITURE OFFERS IMPRES- 


SIVE POSSIBILITIES 


i HAS been computed that there is a potential market 
for the United 


States. Suppose we submit the statement to a little analy- 


six million office desks and chairs in 


sis. First, it is reasonable to suppose that the great bulk 
of this potential market is to be found in the less expen- 
sive grades. Period and special designs, however profit- 
naturally can meet but a small part of the total men- 
Steel, admittedly the young giant of the indus- 
this but can 


The factor remaining to complete the 


able, 
tioned. 


try, can share immense potential market, 


hardly absorb it 
answer to the problem is commercial furniture. 


Many manufacturers of the commercial grades also 


Large Market and Rich 
Rewards Await the Man 
Who Masters the Underly- 
ing Principles of Modern 
Equipment in Its Relation 

to Business Efficiency 


produce the more ornate and finer types, with the result 
that some of the artistry so freely applied to the latter 
is already becoming evident in the former. Those, also, 
who confine their efforts to commercial grades of office 
furniture are featuring better types, which can be produced 
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at not much greater expense. The result is that the dealer, 
in point of the attractiveness of the values he is able to 
offer, is in a better position today than he has ever been 
before. 

The commercial desk of today possesses utility, beauty, 
dignity and character. It creates that intangible but im 
portant element expressed by the word, “atmosphere.” 

Office furniture manufacturers who recognize the dealet 
as their logical exclusive outlet are bending powerful in 
fluences to the task of creating interest in and desire for 
the better types of commercial furniture. They are 
approaching the public through the popular magazines and 
newspapers with advertising of much force and convincing 
They are studying the office furniture market 
their findings available to 


They make no promises ol 


character. 
thoroughly and are making 
dealers from coast to coast. 
magic, but are pursuing a steady campaign captained by 
and advertising experience available. Theit 
purpose is to sell more and better furniture through 
dealers who have caught the idea and are willing to put 
behind their work the spark of a growing enthusiasm. 

In this work the well as the wood 
furniture manufacturers are active. 
trade are alert to the immense possibilities of the market, 
which is contended for by both, resulting in a competi 
stimulating, but not de- 


the best sales 


furniture as 
Both divisions of the 


steel 


tion that, we believe, will be 
structive 

No man builds without the image in his mind of what 
The manufacturers through united effort seek 
two things—to create among 6,000,000 desk users the men- 
tal image of a better office, with new and modern desks 
and chairs to replace the old ones, and among dealers the 


image of a service which shall fulfill the induced desires 


he seeks. 


of their customers, render profit and result in satisfaction 
everywhere. 

This is a large undertaking, but not an impossible dream. 
It is on sound reasoning and understanding of 
human Nobody expects the 
plan to work out one hundred per cent. One may hope 
If the plan is 


based 

psychology in the mass. 
it will without expecting so high a mark. 
no more than fifty per cent successful incalculable good 
will have resulted to the industry. 

Among the wood furniture producers the Wood Office 
Furniture Associates, Inc., are doing capital work of an 
educational character in the strictest sense, with no impli- 
cations that They 
have taken their ideals apart and have studied and ana- 


need wound anybody’s sensibilities. 


lyzed until they felt sure of their ground—sure enough to 
back their ideas with thousands of dollars for advertising 
and general publicity along the lines laid out. 

In this essential 


Their cooperation is desired and expected 


movement the dealers are an factor 
The associa 


tion expects dealer cooperation, when, as men interested 


in their own progress, they come to understand that it 
means success 
There is no question of prices; the problem is to sell 


more furniture and to sell it right. Every resource should 


and will be bent to encourage better advertising, better 
window and store display, and more effective salesman 
ship. The wise dealer will study his situation and his 


clientele; will plan to extend his field; will study to inte 
est his customers; will aid them in the selection of goods 
and will find some service he can perform that will mak« 
the customer 


And if wisdom still sits at his elbow, he 


a permanent asset 
will not forget 


that his volume is in commercial lines and that 


there lies a great opportunity. 


greatest 


Importance of Psychological Principles 
The relation between success in business and the con- 


ditions under which business is conducted is very close 


Nobody nowadays denies that business progress is deeply 








OFFICE APPLIANCES 


influenced by all that affects the health, comfort and nerv- 
ous reactions of those who supply the energy and motive 
power to carry on the work. So says Roger B. Whitman, 
an authority on modern business procedure, a well known 
magazine writer and author of Planning the Modern Office 
in Wood, a brochure gotten out by the Wood Office Fur- 
niture Associates, Inc., 420 Lexington avenue, New York 
City. 

He continues in substance: 
greater handicap than error, which comes about through 
the lapses of brain and the false movements of hand that 
and 


Modern business suffers no 


waste time and lead to loss misunderstanding. 
Against such losses, business even in its highest expres- 
sions can not wholly guard itself. To bring it to a mini- 
mum, there must be a consideration of causes, a study of 
the conditions under which a human being can err in a 
matter of judgment or in the setting down of a figure. 
The source of error lies in weariness and as the error 
rate usually rises toward the end of the day, the apparent 
cause is the exhaustion of faculties from the performance 
of normal tasks. Taking it for granted that the worker 
is equipped with a chair and desk so perfectly fitted to his 
physique and to the task he is doing, his effort is reduced 
to a minimum and the error rate could then be held down 
by shortening the hours or dividing the work. 
Psychologists say that error can also result 


irom a 
subconscious revulsion of the nervous system against sur- 
rounding conditions. A glare of light from a glass desk 
top, unexpected noises, disturbances, interruptions, are all 
more destructive of efficiency than even the victims them- 
selves can realize. The effect on the subconscious mind 
of unsuitable or clashing colors may fray the nerves to 
the point of snapping at so incidental an aggravation as 
a slamming drawer. Stale air, insufficient poor 
lighting, equipment poorly adapted to the workers and 
their work, all play their part in inducing weariness. No 
less marked is the depressing effect of shabby equipment 
which destroys the inspiration and elevation of mind that 


space, 


come with pride in an admirable setting. 

“The progress of modern business,” says Mr. Whitman, 
calls for imagination, for creative ability to a greater 
degree than ever before. These qualities lie far below 
the surface and certain it is that they can not be evoked 
amid disturbance and mental unrest. More than is neces- 
sary with the office force at large, the executives of whom 
these qualities are demanded, must be in surroundings 
that offer mental relaxation and ease. 

“From a consideration of the factors listed above, it be- 
comes evident that the planning of an office, be it large 
or small, involves far more than the partitioning of space 
and the setting down of desks and chairs.” 

Every dealer who is interested in the sale of office fur- 
niture should take these modern thoughts and tendencies 
to heart and should find a way to make a thorough study 
of the best methods of office arrangement, for in this par- 
ticular he performs his highest service. This is a service 


without service with which money has nothing 


to do, but which is nevertheless so real as to over-balance 
the few dollars difference between an unprofitable price 


price—a 


and a profitable one. The sort of service which the dealer 
owes it to himself to give his customers cannot be shopped 
terms of dollars and 


for, neither can it be estimated in 


cents. He who is prepared to give the proper advice and 
service along with the right sort of merchandise, possesses 
an advantage that can not be overcome by considerations 
He has but to 


intangible 


customer of the 
reality of the efh- 
Thereafter he will have little difficulty in achiev- 


of price convince his 


elements which cut down 
ciency 
ing his customer’s respect and confidence. 

The principles suggested above apply both to period 


and commercial lines and to steel as well as to wood. 
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THE COSTLINESS OF UNDER-BUYING 


LL the retail experiences of the past bear out the ad- 

visability of careful but adequate buying on the part 
of the retail merchant but “carefulness” has more to do 
with what is bought and “adequate” has more to do with 
buying to greatest advantage, than with the starving of sta- 
tioners’ shelves and the addiction to smaller and smaller 
orders. That small order buying should reappear in the 
stationery trade after a lapse of several years is under- 
standable enough though there is plenty of proof that 
much of it is un-called for and that it is positively de- 
structive to profits, present and future. Also, that it has 
a negative effect upon the store’s trade. 

This writer has been impressed in recent weeks with the 
gaps that appear in the stocks of retail stationers in East- 
ern and mid-western localities. He also has been sur- 
prised at the small orders that stationers are depending 
upon to keep a staple business going and all this in spite 
of the total inadequacy of these orders and their costliness 
to the retailer in the long run. Conditions that favor the 
stationer who is wise enough to buy adequately are unmis- 
takable; there a time when the dealer 
could profit more by buying adequately those established 
items and lines than right now and the time is not far dis- 
tant when, with empty shelves and counters, it may be 
found that there cannot be had quickly an adequate supply 
of those items upon which the stationer must depend most 
We say “adequate” for the reason that no 
The trouble is that 


never has been 


for his profit. 
one will counsel reckless over-buying. 
there is too much inadequate buying. 


Losses Through Under-Buying 


In approaching this question, an important considera- 
tion is: What does the dealer gain or lose through a 
habitual practice of ordering in very small quantities? 

To sum up definite losses: 


1. Increase in transportation costs through small ship- 
ments. 

2. Lower discounts which must be passed on or ab- 
sorbed. 

3. Frequent shortages, lost sales and profits—lost cus- 
tomers. 
Multiplied accounting and stocking problems. 

5. Added burden on jobber or manufacturer. 

6. Added display and advertising complications. 


A reduced sales volume over a given period may call for 
a reduction in buying but it certainly doesn’t warrant the 
dis-proportionate size of the orders upon which so many 
retailers now depend. The that small-order 
buying becomes a habit and in time, the ratio of orders to 
gross sales gets all out of proportion and the dealer finds 


trouble is 


himself in a constant state of worry concerning his supply 
of those items which he must have in sufficient quantity to 
operate at all. 

There is no time like the present for the dealer to stock 
up freely upon those more or less staple items—the de- 
mand goods—since he makes a considerable saving in ex- 
press or freight charges, he buys, usually, at a somewhat 
better discount and he is assured of a supply at a time 
when a competitor may be dangerously short and unable 
to get quick shipments from the suppliers. 


As in the Army 


No general ever fails to keep his lines of communication 
clear and his source of supplies adequate and open. The 
If he cannot get the 


retailer is much in the same position. 
goods that his customers demand he has to shut up shop. 
Unless he buys adequately, no matter what his sales volume 


Can You Fill Those Gaps in 

Your Stocks, When You Will 

Most Need to-—By E. J. 
Clary 


may be at the time, he is taking a great risk. And no one 
can tell just when the loud howl for merchandise in the 
trade is going to sound. 

In recent weeks, the number of bare spots in dealers’ 
shelves tells the tale and I have noticed this in stores of all 
types. You will be told that “this or that is on order— 
ought to be in in a few days.” But, when this happens reg- 
ularly day after day, the good will of the customer is shat- 
tered; he or she goes elsewhere and there is a good chance 
of losing valuable patronage. 

As the sales manager of one large manufacturing house 
said recently: 

“We do not advise or urge our retailers to over-buy nor 
even to heavily stock up. What we find fault with is over- 
doing of this small order business. * * * The more some 
of them find they can slide by with ridiculously small 
orders, the more they * * * seem to hold the orders down. 
They pay for it in the end. The number of small express 
shipments handled by us in recent weeks is five times what 
it was in 1929 for the same period.” The burden placed 
upon manufacturer and jobber by this practice is obvious 
and anything that tends to demoralize the factory opera- 
tion or reduce the efficiency of the distributor is bound to 
react, in time, upon the welfare of the retailer. 

Some time—in the not far distant future—the public is 
going to start yelling for the things it wants and needs. 
Then we will have a mad scramble for merchandise. It is 
then that the retailer with his “bare spots” will look to the 
manufacturer and jobber to produce over night. 

It is a well established principle in modern business that 
manufacturers as well as wholesalers must adjust their 
activities to demand. Manufacturers cannot afford to ware- 
house overstocks of their products and jobbers also are de- 
pendent upon retailer plus consumer demand. So long as 
the retailer sticks to the small order system on well estab- 
lished and salable items and lines, he can depend upon it 
that when he feels the rush, there will not be goods 
enough to go round. We have seen that situation in this 
country many times in the past. 


A Matter of Profit 


However, it is a matter, pure and simple, of retail profits. 

Inadequate orders are costly to everybody concerned— 
even to the consumer. He must pay his share at least of 
the added cost of express shipments over freight. He must 
pay his share at least of the lower trade discount that the 
retailer earns through his smaller purchases. He must 
face the shortages of wanted merchandise that occur every 
day where his dealer has failed to place orders adequate 
for his probable demand. 

There are many items and lines in the trade upon which, 
today, the retailer takes no chances whatever. Buying at a 
time when buying is especially advantageous, he can stock 
up on this goods, get a maximum trade discount, save 
greatly on shipping costs and be prepared to meet present 
and near future demands. And it is especially surprising to 
find so many dealers even applying their small order policy 
to merchandise which, for years, has enjoyed a steady and 
certain demand. 
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WATCH YOUR STEP 
By M. L. Hayward 


The Defective Title 
dealer had bought a second hand 
sold it to X, Y claimed that the 


sued the dealer on an implied 


The office appliance 
truck, used it six months, 
truck belonged to him, X 
warranty of title, and proved that Y had sued X and got 
judgment for the value of the truck. 

After X had testified to these 


proceeded to cross-question him, 


facts, the dealer's attorney 


“Who has possession of the truck now?” was the first 
question, 

“I have,” was X’s reply. 

“When Y sued you, did you notify the dealer: 


“T did not.” 


“And you say recovered a judgment against you 


that Y 


for the value of this truck?” 
“That's what I have already sworn to.” 
“Have you paid that judgment, or any part thereof?” 
“T have not.” 
“Under these circumstances we contend that no case 
has been made out,” the dealer’s attorney argued. “X 


cannot collect from my client on the mere proof that a 


judgment was recovered against him without also proving 
that he has paid that judgment,” and the New York Court 
of Appeals agreed with this argument in a case reported in 
10 N. ¥. 283 

“Tf the 
the vendee’s Ik 
ment be had against him, either with or without notice, the 


property be surrendered to the true owner, then 


iss and damages is established; but if a judg 


vendee’s loss or damage is not established without proofs 


of satisfaction or judgment. In this cas 
would have a right of action against any 


that 


payment of the 


the true owner 
larceny: and 


possessor subsequent to the possessor 


against any prior covenantors which might be pursued un- 
til this damage or loss is satisfied; hence any intermediate 
vendee or covenantee could not be permitted to maintain 
an action against his immediate warrantor or covenantor in 
the absence of fraud without proof of damage by loss of 
property or compulsory payment of money,” the court said. 


* * * 


Whose Paper? 


Suppose that an office appliance dealer orders supplies 
to be 
for the paper is 


wholesaler demands payment of the draft 


shipped with the bill of lading attached to a draft 


price, the burned in transit, and the 


“I got no supplies,” the dealer protests. “The paper 
was yours till I got the bill of lading.” 
“No—it was yours as soon as I loaded it,” the whole- 


saler contends, and both parties go to court. 

This case actually came to trial, and the Supreme Court 
of South Carolina ruled in the buyer’s favor. 

“Taking a bill of lading making the supplies deliverable 
to the order of the vendor, who is himself the consignor, 
is very strong prima facie evidence that the vendor in de- 
livering the supplies to the carrier intended to reserve the 
title until payment of the purchase money, and when a 
draft for the price is drawn on the purchaser with such bill 
of lading attached the title does not ordinarily pass to him 
until the draft is paid,” said the Court, and the same rule 
has been laid down by the Ceurts of Alabama, California, 
Illinois, Kentucky, Maryland, Massa- 
chusetts, Michigan, Minnesota, Missouri, Montana, 
Nebraska, New York, Ohio, Pennsylvania, North Carolina, 


Tennessee and Virginia. 


Georgia, lowa, 


CUTTING RETAIL COSTS 


By Glenn Frank 


(President of the University of Wisconsin.) 


"THROUGHOUT the nation just 
now retailers are concerned to 
cut distribution cost and thus pro- 
tect their net profit. 

I have before me the results of 
a research in ways and means of 
cutting retail costs. 

The following ten cost-cutting 
steps are suggested and I pass 
them on for what they may be 


The appended ar- worth: 

ticle is a reprint of 1. Individualize your sales rec- 
asyndicated feature 4s. If you are paying salesman 
‘ ie led» 4 » : : A $1,000 a year and he sells $20,- 
entitle ncon- 000 worth of goods a year and 


salesman B, who also gets $1,000 a 
year, sells only $10,000 worth of 
goods a year, you will know, if 
your sales records are individual- 
ized, that you are paying A 5 per 
cent and B 10 per cent for sales 
service, and you can adjust either 
your per cent or your personnel to 
your advantage. 

2. Employ part-time 
during your busy periods. 

3. Place your’ fastest-moving 
lines of goods where your sales- 
people can get at them with the 
fewest possible steps. 

1. Increase your sales per square 
foot and thus reduce your rental 
percentage in your total costs of 
doing business. Most stores could 


ventional Views of 
Life,” that appeared 
in the Chicago 
Daily News for No- 
vember 1, 1930. It 
is significant that 
these suggestions 


workers 


be doing a larger business in less 
space. 

5. Subdivide your store if it is 
too large for the amount of busi- 
ness you are doing per square foot. 

6. Improve your layout so that 
in their general circulation through 
your store customers will see more 
of your goods, for customers who 
see more will buy more, and you 
will thus increase your sales per 
salesman and per square foot. 

7. As lower prices reflect them- 
selves in your stock, cut down your 
coverage, and thus reduce your in- 
surance costs. 

8. Have the inspection depart- 
ment of your insurance company 
suggest fire-prevention measures 
and thus reduce your fire-insurance 
rates. 

9. Systematically follow up all 
slow-paying customers and thus re- 
duce your bad-account losses. 

10. Maintain a continuous and 
critical comparison of your selling 
costs with the selling costs of other 
stores in your line, and thus keep 
an eye on your weaknesses. 

And remember that every avoid- 
able dollar in selling costs is de- 
ducted from the gross profits of 
your business. 


come from a man 
who by virtue of 
being a college pro- 
fessor has only an 
academic interest in 
business. The rec- 
ommendations of- 
fered for reducing 
the cost of doing 
business are worthy 
of attention and ap- 
plication. 











TUNE IN ON PROFIT - 
BRINGING SALES 


“What type of business is my store ‘tuned in’ for?” is 


a question one may well ask himself. For in your own 
receptivity to business les the answer to the question. 
Your policies, whatever they are, are responsible, di- 


rectly, for the type 


f business you do, and for the profits 
you make 
Your store is a reflection of your own state of mind. 

We are living in an era of profitless volume in business. 
Cigarettes at two for a quarter just about break even. 
\t full prices they won't pay their share of the rent. They 

like many another article—are featured because they are 
“leaders.” 


How 


much do you make even on a multiple-sale customer who 


“Leaders” for what? For other profit items? 
buys all “leaders’’? 
The customer is in a buying mood. But does the dealer 


No! 


If I could only take you to a certain store I know where 


profit? 


salespeople have been trained to a quiet efficiency that 
customers like! A store where they get their profit, but 
leave so distinct an impression of service that the cus- 
tomer likes it and comes back for more. 

This 
\nd these leaders lead into legitimate sales, not into sub- 


store features some merchandise leaders. Right! 


stitution and brand-switching which cut-price business 
often fosters. 
Take fountain pens. The store might feature certain 


iines of stationery at a low price, then swing the sale into 
pens or pencils. Or they'll cut price on ink or leads—to 


get people to the pen counter—then whoop her up for a 


profitable pen sale while the customer is under the influ- 
ence of his lead or ink bargain. 
That’s And that’s the 


cut-priced leaders It is not sense to cut 


function of 
your profit- 
secret is to cut 
small-profit items that build up more profitable business. 


merchandising. true 


makers, because they pay the rent. The 
Sales of fountain pens at $5, $7 and $10 are worth going 


They won’t come if you don’t ask for them. But 
one such sale equals the profits of 70 ten cent sales, besides 


after 


their loss of time, their separate entries, their 70 separate 


wrappings 


By W. L. Clark, 

Sales Manager, 

The Parker Pen 
Company 





_& B} = MR. CLARK 

You and your clerks can well afford to give a little time 
to building a business which is so utterly worthwhile. 

Why let people come to you for their bargains—then go 
across the street to pay full prices for price maintained 
articles? 

I have observed people being allowed to leave a pen 
counter where they went to get leads, or some small item, 
without the clerk even trying for an opening to sell a pen. 

Many people with a certain amount of money to spend 
are exposed to a pen sale—a profitable $5, $7, or $10 
transaction. Sometime you can get them up to $15, $25, 
or more. 

If you don’t sell them a pen they will go elsewhere with 
their money—and a merchant aware of the percentage of 
sales to suggestions, will load a camera, a lighter, a jewelry 
or leather-goods item on them, for the money you could 
have got when they stood before your pen counter—hallf- 
sold and only awaiting a suggestion and some good selling, 
from you. 

We know there will be many, many Parker pens sold 
this Christmas. And yet we know that many dealers are 
going to miss sales that will go to others. And many 
sales will be lost entirely—to the dealers and to us—be- 
cause the clerk was not alert to his opportunity. 

So often a sale might be made out of a half-formed 
desire in the customer’s mind, if the suggestion were made 
at the right moment. 

“Ninety-five Per Cent Sales” score a sero on the target 
of salesmanship. You either get your sale or you miss it 
and somebody else gets it. 


THEY STICK TILL THEY’RE STUCK 


Some men, once getting an idea fixed in mind, cling to that idea as if such stubbornness 
were a virtue, regardless of any evidence that the idea is wrong. 

A man who is merely stubborn will claim the virtue of persistence and point to the fact 
that General Grant declared he would “fight it out on that line if it took all summer.” 

A business man who cannot change his mind is not a business man, he is a fool. Do you 
remember the prayer of the stubborn minded Scotchman: “O Lord, point me right, for Thou 
knowest if I get started wrong, Thou Thyself could not change me.” 

There are men today in business who watch their volume decrease and their profits vanish 
because they have adopted a certain policy, a certain method, and will not change. 

Some of them are unwilling to adjust themselves to changed practices, to new commercial 
developments, because they do not like to admit they have been working along the wrong line. 
Some refuse to believe that new methods are better methods. They like to think the way they 
have always done things cannot be bettered. They cling to the methods of their fathers with 


a doggedness worthy of a better cause. 


Some take the position that they do not care what others have learned or what improve- 
ments have been made since they started in business, they are going to carry on in the old way 
until they retire. These men refuse to learn from what others tell them or from what they see. 


They remind me of the old jingle: 


“Don’t shoot,” said Si, “it ain’t no use; It’s Deacon Peleg’s tame wild goose.” 
Said Ezra, “I don’t care a cent, lve sighted and I'll let ’er went.” 


(Frank Farrington’s Business Talks) 
(All rights reserved ) 
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NATIONAL BUSINESS SHOW EXCITES 
MUCH INTEREST Big Yearly Exposition of 


| Office Machines and Busi- 
IGHT, color, interest and activity characterized the ness Devices Draws Crowds 


business show in Chicago last month at the Stevens 
hotel, under the management of the National Business of Chicagoans 
Show Company. Every space was taken with something 


Several direct sales were 


to the throngs of 
made at this booth and a 


interesting 
people who visited’ the 
show. The list of exhibitors large number of prospective 
was quite as large as ex- sales were put on the rec- 
ord. The representative of 


Office Appliances, in his 
travels among the exhibi- 


pected and the exhibitors 
were enthusiastic over the 


results of the exposition 
One gentleman, who had a tors, heard a report of one 
small booth in an inconspic- exhibitor who in the first 





uous location, said that the two days of the show more 
number of prospective pur- than paid for his entire 
chasers was greater at this space by an order amount- 





year’s show than at the ing to between six and seven 
thousand dollars 

There was an emphatic 
and well defined interest in 
practically all the exhibits. 
Some of the newer things of 
course which had the advan- 


show last year. He said that 
people are by no means 
afraid to spend money, but 


are a little more particular 





yout what they get for i win 
about what they get for it FRANK E. TUPPER C. H. HUNTER 
than they were last year. President Chicago Manager 
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tage of being spectacular in their operations, drew great 
crowds of people, but as a rule the crowds were quite im- 
partial, examining about everything that was shown as 
they went along. 

The layout of the exhibition rooms in the basement of 
the hotel was such that pillars cut off a general view of 
the show so that it is impossible to obtain an impression 
of its size and the effectiveness of the decorative scheme 
in one glance. To appreciate these features, one must do 
as the writer did and visit every aisle, viewing it from end 
to end. Then he would appreciate the fact that were it 
possible to house the show in one amphitheatre as suitably 
located it would present a very impressive spectacle indeed. 

The attendance was as large as last year, or larger, and 
the interest was sustained throughout the week. 

The weather during the week in the main favored the 
show and no doubt helped to bring out some visitors. 

New devices were shown, principally those which were 
first placed on exhibition at the New York show the month 
before. Among these were the Electromatic typewriters, 
both standard and automatic. 

A new steel desk fixture for holding the transcribing 
part of the Ediphone was demonstrated. This fixture fits 
on top of a typewriter desk and is equipped with controls, 
and with spaces for used and unused cylinders. 

The Do/More Chair Company emphasized its line of 
executives’ chairs. 

The Gestetner Duplicator Corporation showed the new- 
est machines of this type. 

The Marchant Calculating Machine Company showed 
a new machine which seems to think, for it will do all the 
operations of arithmetic forward or back as one may 
desire. 

New machines and devices were shown by The National 
Cash Register Burroughs Adding Machine 
Company, Addressograph Company, The American Multi- 


Company, 


graph Sales Company, and many others. 
A glance at the descriptions of the several booths which 
follows this introduction will give information as to still 
other devices of a novel character. 
Brilliant color effects characterized the show. 
Electromatic Typewriters, 


The large 
was 
gold valances. The 
of the hall 


space occupied by Inc. 
hung with dark blue drapes with 
Electromatic had several booths at the 
opposite the main stairway. 

On the left of the main entrance was the beautifully 


sell Tele- 


end 


arranged and decorated space of the Illinois 
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phone Company, paneled in wood resembling old English 
oak, extending from the floor clear to the ceiling. Here 
all the newest things in the art of telephony were exhibited 
to the delight of many hundreds of people during the week. 

To the right of the stairs was the Marchant booth with 
its brilliant display of machines shown on vivid color back- 
grounds. The familiar pyramidal rack for machines was 
also present in the center of the Marchant booth with 
lights shining through red, resembling a gigantic table 
lamp with rack beneath. 

The display of the A. B. Dick Company, with its blue 
and gold decorations, was a strikingly artistic piece of 
work. In the center on a pyramidal pedestal resembling 
a monolith was a globe in blue and gold showing the 
world’s continents in gold and the oceans in blue. Beneath 
the globe were the words “World Leadership.” 

The Comptometer exhibit of the Felt & Tarrant Manu- 
facturing Company followed the prevailing motif of blue 
and gold. 

The Addressograph Company decorated its extensive 
space in blue, gold and green, while the International 
Business Machines Corporation paneled its space with 
wood resembling a light pine, but within the booth the 
autumn colors prevailed. 

The Dictaphone exhibit was at the west end of the hall 
at the end of the aisle fronting the main entrance. It was 
one of the liveliest places at the show, for besides the in- 
trinsic interest of the exhibit and the energy with which 
the salesmen worked under Manager Blackstone, the loca- 
tion of the booth caught the crowd as it turned the corner 
to pass along the southwest aisle. 

Carl Elofson, district manager, Art Metal Construction 
Company, Chicago, should be given much credit for the at- 
tractive layout of the booth of the Postindex Company’s 
exhibit. 

It was a good show, and the business show company 
is to be highly commended for its careful preparation and 
the smoothness and efficiency with which everything went 
on. It was serious business and yet not so serious as to 
make incongruous the lively, brilliant colors of the ripening 
pumpkins and the fodder in the shock. 

Office Appliances desires to take this opportunity to 
thank the Automatic File & Index Company of Green Bay, 
Wisc. and Chicago, IIll., for the use of convenient steel 
filing cases during the show. 

Credit for the fine photographs should go to ‘Messrs. 
Kaufmann & Fabry. 


THE EXHIBITS 


ACME CARD SYSTEM COMPANY, 8 South Michigan avenue, Chicago, 
Ill., demonstrated 1,500 of some 16,000 record forms in their library, 
which is said to be the largest known collection of record cards in the 
world. These range in size from 5x3 to 13x10 inches. Other features of 
the visible record equipment shown were the Acme M. B. H. card book, 
new one line Flexoline equipment for listings of 100 to 500,000. A. O. 
Meyer, Chicago district manager, was in charge. 

ADDRESSOGRAPH COMPANY, Chicago, Ill.—This company occupied 
six spaces and showed a broad line of addressing and duplicating ma- 
chines. They especially featured several new models, including the Model 
3700 form printing and addressing machine; the Model 5600 Dupligraph 
machine; Model 2600 Speedaumat machine and the new 
5100 Dupligraph Model office systems for increasing sales and cutting 
costs were demonstrated. Central Divisional Manager W. A. Wike and 
A. W. Bauer, assistant manager of the Chicago sales department, were 
in charge of the exhibit. 

AMBERG FILE & INDEX COMPANY, 1400 Fulton street, Chicago, I. 

Amberg indexing was described. The treatment of each filing problem 
by individual prescription was portrayed with life size set-ups of equip- 
ment in alphabetical, geographical and subject filing. New items in filing 
supplies shown included blank guides, metal window guides, card index 
guides and folders in manila and colors. Also displayed was steel furni- 
ture in green, mahogany or walnut in various sizes needed for the proper 
filing of records. B. I. and G. W. Amberg were in charge. 

AMERICAN AUTOMATIC TYPEWRITER COMPANY, Chicago, 
(See Multicolor Sales Company). 

AMERICAN MULTIGRAPH SALES COMPANY, THE, Cleveland, Ohio, 
and Chicago, Ill., demonstrated the Multigraph line, including models for 


duplicating 


Machines were shown for addressing, 
printing, typewriting, typesetting and folding. Likewise, the Set-O-Type 
and the keyboard Compotype machines were shown. W. T. Hagelin, man- 
ager of the mechanical supply division, and R. M. Winger, assistant sales 
director in charge of advertising, superintended the exhibit. W. C. Dun- 
lap, vice-president in charge of sales, was present at the show during 
part of the week. 

AMERICAN PERFORATOR COMPANY, 617 West Jackson boulevard, 
Chicago, Ill., displayed the American check signing machine, an endorsing 
and perforating machine as used for dating, numbering, canceling, etc. 
Also shown was a complete check producing system revealing how the 
Burroughs pay roll machine and the American check signing machine can 
be synchronized for the production of pay checks, dividend checks, etc. 
A check endorsing machine unit used in conjunction with the Recordak 
check photographing machine was also demonstrated. Secretary W. H. 
Lyman was in charge. 

AMERICAN SALES BOOK COMPANY, LTD., Elmira, N. Y., and Chi- 
cago, Ill., exhibited Rediform speed stationery and speed forms, also 
sales books and manifold books. Wiz automatic registers with Flatpakit 
supplies and Continuous Interfolded Interleaved forms for billing ma- 
chines, accounting machines, tabulators and typewriters were also dem- 
onstrated. One of the special features was a speed test between loose 
leaf forms with loose carbons and Continuous Interleaved forms. Assist- 
ant Sales Manager Tim Thrift of the home office was in charge of the 
exhibit. 

AUTOMATIC FILE & INDEX COMPANY, Green Bay, Wis., and 427 
West Randolph street, Chicago, Ill., showed Automatic Autocrat filing 


(Please turn to page 32) 


almost every kind of business. 
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System Company; Postindex Company; Gardner Com- 


Gestetner Duplicator Corpora 
Amberg File & Index Com 
Ditto Inc 


pany; R. Cooper, Jr., Ine 
tion; Reiner’s Rotaprint, Inc 


pany American Sales Book (¢ 


I 


ompany, Ltd.; 
Several things are to be 


motif The 


observed from these illustra 
tions notwithstanding the 


lack of the color 
exhibits, it will be observed, were spacious and the ma 
chines and devices were placed so that they could be sur 
times of demon 
Burroughs Add 
exhibits of The 


Auto 


Company; 


rounded by interested onlookers during 


stration his is particularly true of the 


Machine Company exhibit and the 
ister Company; the Ediphone; 


Shaw-Walket 
which the 


Lompany; 
ny, and others reader will 


me very striking effects are noted 
pyramid that car 


Had 


taken from the other direction, it would 


ympany display, the 


noted in the right hand distance 
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have been shown as one of the principal decorative fea- 
tures of the booth. The reader will note that the Dick 
exhibit is of a modernistic type, giving a suggestion ol 
the artistic arrangement of angles and squares. 

Smaller booths as a rule did not take a back seat in 


point of decoration, for many were observed that were 


very attractively done. There was some good advertis- 
ing talent and capital artistic ability exhibited at this show 
Note the booth of the Gestetner people which occupied 
a considerable space and wasted none of it. 
Mailing Machines 


rotary 


Observe, also, 
the neat appearance of the Standard 
booth featured the 
duplicator and the several well known mailing machines 
of the 
ent booths brought out vividly 


Company’s which Standard 


company. Every notice and placard in the differ 
some features it was de 
sired to emphasize and visitors were bound to take away 


an impression of the progressiveness and the value ol 


modern business equipment 
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cabinets; steel desks; V-expanding tariff BURROUGHS ADDING MACHINE COMPANY, Detroit, Mich., and 


cabinets; International filing 
to office 


files; tabulating machine card files; desk companion and Vandex visible Chicago, Ill., had four booths filled with machines of interest 
The display featured the V-expansion of all the equipment people. Fifty different styles of adding and accounting machines were 


equipment 
shown and for the first time the company presented portable adding ma- 


Chicago Manager J. L. Rowley was in charge Others in attendance 


included President L. E. Houston; Vice-President C. R. Dodge; Secretary chines and cash drawer machines in colors There was a new portable 
E. R. Houston; General Sales Manager D. A. Beeler, and Advertising Duplex model also shown for the first time, this duplex feature being 
Manager T. R. Sills available both in the portable adding machine and in the cash drawer 
BARNES & BROTHERS, EDWIN C., Chicago, Ill., demonstrated the machine The retail counter machine received much attention A new 
**Executive’’ model Ediphone dictating machine; the ‘‘Secretarial’’ model machine was also demonstrated—a receiving teller’s machine for entering 
Ediphone or transcribing machine, and an automatic shaving machine so amounts in savings bank pass books There was also a new front feed 
made that it takes only the necessary thickness of wax from the used commercial bookkeeping machine for high speed posting, a new electric 
cylinders and no more. One of Mr. Edison's earliest models, made in Duplex transit and proof machine for banks; operators’ chairs in colors, 
1877, excited more than a little comment One of the new conveniences etc One machine which attracted a great deal of attention was the 
shown at this booth is the Ediphone desk carriage, which can be used Burroughs Class 7, twenty register accounting machine L. N. Williams, 
on any drop-head typewriter desk It carries the transcribing machine from the factory, and C. C. Terry were in charge of the display 
directly in front of the operator, and is slidable to enable the user to CANODE INK & OFFICE SUPPLY COMPANY, INC., Chicago, II., 
accommodate it to her convenience It is equipped with remote control demonstrated the Velosograph duplicating machine, a gelatin film rotary 











SOME CENTERS OF INTEREST AT THE BUSINESS SHOW.—Upper left-hand corner: The Rotaprint, sold 
by Reiner’s Rotaprint, Inc. This duplicating machine drew continuous crowds when in operation. Upper right 
The new Addressograph Class 3700 machine which performs ten operations at once. It cuts paper from a roll, 
prints and addresses business forms, all automatically. This photograph of the machine could be taken only in 
the morning before the show was open to the public because it always had an audience during show hours 
Middle right: The “Pyramid of Leadership’ of the A. B. Dick Company with the globe at the top. It was in 
the center of a large and attractive Dick exhibit. Lower left: The Electromatic typewriter, shown as an auto 
matic typewriter for duplicate letters at the right, and as an electrically operated, regular correspondence 
machine on the pedestal. The electrical operation and the unusual touch of these machines made them objects 
of attraction to thousands of visitors. Lower right A color exhibit from the booth of the Shaw-Walker Com- 
pany. Shaw-Walker equipment was arranged in a number of unusual and attractive color schemes. The sign 
on the desk, which is hardly legible as reduced in the halftone, reads—‘‘As smart as they come’”’ 





for volume and speed, provides space at the ends for cylinders, and takes machine made of aluminum and steel The makers claim that it is 
up no floor space, neither does it interfere with the other uses of the possible to get 150 legible copies from one master impression at great 
desk Manager J. D. Pahiman was in charge, assisted by the Chicago speed. T. H. Willey, treasurer, was in charge of the exhibit 
sales organization CHICAGO ROTAPRINT AGENCY, DIVISION REINER’S ROTAPRINT, 
BARRETT ADDING MACHINE DIVISION, LANSTON MONOTYPE Nc. 211 West Wacker drive, Chicago, Ill., showed for the first time 
COMPANY—(See G. L. Rogers, Inc.) a combination roll and suction feed Rotaprint complete with automatic 
BETTER PACKAGES, INC., Shelton, Conn., and 450 East Ohio street, : , : 
ink fountain and automatic water fountain This equipment can operate 
Chicago, Ill., showed packing devices of all types, including the Ship . > 
: . from either a continuous roll of paper or flat cut stock. The new Sheet- 
ment Counterboy ; Package Counterboy: Counterboy Labelor and Packer : Re 
feed Rotaprint Model No. 2, which embodies many mechanical changes 


line Several new models were shown for the first time 
BIRCHER COMPANY, THE, Rochester, N. Y., and 440 South Dear 
born street, Chicago, Ill., showed for the first time a new hand operated 


over the old style Sheetfeed Rotaprint, also has an automatic ink foun- 
tain This also was displayed for the first time M. H. Tomlinson, 


Lightning letter opener, retailing at a nominal figure, intended for smaller division manager, was in charge, assisted by C. Wetter and Ralph 


concerns receiving about one hundred letters a day Other models of Randall 
letter openers and sealing machines were also displayed R. U. Reed COOK COMPANY, THE M. B., 508 South Dearborn street, Chicago, Ml. 


of the home office was in charge, assisted by Chicago Manager A. R Beaver brand inked ribbons and carbon papers were displayed 


Geddis (Turn to page 167, please) 
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I. B. M. Co. Makes Big Profits This Year 


Educational activities of International Business Ma- 
chines Corporation are responsible in part for making the 
company’s 1930 profits the largest on record, Thomas J. 
Watson, recently. Mr. Watson an- 


nounced the students 


president, stated 


graduation of seventy from the 
Tabulating Machine Division sales school at its Endicott 
N. Y. plant. These men are 1930 college graduates from 
the United States, Germany, England, Austria, Mexico and 
Canada, where they have been receiving preliminary field 
training since last June. 

The receiving instruction courses in 
the company’s schools during 1930 is thus 
more than 300, compared with 160 men graduated in 1929. 
Machine Division, 


number of men 


increased to 


These schools include the Tabulating 
International Time Recording Division and Dayton Scale 
Division sales schools. In addition, the company operates 
district schools at its various district offices, permanent 
schools for machine operators in New York and Chicago, 
and machine operators’ schools at intervals in other prin- 
cipal cities throughout the world. 

“The increase in our educational activities this year was 
part of the extra effort exerted by our whole organization 
to surpass our record 1929 year and this effort has re- 
1930,” Mr. Watson stated. 


nomstigiiipaietls 
Remington Rand Declares Dividends 


sulted in a new record for 


The regular quarterly dividend of 40 cents on the com- 
mon, $1.75 on the first preferred and $2.00 on the second 
preferred stock, all payable January 1, to stock of record 
December 8, has been declared by Remington Rand, Inc., 
according to reports in recent papers. 

The company reports for the quarter ended September 
30, 1930, net profits of $380,095, after depreciation, interest, 


Federal taxes, etc. The figures showed considerably less 
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on the net profit side than last year, but considering the 
conditions, the report is very good. Net earnings are con- 
siderably over half of what they were for the first nine 
months of 1929, but are more than double what they were 
in 1928. 

Sales for the nine months ended September 30 amounted 
to $40,823,854, compared with $48,757,049 in 1929. The re- 
port states that Remington Rand’s cash position Septem- 
ber 30, 1930, was $8,130,000, the highest point since the 
formation of the company. Inventories are the lowest in 
its history. 

— 
Pioneer Typewriter Man Passes 

The other day Office Appliances received a clipping 
from a Seattle paper giving the sad announcement of the 
death of Ben E. Ball, who passed away late last summer 
at his home, 905 Jefferson street, Seattle, at the age of 
seventy-four years. He left surviving his wife, Nellie M. 
Ball, his son, Fred W. Ball, and his daughter, Mrs. Grace 
Forney. 

Mr. Ball was at time connected with the Oliver 
Typewriter Company, working under the direction of the 
late Ricord Gradwell. He continued with the Oliver Com- 
pany when Vorley Wright took charge at the Oliver gen- 
eral Mr. Ball was then stationed at Quincy, III. 
After some years he removed to Salt Lake City where 
Mr. Wright arranged a traveling position for him in that 
country. He remained with the Oliver for 
many years. When Mr. Wright took over the sales de- 
partment of the Woodstock Typewriter Company, Mr. 
Ball was enlisted in the Woodstock service. He retired 
from active business a few years ago and settled in Seattle, 
where he spent the final years of his life. 

Ben Ball was a man who scrupulously performed his 
duties at all times and could be relied upon to represent 
his employers with perfect fidelity. 


one 


offices. 


part of the 








STANDING UP UNDER A HEAVY 
Columbia Steel Equipment Company, 
Penna., subjected one of its highest grade ‘‘Columbia’ 
files to a weight test that leaves little to be desired. 
The cabinet here pictured, a No. 604 four drawer sus- 
pension file, had each of its drawers filled with 325 
pounds of brass knobs, as much as could be piled in. 
To make assurance doubly sure, 3,030 pounds of pig 
iron was piled on top of the cabinet. The total load 
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sustained by the cabinet was then 4,330 pounds. 
While being loaded up in this manner, the drawers 
slid in and out easily, there being no apparent 
buckling or swaying in any part of the cabinet. A 
similar test was made with the company’s “‘Atlas’’ 
files, which are of the non-suspension type. The 
‘‘Atlas” cabinet was not tested so severely, the total 
weight carried being only 3,000 pounds 


























ODD AND STRIKING ILLUSTRATION WHICH ORNA 
MENTS THE BACK COVER PAGE OF THE GREGORY 
MAYER & THOM BROCHURE, “GEARED TO SERVE 


EXHIBIT A 


Being an Example Taken at 
Detroit to Evidence the 
Enterprise and Progress of 
the Commercial Stationery 
Business of the Country 


regain its—etc.,” 


business 


< OW can the stationery 
iH asked a speaker, not engaged in 
held at the Detroit 
put the query—‘when did the sta 


manufacture or 
distribution in the convention. To 


which we have already 


tionery business lose its—etc 

As the question was put at Detroit—we offer an exhibit 
from the same city 

In the assembly room of the convention of the recent 


National Stationers Association at Detroit 


we found a beautifully illustrated brochure entitled “Geared 


meeting of the 


to Serve the Growing Demands of Business.” The 
brochure was gotten out by the Gregory, Mayer & Thom 
Company of Detroit, and is one of the most impressive 
examples we have seen of the enormous scope of mer- 


chandise handled and versatility of service pe rformed by 
date establishment of its kind. We say “of 
Mayer & Thom 


of the largest and most progressive com- 


a really up-to 
its kind,” 


LCompany its one 


because, while the Gregory, 


mercial stationery and office equipment establishments in 


the country, it is not unique in those features which make 


such establishments profitable In many cities in the 


United States of ten thousand people or over, and some 


times in smaller communities, are stationery stores which, 


in proportion to their opportunities and the extent of their 


field, are equally interesting, equally progressive and 
equally suggestive of intelligent thought directed to the 
principles of good merchandising. We know of no indus 
try in which the germs of sound growth are more active 
rr more widely disseminated \ll who travel and observe 
must see the evidence of this on every hand in the im 


provements that are being made in commercial stationery 


establishments evervwhere 
above presented the 
Maver & Thom es 


man, on the 


The brochure to which we refer 


particulars of a visit to the Gregory, 


tablishment by a Detroit business invitation 


f one of the company’s salesmen 
The first picture in the book showed the salesman prs 
sentit the invitation to the visitor in the latter’s office 


On arrival at the plant the visitor was introduced to the 


agent of the stationery 


started on the 


general manager and purchasing 


plant 


department e inspection of the 
































ninth floor where immense stocks of stationery are stored, 
a supply kept on hand to fill immediate requirements of 
any business or organization 

From the floor the 
to the eighth, where they inspected the 


the company, bookkeeping department and a stock of used 


ninth visitor and his guide passed 


general ofthces otf 


This included a complete 
On this floor 
Maver & 


using the 


and odd lots of office furniture 


line of drafting room furniture and fixtures 


he was apprised of the fact that the Gregory, 


Thom Company practice what they preach by 


modern methods of accounting and filing. 


seventh, 


From the eighth floor they descended to the 


where they inspected the company’s engraving and em- 
bossing department and paper stock department. In all 
of the foregoing, illustrations were presented showing the 
different activities in the departments described, the dif- 
ferent processes of engraving and embossing being de- 


scribed and illustrated with photographic halftones, and so 


he guest and his guide proceeded to inspect the ruling 
t 4 I | 


plant, where eleven machines speedily rule all 
folde rs and 


varieties ol 
paper, the cutting machines, the model print- 
ing plant with a battery of automatic presses and twelve 


platen presses for job printing; composing room where the 


printers work wonders with type, the monotype machines, 
et 

On the 
ing blank 


how nve 


fourth floor was inspected the methods of mak- 


books and loose Ik 


hundred sheets were 


1 
} 


af devices Dhe 
drilled by 


operation and beheld the care with which 


visitor saw 
machinery at one 
all the processes 
are performed. 

The visitor next proceeded to the 
of the 
of the 


bodying every 


extensive show-rooms 
be | ( Id 


world, em- 


Here he sonic 
had in the 


and quality in 


office furniture department 


finest office furniture to be 


feature of comfort, utility 


matched and period suites and otherwis¢ 


On the mezzanine floor he paid a visit to the headquar 


ters of the city and state salesmen. He visited the manu 


facturing department where he was made acquainted with 


the detail of orders and learned how easily 


cate d 


writing plant 


any job in the plant can be Ik 


The booklet concludes with a page containing a picture 
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of the company’s big two-story warehouse on East Larned 
street, with which is connected the company’s garage 
where the cars and trucks operated in the business are 
housed and cared for, and four illustrations of the Gregory, 
Mayer & Thom Company’s plants at Lansing and Flint, 
Mich. In each of these two cities sufficient stock of office 
supplies, furniture and equipment is kept to take care of 
any requirements. 

It was the privilege of a representative of Office Ap- 
pliances to follow in the visitor’s footsteps and to see 


under expert guidance all the departments of this remark- 
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able establishment. He received an impressive lesson of 
what the details of such a business consist, and carried 
away an impression that confirms his high opinion of the 
industry with which this journal has had the good fortune 
to be so long connected. 

From time to time Office Appliances has presented ex- 
amples of fine commercial stationery stores, not only in 
the United States but in many other lands as well. There 
is no decadence in any division of the office equipment 
industry. On the contrary, it is fully energized, its activi- 
ties checked a bit, like the activities of every other business 
by the conditions of the times. 


A FIRM THAT IS ALL BUSINESS 


EN years together, with the old McNeil Company of 

Phoenix, Ariz., gave the three boys who make up this 
firm their initial training in the business of selling office 
supplies and a knowledge of the territory they serve, and 
they have been steadily growing with the growth of the 
town. All southern Arizona is their terrain and they cover 
it the way they swarmed over the landscape of France in 
the World War. 

Heinze, Bowen and Harrington, Inc., is the name of the 
firm. 

Feature Open Display 

The outstanding characteristic of the big salesroom is 
the great number of open display tables. Along the extent 
of the main aisle, on both sides one finds what seems an 
endless number of all the small articles that go to make 
up the appurtenances of big business. There seem to be 
acres of these tables. No great clerical force is kept in 
attendance, but the goods are stacked up ship-shape and 
neat price cards carry at a glance the only information 
that a customer lacks. It only remains for him to pick 
out what he wants and carry it over to the main counter 
to be wrapped and paid for. Nine times in ten, such a 
sale covers several small articles, none of which were in 
the customer’s mind when he entered. 

“That pays the rent,” says Mr. Bowen. 

“The small articles pay the rent, the articles the cus- 
tomer comes in and buys pay the clerks,” says Mr. Heinze. 
“But,” he adds, “the only money the firm gets is the 
money that comes in for articles that the firm goes out 
and sells.” 

Reducing the Number of Lines 

The general policy of the company at present is to 
center fire on one target, rather than scatter too widely. 
That is why they have cut out the northern part of the 
state from their regularly visited territory; that is, also, 
why they have gradually reduced their lines to a very 
few of the most effective sellers. 

“In the first place, we eliminated all lines of office 
equipment other than metal material.” Mr. Harrington 
has had much to do with framing the policy of the firm 
in this particular. He gives sound reasons for his atti- 
tude on the subject, the first one being very frank and 
particularly sound: “The field is well covered in other 
lines by some of our most devoted competitors.” 

gut these boys don’t give up a line because they love 
their competitors, nor because they are afraid to tackle 
a hard job. 


“There are many other reasons,” says Mr. Harrington, 
“the main one being that the kind of business I like to go 
after, personally, and that appeals more or less to both of 
my partners, is the big general office equipment that takes 


By Roy George 


a lot of careful figuring to get right, in the first place, and 
a lot of hard selling to make go over, but that sells 
accessory business for the rest of the lifetime of the firm 
you serve, so long as you can continue to serve them in 
the same way. 

“It requires making a study of the other man’s business; 
sometimes of knowing his business better than he does 
himself it seems; always of knowing the details of office 
equipment better than he can ever hope to know it.” 


Working with the Architects 

Phoenix has been growing rapidly in the past three 
years, perhaps more rapidly than any other town of its 
size in the southwest. Office buildings have been going 
up so fast and so high that many old timers have won- 
dered how the offices could ever be filled. 

“They’ve got to have equipment, anyhow,” was the 
chorus played up in the minds of this active firm, and 
they began early to visualize what such offices would look 
like when properly equipped. 

They began to study the architects’ drawings long in 
advance of the completion of the building. By the time 
a business executive was beginning to think of taking up 
quarters in the new building, Heinze, Bowen and Har- 
rington were working out detailed plans for fitting up 
the suite of offices he had in mind, and by the time he 
was ready to make the plunge with the building execu- 
tive, the firm was ready to lay before him a vision of the 
suite fully equipped down to the smallest detail, with costs 
figured down to a minimum and deliveries guaranteed. 
And they made the picture attractive. 

The detail worked out for a big new hospital wing that 
was just going up and for which the bids had not yet 
heen asked would do credit to any house doing business 
in a big city. It looked like a lot of work. 

“The first year was like going to night school in the 
arctic,” says Mr. Bowen. “After that we began to see 
daylight. You learn a lot in the course of a year’s hard 
study and there’s always some of it can be used in the 
next year’s planning. I never knew my lines until I put 
in this extensive study for a definite purpose. Now I can 
recite all the figures from memory and if any of the 
national publicity files should be lost in a fire or an 
earthquake, I could be of a lot of service in helping to 
get the bulletins out again,” 
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“Telecord” Introduced by Dictaphone Corporation 
The Telecord, a device for making permanent record of 
both ends of telephone conversations, has been developed 


in the research laboratory of the Dictaphone Corporation 





THE 


TELECORD 


at Bridgeport, Con and was introduced to the public at 
the National Business Show New York City in October 
The machine operates on the basic principle of the Dicta 


n., 


in 


phone, a stylus engraving the voic« on a wax 


rhe 


impresson 


cylinder Telecord, however, has two mandrels in- 


as in the dictating machine, with the power 


stead of one 

supply to the two motors operated by a triple contact 
mercury switch, When one cylinder is nearly full, the 
carriage begins to throw the mercury switch. For five 


seconds both mandrels turn, so that both cylinders are 
recording; then the motor of the first breaks contact and 
the second, controlling the fresh cylinder, continues the 
recording. The first cylinder can then be removed from 
the machine and a new one placed in position, ready to 
take up the recording again when the second cylinder is 
full. 

In this way long conversations can be recorded without 
any interruption. The five-seconds overlap of recording 
furnishes a convenient means to check sequence of cylin- 
ders in case their order is lost. Unlike the Dictaphone, 
which records acoustically, the Telecord is equipped with 
a specially designed electrical recorder. The recorded 
transcribed with the regular commercial 
transcribing machine. The Telecord may be connected 
at the telephone switchboard so that it starts and stops 
as the line goes in and out of use, or it may be operated 
by a foot switch or manual control to record only a por- 
tion of a conversation. 

The device has been designed to meet the need of busi- 


cylinders are 


ness men for a method of making permanent record of 
telephone calls just as they keep permanent files of im- 
portant correspondence. Any concern having important 
telephone calls which must be checked—such as issuing of 
instructions, orders for merchandise, etc.—can keep accu- 
rate record by use of the Telecord. 
——— 
New Model Electric Barrett Desk Machine 
The Monotype Machine Company, Philadel- 
phia, Pa., has announced a new Barrett desk adding ma- 
the Model 61E. This 
trically actuated, and is fully equipped for adding, listing 
and calculating, and has a capacity of 99,999.99. 
Although the new machine sells for less than one hun- 
dred dollars, it is the same in quality and workmanship as 


Lanston 


chine, known as machine is elec- 


the higher priced electrically operated Barrett machines, 


the only difference being in the capacity of the machine. 


a regular 


Manufacturing of the new machine is now on 
schedule, and the company is in a position to make im- 
mediate deliveries 
—_—~» 


Two New and Attractive Office Furniture Suites 
The Western Furniture Company, Inc., manufacturers of 


office furniture at St. Louis, Mo., have recently put on the 
market two new wood office furniture suites in which they 
They are known as the 300 suite and the 
the 


nm. 


take great pride. 
2300 suite, the former being a companion latter, 


which is of similar, but more massive constructi 
The No. 


balance of the exterior being of selected gum wood fin- 
to 


300 desks have genuine walnut tops and panels, 
the 


ished uniformly match. Tops are one and a quarter 


inches thick of five-ply construction with molded edges 
and rounded corners. The face veneers are of sliced wal- 
nut. The hardware is round oxidized antique and is 


mounted on beveled drawer fronts. Drawer interiors are 


of hardwood with three-ply framed-in bottoms, interiors 


well and smoothly finished. Durable lacquer, dull rubbed, 


is used for the finish of these desks. The suite consists 
of four sizes of flat top desks, secretary, two sizes of type- 
writer desk; table, telephone cabinet and costumer. 


The 2300 suite has all walnut exterior with the exception 
of post and rails, which are of selected gum wood, finished 
Desk 


five-ply construction with molded edges and 


uniformly to match. and 
inches thick, 


rounded « 


tops are on a quarter 


orners; face veneers are of sliced walnut. Panels 





SIXTY-SIX INCH DESK OF THE WESTERN FURNITURE 
COMPANY'S NEW 2300 SUITE 


lace of 


Drawer fronts are of solid Anierican wal- 


are of three-ply construction, also with veneer 
sliced walnut. 


nut. Interiors have three-ply mahogany bottoms, smooth- 
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ly finished. Hardware is oval shaped, finished in antique 


English. Exteriors are finished with a high-grade durable 
lacquer, dull rubbed. This suite consists of nine numbers 
—four styles of flat tops; a secretary; two stretcher tables, 
telephone cabinet and costumer. 

It is to be noted that standard equipment includes file 
follower block in deep drawer and pen and pencil tray in 


center drawer. 


—~~—_— 
The Sengbusch “Filapen” 

The Sengbusch Self-closing Inkstand Company, Mil- 
waukee, Wis., is offering to the trade a new device called 
the “Filapen” for filling fountain pens. It is a simple 
device that fits all popular sizes of fountain pens. It con- 


sists of an inkwell and cover which automatically closes 
when the device is not used, preventing evaporation of 
ink. The 


operates. 


illustrations show clearly how the “Filapen” 


The ink cup is raised to the place where the 
fountain pen point can be immersed and as the pen is held 


in position and the filling mechanism operated the ink is 


drawn from the cup up into the sac of the fountain pen. 


When the pen is removed the “Filapen” automatically 





THE SENGBUSCH 
Above is the “Filapen’’ 

prevent evaporation of ink 
upper right is an illustration of the 


“FILAPEN.”’ \ ' / 
closed to Sf 


At the . 


manner in which the ink cup is 

raised and the pen inserted in the 

proper opening preparatory to fill- 

ing The lower right illustration 

shows how the pen barrel holds up 

the ink cup while the filling device 
of the pen is being operated. 


closes. This device is particularly recommended for use 
in large institutions, offices, schools, etc., where many foun- 
tain pens are in use. It is suggested that hotels would 
also find it of value for the use of guests. 
— en 
A New Ohmer Model 
The Ohmer Fare Register Company of Dayton, Ohio, 
has announced a new Ohmer model 3000 cash register as 
an addition to the cash register line they are already mar- 
keting. It is said that several other new models of reg- 
isters for new applications will be announced within the 
next few months. The company is gradually expanding 
its productive facilities, having taken several new buildings 
into which the entire machinery division of the factory 
is being moved, and the space vacated will be utilized for 
cash register assembly and inspection. It is stated that 
the expansion program when completed will give the com- 
pany approximately ninety thousand square feet of floor 
space. 
g ee 
“Effaso” Ink Eradicator 
S. S. Stafford, Inc., is introducing “Effaso” ink eradica- 
tor to the trade. This is a single-solution fluid. The cor- 
rected surface can be written over shortly after blotting. 
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New Error-No Copyholder 
“Super Error-No” is the name of a new copyholder pro- 
duced by Error-No Inc., Little Falls, N. Y. An important 
improvement over earlier machines is its collapsible con- 


struction. As indicated in the accompanying illustration, 














THE “SUPER ERROR-NO.” — The upper le/t illustration 
shows the new copyholder in a collapsed state. The other 
illustration shows it in working position 


the machine is at normal height when in use, but is lowered 
to the height of the typewriter when put away into the 
desk with the typewriter, no matter whether the drop- 
head type desk is used or the typewriter mechanism is in 
the pedestal. 

As the result of another improvement the machine rolls 
back the pages of the notebook one after another without 
necessity of the operator touching the book. The spacing 
device is operated from the keyboard. 


——<———_—_ 


Lyon Table Line Expanded 
Lyon Metal Products, Incorporated, Aurora, Ill, has 
made additions to its “Steelart” line of folding tables, 
different models. The 
sturdiness and stability 


consists of nineteen 
convenience, 


which now 
same standard of 
continues throughout every item. 

The backgammon table is made of steel, with uphol- 
stered top. The striking backgammon design is an alter- 
nate red and orange on a black background. 

Other additions include two center score bridge tables 





“STEELART”’ BACKGAMMON TABLE 


with an unique scoring device in the center, where it it 
always visible; and four new Style “C” tables. 

















Hungarian Firm Develops Interesting Office 
Machine 
Hungary, has published a 


Hubert, cata 


logue entitled “The 


Budapest X, 
Picture Book for the Organizer,” 
ince 
recently developed by the company. 


which 


illustrates and describes a machine 


Hubert 


book is printed in English, c 


new 
The 


ntains twenty sheets printed 


Everest, 


on one side only, carries photographic illustrations of the 
machine and has a number of diagrams showing the oper 
ation of the 
The Hubert 
by bookkee pers, 


Invoice 


machine 


Everest was designed particularly for us¢ 


providing an inexpensive means of post 
ing, hanically by printing on a 


flat 


machine, its 


writing, etc., me 


plate It is distinctly not an adding or calculatins 
nly function being to print figures, dates or 


Che 


three 


ylumns and positions 
actuated. Only 
make the machine print: A 


special information in proper c: 


printing mechanism is electrically 


required to Set 


Place the sheet in position of the flat print- 


operations are 


the figures: B 


ing bed: C. Press the actuating knob 
Printing is done through a ribbon. If desired carbon 
copies can be made, but it is recommended that additional 


copies be printed direct, thus obtaining a series of original 


entries and not carbon copies. The machine is equipped 
a date key, 


and credits, 


with three special type keys for debits, cash, 


and figure keys in three columns. An acces 


sory device is also furnished if desired which prints names 
and addresses at the same time that invoices are being 
printed The setting of the figure keys affords a visual 





HUBERT EVEREST” office printing machine for posting, invoice 
writing, etc 


they made. The machine is 
light in weight and practically noiseless in operation 


Sheets and 


check of ings before are 


post 
I 
very 


cards of any thickness can be inserted in the 


machine to receive the printed impressions. The printing 


speed is one impression per second. 


Versatility is a feature of the machine It is suitable 


irding in accounting work 
the 
invoices, daybook, 


credit book, 


for practically every kind of rec: 
the recommended by 


pur hase le ds ers, 


Some ot manutlacturer are 


cash 


uses 


' 
I sales ledgers 


receipts, ca h b ok, 


credit notes, wages, stock 
record. et 
> 


Penene “Quick-Ink” for Stamp Pads 


The Penene Corporation, 305-311 East Forty-sixth street, 
New York, N. Y., is the manufacturer of stamp pad ink 
that has the feature of sinking into the fibers of the paper 
on which the stamp impression is made very quickly, pre- 


venting smearing and smudging of impressions. 


In addi- 


k, called Penene “Quick-Ink,” is waterproof. 


this it 


tion 


called the 








OFFICE APPLIANCES 


This feature permits use of rubber stamp impressions for 
addressing packages and envelopes to go through the mail 
where they be subjected to contact with moisture. 
“Quick-Ink” is odorless and is not injurious to 
This ink does not 


may 
Penene 
either the stamp pad or rubber stamp 
dry up in the pad any faster than ordinary stamp pad ink 
and can be used on an old stamp pad as well as on a new 


one Penene “Quick-Ink” is made in five colors—red, 
black, blue, green and violet 

[The manufacturer states that Penene “Quick-Ink” and 
Penene writing ink were developed after six years of in- 
tensive laboratory research 

> -—- 
Two New Items Added to Aurora Line 
The Aurora Metal Cabinet Company, Aurora, IIl., an- 


nounces the addition of two new items to its line of filing 





NEW AURORA RACK TYPE SHELVING 


One of these is a complete line 
of rack type shelving in several styles. Style No. 51 is of 
rack type, No. 52 of the rack 
with closed ends, style No. 53 of the open rack type with 
54 of the 
The illustration shows a battery of 


and storage equipment. 


the open style open type 


closed ends and single partitions and style No 


closed type shelving 


units of the latter style The new shelving is made up in 


standard units thirty-six inches wide and seven feet high, 


but various heights, either lower or higher than seven 


feet, are supplied if desired The shelving depths are aS 
eight inches, twelve inches, fifteen inches, eighteen 


The 


follows 


inches and twenty-four and one-half inches line in- 





AURORA 


TYPEWRITER TABLE NO. 503 


cludes mouldings, bin fronts, dividers and slanting shelv- 


ing, as well as straight shelves. 
The other new Aurora item is the 500 line of typewriter 


tables. These tables are made in two sizes, one table 
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without drawers and the other with two drawers for stor- 
ing carbon paper, letter heads, envelopes, etc. Both tables 
are staunch construction, of finest grade furniture steel. 
They are offered in olive green, oak, mahogany and walnut 
grained, giving a 
natural Both tables are 
sufficiently light in weight so they can be moved from 


' They are shipped 


finishes. The wood finishes are fully 


appearance of polished wood. 


place to place in an office with ease. 
knocked down in cartons. 

Full description, details and prices of the new lines are 
catalogue, No. ¢ -31, which has 


gciven in the new Aurora 


just been published 
> 
A New Parrot Fastener 
The Parrot Speed Fastener Corporation, 388 Broadway, 
New York, N. Y., has come out with the new No. 9 Speed 


Fastener—an improved stapling machine characterized by 






22 NoT STRIKE 


rf 











PARROT SPEED FASTENER NO. 9 


quick, easy action, light weight, and versatility. It will 


tack permanently or temporarily, as desired, and carries 
250 sharpened “frozen” staples in one loading 


—— 


Columbia Steel Expands “Atlas” and “Apex” Lines 

The Columbia Steel Equipment Company, Philadelphia, 
Penna., has augmented its “Apex” line of low priced, pro- 
gressive suspension files and its “Atlas” line of low priced 
To the “Atlas” line, 
four, three and two drawer letter and 


non-suspension files. which formerly 


consisted ol only 


legal files, have been added a series of three by five and 
four by six card files and document combinations. In the 
new equipment there are sixteen standard height units, 


twelve counter height units and nine desk height units, all 
automatic locks 
oak finishes. A 
effect on all 


of which are furnished with or without 


and in olive green, mahogany, walnut or 


new schedule of lower prices is now in 
“Atlas” files 

Additions to the “Apex” line include eighteen combi- 
nations for three by five and four by six card files. There 


are eight standard height units, six counter height units 
and four desk height units, all of which are available with 
or without locks, and in olive green, mahogany, walnut 
or oak finishes. 

Compound reinforcements in “Apex” files give excep- 
tional strength. The outer cases and the drawers are both 
welded and reinforced throughout. The progressive sus- 
pension slides function smoothly and support the drawer 


39 


in a horizontal position when fully extended. Corners of 
these cabinets are full finished and hardware of satin brass 
is attached from the inside. 
——_—_—>————_ 
A New Line of McBee Binders Announced 
The McBee Binder Company, Athens, Ohio, has placed 
on the market a new line of loose leaf binders under the 

















MC BEE “FIBERKLAD” BINDER 
trade name “Fiberklad.” The construction of the “Fiber- 
klad” is based on a new principle, and is said to possess 
strength and durability never before attained in a binder. 

“Fiberklad” cover is made of solid binder board, pro- 
tected by vulcanized fibre of high quality, formed and 
applied by scientific processes. This guards the corners 
from breaking, renders the cover immune to temperature 
changes and keeps the binder always clean and attractive. 
The patented process of covering binder board with vul- 
canized fibre is an exclusive McBee feature. 

The hinge is a new-type steel strap which cannot be 
broken in The metal is one piece of tubular steel 
formed and crimped into permanent shape without welding 
The locking of “Fiberklad” is positive, the 
metal locking independently on both posts. 

atcha 
Convenient Stamp Pad Economizes Space 

The Munson Supply Company of New York City has 
brought out a stamp pad which has some interesting and 
These may be thus enumerated: The pad 


use. 


or drawing. 


useful features. 





MUNSON’S NEWEST STAMP PAD 


opens at a touch of the finger, the cover taking up no 
extra lateral space on the desk; the pad is reversible—two 
in One; pneumatic rubber base makes it noiseless, and it 
is reinked by means of two reservoirs in the base, elim- 
inating surplus ink in the pad and promoting cleanliness. 
onvcngiealitliamtaiiieas 
Some Recent Greist Lamp Numbers 
The Greist Manufacturing Company, New Haven, Conn., 
is offering several new lamps, one of which is here illus- 


trated. The one shown is the No. 3003 desk lamp with 
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adjustment It is re 


p desks or for 


two point 


use with roll t general desk use It meas 


ures twelve and one-half inches hich, but its double joint 
provides sufficient flexibility to make it adjustable to pra 
tically any height desired. The artistic shade is of on 
piece heavy metal designed to be in keeping with fine 
furnishings in ofhces or hom« The retail price of either 
brushed brass and black or statuary bronze finishes is 


$10.00 
A bed lamp 


retail at $3.75 in either mahogany 


offered to 
or walnut finish 


with two clamping supports is 


bronze 





The shade on this lamp is nine inches long, made of on 
piece solid metal. It is sufficiently large to house a fifty 
GREIST DESK LAMPS WITH TWO POINT 
ADJUSTMENT 
watt bulb, permitting the use of plenty of light which can 


ve directed where it is wanted by means of a special ad- 


\ key is also furnished to lock the lamp 


Another new item is a hospital lamp designed to the 
pecifications of a noted hospital authority. It is supplied 
with a wall bracket in which the lamp is supported close 


to the bed. The shade is completely adjustable and prop- 


erly directs light for comfortable reading. It can be hung 
mn a reversed position to give soft indirect light Phe 
lamp is easily removed from the bracket for use as an 
examining lamp and can be returned to its former position 
without effort. It is held securely by an automatic spring 
iction preventing accidental knocking out of bracket. This 
lamp is finished in statuary bronze and retails for $7.50 
> 
Useful Device for Binding Paper 
The Jaclin Stationery Company of New York City an 


nounces the new Parrot prong fastener for the temporary 


r permanent binding of papers, etc. The device fits flat 
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PARROT PRONG FASTENER NO. 1 
d take tle if any additional space The compressor 
esses ag t the base, binds the papers securely and 
nimizes the likelihood of tearing \ slight slip to the 
le caus the prongs to fasten securely 
Che prongs are one and three-eighths inches long and the 


hem is two and three-quarters inches. 


mmended particularly for 
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New Sainberg Desk Set Combination 


manufacturers of desk pads and 
York City, are 


Inc . 
New 


Sainberg & Co., 


iffice marketing a new 


accessor;ries, 





SAINBERG FLORENTINE FINISH GENUINE LEATHER DESK SET 

hand gold tooled set of six pieces, consisting of a 20 by 
34-inch linoleum desk pad, beveled letter tray and cover, 
rocker blotter, calendar pad with cover, pen stand with 


Che 


components 


gyro, and letter opener combination may be sold 


as a set or the may be sold as individual 
preces 

Chis combination is said to emphasize quality and crafts- 
manship to an eminent degree. 

a 

Berger Offers Unusual Counter Height Units 

The Berger Manufacturing Company division of The 
Republic Steel Company, Canton, Ohio, has developed a 
new combination filing system and counter planned along 
construction. The unusual filing 


1100 line counter height files 


entirely new lines of 


depth of these new “Berloy” 
provides increased filing capacity. The drawer operation 


is quiet and quick to an exceptional degree. This is due 


to an advanced principle of ball bearing roller suspension 








| 


1100 LINE “‘BERLOY’ 
COUNTER HEIGHT 
FILE 





being removed and inter- 


The 


strength and rigidity, 


Che filing units are capable of 


changed with minimum effort. new “Berloy” con- 


struction methods create increased 


and assure longer and better service. Continuous steel or 
linoleum tops provide beautiful and serviceable working 
surfaces. These files are destined especially for use in the 
offices of public service companies, banks, insurance offices, 


railroad and steamship offices, libraries and other offices 


where reference to files is necessary frequently. Litera- 
ture describing this new “Berloy” 1100 line in detail may 
be had by writing to the manufacturer 

tp 


Some New Findex Improvements 
The Findex Company of 720 South Pierce street, Mil- 


waukee, Wis., 


announces two important improvements in 


the design of their equipment. The first consists of two 
rails running longitudinally across the bottom of the se- 
lector drawer, which provide a method of aligning the 
cards in such a manner that the holes in the cards are 
concentric with the holes in the selecting plates in the 
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drawer. This means that it is possible to introduce rods 
through the cards without coming in contact with the 
cards themselves. Previously it was necessary to set each 
selector over a false bottom in order to lift the cards up 
one-eighth inch higher than normal so that the marginal 
rods at the side of the drawer could be inserted without 
having to force them against the edges of the cards. The 
aligning rails overcome this feature, and also make possi- 
ble the second improvement, namely, the ability to make 
selections at the cabinet without removing the selector 
drawer and without the necessity of tumbling the drawer 
over by hand as was heretofore necessary. The selecting 
process is taken care of at the cabinet by means of special 
slides and pivots which permit the drawer to be turned to 
an inverted position while still suspended from its sliding 
support. 

In addition to these two important changes in the oper- 





FINDEX SELECTOR IN INVERTED POSITION.—The slotted cards 
extend below the rest 


ation of Findex, the company is also plating the drawers 
with cadmium. This makes a very pleasing appearance, 
and gets away from all scratching through use. In fact, 
the more these drawers are used the better appearance 
tl ey have. 

The improvements in the design of Findex equipment 
have cut out much lost motion, and hence increased the 
efficiency of the selecting process. With Findex, says W. 
K. Walthers, president of the company, it is possible to 


make any set up, regardless of the number of classifica- 
tions involved, in less than two minutes’ time for each 
drawer full of 750 cards. This is at the rate of 22,500 cards 
per hour. 

The Findex Company has devised a cradle pivot for desk 
use. This is attached to the side of the operator’s desk 
and carries cards in a convenient position for listing. 
There is also a new two-drawer cabinet with a capacity of 
1,500 cards. A 4 by 8 drawer cabinet is also featured. 

a 


Posture Chairs Improve Working Conditions 

There is a new office chair on the market known as the 
“Biltwell Sitrite,” made by the Biltwell Chair and Furni- 
ture Company of Denton, N. C. This chair is said to be 
the newest development in the art of posture chair manu- 
facture. It is fitted with a cane seat and is sturdily though 
gracefully constructed of hardwood and steel. The frame- 
work is of hard wood with steel used only for adjustable 
fittings. There is a double steel dowel construction at every 
joint. Three simple operations provide for altering the 
position of the back of the Sitrite chair. This back auto- 
matically adjusts itself to the usual movements of the 
body and the worker can without rising from the chair 
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shift the backrest to any of four front and back positions. 
The height of the back can also be altered by the worker 
while seated. In this way he can determine the precise 
adjustment which makes for greatest comfort. 
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BILTWELL NO. 915 POSTURE CHAI 


The seat is said to be scientifically shaped and padded 
over a hand woven cane bottom. The Biltwell is designed 
in various models for bench workers, office workers and 
others. 

There is a swivel Sitrite, beautifully and durably finished 
in keeping with the most fastidious office equipment. 

The Biltwell Company offers an interesting discount, 
profit sharing and bonus plan to dealers and salesmen. 


—__—————_ 

New Globe-Wernicke Standard Line Steel Desks 
and Tables 

The new Globe-Wernicke standard line steel desks and 

tables is now available. Among the many new features 

particular attention is called to the reenforced top construc- 

tion, the distinctive plan of fastening the tops to the pedes- 





A MEMBER OF THE NEW GLOBE-WERNICKE STANDARD LINE OF 
DESKS AND TABLES 


tals, the patented method of applying the bronze edging, 
the rounded corners of the bronze edging and the easy 
operating drawers. 

This new line of steel desks and tables will be added to 
the present lines of Executive Type and GlobeArt. The 
new Globe-Wernicke steel office furniture catalogue gives 
complete information about this Standard line. 


Turn to page 78, please, for 
More New Machines and Devices 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 


this journal their headquarters. 


The staff at the main office, 417 South Dearborn Street, Chicago, and the staff 


at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd St. and Park 


Ave., New York, will be happy to be of any possible service. 


While the facilities at New York 


are not so many as at Chicago, there will be found the same desire to serve. United States 
manufacturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London Correspondent, Mr. W. Teignmouth Shore, 
18 Templars Avenue, Golders Green, London, N. W. 11, England. 
Mr. Shore’s knowledge of the office equipment business 
and its possibilities in Great Britain makes his 
counsel valuable to those desiring to 
cultivate the British Market. 


LONDON NOTES AND 


NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W. 11, England 


Nore.—Mr. W. T. Shore, whose address is given above, is the authorized subscription representative of OFFICE APPLIANCES 
in the British Isles. New subscriptions should be sent to Mr. Shore. Renewal orders should be sent to Orrice APPLIANCES 
home address, 417 South Dearborn street, Chicago, Illinois. 


London, November 1, 1930. 
The Outlook 
November is never a very cheery month here, at any rate 
from the weather point of view. Nor is it excitingly cheer- 
ful this year from any viewpoint, certainly not from that of 
business. I rang up a business friend yesterday; he asked 


“Weel,” 


Sir Felix 


me what was doing. Nothing much, I answered. 
said he, “that’s the same here, and everywhere.” 
Schuster, a Director of the National Provincial Bank and 
Chairman of the British Italian 
the other day that he wished he had a more pleasant tale 
to tell about the general outlook, but he felt that the pres- 
ent time was one in which we could not indulge in vague 


During an 


3anking Corporation, said 


generalities and must look facts in the face. 
active business life extending over 58 years he had never 
experienced general conditions all the world over present- 
ing sO grave and serious an aspect—others shared that 
view—and it behooved men of business to stand together, 
to consult as to the best policy to pursue, and to make their 


influence felt. 


That the slump is world-wide does not carry with it 
any consolation; not a bit. We are all looking for the 
cure. No one yet seems to see it. It will come, of course; 


Politic 5 
a big part in business affairs, and the 


but meanwhile we must tighten our belts and fight. 


unfortunately play 
political situation, here as in Germany and France, is 
“unsettled,” which is about the most hurtful state in which 
When will it settle? Not this year. Not until 


and possibly not then. So—we 


it could be. 
another general election, 
must all watch out and hope on, 
o> 
Business Efficiency Exhibition 
At Birmingham, October 23 to November 1; 


comprehensive display of Business Efficiency ideas, meth- 


the most 


ods and appliances brought together outside London; of it 


it was truly said: “Every machine and method shown at 





Many of 


them have been invented and improved because some office 


this exhibition is the outcome of a definite need. 


manager has said ‘is there a machine for doing this work 
quicker or more accurately?’ or ‘Do you know of a better 
some 


way of getting these results? Every machine in 


makes some form of office work easier or more ac- 


Most of them when correctly applied, save time 


way 
curate. 
and error over many years and save the initial cost within 
a few months.” 

The civic and commercial life of the Midlands was well 
represented at the opening ceremony at which Mr. G. V. 


Speke, Acco Company, Limited, and Chairman of the 
Office Appliance Trades Association of Great Britain, 
Ireland, presided. In introducing Sir Gilbert C. Vyle, 


chairman of Messrs. W. & T. Avery, Limited, of Birming- 
ham, who performed the opening ceremony, Mr. Speke 
“We are very proud indeed to bring this exhibition 
Birmingham 
We consider 


said: 
to the City of 
stands for much in the way of enterprise. 


magnificent sirmingham. 
that Birmingham stands for very similar ideas to our own. 
Birmingham is proud of its civic efforts; we are proud of 
our association and the efforts we have made on behalf 
of the interests assembled here today. Birmingham does 
not sit down and wait for things to come along. It goes 
out and tries to accomplish something. We claim we are 
doing the same work. Birmingham is inventive, and its 
gone out to every country in the world. 


exhibition of 


inventions have 
Under this roof you have 
labour saving devices and ideas as it is possible to get any- 
You might get a somewhat larger 


as complete an 
where in the world. 
exhibition with effort, but we claim this is a more com- 
plete and representative exhibition than you could find 

anywhere else. 
“This exhibition stands for progress, allied with econ- 
In addition it spells prosperity and it also spells 
When you go round you will find much that 


omy. 


le isure. 
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BUSINESS EFFICIENCY EXHIBITION HELD IN BIRMINGHAM, ENGLAND, OCTOBER 23 TO NOVEMBER 1, 1930.—The great 


hall was tastefully decorated from the standpoint of general appearance and in the matter of the individual booths. 
each booth, carrying the name of the exhibitor, are particularly attractive. 
openly with no walls or partitions to disturb the atmosphere of cordial invitation extended to visitors. 


The arches over 
It is worthy of note that the booths were arrangec 
Among the American products 


shown in the booths in the foreground of the picture were Remington typewriters and bookkeeping machines ; Burroughs adding, cal- 
culating, and bookkeeping equipment; Smith Premier typewriters, Dictaphones, etc. 


is novel, novel in the sense that you have never seen it 
There is much you think you know, and in think- 


Sut improve- 


before. 
ing you know you are apt to pass it by. 
ments have taken place in the various inventions, and I 
ask you to pause and question the experts in attendance at 
the stands and find out if there is not something of use to 
you or to your staff. I do not want to keep you any 
longer from Sir Gilbert Vyle, who is going to open this 
exhibition today. .. .” 

In declaring the exhibition open Sir Gilbert Vyle said: 
“Mr. Chairman, Ladies and Gentlemen. First of all, sir, let 
me thank you for the kind things you have said about my 
firm and about myself. I think it is a great privilege to be 
allowed to come down here today to open this exhibition 
of business appliances. It has been organised by The Office 
Appliance Trades Association of Great Britain & Ireland. 
I think the association can be congratulated upon the ad- 
vanced stage of this exhibition at the opening. It is some- 
When you think that this 


hall just a few days ago was the venue of a cattle show, you 


thing one does not always see. 


will be surprised to find so delightful an atmosphere created 
by the use of standard stands and such choice decorations. 
It is a fine piece of work, and you have even got rid of the 
odour of the cattle show as well as everything else! These 
are days when none of us can afford to refrain from doing 
This term 
is popularly supposed to comprise the cost of making or 


anything we can to reduce our production costs. 


fabricating the article in the works, but that is not exactly 
true. In every factory there must be some orderly system 
of controlling, by record and by account, the raw material 
that is used, the stores that you consume, wages and salaries 
that are paid, and the many external charges which have to 
be met before you get the total cost of production. This 
cost, this production cost, does not cease accumulating un- 
til you have placed the product in the hands of the cus- 
tomer or distributor and the money is returned into the 
treasury of the factory. An important factor in our pro- 
duction costs, therefore, is the cost of this system of record 
and account of the article you produce, and just as it is 
absolutely necessary to have the most efficient labour sav- 


ing machinery in the works so it is equally necessary that 


we should have the most efficient labour saving machinery 
(Turn to page 159, please) 


Activities of Marchant Representatives Abroad 

Louis Debarnot, export field representative of the Mar- 
chant Calculating Machine Company, Oakland, California, 
left San Francisco early last month for Buenos Aires, 
Argentina, by way of Valparaiso, Chile. Mr. Debarnot’s 
itinerary includes visits with Marchant distributors in the 
various South American countries. He plans to spend 
several weeks at Buenos Aires. 

Erlanger & Galinger, Inc., of Manila are now Marchant 
distributors for the Philippine Islands. This company is 








LOUIS DEBARNOT 


one of the pioneers in the Philippine Islands in office ap- 
pliance lines. 

Biro Weimann & Co. of Sofia have recently been ap- 
pointed Marchant distributors for Bulgaria. The appoint- 
ment was made by Mr. Otto Loschner, supervisor of 
Marchant sales in Central Europe. 

Recently arrangements were made by Mr. John M. Lund, 
general sales manager of the Marchant Calculating Ma- 
chine Company, for the transfer of the Marchant agency 
in Sweden to Mr. F. Knutsen Oy of Stockholm. 


—_———~==>—-—-- 


Tacna and Arica Get Woodstock Service 
Canepa & Cia, Arica, Chile, has received the distributor 
appointment from the Woodstock Typewriter Company, 

Chicago, Ill., covering the Tacna-Arica territories. 
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BUILDING OF THE GENERAL FIRE- 
PROOFING COMPANY OF CANADA, 
124 DUFFERIN STREET, TORONTO 





Canadian Activities of “G-F” 
Che General Fireproofing Company of Canada, Toronto, 
to 1244 Dufferin street. 


has moved from 235 Carlaw avenue 
Chis 


Canadian 


this The 


Fireproofing Company 


incorporated early 


The 


was established in March, 1923. 


company was year 


factory of General 
Since that beginning the 
business has expanded to such an extent that the old quar- 


ters became inadequate. The increased space available in 


the new location will enable the Canadian company to 
serve its growing business in the Dominion much mort 
completely 

Since the establishing of a Canadian factory a large 


dealer organization has been built up to meet the demand 


for a Canadian-built product. In the new quarters 22,000 
feet of floor 
desks, 


aluminum chairs 


square utilized for the manufactur 


of steel 


space are 


filing cabinets, safes, steel shelving and 


+ 


A Well Manned Oriental Newspaper 

One of the 

East is the 
American Newspaper Company 


influential organs in the Far 
Post, published by the 
Federal, Inc., U. S. A.., at 


Manufacturers 


increasingly 


Shanghai Evening 


Shanghai, China interested in reaching 


Shanghai can do no better than 


the market in and about 


WATMINS 
TYPEVREIT RS 
LiMHED 


give consideration to the Shanghai Evening Post in their 
advertising appropriation. 

The business manager of the Post is Don King. Re- 
cently the Post has added to its staff Ted Thackery, a bril- 
liant Scripps-Howard editor, former editor of the New 
York Telegram, Press and the Buffalo Times. 


He has Post, 


American owned and American edited newspaper in Shang- 


Cleveland 


become editor of the which is the only 


hai. He saw extensive service in the great war, both on 
the field and in the air, and is a seasoned man with a wide 


variety of contacts 
> 


French Woodstock Agency to “D. E. M.” 

I he 
in France and the French colonies has been assigned to 
Anonyme D. E. M. (Diffusion Electro-Mecano- 
The company has an ample establish- 


agency for the Woodstock Typewriter Company 
Societe 
graphique) Paris 
ment at 80, rue Taitbout, providing for private and gen- 
eral offices, stock rooms and service department. 

The executive personnel of D. E. M. includes M. J. 
M. Deleamont, vice president; M. 
Boutet, director; 


Petitjean, president; M 
Ch. Boutet, managing director: M. Ren 
M. G. Mahieu, secretary; M. 


ager. 


Maurice Laurent, sales man- 






















WATSON’S TYPEWRITERS, LIM 
ITED, DISPLAY AT THE HOUSING 
& HEALTH EXHIBITION, KELVIN 
HALL, GLASGOW, SCOTLAND, SEP- 
TEMBER 24 TO OCTOBER 18, 1930 

The American products displayed 


in this well arranged booth were 
Royal typewriters, both standard and 
portable; Security steel equipment ; 


Shaw-Walker steel equipment includ- 
ing fire resisting safes. The golden 
oak furniture, filing cabinets and 
portable typewriters in various shades, 
a crimson carpet, a Royal blue back 
ground and gold signs made up a 
color harmony that could not, un- 
fortunately, be reproduced in this 
illustration 
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Form Planning Suggestions 
Following is a review of a paper read by R. E. Simpson 
members of the Office 


School of 


England, before the 


Association at the 


of London, 


Machinery Users London 


Economics early this year. 

Mr. Simpson is a talented office routine consultant who 
refuses to bow down to all of the old gods of custom with 
their oft-accompanying wastes of time and manual effort. 
He even advocates the elimination of capital letters as 
a grain of sand in the bearings of the 


An article by Mr. Simpson printed 


being unnecessary 
wheel of progress. 


after the “no capitals” method appeared in Office Appli- 


ances a few years ago. Be it understood, however, that 
Mr. Simpson is far from being an eccentric, for, on the 
contrary, he possesses a keen grasp of business routine 
and a practical understanding of what is and is not econ- 
omy in the office. 

His address on Form Planning is an analytical résumé 
of the foremost advantages which result from thoughtful 
consideration prior to the layout of a form. His remarks 
apply especially to forms to be used in typewriters and 
bookkeeping machines, although the same forethought at- 
tending the preparation of forms intended to be pen-writ- 
ten will produce happy results. He points out that the 
accountant who uses the pen in filling out forms can handle 
one that is poorly arranged with less delay and annoyance 
than he would encounter with a poorly arranged form in- 
tended for use in a machine, but in either case the advan- 
tage lies with the form which is logically laid out so that 
it can be filled in The 
printer should be instructed so that the proper spacing is 


with the least “hopping about.” 


allowed for entries. Forms tend to standardize in size, 
and means must then be taken to differentiate between 
sets. For this purpose papers of several colors are fre- 


quently used. Mr. Simpson prefers to differentiate be- 
tween forms of like size by means of different appearing 
layouts without sacrificing the other features which make 
the form convenient and economical. 

“The goal of a form,” says Mr. Simpson, 


a true message with unquestioned clarity and precision. 


“is to convey 


If a form is plastered over with instructions, rul- 
ings and directions—heavily printed with black printer’s 
ink—what chance has the poor little message in the com- 
light-pencil typewriter ribbon, carbon or writ- 


ruled, 


paratively 
ing ink?... If 
then it is not a bad plan to print the form in some color 


anything has to be said or 
less dominating than black, such as pale grey, green or 
brown. And dotted lines may be made less obtrusive than 
rules, yet serve the same purpose.” 

Mr. Simpson suggests that one should look upon the 
planning of forms from the ultimate goal first and then 
work back by stages to the printing of the form and the 
choice of the different types of paper to accommodate the 
several types of machines through which it may pass, in- 
pen-made entries. Consideration must 


cluding possible 


also be given to the amount of handling to which the 
completed form may be subject after being filled out and 
filed. 
a ee 
Enterprising Australian Concern 
The house of Spicers & Detmold, Limited, of Melbourne, 
\ustralia, dealers in office equipment, stationery, etc., have 
recently passed their sixty-eighth anniversary. 
The company had its beginning in Australia in 1852, in 
Detmold began business in a very 
From the 


which year William 
small way as a bookbinder and paper ruler. 
original tiny business has grown the important commercial 
enterprise of Spicers & Detmold, Limited, with modern 
warehouses and factories established in all the principal 
cities, including Melbourne, Sydney, Adelaide, Perth and 


Brisbane. They are widely known all over the Continent 
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for the variety of their stock and the excellence of their 
service. 

Messrs. Spicers & Detmold, Limited, paper, 
printing machinery, stationery, fancy goods, printing ink, 
office appliances and requisites, etc. They have special 
systems departments exclusively for the sale of such goods 
as loose leaf books, addressing machines, steel office fur- 


deal in 




















BRANCH ESTABLISHMENT OF SPICERS & DETMOLD, LTD., 

KENT AND DRUITT STREETS, SYDNEY, AUSTRALIA.—Photo- 

graph of the company’s main store and offices at Melbourne was 
not available at the time the accompanying item was prepared 


niture, duplicating machines, etc., and represent in Aus- 
tralia the Addressograph Company, The General Fire- 


proofing Company, the Heyer Duplicator Company, etc. 
They are manufacturers of account books, envelopes, 

















INSTALLATION OF STEEL FILING EQUIPMENT IN THE OF- 

FICES OF AFFORESTATION PPTY., LTD., MELBOURNE, AUS- 

TRALIA.—Installation was made by Spicers & Detmold, Ltd., Mel- 

bourne, agents for The General Fireproofing Company of Youngs- 
town, 


stationery, loose leaf books, etc. It is stated that their 
envelope output alone runs into many millions a week. 
Spicers & Detmold, Limited, is a progressive, growing 
concern, financially sound and with a wide capacity to 
handle lines in which it is interested. 


casein 
Java Distribution for Woodstock 
Distribution of the Woodstock typewriter in Java has 
been Handelsvereeniging Smalhout, Wel- 
tevreden, Java. This is an old established house, and it 
is expected that the scope of the Woodstock will be ex- 


accorded to 


panded materially. 
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Dennison Mfg. Co.’s European Organization to Be 
Agent for Sheaffer Pen Co. 

W. A. Sheaffer, president of the W. A. Sheaffer 
‘ort Madison, Ia., returned October 24 from 
a month’s trip abroad, most of the 
final with the 
facturing Company, Ltd., to become the 
of the Sheaffer 

The Dennison Manufacturing Company, Ltd., the British 
branch of the Dennison Manufacturing Company of Fram- 


Pen 


Company of | 
time being devoted to 


Manu- 


European branch 


completing arrangements Dennison 


Pen organization 


organization which has con- 


The 


ingham, Mass., is a very fine 


tacts in several European countries company has 


been doing business for a long time 


Mr. Sheaffer had 


salesmen and explained the 


meetings with the Dennison 


Sheaffer Company’s policies 


several 


and procedure 

The complete line of pens, pencils, desk sets and Skrip 
in its various containers will be handled by Dennison and 
a display room and service station will be maintained at 
52 Kingsway, London, W. C. 2, where all these products 
will be shown. Here as everywhere else the Sheaffer policy 
of dealer cooperation will be strictly maintained 


Mr. Sheaffer Speaks to Salesmen’s Organization 

While in London, Mr. Sheaffer was invited to address 
the Incorporated Sales Managers Association of the United 
Kingdom at a meeting held on October 16 at the Hotel 
Victoria. He spoke on Must the Successful Merchant of 
Tomorrow Revise His Business Methods? Under a rule 
of the association those who appear before it as speakers 
must answer all questions. A lively interchange of inter- 
rogatories and replies followed Mr. Sheaffer's remarks. 

Mr. Sheaffer was accompanied by Mrs. Sheaffer and 
their granddaughter, Miss Waldron. They paid brief visits 
and Paris, after which they returned 


to Berlin, Vienna 


home 


—— 


German Office Equipment Exhibition in Berlin 
in 1931 


It is announced that the German Office Equipment Ex- 
(Buro-Ausstellung) will take place in 1931 in 
Serlin. We take pleasure in introducing to the readers of 
Office Appliances Mr. Conrad Filges, general manager of 
the typewriter department, Adler-Werke, Berlin, who has 


hibition 





SOME OF THE MEMBERS OF THE 
DENNISON ORGANIZATION WHO 
WILL HANDLE SHEAFFER PROD- 
UCTS ABROAD.—Top row, left to 
right: Hugh Hutchings, Horace Wil- 
kins, Kenneth Mackenzie, Henry Pip- 
pett, Penrose Hull, Harold Warriner, 


Colin Osborn, Philip Bossom and 
Harold Murrell. Second row, left to 
right: Norman Mitchell, Gordon 


Bonney, George Neville, James Stim- 
son, Craig Langlands, Longin Lipsky, 
William Comber, Mac Franklin, Wil- 
liam Hutchings, Ted Turberville, Lin 
Stockman, and Basil Prince. Third 
row, left to right: Henry Beddoes; 
Doris Saunders, head of the art de- 
partment; Archie Levers, marketing 
manager; S. Wilfred Levers, director 
and general manager; Ronald Moon, 
publicity manager; Dick Spurgeon, 
Greta Hufschmid, and Leonard Dibbs 
Fourth row, left to right: Fred Mil- 


ler, Philip Allsop, Christian Van 
Doorne, and Harold White. Bottom 
row (circles) left to right: Marjorie 


Masters, Sante Botta, Emily Moffatt, 
Maria Bignami, Mary Wilhouse, Sid- 
ney Dant, Joe Baker, and Olive Lane 





head of the organization committee of the 
exhibition. Mr. Filges has been connected with the type- 
writer business for over twenty-five years and during all 
this time with the “Adler” He has built up a 
very strong organization in the Berlin market. He is the 
originator and founder of the “Adlerhorst,” being a society 
This society gives 


} 


been elected 


typewriter. 


of members using the Adler typewriter. 
ample opportunity for members to learn and improve type- 





CONRAD FILGES 


writing in connection with shorthand with the aim to 


always offer well trained typists for the Adler 
In the winter season the Adlerhorst festival 
Generally about 3,000 per- 


users of 
typewriters. 
arrangements are very popular 


E. R. B 


sons attend 
~~ 
Germany and the Office Equipment Industry 


Special Correspondence to Office Appliances 

Preparations are now on the way to plan the great inter- 
national Office Equipment (Internationale 
Buro-Ausstellung. I. B. A.) in Berlin, which will take place 
September 4 to 15, 1931. A special committee has been 
elected for the organization of this important exhibition. 
It is expected that the exhibition will be of greatest im- 
portance to all concerned in the office equipment industry. 


(Turn to page 163, please) 


Exhibition 
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British Chamber of Trade Flouts Coupons 
The National Chamber of Trade, during a conference at 
Leamington, England, recently passed a resolution against 
the distribution of premium coupons to consumers, by 
various 


and distributing 


This resolution was proposed by 


business houses manufacturing 
types of merchandise. 
Mr. Herbert R. Marsh, general secretary of the Stationers 


Association of Great Britain and Ireland. 


a 
Northern Chile Representation of Woodstock 
The Woodstock Typewriter Company, Chicago, IIL, has 

appointed Sr. A. V. Goudie, Calle Aldunate 772, Coquimbo, 

Chile, exclusive representative for that city and vicinity. 

This section of the country has suffered greatly because of 

the general depression, but Sr. Goudie’s confidence in the 

recovery of his section led him to enter the new under- 
taking with high expectations. 
: tienen 
Sales Conference of the Remington Biiromaschinen 
Ges.m.b.H., Berlin, Germany 
The German branch of the Remington Typewriter Com- 
pany, formerly Remington Schreibmaschinen Ges.m.b.H., 

Berlin, Friedrichstrasse 154, has changed its name to Rem- 

ington Buromaschinen Ges.m.b.H., and has increased the 

capital stock from 40,000 RM ($10,000) to 1,240,000 RM 

($310,000). On conference of unusual 

interest was held by the Remington 

m.b.H. in Berlin. 


came together to exchange their experiences and to listen 


August 2 a sales 
suromaschinen Ges. 


Salesmen from all parts of Germany 


to some very interesting and instructive lectures. 

The meeting was opened by Mr. George McLean, general 
manager for Germany. His address, “Why You Are Here,” 
gave the conference that friendly and enthusiastic spirit 
that was evident from the beginning to the end of the 
convention. Mr. R. R 
New York headquarters, 
ings. 

The conference dealt with the plan of organization, ac- 
counting standard and 
sales, portable machine sales, advertising matter and its 


King, special representative of the 
was present and extended greet- 


machine sales, noiseless machine 
relationship to salesmen, general supplies and various dem- 
onstrations of the product 

The event closed with a banquet at the “Hotel Russischer 
Hof,” where special cables were received from Vice-Presi- 
dent John A. Zeller, general foreign director, New York, 
N. Y., and Mr. Harry Bates, manager of the foreign ac- 
counting department, New York. 

Everybody returned to his duties feeling that the “get- 
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together” meeting was a very instructive and worthy event. 
—E. R. B. 
a 

Barrett Sales Manager Returns from Europe 

Frank J. Roderick, general manager of domestic and 
foreign sales of the Barrett Adding Machine Division of 
the Lanston Monotype Machine Company, Philadelphia, 
recently returned from Europe on the SS. Augustus. The 
arrival in New York marked the completion of a three 
months’ tour of Great Britain, Scandinavia and the middle 
including the Balkan States. Mr. 


European countries, 


r ee ~——- — —— , 














FRANK J. RODERICK TAKING IT 
EASY IN SWITZERLAND 
Roderick is now back at his desk in Philadelphia, where 
he expects to remain for the next few months. 

While abroad Mr. Roderick called on the foreign sales 
agents for the Barrett adding machine. He reports re- 
markable progress of the Barrett sales organization in the 
territory he covered. 

a 
Switzerland Raises Tariff on Typewriters 

The Federal Council at Geneva, Switzerland, has in- 
creased the duties on foreign typewriters and calculating 
machines. The rate was raised from $12.00 per quintal (220 
pounds) to $50.00 per quintal, as the minimum. The maxi- 
Nearly eighty per cent of the impor- 
and adding machines are of 
American manufacture. The new measure, effective De- 
cember 10, is regarded as a reprisal against the new Ameri- 
can tariff, handicaps the Swiss watch industry 
seriously. 


mum duty is $160. 


tations of typewriters 


which 





epee 





general manager for Germany at the left and R. R 
at the right. 
nection with Remington, is eighth from the left in the first row. 


be tile 


7 So 


w 


ry | 


REMINGTON SALES CONFERENCE HELD IN BERLIN, GERMANY, AUGUST 2, 


1930.—The “‘close-ups’’ are of George McLean, 


King, special representative from the Remington headquarters in New York City 
John Birney, veteran salesman and Remington typewriter demonstrator, who has now a record of fifty-four years’ con- 
Mr. Birney first demonstrated the Remington typewriter at the 


Philadelphia World’s Fair in 1876. Today he is still active, successfully selling Remington machines in Germany. 
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Far Eastern Concern Comments on American 
Export Practice 
Detects Improvement from Year to Year in Many 
Important Matters Relating to International 
Trade and Commerce 


Notre.—/t is a source of satisfaction to present herewith a 


report from a prominent concern in the Federated Malay States 
of pratse to the improved and improving 


giving a measure 

methods of export procedure adopted by American manufac 
turers of office machines and equipment. The report below 
comes in response to the questionnaire which was published in 


together with a 
leading concerns abroad. The 
impressions Lid., lpoh, Perak, F. M. a. are 


equally to the point and will be read with imterest by office 


Office Appliances, 


thereto from 


the September issue of 
series of replies 


Grenier & Co., 


equipment exporters generally. 


The replies of this concern to the questionnaire are substan- 


tially as } Hows 
America often over-estimate the po- 
around the city in which this 


is still in a 


Manufacturers in 
territory 

house does The 
stage and it is rather difficult to push modern labor saving 


tentiality of the 
business country pioneer 
successfully, as most prospective users are con 
that outlay and later 
dividends in the long run 
turnover 


devices 


servative and slow to see initial 


I upke ep 


cheapness « pays 
Manufacturers in America 


Che well known lines are easily sold, but any- 


expect a large 


also 
too soon 
thing new has to be well advertised before the public will 
even give it a trial. 

We do not that the 
about the selling psychology of the people of this district 
Ninety per cent of the population are native with a very 
different outlook than that of the average Westerner. 

There are no duties imposed by our customs department 


believe manufacturer knows much 


on any of the 
laws for trade marks or special practices at ports of entry. 

The in Ipoh is 
English and we have always been able to get printed ad- 
Our currency, though 


lines we import, nor are there any special 


language used for business purposes 


vertising matter that is suitable. 
also in terms of figures of dollars and cents, is quite dif- 
ferent from that of the U. S. A., $100 of local money being 
This very often causes misunder- 


American 


equivalent to $56 gold. 


standing when advertising matter has had the 


price printed thereon. 


We never have any serious cause for complaint with 
regard to the length of time taken by manufacturers in 
the U. S. A. for the execution of orders. 


We usually give most explicit details as to the manner 
in which packing and dispatching are to be arranged. 
These are usually carried out, though some exporters do 
not seem to agree with our views on the matter. Most 
nickel or other plated metals have to be well greased with 
light lubricants before packing, as our climate very soon 
causes rust to set in. 

Exporters of ink and other glass bottled products are 
cartons. This is quite 
badly handled both at 


also apt to use only cardboard 
unsuitable, as most packages are 
railroads and at ports of entry. 

No trouble has been experienced as to the manner in 
which routing of shipments and invoicing have been at- 
tended to 

Che letters to manufacturers and others have always 
received careful attention and any special instructions or 
queries are always gone into and explanations or sugges- 
tions put forward. 

That 


inquiry 


manufacturers do refer to our regular letters of 


in later communications is indicated by the fact 


that details mentioned in the original letters are almost 


always carried out. 


OFFICE APPLIANCES 


All the advertising we have done has been at our own 
have occasionally suggested it, 


share the 


expense and, though we 


manufacturers have always refused to adver- 


tising charges 
American houses with whom we deal do seem to under- 
much better of late than 


business conditions 


They have always been willing to cooperate 


stand our 
heretofore. 
to a certain extent. 
eect ee 
Shipments to Scotland 
Mr. Watson Makes a Suggestion to United States 
Manufacturers 
In amplification of the note and article which appeared 
on page 67 of the September issue of Office Appliances, 
William Watson, Trade Development 
Sales Promotion Scotland, 
manufacturers in the office appliance industry in the 
United together for the 7 


securing 


and 
that 


head of the 


Association of suggests 


States should get purpose ot 


exclusive covering rates from the Conference 


Shipping lines for the shipment of their goods to the 
British Isles 

Mr. Watson heads the house of Watson’s Typewriters, 
Ltd., representing the Royal typewriter and several other 
lines, including steel office furniture, in Glasgow, Edin- 
burgh, Dundee, Aberdeen, etc. 

Since Mr. Watson’s visit to the United States and 


Canada not long ago he has placed large orders for steel 
equipment with United States manufacturers; but he was 
obliged to figure account of the high 
freight charges incurred as compared to the freights de- 


manded from Germany and other European countries. It 


very closely on 


happens that he is again figuring on some large contracts 
which he would like to place in the United States. He 
suggests that if American office equipment manufacturers, 
many of whom are already sending goods by the Confer- 
ence Lines at various rates, would get together and come 
to a combined arrangement with the shipping companies 
on the basis of exclusive contracts, it would be possible 
to obtain substantial concessions in freight charges to the 
benefit of everyone concerned. 

“As the Conference Lines are composed of both Amer- 
ican and British shipping companies,” says Mr. Watson, 
“both of whom have regular sailings to the Clyde, this 
would open up direct shipments of American merchandise 
to the Clyde, which in itself would be a wonderful asset, 
and would certainly stimulate trade, more particularly in 
view of the Clyde depression in shipbuilding, and with 
the ever-present call at home to purchase goods of 
British manufacture.” 

Mr. Watson heartily approves the establishment of 
American manufacturing plants in Great Britain and 
offers his full cooperation to anyone contemplating such 
an enterprise. 

Readers will remember that the Trade 
and Sales Promotion Association of Scotland was organ- 


ized to effect a revival of Scottish industries, its principal 


Development 


objects being: 

To protect and promote the rights and interests of 
Scottish manufacturers and traders. 

To promote and assist any movement for the develop- 
ment of trade in Scotland, 

To encourage new Clyde industries and cooperate with 
and encourage industrial and other exhibitions. 

To promote salesmanship and larger business turn-over. 

To provide lectures and assistance in the training of 
salesmen. 

Mr. Watson, on his election to the presidency of the 
above association, quoted the pertinent remark of the 
Prince of Wales—that “to secure our share of the world’s 
markets, Britain must become a nation of salesmen.” 
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Office Equipment Trade at West Africa in 1930 


By Luigi J. Buckle 

HE year 1930 has almost run its course, with disap- 
} fers call however, to almost all business concerns at 
West Africa, contrary to expectations with which business 
persons started the year. 

But office equipment trade has been better off. The 
disappointment that was experienced in various business 
necessitated others to be undertaken with 
from the disappointment 
The new undertak- 
of office 


undertakings 
hope for recuperation 
enced in the previous undertakings. 
ings naturally called for indispensable 
equipment, which were immediately procured for their 


experi- 
items 


efficient working. 

Typewriters obtained first consideration and many of 
them were purchased. Such office as paper, 
envelopes, carbon paper, ink, pins, pens, pencils and other 
items of their class were indispensably patronized. These 
purchases by business persons and purchases by the rest 
of the literate public generally carried the office equipment 
trade comparatively better off during the year, notwith- 
standing the serious disappointment that was experienced 


necessaries 


in almost all other items of trade. 

The general disappointment, however, disenabled pur- 
chasing of heavy and heavier costly office equipment, the 
purchasing of which would have made the year’s office 
equipment trade tenfold than what was done. 

The purchasing power of the people was seriously handi- 
capped by deflated prices imposed on West African com- 
mercial produce by foreign buyers, notwithstanding that 
there was the usual keen desire in the people to have the 
best possible office equipment. 

The purchasing power of West Africans is always amaz- 
ing when the raw produce trade of the country is lucrative. 
Consultation of the trade statistics of this country for 
1919 would disclose this purchasing power to be amazing 
indeed. There was very large volume of trade in mer- 
chandise of European and American manufacturers done 
in this country then. Because prices of commercial prod- 
uce of the country went appreciably high in that year. 

European and American manufacturers having always 
much indeed to gain in their merchandise trade at West 
Africa, when the purchasing power of the people is not 
handicapped, it is worth their while to do their best to 
contribute their parts well towards increasing as high as 
possible the purchasing power of West Africans. 

Buying of West African commercial produce at best 
possible prices would be very good contribution from 
manufacturers of merchandise towards increasing the buy- 
ing power of West Africans for buying of large quantities 
of merchandise. 

No nation can afford buying the products of others 
always without the compensating sales of its own produce 
to others. This is natural and perfectly consistent with 
the principle of trade. One either barters with his pro- 
ductions to obtain his requirements from others, or sells 
his productions for money with which he procures his 
requirements. 

In the absence of huge industries as iron and steel smelt- 
ing, engine works, gold, silver, tin, copper and brass- 
mining, by the natives of the country, shipbuilding and 
other huge manufacturing industries, West Africans de- 
pend mainly on their agricultural produce as wherewithals 
for procuration of their requirements. 

It is unfortunate that this is so. But the fact remains 
so, even when it is not expressed. 

West Africa, however, affords a very large market to 
of the latter’s ramifications that 


trade in 


(Turn to page 160, please) 


foreign many 
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Envelopes in Algeria 


The Fig-Tree’s Shade.—No Competition.—Gaudy 
Colouring.—By George Cecil 


EFORE the French, intent on protecting the natives, 

and, incidentally, anxious to reap a harvest by ex- 
ploiting mineral and other resources; conquered Algeria, 
envelopes were—more or less—unknown. Those Algerians 
who had mastered the “three R’s” (reading, writing and 
arithmetic) did not consider it necessary to enclose a 
letter in any sort of covering. The paper was rolled, tied 
with string and handed to a messenger, who received in- 
structions to deliver the missive without loitering beneath 
the welcome shade of a fig-tree or date-palm. Later, when 
the natives decided to move with the advancing times, the 
paper was neatly folded, and sealed, the idea having been 
borrowed from England and highly approved by Abd el 
Kader, a pious orator, the most fearless of horseman and 
Eventually, Bu-Tian, an erratic but 
ear of his countrymen, 


a man of influence. 
devoted patriot, who had the 
favoured the envelope, and when, in course of time, France 
annexed the land of swarthy complexions and infernal 
summer heat, the “letter-sheath,” as the Algerians termed 
the imported envelope, became popular. Every native of 
standing used it. 

At first, supplies were procured from across the Medi- 
terranean, a wholesale stationer in Marseilles dispatching 
many thousands of envelopes to Algiers and other ports. 
Today, the solid variety, required for use in government 
offices and so forth, still are obtained from the mother 
country, though not from a stationer. The economical 
Ministry in Paris some time ago discovered that stationery 
might be manufactured by the State, and with advantage 
to the public exchequer. So indents reach Paris, to be 
dealt with by the Stationery Department. 

Inexpensive envelopes are made in the capital (Algiers), 
an enterprising Algerian stationer manufacturing them. 
Up till now, the venturesome “commercant” has been 
spared keen competition; none have so much as dreamed 
of following his adventurous lead. But he may, ere long, 
find competitors in the field, both Europeans and natives 
being inclined to launch out. An end to prosperous 
monopoly. ... 

The above mentioned envelopes are used by white and 
coloured commercial men, of whom there are numbers, 
especially in the seaports. Though flimsy, they serve their 
purpose, while the retail price is a mere trifle, varying from 
seventy cents to a dollar a hundred, with a slight reduc- 
tion on a substantial order. The price to wholesalers is 
considerably less, though no Algerian completes the pur- 
chase till he knows that the manufacturer has said his last 
“a reduction on taking a 


word the subject of “a 


quantity.” 


upon 


A Question of Etiquette 
The better class envelopes are ordered from Paris; well- 
to-do Algerians prefer them, and the retailers wisely sat- 
isfy their customers. The paper, which must be vividly 
coloured, and in violently opposed shades, is highly 
scented, opopanax being a favourite perfume. Indeed, so 
powerful is the odour arising from this particular station- 
ery, that a box containing a hundred of these envelopes 
“From whom shall I purchase a packet 
of sweet-smelling envelopes for my cousin’s sister's 
nephew?” asks Si-Hamza of El Haddad. “At Sliman-den- 
Kadour’s,” is the reply. “His shop breathes perfume from 
each square inch, sure proof that every envelope in the 
establishment is odorous.” Si-Hamza does as he is bid; 
Sliman-ben-Kadour negotiates a sale; El Haddad, paying 
a visit later, claims—and is paid—a trifling commission, 
Etiquette forbids his making this demand till an hour, 

(Turn to page 160, please) 


scents a shop. ... 
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Repor} of the Notable Activities 
in Every Section of the Field. 


A. B. Dick Company Wins Another Stencil Suit 

On November 7 last James H. Wilkerson of the 
United States District Northern District of 
Lllinois suit of the A. B. Dick 
both of 
2 and 18 
1,526,982 


Judge 
Court for the 
a decision in the 
cator Company, 
hicago, for alleged infringement of Claims Nos. 
in the A. B. Dick Company’s Hill patent No. 
stencil sheet. Che court upheld the 
yntention of the plaintiff com- 


announced 


Company against the Heyer Dupli 


covering a validity 
of the patent, sustained the c 


pany and ordered a decree in their favor. 
The trade 
alleged infringements of the 
Vision,” 


“Yosemite,” 


names of the stencils involved in this litiga- 
patent in question ar¢ 


“Kleanwrite,” 


tion as 
“Cleartype,” “Clear 


“Bakersduratex,” 
; 


as_ follows 


“Ilpaco,” “Pruco,” “Prin- 
and 


[The defendants in the 


type,” “Dupaco.” 


case above mentioned raised an 
patent 
did not 


as valid. 


interesting point based on the specifications of the 
and Claim No. 18 fol 
regard defendants’ 


Claim No 


ynversion into a stencil by 


lowing The court, however, 
outlined below, 
“A stencil sheet adapted 


the impact of type thereon, 


gument, 
18 reads as follows: 
ror ce 
the same comprising an open-texture base, having a coat 
cellulose ester and a tempering agent.” 

that, 


adds a suitable 


ing including a 


The patent specifications state to a given quantity 


of pyroxylin enamel, the inventor propor 


tion of a tempering agent such as oil, the chief function 


prevent the pyroxylin enamel from drying 
undesirably brittle. For this 


of which is t 


too hard, making the coating 


purpose he used castor oil or a similar oil having the 


power to form with the cellulose ester and its solvent a 
homogeneous body He may also add, if desired, a suit 
able quantity of a material, such as soya bean oil, of such 
a character as to hasten the setting of the coating mix- 


ture when applied. He preferred to use only enough to 
aid in the setting of the mixtur« He had also found it 
advantageous to employ a limited proportion of some fatty 
or tallow-like ingredient to serve similarly as a setting 


agent, but more particularly as a preservative of the proper 
consistency of the finished coating and to aid also in re- 
taining the composition in the desired state of softness, 


and displaceability 
further state: * * * “The 


fluency 
invention 
but * 3° 


The specifications 


above described, 


is not limited to the details 

comprehends broadly a stencil sheet * * * having as its 
essentials a base, such as Yoshino, provided with a coat- 
ing which includes, or is derived from, a cellulose com- 


pound or its equivalent, this being so modified as to make 


it substantially stable for the purpose designed and re- 


sponsive to pressure for the production of stencil open- 


there- 


of ink 


ings of character suitable for the passage 


through.” 
The major point of defendant's attack was that the Hill 


invention was a combination embracing three essential 


elements and, therefore, affords no basis for a claim cov- 


ering only two of them. The court, however, discovered 


no foundation for this contention in the language of the 


patent. “The patent is limited to no specific formula,” said 
the court. “The ing 
additional to the pyroxylin enamel and the castor oil are 
expressly stated to be used for the purpose of improving 
the action of the tempering ss OTe 
for the addition of the optional ingredients in the 
mula is not that they are necessary to the production of 
but that their 


redients named in the specifications as 


reason given 
for- 


agent 


use will improve the sheet 
from 


the stencil sheet, 


which, in its essential characteristics, may be made 


the two necessary ingredients.” 


The court disposed of other attacks on the claims at 
is decisions of courts of appeal 
recent A. B Dick 


appeal upheld the 


issue by reference to previot 
in patent notably the 
United States circuit 
Hill patent. 

Duplicator 


cases in 


cases, 
which courts of 
essential features of the 

a Heyer of the Heyer 
that his company will appeal from the above 
United Appeals for this 


Company states 
mentioned 
decision to the States Court of 


jurisdiction 


An official of the Illinois Paper Company states that 
“Ilpaco” is the trade nam« r all their stencils, and that 
only one of them, containing cellulose, is involved in the 


Jusiness will be continued in other 


case of Dick v. 


ils in the 


Heyer 


manufacture of which no cellulose is em- 


’ 


ployed and about which there is no controversy. 


—__\>-_— 
New York Now Has Barr Typewriters General 
Sales Office 
business of the Barr-Morse 
that the 


During the past year the 


rporation has increased to such an extent 


officials of the company have considered it advisable to 
move their general sales office from Ithaca to New York 
City. 

This change was effected on November 24 and both 
A. B. Brightman, general sales manager, and E. K. Ray, 


assistant sales manager, are now making their headquar- 


ters at 174 Fifth avenue. 

Some months ago the Barr-Morse Corporation estab- 
lished a Metropolitan at 174 Fifth avenue, so 
that both general New York will, 


from now on, be directed from the same address. 


sales office 


sales and local sales 
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Big Office Machinery Concerns to Merge 


Much Interest Manifested in Recent Merger of Address- 
ograph and Multigraph Interests 





On November 11, plans for the consolidation of the 
Addressograph International Corporation and The Amer- 
ican Multigraph Company were consummated. It was stated 
that these plans had been approved by the directors of 
both concerns and that stockholders of The American 
Multigraph Company would meet on November 25 to vote 
on the proposed merger and if their action was favorable, 
shareholders of Addressograph International would meet 
shortly thereafter to ratify the action taken by the di- 
rectors. The consolidated organization will, it is expected, 
be known as the Addressograph Multigraph Corporation, 
the sole outstanding capitalization of which will be com- 
prised in the approximately 760,000 shares of no par value 
common stock. 

The present 
ternational Corporation consists of 520,000 shares of com- 
mon stock and it is proposed to declare a stock dividend 
of about 15.34 on this issue, bringing the total to 599,808 


capitalization of the Addressograph In- 


shares which will be exchanged on a share for share basis 
for stock of the Addressograph Multigraph Corporation. 














JOSEPH E. ROGERS 


HENRY C. OSBORN 


Holders of the outstanding 114,575 shares of American 
Multigraph Corporation no par value common stock will 
receive 160,405 shares of stock in the combined concern 
for their holdings or 14 new shares for each ten shares 
held. Outstanding preferred stock of subsidiary companies 
aggregates only $420,000 and none have any funded debt. 

It is stated that the principal officers of the merged con- 
cerns will be Frank H. Woods, chairman, Addressograph 
International, chairman of the board; Henry C. Osborn, 
president, The American Multigraph Company, chairman 
of the executive committee, and Joseph E. Rogers, pres- 
ident of Addressograph International, president. 

Financial authorities that the combined 
earnings of the two companies for the year ended De- 
cember 31, 1929, were equivalent to $2.30 a share on the 
proposed capitalization of the Addressograph Multigraph 


state average 


Corporation. 
Going Back Into History 

The Addressograph Company had its start in the person 
of Joseph S. Duncan, a young Pennsylvanian, who grad- 
uated from the grain business, where he was brought face 
to face with office work which was at that time character- 
ized by the duplication by hand of what a machine could 
do better. Later he went to South Dakota to join a 
banking enterprise. In the bank also he found drudgery. 
He spent a year in the banking business and then in- 
terested a friend, A. B. Beach, a miller in Sioux City, Ia., 
in the enterprise. Mr. Beach suggested that Mr. Duncan 
build an addressing machine promising to buy one if it 
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worked. Mr. Duncan took the matter seriously and went 
to work. 

The first Addressograph was a brass casting, pattern 
of which Mr. Duncan made himself. It was a very crude 
affair, but it printed names and addresses ten times faster 
than the work could be done by pen and typewriter. The 
first machine used rubber letters squeezed into tin hold- 
ers so formed that they could be linked together into 
an endless chain. The chain was suspended over a hex- 
agonal block which revolved at each downward stroke of 
the stamper arm or printing platen. An automatic ar- 
rangement was also provided to ink the successive stamps 
before they reached the point of impact. No sooner had 
he the first machine made, than he started to improve it 
with the result that we have the Addressograph of today 
and its accompanying machines. 

The Addressograph Company was started in a small 
way on July 26, 1893, in Chicago. Model followed model, 
each one better than the one before. In 1895 John B. 
Hall purchased an interest in the business and thereafter 
both gentlemen were the complete owners of the en- 
terprise and became very close friends. Mr. Hall died 
in 1922 and his loss was keenly felt. Mr. Duncan main- 
tained his partnership in the business until his retirement 
when the stock held by the Duncan and Hall families 
was purchased by Joseph E. Rogers, Frank H. Woods, 
John B. Russell and Perley Morse. 

The first purchase of shares occurred in 1925 when the 
half interest of Joseph S. Duncan was acquired. Mr. 
Rogers, on Mr. Duncan’s retirement, became acting pres- 
ident of the company by agreement with the Hall stock- 
holders, David Hall continuing as secretary. In 1927 the 
group mentioned purchased the remaining half interest 
held by David Hall and estate of the late J. B. Hall, his 
father. Mr. Rogers was thereupon elected president and 
general manager. 

A few months ago, the Addressograph Company pur- 
chased the rights in the Multicolor press and certain other 
devices from the Lisenby Manufacturing Company of 
Fresno, Calif., and is now manufacturing these devices 
under other names in its plant in Chicago. 

The Addressograph International is a recent incorpora- 
tion which takes in the Addressograph Company of the 
United States and its branch factories and establishments 
in other parts of the world. 

The officers of the Addressograph Company include 
Frank H. Woods, chairman of the board; Joseph E. Rog- 
ers, president and general manager, and C. R. Battin, 
comptroller and treasurer. 


The Multigraph Organization 


The American Multigraph Sales Company is one of the 
most widely known office equipment organizations in the 
world. The company was incorporated under the laws 
of the state of Ohio in 1902 and started manufacturing in 
1905, since which time they have built up a large sales 
organization covering the United States and Canada with 
eighty-seven branch offices. The company also controls 
the Multigraph Sales Company, Ltd. of Canada; Inter- 
national Multigraph Company (Britain) Ltd.; The Inter- 
national Multigraph Company of Paris and Deutsche Multi- 
graph Gesellschaft m. b. H. of Berlin. 

The company’s head offices and plant are located in 
Cleveland, Ohio. Officials of the company point with pride 
to the fact that the company has paid seventy-four con- 
secutive quarterly dividends on common stock without a 
single interruption. 

At its inception, the company was headed by Henry 
C. Osborn, president, who has retained that position down 
to the present time. 

The Multigraph machine is the invention of Harry C. 
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Gammeter, whose ideas inspired the creation of type- 
carrying revolvable-drum duplicating machines. . His in- 


Multigraph, founded the important enterpris« 
with Addressograph In- 


vention, the 


which today is about to merge 


ternational 

The Che 
pany are president, H. C. 
A. Phillips and W. C., 


secretary, oO. H 


officers of American Multigraph Sales Com- 
Osborn; vice-presidents, R. G. 
Ko¢ nig, 


Dunlap; treasurer, E. F. 


Mansfield 


Since the foregoing was put in type, the following infor 


and 


mation additional thereto has been published 
merger with the Addressograph Interna- 
ratified yesterday (November 25) by 
the stockholders of the American Multigraph Company 
Under the merger plan, Multigraph holders will receive 
160,405 shares of Addressograph stock in the ratio of one 
two-fifths of Addressograph for share 


Terms of the 


tional company wers 


and shares each 
owned 

Plan Fifteen Per Cent Stock Dividend 
ompany will be known as the Addressograph 
fifteen 
shareholders 


The new « 
Multigraph C after 
per cent stock dividend to Addressograph 
outstanding 760,213 shares of common stock 


mpany, and distribution of a 
will have 

lo carry out the exchange of stock and the stock divi 
Addressograph stockholders will meet December 12 
apital stock from 750,000 


dend., 
to vote on an increase in the 


shares to 1,000,000 shares 
ss 
Columbus Concerns Consummate Deal That Means 


Expansion for Both 


Diehl Equipment Company, 43 East Gay 


lumbus, 


The 


Street, ( 


Utnce 
Ohio, 
office supply and commercial stationery department of The 
John F. Rees Company of that city. The Diehl Company, 
headed by William R. Diehl, president, is enlarging its field 


in the office equipment business and the acquisition of the 


announces the purchase of the 


Rees department covering blank books, loose leaf devices 
kindred office 
in line with this plan 


and supplies and commercial stationery, is 


was established 


The Diehl Office Equipment Company 
twenty-one years ago by William R. Diehl and during 
most of that time has been located on East Gay street. 


The company is one of the largest of its kind in Central 
of office supplies 


local 


Ohio and handles a complete line 


In an interview with a reporter for a paper, Mr. 





W. R. DIEHL JOHN F. REES 


Diehl said that a greater office supply and commercial sta- 


naturally offers opportunities beyond what 


tionery store 
Business men will now have 
large stock from which to choose. Additional facilt- 
loose leaf and index filing 


has heretofore cen possible 


ties are now available in solving 
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Mr. Diehl was recently elected regional governor of the 
National Stationers Association for the fifth district, com- 
prising Ohio, Michigan, Indiana and West Virginia 

Che John F. Rees Company, 37 East street, next 
door to The Diehl Office Equipment Company, will con- 
tinue in business and will expand their fine office furniture 
department and their 


( may 


furniture 
In these and other depart- 
has enjoyed an 


department, commercial 
interior decorating business 
ments which are retained, the company 
unusual growth and felt it advisable to devote their entire 
energy and space to the heavier part of the business. 

Che continue to represent on an 
exclusive basis the Macey Company, Standard Furniture 
Company and The B. L. Marble Chair Company. They 
maintain their own drapery and carpet departments, also 
their own staff of painters and decorators which makes it 


Rees Company will 


possible for them to do a complete job of interior decorat- 
ing both for homes and offices. They maintain one floor 


or a gift and art department, which has also been a very 


successful feature of their business 
Che 


which is constantly going on in the office equipment busi- 


foregoing is another evidence of the development 


ness. It represents expansion on the one hand and con- 
centration not incompatible with expansion on the other. 
We have no doubt that these two concerns will each profit 
by the transaction above described and continue to expand 
each in its chosen field. 

It is the privilege of members of the staff of Office Ap- 
pliances to be acquainted with the persons concerned in 
these deals and we are wholly sincere in offering them the 
best of good wishes for their future success 


—_—<>—__——_ 


Columbian Art Works Successful in Infringement 
Appeal 

Messrs. Young & Young, attorneys for the Columbian 
Art Works, Inc., of Milwaukee, Wisc., notified their clients 
on November 26 that the United States Circuit Court of 
Appeals for the Seventh Circuit has handed down a deci- 
sion holding that the marking employed by the Columbian 
\rt Works, Inc., upon their calendar pad cartons indicat- 
ing the stands on which the pads are to be used does not 
constitute trade mark infringement nor unfair competition 
in trade. 


Judge Sparks, who wrote the 


Referring to the cartons, | 
opinion, states: 

“The only language used therein which in any way refers 
to appellee’s trade marks is, ‘This calendar pad fits Perfec- 
tion bases requiring No. 3 pads.’ Instead of the word ‘Per- 
fection’ the word ‘Gem’ or ‘Jumbo Gem’ was also used, 
and a different number was substituted for the number ‘3’ 
in order to comply with the size of the pad sold or offered 
for sale. There is nothing in this language to convey to 
the purchaser the impression that the pads offered for sale 
by appellant are ‘Perfection,’ ‘Gem’ or ‘Jumbo Gem’ pads, 
or that they are made by appellee.” 

As to 
effect that its pads fit “former Columbian” 
bases, the Court takes exception to the 
that 


made in appellant’s catalogue to the 


Statements 
and “Perfec- 
tion” use of the 


word “former” on the ground the same might be 


understood as applying to “Perfection” pads, and thus in- 
of their manufacture. The deci- 


dicate a discontinuance 


sion therefore holds that the catalogue statements referred 
to must be discontinued by the Columbian Art Works. 
The original suit was started a year ago last September, 
and decree last favor of the 
Defiance Sales Corporation. The Columbian Art Works, 
at once took an appeal to the United States Circuit 


was entered summer in 


Inc 9 
Court of Appeals for the Seventh Circuit, with the result 


noted above. 
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Remington Rand Wins A Suit 

The Wall Street Journal of November 10 noted the fact 
that the United States Circuit Court of Appeals at New 
York City had handed down a decision holding Re-Issue 
Patent No. 15,529, owned by Remington Rand, Inc. valid 
and infringed in the case of Remington Rand, Inc. vs. Art 
Metal Construction Company, affirming in that respect the 
previous decision of District Judge John R. Hazel of 
Buffalo. 

The patent involved is the so-called dry monolithic lin- 
ing patent given to the trade in the “safe-cabinet” safes of 
Remington Rand and claimed to have been appropriated 
by the defendant. “It is understood,” said the Wall Street 
Journal, “that the case will proceed before a master to de- 
of profits or damages payable to 


termine the amount 


Remington Rand.” 
— 
Foote and Davies Add Space 
The Foote and Davies Company, at the corner of Edge- 
wood and Pryor street, has leased the building at the 
corner of Auburn and Pryor street, Atlanta, and will move 
there shortly, it has been announced. The new home of 
the Foote and Davies stationery department is a six-story 
building, with ample display space on both Auburn ave- 
nue and Pryor street. The firm has been in its old loca- 
tion at Edgewood and Pryor for more than thirty years.— 
. m& &. 
ee 
Mr. Wolle Completes a Long Journey 
“Jack” Wolle, sales manager of the Portable Division 
of the Underwood Typewriter Company, has just com- 
pleted a trip which included a number of the larger north- 
He called on dealers at Pittsburgh, Chicago 
This trip followed on the heels of a 


ern cities. 
and Minneapolis. 
longer one, which started at Chicago and included Omaha, 
Denver, Pacific Coast cities from Seattle to Los Angeles, 
four or five of the leading centers in Texas, and Kansas 
City and St. Louis. 

Mr. Wolle found conditions surprisingly good despite 
a certain atmosphere, now happily beginning to dissipate, 
wherein a spirit of pessimism acted as a business retardant 
in most commercial lines. In spite of this, however, Mr. 
Wolle brings the highly encouraging report that October 
sales volume in Underwood portable typewriters was 
larger than that of any preceding month of this year. In 


view of this stiffening demand the factory of the Under- 





wood portable typewriter division is operating at consid- 
erably better than full time. Mr. Wolle feels that he has 
substantial reasons for an optimistic state of mind. 

Office Appliances regrets that in a report of a meeting 
of the typewriter Seattle published in last 
month’s issue Mr. Wolle was credited with certain state- 
ments which, taken out of the local setting and away from 
the context of his remarks, presented a quite erroneous 
impression of his meaning. 


dealers of 
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Mr. Malleson Here and Away Again 
T. T. Malleson, foreign sales director for the Royal 
Typewriter Company, arrived in New York October 13 and 
remained until October 24, when he returned to Europe on 
the SS “Ile de France.” 
Mr. Malleson has recently been occupied largely with 





T. T. MALLESON 


new developments in European markets, and came home 
to discuss with company executives various phases of new 
plans and sales programs for the coming year. ‘ 

Under the leadership of Mr. Malleson, Royal dealers in 
Europe have shown consistent progress. Sales through- 
out the year have been gratifying. 

Mr. Malleson left with his associates at headquarters a 
note of optimism, which is important when it comes from 
a man of his wide experience. 

———_——~<>>_—__ -- 
New Place for Atlanta House 

The Atlanta Office Supply Company, of which J. P. 
Hanchey is owner and manager, has completed moving 
into its fine new home in the Walton building at 85 Wal- 
ton street, N. E., Atlanta, Ga. This is the third time that 
the firm has moved into larger quarters since it was estab- 
lished last year in the Peachtree Arcade Building.—J. H. R. 








EXCUSE US, FER eee 
Too Much Duty for One Ink 


On page 70 of Office Appliances for November, an item 
descriptive of Penene writing fluid was presented which 
was correct in every respect except in the statement that 
it is adaptable for use as a stamp pad ink. The fact is 
that no writing fluid of which we ever heard is suitable 
for that purpose, nor does the Penene Corporation claim 
it, but they make a special stamp pad ink known as Penene 
Quick ink which is used for stamp pads. This has the 
same quick drying and waterproof properties as Penene 
writing fluid. 





——_—~=f 

An Error in Announcing Business Connection 

Under the Ribbons and Carbons Classification in Office 
Appliances for November, we referred to Frank S. Cooper 
as being connected with the Cooper Carbon Coated Paper 
Company. This company was merged with the Caxton 
Laboratories, Inc., of New York, and they are operating 
under the name of Codo Manufacturing Corporation. Mr. 
Cooper is president of the Codo Manufacturing Corpora- 
tion, makers of inked ribbons and carbon papers, with 
general office and factory at Coraopolis, Penna. This 
company maintains branches at 270 Lafayette street, New 
York City, and 323 West Jackson boulevard, Chicago, III. 
Mr. Cooper resides in Chicago. The vice-president of the 
company is W. J. Downs. 
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PARTIAL VIEW OF “QUALITY 
PARK” IN THE MERCHANDISE 
MART, CHICAGO, ILL.—This shows 


part of the office and warehouse of 
the Quality Park Envelope Company, 
under the management of L. S. James 
He states that the warehouse contains 
over one-tenth of a mile of stock bins 
(561 feet), containing standard stock 
sizes and styles of stationers’ 
“‘Qualitybilt’” envelopes and wallets 
for immediate shipment. This service 
enables dealers everywhere in the 
Chicago territory to make prompt de- 
liveries to their customers 











Hart Addresses Chicago Commerce Association 


Carl K. Hart, advertising manager of the W. A. Sheaffer 


Pen Company, addressed the Advertising Council of the 
Chicago Association of Commerce, Thursday, November 
20. Mr. Hart's subject was “Developing New Ideas in 
National Advertising.” After quoting some figures show- 
ing the number of firms manufacturing fountain pens and 
the enormous increase in fountain pen volume since the 
Sheaffer Company entered the field, he spoke of the three 
general means or methods used by the Sheaffer organiza- 
tion to develop sales. First he spoke of an increase in 
sales through the product by developing new retail re- 
Secondly, he spoke of the development of the 
As an illus- 


quirements. 
product as a means of larger sales volume. 
tration he Sheaffer Balanced Lifetimes, 
which, new a couple of years ago, developed to the major 


referred to the 


part of the production this year 

The third point covered was the selection of mediums. 
Mr. Hart told of the company’s program for color adver- 
tising and the efforts expended to induce some newspaper 
publishers to commence printing color copy. This and 
color pages in the high class general magazines were men- 
tioned as means of helping the retailer increase his volume. 
He also spoke of the use of trade journals to convey special 
messages to the dealers and to remind the dealers of the 
efforts of the company through its advertising placed to 
reach the ultimate users. 

Two significant points brought out by Mr. Hart in his 
talk were that the fountain pen volume has increased six 
hundred per cent in the last seventeen years and that the 
average retail price of fountain pens has increased from a 
That 


some indication as to the increase in importance of the 


point scmewhat near $3.00 to almost $6.50. gives 
dealer’s fountain pen department. 
a 

Blied to Install Steel Store Fixtures 

Blied Office Supplies, 124 East Washington 

Madison, Wis., is equipping its store with the new type 

of General Fireproofing steel fixtures. The finish is ivory, 

It is expected that the installation 


avenue, 


trimmed with black. 
will be completed some time this month. 

The Blied printing business is to be housed in a new 
under construction, situated at the rear of 
The print 


building now 
the commercial furniture and stationery store 
shop building will be two stories high, and is to cost 


about $18,000 


Mr. Hoefer Twenty-one Years with Columbia 
Ribbon 

As an energetic and enterprising youth of 

William Frederick Hoefer first entered the employ of the 

Columbia Ribbon and Carbon Manufacturing Company, 

Inc., New York City, May 31, 1919, in a humble capacity. 


nineteen, 





W. F. 


HOEFER 


Since then he has worked through and mastered each 
department of the Columbia factory, leaving in his path 
results of his ingenuity that have been of value to the 
company in which he now ranks as a director and sub- 
stantial shareholder. A number of years ago Mr. Hoefer 
unostentatiously assumed the duties and became in fact 
factory superintendent of the company. His twenty-one 
years of loyal service are fine commentaries on his ability 
and character. We congratulate the Columbia Ribbon 
and Carbon Manufacturing Company on the good fortune 
of having Mr. Hoefer as an integral part of the production 


phase of its business. 


a ese 
Desk Sets Typifying Industries 

The Symbol Desk Set Company, 6245 Tacony street, 
Philadelphia, Penna., is preparing to market fountain pen 
de sk 
patents have been secured typifying the locomotive, the 
airplane, steamship, cotton bale, oil and gas derrick; other 
designs include the Bookcase-“Thinker” set and the “Span- 


symbolizing important industries. Design 


sets 


ish Home.” 

The company expects to have its Bookcase-“Thinker” 
on the market early in January. The other items will fol- 
low. Each of these sets embodies desk accessories such as 
inkwell, two holders for pens, cigarette and match re- 


ceptacle, ash tray, pen and gem clip tray. 
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The Guest Book 


J. C. Ruys of Ruys’ Handelsvereeniging, 
Holland, looked in upon us on November 17. 
with Mr. eight or ten years ago and it 
was pleasant to renew acquaintance. Mr. Ruys has been 
on this side for four weeks and will remain another month 
Hague, where 


The 
Our last visit 


Hague, 


Ruys was some 


before returning to headquarters at The 


he is the member of the organization who makes the con- 
tacts with the manufacturing companies and handles the 
East Indies 


he is one of the managing directors, the other directer for 


purchases for the Dutch division of which 


that division being Mr. W. J. Ruys, who has residencs 
in Java. Of the division of the business concerned with 
the distribution of the products in Holland, Mr. J. A. Ruys, 


eldest of the brothers and founder of the business, is one 
managing director and Mr. A. W. Van der Heiden, who 
is in charge of the distribution in the northern part ol 
Holland, is the other managing director. The Ruys Trading 
Association has the agency for the Addressograph Com- 
pany, A. B. Dick Company, Monroe Calculating Machine 
Company, Inc., The General Fireproofing Company, L. C. 
Smith & Corona Typewriters, Inc., Thos. A. 
Varityper Incorporated, and the Kardex, Dalton and Pow- 
The 


business was established twenty-six years ago in Rotter- 


Edison, Inc., 


ers divisions of Remington Rand Business Service. 


dam. Thirteen years later it was established in the Dutch 
East 
Java and one in Sumatra, with Mr. W. J. Ruys in general 
management. The this 
had its start with the Varityper, then known as the Ham 


Indies where it now maintains four branches in 


extensive business of company 


mond typewriter. An uncle of the three Ruys men was 


European agent for the Quaker Oats Company, and on 


a visit to the company at Chicago thirty years ago, he 
saw the Hammond typewriter and was much impressed 
not only with its general work but with its adaptability to 
He purchased the machine and took it 


A business friend there prevailed 


all languages. 
home for his own use. 
upon him to sell the machine to him and secure another 
Some one else, seeing the machine, wished to get 
The result that Mr. J. A. 


clerical position in his uncle’s office, entered into an ar- 


one, 
one. was Ruys, who held a 
rangement with him for an agency for the typewriter, and 
out of that single agency has grown their present establish- 
ment. 

It is of interest to note that the census of the popula- 
tion of Java taken this summer tabulated approximately 


sixty millions of people instead of the fifty-one million 
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heretofore estimated. It was the first census taken in many 
years. The compilation was performed on the Powers 
Special Census machine. 

W. A. Sheaffer, president, The W. A. Sheaffer Pen 
Company, Fort Madison, Ia., recently spent a short time in 
He gave an interesting account of his recent 
visit to the British Isles and the Continent, and else- 
where in this issue is a report of the results he accom- 
plished for his company while abroad. 

Stanley J. Pymm, San Francisco, Calif., inscribed his 
name in The Guest Book on November 6. Mr. Pymm is 
a ribbon and carbon man of about twenty-five years’ ex- 
perience. He is well known in the field, and has been con- 
nected with some of the leading ribbon and carbon con- 
cerns. His expressed intention when here was to spend a 
fortnight or more visiting friends in the East. 

H. E. Russell, The Office Equipment Company, Des 
Moines, Ia., was a recent visitor. He attended the Chicago 
business show of the National Business Show Company 
at the hotel, where he visited the several ex- 
hibits in which he was interested and:-talked to many old 
friends. 

Bertrand Paradise, president of the H. M. Storms Com- 
pany, Brooklyn, N. Y., signed The Guest Book on Novem- 
ber 18. He was accompanied by Harry Williams, the com- 
pany’s representative in Chicago and surrounding terri- 
tory. Mr. Paradise has had a long experience in this 
field. He was with the American Multigraph Sales Com- 
pany twenty-five years ago, first as salesman and later 
He has been in his present position 


this office. 


Stevens 


in the home office. 
almost twenty-five years. 

E. K. Ray, assistant sales manager, The Barr-Morse Cor- 
poration, Ithaca, N. Y., was a visitor on November 4, The 
object of his trip was to call on dealers in the middle-west. 
He reported good results, and expressed himself as an 
optimist. 

J. H. Bailey, middle-western representative of the West- 
ern Furniture Company, St. Louis, Mo., was a visitor on 
November 19. He was on a trip through his territory. 


ee 


Atlantan Wins Prize 


The Foote and Davies Company, corner of Edgewood 
and Pryor street, Atlanta, Ga., has just received notice 
that it has received first prize of $50 in a national window 
display contest conducted by the W. A. Sheaffer Pen Com- 
pany, of Fort Madison, Iowa.—J. H. R. 








OFFICE FORCE OF THE 
ROYAL TYPEWRITER 
COMPANY REPRESEN- 
TATIVE IN LITTLE 
ROCK, ARK., STANDING 
IN FRONT OF 221 NEW 
ROYALS THEY SOLD TO 
THE LITTLE ROCK HIGH 
SCHOOL WHICH LOOMS 
UP IN THE BAC K- 
GROUND.—Left to right 
are Manager Jackson ; Miss 
Dorothy Evans, stenog- 
rapher ; Jesse Houston, de- 
livery boy, and C. R 
Hines, shop foreman 











Meetings--Conventions--Dinners 


Office Equipment Manufacturers Institute Meets 


The quarterly meeting of The Office Equipment Manu 
facturers Institute was held in November, on the 13th and 
14th, at the Medinal Athletic Club in Chicago The meet 
ing was an outstanding success, and the attendance ex 


ceeded any previous meeting ever held in Chicago. Presi 


dent W. D. M. Simmons of the Underwood Typewrite: 
Company presided. Thursday forenoon was given over to 
informal greetings and the transaction of routine matter 
if interest to the industry 

\ very inter ng address was made by W. M. Cooper 

ules manager of the American Sales Book Company, fol 
lowed by Merrill B. Sands, vice-president of the Dicta 
phone Corporation, on the subject, “What Have World 
Conditions to do with my Business and my Job.” 

The guest speaker of the day was the Honorable Arthur 
C, Lueder, postmaster of Chicag Mr. Lueder addressed 
the Institut it the noonday luncheon on the subject, 
Helping Business Men to Understand the Postal Serv 
ice.” Mr. Lueder’s address proved of great interest to the 
members of the Institute. 

At the afternoon session, Ward R. Hickok, sales man 
in é r the ot berg Ele tri ( mpany, discussed the 
ubject Sales Administration of the United States and 
Canada er e D. Whitefort f the National Cash Reg 
t Company presented a most interesting paper on the 
ubject of “( ensation Rex Rathbun of the Bur 

t \ddu Machine ( ul gave a capital talk on 

e subject of “Sales Quotas 

A dinn is en at the Medinah Athletic Club on 
Thursday even to the membe and their guests. At 
this dinne J. C. Aspley, president of The Dartnell Cor 
poratior was the guest speake 

On Friday, the Institute was addressed by W. C. Dun 
lap, vice-president in charge of sales, The American Multi 
graph Company Mr. Dunlap introduced the subject 
What Contribution to its Members can this Institut 
make 1n t next Five Years that it has not made in the 
Past Mr. Dunlap gave a very interesting talk on this 
subject | llowing this was a round table discussion 
which was part pa lin by practically all members of the 
Institute, after which the meeting adjourned and the after 
1 n wa ver \ t ittending the National Business 

Show 
—_ 
Philadelphia Stationers Meet 

[The November meeting of the Philadelphia Stationers 

Association, held on Thursday evening, November 13, at 

the Bellevue Stratford hotel, started with a dinner at 6:30 
P. M An attendanc: f twenty-four was registered, but 
many I the ictive me bers were absent that it was 
lecided not to call for committee reports. Letters were 
eceived from guests wl had attended the anniversary 
banquet in October, praising the event and thanking the 
fheers for the opportunity to be present. A letter was 
ulso received from Mrs. S. J. Thalheimer of Baltimore, 
acknowledging the secretary's letter of condolence on the 
deat! tf her husband. 
[The resignation of Edward | Little as an associat 
member was accepted with regret 
The electior I officers followed President Connell 
called Past President Francis B. Irwin to the chair. Mr. 
Irwin announced that after canvassing the situation, the 
nominating committee had decided that no better material 
could be found than the present official staff of the asso 
ciation; that a new set of officers could not do better than 
the old set, and particularly it was desired to honor Charles 


A. Connell, vw has been a working member since thx 


organization of the association, serving many years as its 
treasurer and as its president through the past troubled 
year. The committee, therefore, submitted the list of re- 


nominated officers as follows: President, Charles A. Con- 


nell; first vice-president, Walter Crap; second vice-presi- 
dent, Alvah Bushnell; treasurer, James C. Lukens; secre- 
tary, George Wustner. Executive committee: F. B. Irwin, 
F. R. Welsh, William H. Brooks, Rowland Altemus and 
\. Pomerantz 

Che foregoing nominees were unanimously elected, after 


which Mr. Connell acknowledged the remarks of Mr. Irwin 


and expressed appreciation of the honor conferred upon 


him by his re-election to the presidency of the association. 
Che president then resumed the chair and routine business 
President Connell reported as delegate 
National 


effec- 


was dispose d of. 


to the Detroit convention. He complimented the 


Association on its breadth of vision and the intensive 
tiveness of the work accomplished. 

Che matter of the place of the next regional meeting for 
the Philadelphia district came up and Mr. Irwin suggested 
that the Northeastern 


well of Wilkes-Barre is regional governor, 


(Association, now that Mr. Honey- 
is looking for- 
He 


a strong dele- 


ward to having the regional meeting in that section. 


urged that the Philadelphia stationers send 
gation to support them in every way. 

Mr. Bushnell announced that Irving Fellner of System 
would address the association in January. After a few re- 
marks by President Connell, the meeting 

SS 


Chicago Typewriter Men Meet 


adjourned. 


Che regular monthly meeting of the Chicago Typewriter 
Association, Inc., was held at 6:30 P. M. on Tues- 
day, November 18, in the Old Town room of the Sherman 
hotel 
the 


Dealers 
Chicago. President Kline opened the meeting and 
the 
after which two standing committees were appointed as 
Membership and attendance, W. A. O’Neil and 
Frank Marrin; program and entertainment, P. E. Kinnisten 
and E. Wagner 


\ motion was offered changing the 


secretary read minutes of the previous meeting, 


follows 


by-laws by omitting 


the providing for $25 initiation. This motion 


New 


admitted on payment of current dues 


clause was 


seconded and passed members will hereafter be 


It was thought advisable to acquaint the buying public 


the association. 


with the aims and purposes o The secre- 


tary was instructed to prepare a code of ethics and submit 
the 


\ general discussion ensued 


it at December meeting 


regarding the effects of the 
sale of portable typewriters by dealers to salesmen of man- 
utacturers 


the 


It seemed to be the consensus of opinion that 
with profit the 
the National Association 
acting through the proper committee in 
the 


matter might be discussed by local 


association among dealers and by 
a discussion with 
manufacturers 

of a 


to investigate a 


school which advertised and sold new portable typewriters 


A committee was named report 


at the wholesale price. A report on this matter will be 
received at the December meeting 
On motion the meeting adjourned 
———" 
Capital District Stationers Hold Final Meeting 
of Year 


The Capital District Stationers Association held the last 
meeting of 1930, Wednesday, November 19, at 6:30 P. M 
Che speaker of the evening was Harry Matteson, who pre 
some useful ideas and selling points on loose leaf 
supplies. Many of the 
ple, who profited by the talk and the 


I 


sented 
members brought their sales peo 


ensuing discussion 
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WHO AT 


THOSE 
TENDED THE DINNER GIVEN BY 


HERE ARE 


THE WOOD OFFICE FURNITURE 

ASSOCIATES, INC., TO DEALERS 

AND SALESMEN AT THE SHER- 

MAN HOUSE, CHICAGO, NOVEM 
BER 25, 1930 


Furniture Men Hold Well Attended Meeting in 
Chicago 
Under the auspices of the Wood Office Furniture Asso- 
ciates, Inc., a meeting was held at the Sherman House on 


November 25, at which sixty-two men 
hotel. The 


manager of the 
Those in 


Tuesday evening, 
Grey room of the 
meeting was presided over by F. T. Hess, 


and John Dornette, Jr., counselor. 


sat down to dinner in the 


Associates, 
attendance included the following salesmen and executives: 
From Maloney & Wallace; 
Northwestern Furniture Company, C. A. Netzhammer and 
Mr. Larson; Mead & Wheeler, E. A. Mead, Harold Watt, 
H. D. Long, E. A. Tyre, R. G. Mead and C. J. Kurzdorfer; 
Marshall-Jackson Company, Otto Geuther, C. Roland, D. 
Klorig, J. Martin, H. Wallace, E. Vogt, L. Fergus, O. 
Kulin, S. Fanslan, A. Johnson, G. Phong, D. Conklin, E. 
Behmer, P. Bolten; Remington Rand Inc., J. C. McChes- 
ney; J. Sloane, W. W. Doeringsfeld, A. J. Schuster, Dan 
Leo; Newton & Hoit Company, F. J. Mitchell; Monroe 
Benbrook Company, Albert Benbrook, Sam James, W. G. 
E. Konson, Thomas Stapleton; Chicago Safe & Merchan- 
dise Company, D. J. Grenier, C. M. Sailor, Z. Smith; Office 


Stevens, Company, Gordon 


Equipment Company, R. G. Palmer and J. E. Sargent; 
Franklin Desk Company, R. E. Smith; Central Office Fur- 
niture Company, J. Solomon and H. Lipsky; Marshall 


w, W. R. White, M. B. White, 
C. O. Davis, M. J. Gillis, George H. Gaskal; Alexander H. 
Company, O. A. Riske, F. L. Morgan, Anthony 
Warren; A. H. Andrews Company, Hull 
J. White, L. A. Elliott; Spitzer’s, 


Field & Company, George 


Revell 
Onofrio, L. J. 
Lamberton, R. Davis, F 


S. Spitzer, M. Hilmer, L. LaTierre and H. E. Heyns; 
Harry Rodems, Inc., Harry Rodems and D. M. Zolla; 
Office Appliances, H. W. Martin. 


foregoing gentlemen 


Those two 


Likenesses of all but two of the 
appear in the picture given herewith. were late 
in arriving. 

After a preliminary reception in the anteroom across the 
dining the accompanying picture was 
everyone filed in and took his place at 


hall from the room, 
taken, after which 
the long U-shaped tables provided where an excellent din 
ner was served. The discussions were of a purely business 
character. 

The meeting was called to order by Mr. Dornette, 
introduced Mr. Hess. Mr 
from the report of the desk manufacturers, 
Baden convention of the National 

He pointed out that the purpose 


who 
Dornette, in his opening, read 
a paragraph 
presented at the West 


Stationers Association. 


of the Wood Office Furniture Associates is informative 
and educational. It is composed of those whose policy 1s 
to sell to dealers. Mr. Hess emphasized the importance 


of commercial furniture lines to the dealer and urged 


dealers to study the commercial furniture problem and to 


familiarize themselves with the features of utility, beauty, 


h 


dignity and character whicl into commer 


are being put 


cial lines nowadays by the manufacturers. Because a line 








is practical and relatively inexpensive, it is not necessary 
that it should be ugly or plain. A well appointed office of 
whatever grade creates that intangible thing called at- 
mosphere which is of such great importance in all the 
relations of life. 

Mr. Netzhammer of the Northwestern Furniture Com- 
pany of Milwaukee was introduced and spoke interestingly 
on the power of advertising and sales ideas. He pointed 
out that the salesman should not be content merely to see 
the purchasing agent. He must get in to the man who 
really controls the purchasing agent and work from the 
top down. He must plan what is known as creative selling 
which always has its principal use when practiced on the 
man who pays the bills. He urged a stronger effort to 
sell better business furniture in all grades and expressed 
satisfaction over the fact that the dealers are to have help 
in creative selling through the educational campaign con- 
ducted by the Wood Office Furniture Associates Inc. He 
pointed out that it is not so much wood or steel but the 
better office which is the consideration to be aimed for. 
Mr. Geuther of the Marshall-Jackson Company was called 
on for remarks and responded briefly. 
that kinds of 
prosperity business, repeat business and creative 
At the present time we have to eliminate pros- 
Repeat busi- 


Mr. Hess pointed out there are three 
business 
business. 
perity business which comes without effort. 
ness is a comparatively unreliable item, especially in times 
Whatever business we get in a 
It is up to the dealer to help 


of relative depression. 
large way must be created. 
the manufacturer in elevating the taste of the buyer of 
commercial furniture. There is little use to understand 
the goods unless one is able to translate the advantages of 
his lines into terms of value to the customer. This is what 
gets the name on the dotted line. Mr. Hess pointed out 
that the Wood Office Furniture Associates Inc., had insti- 
tuted a campaign of advertising in a strong and vigorous 
way. He pointed out some of the arguments for the wood 
furniture men to use, such as the beauty of wood; its rela- 
tive strength; its durability; its economy, and the certain 
degree of protection it affords to documents in ordinary 
fires which are extinguished before complete destruction 
of the premises occurs, wood being a non-conductor of 
heat and will char on the outside nearest the fire, but at the 
same time will protect documents enclosed within it unless 
the fire is hot enough to break through the walls of the 
cabinet. 

Mr. Hess pointed out that there is a potential market for 
six million desks and chairs, but this market will not 
assume the power of locomotion and walk into the store. 
It must be sold and this is a job which the dealers must 
do in cooperation with manufacturers who support them. 

Mr. Hess passed around a number of photographs show- 
ing the manner in which wood files have preserved their 
contents in fires and showed several brochures gotten out 
by the Wood Office Furniture Associates presenting the 
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work of the organization and some of the arguments which 
the dealer in wood furniture will find it most effective to 
This book gave a number of useful plans for 
illustrations of offices properly ar- 
These plans, 


employ. 
office layouts, with 
ranged for the best performance of work. 
illustrations and descriptions included layouts of confer- 
ence rooms, offices, directors’ rooms, private offices and 
a discussion of the general problem, all of which material 
is calculated to be of great benefit to dealers. 

Other speakers at the meeting included Harry Rodems, 
Messrs. Spitzer, Watt, Mead and several others. 

Messrs. Spitzer, Mead and Lambert were appointed as a 
committee to call another meeting at an early date to dis- 
cuss the subject of sales ideas. The plan is to organize 
along informative lines with a view to the better presenta- 
tion of the From the questions 
presented by a number of the younger salesmen it would 
One or 


claims of wood furniture. 


appear the information indicated will be of value. 
two of the younger men complained that they had had no 
training that would enable them to present the advantages 
of both wood and steel according to the circumstances of 
the problems to be answered. It is recognized that wood 
and steel are not always competitive and many of the sales- 
men feel that they should be equipped with all the infor- 
mation possible relative to both. 

The meeting was especially well attended and resulted 
in some lively exchanges of thought. Another meeting 
will be held at 

Messrs. Hess and Dornette are traveling over the coun- 
try in the interests of the educational campaign of the 
Wood Office 
in the principal cities. 
in the better presentation of wood office furniture and are 


an early date. 


Furniture Associates Inc., holding meetings 
They have created much interest 


doing a capital work 
a 


Office Appliance Managers of Pittsburgh Elect 
Officers 
Appliance Managers 
recently elected the following new officers 
President, H. J. Maloy, district 
manager for the Art Metal Construction Company of 
Jamestown, N. Y.; vice-president, R. B 
manager for The American Multigraph Sales Company of 
Cleveland; secretary-treasurer, T. T. Miller, manager, 
Pittsburgh office of The A. B. Dick Company of Chicago 
The Pittsburgh Office Appliance Managers Association 
held their fall festival at the Schenley hotel on Friday 
evening, November 7. Frank Maines, assistant sales man- 


The Office Association of Pitts- 
burgh, Penna., 
who are now serving: 


Jones, district 





H. J. MALOY 


+} 


Machine 


fine 


Company, was 
En- 


ie Elliott Addressing 
the guest speaker He 
thusiasm in Selling and his talk was eagerly listened to 


ager tor 


delivered a address on 


by the forty members present 
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San Francisco Dealers Discuss Policies 
The last monthly meeting of the Typewriter Dealers 
Association of San Francisco, was held at the Elks club, 
with H. J. Hastings presiding. It devoted to the 
subject of telephone directory advertising practices, and 
to the advisability of joining the National Association of 


was 


Typewriter Dealers. 
— 
New York Typewriter and Adding Machine Dealers 

The first anniversary meeting of the New York Type- 
writer and Adding Machine Dealers Association took place 
November 10 at the Hotel Claridge, New York City. A 
few matters of business were put through as rapidly as 
possible, after which the speakers devoted themselves to 
discussion of the achievements of the association in the 
past year and its plans for the coming year. 

L. J. Conger of L. C. Smith & Corona Typewriters, 
Inc., endeavored to enlarge the perspective of the members 
by impressing the importance of the typewriter and adding 
machine as vital factors in the conduct of business as we 
know it today. Some abuses of merchandising were men- 
tioned. Mr. Conger sketched the situation that was prev- 
alent in New York before the start of the association in 
comparison with the present better plane of business, and 
expressed confidence in the ability of the association to 
work out a solution of abuses not already overcome. 

Marcus Harwitz of the Typewriter Company 
urged the impressing every dealer in this 
area with 
mighty carry on 100 per cent and secure the cooperation 
of all. Mr. Harwitz said that in his travels throughout 
the country he had observed the associations in their work 


Regal 
necessity of 
the advantages of association work that they 


and further intimated that wherever an active association 
was in being there was better business. 

As originator of the plan to found an association in 
New York, J. J. Cohen expressed his satisfaction over the 
growth of the association and the results that have been 
obtained. William W. Albright and J. T. Lafferty of the 
Underwood Typewriter Company, “Ted” Sheaffer of the 
United Typewriter Company, and a few others voiced their 
appreciation of the benefits of the association and all 
pledged their continued efforts to maintain the present 
high standard that the association has set. 

One cannot meet with these men without 
that here is indeed a group who are intent upon mutual 
association and cooperation to enhance the standards of 


the feeling 


the typewriter and adding machine business in New York. 
Office Appliances wishes to congratulate the officers of 
the association who have so ably directed the affairs and 
who have given unstintingly of their time and efforts. The 
association is fortunate in having as executive officers men 
of outstanding ability. The future looks bright for com- 
plete accord in the Metropolitan area. 


—————>————_ 
New Orleans Stationers Meet 


November 11 at Arnaud’s 
New Orleans held 


On Tuesday evening, res- 


taurant, the Stationers Association of 


an interesting dinner and business meeting. Austin Left- 
wich, who attended the National Stationers Association 
convention at Detroit, presented a report of what took 


Of course, the main subject discussed was the com- 
Preparations will 


place. 
ing convention in New Orleans in 1931. 
be started early and it is hoped that arrangements will be 
made to have two conventions, the National Stationers 
Association convention and the United Typothetae con- 
vention follow one another, as they will both be held in 
October of 1931 and many firms are members of both or- 
ganizations 

The annual meeting and election of officers of the New 
Orleans Association will take place on December 9 
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N. Y. Stationers Square Club Gives Entertainment 

At Tutonia Hall, 144 West Sixteenth street, New York 
City, an enthusiastic crowd of members and friends of the 
Stationers Square Club of New York enjoyed a fine dinner 
and entertainment on Wednesday, November 12. The 
program was delightful, as was the renewing of friend- 
ships. 

Much credit is due the entertainment committee, headed 
by Howard H. Hawkshaw, who was assisted by Mortimer 
S. Libien and Irving M. Levy, for a successful evening. 

—_—_—~~-— 

McBee Binder Company Holds Successful Sales 

Convention 

The second annual “All Star” convention of the McBee 
Binder Company was held at the factory, Athens, Ohio, 
August 29 and 30, with twenty “All Star” salesmen present. 

Among the guests were Robert J. Copeland and George 
Akehurst, president and treasurer, respectively, of Cope- 
Toronto, prominent Canadian loose 





land-Chatterson, Inc., 
leaf concern. 

L. N. Williams of the 
a talk, with 
velopments in Machine Bookkeeping.” 

On the final day of the convention there was a baseball 


Burroughs Adding Machine Com- 


pany gave demonstrations, on “Recent De- 


game between the company’s Eastern and Western sales- 





These men attended the second annual 
‘All Star’’ convention of The McBee Binder Company, held at Athens, 


MC BEE ALL STAR SALESMEN 


Ohio, August 29 and 30. Top row, left to right: Bob Deener, Al Wood, 
Ken Boeshaar, J. W. Bodley, Wilson Smith, W. W. Burlage, M. A. Johns- 


ton, William Moyer, Nelson Welk, Henry Begg, Frank Beard, Herbert 
Byer. Second row: C. W. Helper, J. L. Wenzel, D. R. Zenner, George 
Rutkoskie, H. C. Weiss, Frank Smith, Joe Betz. Third row: Robert J 


Copeland, George Bryant, George Mills, Paul Hall, Homer Baird, Roger 

Connor, James Scriven, R. F. Acree. Bottom row: H. C. Davis, A. B. 

Mason, Red Rose, Johnny Beggs, A. B. Roe, Henry Zenner, M. C. Fitzsim- 
mons, George Akehurst, Al Grabmeyer, Gus Bowman. 


men, and a golf tournament and putting contest, with ap- 
propriate prizes. 

the following were elected off- 
Merton A. Johnston, Indianap- 
Columbus, 


At the closing banquet, 
cers of the “All Star” club 
Kenneth J 
president, and John K. Beggs, Pittsburgh, secretary. W. 
M. Rose, Detroit, “All Star” 


club, was presented with a beautifully engraved stein. 


olis, president; Boershaar, vice- 


retiring president of the 


axupununiiiiventiniesh 

Art Metal Holds Important Sales Conferences 

The Art Metal Construction Company of Jamestown, 
N. Y., has recently conducted a number of sales confer- 
ences among its representatives in several of the prin- 
cipal centers throughout the West. Successful three-day 
meetings have recently been held at Great Falls, Mon- 
tana; Spokane, Washington, and Seattle, Washington. 
D. D. Gray, the Art Metal Construction Company’s man- 
ager of agencies, is in charge of the work. He is accom- 
panied by four factory representatives who give technical 
information regarding the extensive Art Metal lines of 
steel office equipment. 

At Great Falls the following dealers and their repre- 
sentatives J. M. Keeling, manager, 


were in attendance: 
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Seattle branch; K. W. Berkey, manager, safe division, 
home office; G. W. Stapleton, St. Paul branch; J. M. and 
L. F. Mills, Sheridan, Wyoming; J. Arthur Johnson, Post- 
index division, home office; W. H. Stork, Butte, Montana; 
R. H. Polgrean, Seattle office; L. C. Raw, Fergus County 
Democrat, Lewiston, Montana; Ed. MacHaffie, State Pub- 
lishing Company, Helena, Montana; T. J. Hocking, Glas- 





ART METAL REPRESENTATIVES AT RECENT SALES CONFERENCE 
AT SPOKANE, WASH.—Front row, left to right: K. W. Berkey, man- 
ager, Safe Division; G. E. Tyler, Yakima Bindery & Printing Co.; M. M. 
Hulburd, John W. Graham Co.; V. M. Glenn, Yakima Bindery & Printing 
Co.; G. W. Patterson, Ellensburg Book & Stationery Co., Ellensburg, 
Wash.; E. L. Morgan, Capital News Publishing Co., Boise, Idaho; A. T. 
Schick, Schick & Howe, Lewiston, Idaho ; C. R. Myrick, La Grande Book & 
Stationery Co., La Grande, Ore.; A. J. Spacek, John W. Graham Co., 
Spokane. 

Back row, left to right: Geo. W. Stapleton, St. Paul office; E. C. 
Knoebel, Columbia Valley Printing Co., Wenatchee, Wash.; R. V. Denny, 
John W. Graham Co.; L. A. Martin, Yakima Bindery & Printing Co., 
Yakima, Wash. ; J. Arthur Johnson, Postindex Division ; John Matthieson, 


John W. Graham Co.; A. F. Casper, Casper Book Manufacturing Co., 
Walla Walla, Wash. ; D. D. Gray, Manager of Agencies 
gow Courier, Glasgow, Montana; R. H. Slye, Tribune 


Printing and Supply Company, Great Falls, Montana; 
Carl Martinson, William Taylor and Ed. McAndrew, Great 
Falls, Montana. 

On the last evening of the conference the whole group 
were the dinner guests of the Tribune Printing and Supply 
Company. 

The conference at Spokane was held October 27, 28 and 
29. The names of those attending will be found beneath 
the accompanying cut. The visitors were given a hearty 
welcome by the John W. Graham Company, Art Metal 
agents at Spokane, and were taken on a tour of inspec- 
tion through the and newspaper plant of the 
Spokesman-Review, where there is a fine installation of 
Art Metal equipment. 

The conference at Seattle took place November 3, 4 
and 5. Both day and evening sessions were held, indicative 
of the sustained interest of those attending. W. L. Bram- 
well of the Bramwell Company, Ogden, Utah, traveled 
1,200 niles to attend the sessions. 

The following list of those present does not include 
several who attended the Monday evening session: 

George T. Foley, Office Equipment & Supplies Com- 
pany, Aberdeen, Washington; Fred Ornes, Argus Pub- 
lishing Company, Mt. Vernon, Washington; D. N. All- 
strom, Tacoma; C. W. Finlayson, Muriel Kelly and V. D. 
Bingham, Columbia Valley Printing Company, Wenatchee; 
Prescott Tuesley and L. M. Donaldson, Yakima Bindery 
& Printing Company, Yakima; A. A. Johnson, Anchor Sta- 
tioners, Bremerton; Harold King, Black & King, Ever- 
ett; W. L. Bramwell, The Bramwell Company, Ogden, 
Utah; A. C. Barnekoff, West Coast Printing & Binding 
Company, Portland, Oregon; M. H. Harris, Paul C. Giesey 
Company, Portland, Oregon; R. M. MacDonald, Belling- 
ham Book & Stationery Company, Bellingham; and from 
Trick & Murray, Seattle: Alvin K. Holmes, Pliny L. Allen, 
Eldred Ireland, E. E. Sisson, L. D. Hilton, R. G. Stillman, 
C. P. Foubert, James D. Sexton, C. C. Wilkins, Sydney E. 
Allen, Frank Lango, Thomas Bales, Arthur B. Cook, Don 
L. Daggitt, D. D. Ireland, J. N. Tague, G. J. Johnson, 
Harry Benton, Ed. Trick, H. C. Ufford, W. S. Pascoe and 
George W. Anderson. 


offices 
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Seattle Typewriter Men Hear Montgomery 


Members of the Typewriter Dealers Association of 
Seattle were hosts to another national typewriter author 
ity at one of the weekly meetings in November. 

W. J. Montgomery, manager of the Dealer Department 
if the Royal Typewriter Company, and F. W. Hustedt, 
Pacific Coast representative of the Royal Portable, wer« 
guests November 4. 

Mr. Montgomery outlined the policies of the Royal 
[ypewriter Company with dealers in the United States 


during his talk to members of the association. 

“I have heard a great deal about the Seattle typewriter: 
dealers organization,” said Mr. Montgomery. “There must 
If there is, 


You are all interested in in 


be a lot of enthusiasm up here. there is no 
jealousy between members. 
creasing your business at a profit and helping your fellow 
dealer. As far as I am concerned, we are just one great 
family of sales people, each endeavoring to make a success 
of our chosen profession. 


“You cannot afford to be independent today. You must 


get along and pull together in order to get anywhere. Th« 
success of this dealer organization depends on each one 
f you. The success we have in the typewriter business 


depends on the co-operation we are able to obtain from 


ever-growing field for the portable type 


he way you take care of the business and 


spells the success you or we will have in the next 
iew veal 


Mr. Montg« 


renewal of 


1 


attention to the 
the Royal 
Louis A 


will 


mery called the dealers’ 
one year by 


November 13 
past 


radio advertising for 
[Typewriter ( 
Whitten, Re 
broadcast the 


“You have 


Seattle,”” continued 


ompany, Starting 


yal’s announcer in programs, 


news again 


some very beautiful stores in 
Mr. M 
improvement in 
the c 
lot of 


something original 


typewriter 
“In fact, there 
methods 


ntgomery. has 
merchandising 


Study 


been a decided 
window dress 
the 


Have electric signs operat- 


and stores throughout untry 


ing—don’'t just put a typewriters in windows; 


strive tor 


ing. Be sure your store is clean and orderly. Give courts 


ous attention to all who enter; be sure your salespeople 


well groomed 
hank you on behalf of the Royal Typewriter 
the the Seattle 


month you 


are neat and 
“I want tot 
Company for fine spirit of co-operation 


This 


shown an increase of over fifty per cent over last October 


typewriter dealers have given us. have 


in the sale of Royal portable typewriters; naturally I feel 


quite elated over this showing 


Secretary G. F. Johnson reported that since the start of 


giving out the serial numbers 


f typewriters pawned each 


week more than thirty machines have been reclaimed by 


dealers. In many of the cases the typewriters were rentals 
or unpaid leases 
Affiliation with 


the National 


length 


Dealers \s- 


Seattle dealers 


Typewriter 


sociation was discussed at with the 


suggesting that the president of the organization become a 


member of the national body, membership to be trans- 


ferred each year to his successor. The entire membership 


would be assessed equally to cover the dues. No action 


was taken, although the secretary was instructed to writ 


the secretary of the national association 


requesting in 


the possibility of a local group be 


lative to 


members as a 


tormation reé 
coming unit. 

welcomed Mr. Deiter of Tacoma as a 
14 and extended to him and all 


ith the 


President Goss 


guest on October Tacoma 


association when in 
The 


nstructive resolutions adopted by the national 


dealers an invitation to meet w 


Seattle on any Tuesday at noon president read a 
number of « 


in convention last summer.—JCJM 
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New York Stationers Enjoy Novel Meeting 


The regular November meeting of the Stationers Asso- 


ciation of New York, held November 17, was a real inno- 
vation. 

Members assembled at the Women’s Home-Making 
Centre on the tenth floor of the Grand Central Palace, 
New York, to enjoy a delightful dinner and fellowship 
hour 

Chen the meeting was conducted to the auditorium of 
the Westinghouse Lighting Institute in the same building. 


After two illustrated lectures on store and window light 


ing, the group viewed a marvelous miniature city with 


streets and stores, industrial plants, a six-room house, in 


dustrial establishments and a score of other separate and 


distinct units installed to demonstrate the proper forms 


and factors for lighting. 
rhe 


Association’s committee 


members were profuse in their appreciation to the 


for the pleasure and benefits de- 
rived from this innovation 


Meeting of Greeting Card Association 


[The twelth annual meeting of the Greeting Card Asso- 
ciation was held on October 22, 23 and 24, at the Park 
Central hotel, New York City 

W. B. Thompson of The Exclusive Company, Philadel- 
phia, succeeds Charles J. West on the board of directors 
All of the other officers and directors were re-elected. 

The first day’s meeting was for the board of directors 
only The second day began with a business meeting 
for members. Those who spoke before this meeting were 
F. W. Rust, president; R. W. Hicks, secretary and treas- 
urer; Edgar Wehle, chairman of the board, and others. 


\ report of the Manufacturers Trust was 


given by R. B. Aldcroft. 
E. Milner, chairman of the advertising committee; Charles 


Company 
Other addresses were by George 


S. Clark, chairman of trade customs and trade practice 
Charles J. tariff 
and H. K. Carter of The Carter Service, Inc., and 
George F. Lamb, tariff advisor. 


committee; West, chairman of commit- 


tee, 


An informal dinner and entertainment took place in the 
evening On the the 
address by Robert Belcher of the 


last day, event was an 


United States Chamber 


principal 


of Commerce 
The 1931 convention will be held at 
a ae 
Filing Association of New York 
The Filing Association of New York was organized in 
February, 1920, through the efforts of Rowland W. Jolly, 


The untimely death 


Atlantic City. 


editor of a magazine called “Filing.” 
of Mr. Jolly in March, 1923, 
this periodical 


terminated the publication of 


the study of 


put the work in the 


The aim of this association is to promote 


filing, indexing and classifying, and to 
professional class 
Monthly held orm the second Monday of 


the month at the Central Club for Nurses, 132 East Forty- 


meetings are 


fifth street, New York City. Well known speakers in the 
business world, and the leading makers of steel filing 
equipment often address the Association. In this way the 
association is enabled to keep before its members the 
latest ideas in filing methods and systems 

The association also publishes a bulletin called “The 
File” which in a small way replaces the former magazine, 


“Filing.” Abstracts of addresses are given at the associa- 


tion’s monthly meetings, news items, and discussions of 
various filing and indexing problems printed in “The File.’ 
Sample copies will be sent to anyone writing the associa- 
tion at the above address. 


» all 


interested in or connected with the work of classifying 


Membership in the association is open t who are 


and filing 
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Hinliday Greetings 





Ww 
The 
Good 

Willof 

our loyal 

customers 

and friends is 
one of our most 
valued assets. The 
spirit of the holiday 
season brings to us renewed 
appreciation of the world-wide 
confidence placed in our organi- 
zation. The New Year offers greater 
opportunity for service than ever before, and 
we therefore again renew our pledge of Quality, 
Service and Trade Protection. It is our most cordial 
wish that every one in the Stationery and Office Appliance 

Industry, 

enjoy an 

old fashioned 

Merry Christmas and a Happy 
and Prosperous New Year. 


MITTAG & VOLGER, Inc. 


Principal Office and Factory 
PARK RIDGE, N. J. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of The National Stationers Association 








OFFICERS: 
E. Clifton Wilson, Houston, Tex., president; C. B. Mathes, Toledo, Ohio, first vice-president; C. A. Netzhammer, Milwaukee, 
Wisc., second vice-president; William E. Ward, New York, N. Y., third vice-president; Phil Webster, San Antonio, Tex., 
fourth vice-president; C. A. Stott, Washington, D. C., treasurer; Fletcher B. Gibbs, Oak Park, Ill., auditor; Charles P. Garvin, 


Washington, D. C., secretary-general manager. 


Regional Governors and Retail Directors 


No. 1. George W. Pratt, Miami, Fla.; Sidney B. 
L. Fairbanks Company, Gassenheimer, Mercantile 
oston, Mass.; D. D. Mac- Paper Company, Mont- 
donald, Bradley & Scoville, gomery, Ala. 
Inc., New Haven, Conn. No. 5. William R. Diehl, 
No. 2. Clarke L. Hunger- Diehl Office Equipment 


Company, Columbus, 
Ohio; Harry J. Koehn, 
Gregory, Mayer & Thom 
Company, Detroit, Mich. 
No. 6. August Hunn, H. H 
No. 3. Charles W. Honey- ee Wines "George 0. 
well, Deemer & Company, Stevens, Stevens, Meteney 
Wilkes-Barre, Penna.; & Company, Chicago, IIL 


ford, Hungerford & Card, 
Binghamton, N. Y.; C. V. 
Sinisgalli, Utica Office 
Supply Company, Utica, 
ie We 


Owen H. Spencer, Spencer ra . , 
Stationery Company, Ches- ne. pe _ j._O. Davis, Miller 
vis 


ter, Penna. 


Company, Minne- 
apolis, Minn. ; B. J. Bris- 
Arne Skagseth, Skag- tol, Koch Bros., Des 
Moines, Iowa. 


No 4 
seth Stationery Company, 


General Office and Information Bureau 


Place of the Next Annual Convention 


The National Association Present and Future 
Echoes of the fifth 
National Association at 


verberating 


convention of the 
still re- 


twenty annual 


Stationers Detroit are 
The work of the association is now so de- 
partmentized and divided that 
understanding of the work of 
comprehend the trend of the 

Many that former President Walker is right in 
his contention that the days of the purely commercial sta- 
that those 
to commercial 


one needs must have an 


each division in order to 
whole. 

believe 
tioner in the average city are numbered and 
their 
now serving a smaller number of cus 


stores which confine service wholly 


Stationery items ar¢ 
added other lines, includ- 


kindred to the business 


tomers than those which have 


ing gift and luxury merchandise, 


Even more important are the office machines successfully 


handled by increasing numbers of stationers throughout 
the world. he 


peal both to 


suggestion that the stationer should ap- 


men and women is sound. There is a great 


deal in the commercial store nowadays that appeals to 


both sexes equally. The business woman is as particular 
or more particular to have a neat and attractive office and 
appropriate accessories as is her brother 

Mr. Walker traveled about 
ing 1929 and 1930 as president of the National 


He visited stationery stores of every sort in almost 


twenty thousand miles dur 
Associa- 
tion 
every locality and has concluded that luxury merchandise 
i part of the stock should be 
This is in line with the last re 


is a logical stationery and 
given its due attention. 
port of the Harvard Bureau of 
indicated that a purely commercial stationery store makes 


lower profit than the store in which all 


Business Research which 


a considerably 
logical items have an important place. 

The report to the 
touched upon the same idea when he said that the stationer 


general manager in his convention 
of today is becoming a distinctive type of merchant, hav- 
ing little in with the 


The storekeeper of today does more than handle the goods 


common storekeeper of yesterday 
which are easiest to sell, because such goods are the prey 
of those who prefer to concentrate on large business rather 


than on the production of profit. The public can best be 





No. 8. George Hausam, lamy Company, Denver, 
Hutchinson Office Supply Colo. 
& Printing Company, No. 11 
Hutchinson, Kas.; William 
Schmiederer, Buxton & 


Irving Niles, Lam- 
born-Niles-Armstrong, Ta- 
coma, Wash. 


Skinner Printing & Sta- No. 12. Charles R. Barry 
tionery Company, St. Charles R. Barry Com- 
Louis, Mo. pany, San Francisco, 
Calif.; Howell D. Melvin, 
No. 9. Lee Coleman, E. L. Melvin, Roberts & Hor- 
White & Company, Fort warth, San Jose, Calif. 
Worth, Tex.; Henry Dor- : 
sey The Dorsey Company, Nos, 13., W. Ed: Dawson 
Dallas, Tex. Canada; P. F. Grand, 
No. 10. William Mason, Grand & Toy, Ltd., To- 
ronto, Ont., Canada. 


Out West Printing & Sta- 
tionery Company, Colo- No. 14. 
rado Springs, Colo.; L. R. 
Kendrick, Kendrick-Bel- 


W. L. Jaques, 
Jaques & Company, Inc., 
New York, N. Y. 


525 Investment Building, Washington, D. C. 


New Orleans, La. 


served by prosperous businesses which can give uniform 
and continuous service, which those of doubtful stability 
can not do. In developing prosperity for the stationery 
trade there is also developed a better service to the public 
and a more solid position for the trade as well. Opportu- 
nity grows with the growth of population and the conse- 
increasing needs of the people. 
ee Se 
Early Regional Meetings 

Regional meetings which will probably be held 
first, second, third and 


quently 


early 
in the year include those in the 
fourth districts. It has been stated that the fifth district 
will hold its meeting at Columbus and that the third dis- 
trict meeting will be held in Wilkes-Barre, where there 
will be a strong delegation of stationers from other parts 
of the district including Philadelphia. The seventh district 
will meet in March, as announced. 

Definite announcements are impossible at the present 
moment, but full information will be presented in a later 
issue. 

> 
Lincoln to Be Scene of Seventh District Meeting 

The regional meeting of the seventh district of the Na- 
tional Stationers Association will be held in March at Lin- 
coln, Nebr. President Harold Hoffman of the Midwest 
Travelers has appointed the following committees to work 
with Regional Governor J. O. Davis of the Miller-Davis 
Company, Minneapolis, and Retail Director B. J. Bristoll 
of Koch Bros., Des Moines: Executive committee, Jack 
Grey, McMillan Book Company, chairman; K. H. Keissel, 
Che Carter’s Ink Company; Frank O’Connor, The Boo- 
Entertainment committee, P. F. 
McLaughlin of The F. S. Webster Company, chairman; 
Courtney Wahl, Wilson-Jones Company; F. C. Miller, The 
Moore, Columbia 
sraden, Stationers 


rum & Pease Company. 


General Fireproofing Company; R. C. 
Ribbon & Carbon Company, and W. R. 
Loose Leaf Company. 

Strong efforts will be made to bring out a large at- 
tendance. The date of the meeting and the name of the 
headquarters hotel will be announced later. 
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EXTREMES IN SPEED 


=H | f The proverbial snail may be the world’s most indolent 
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i att / traveler, but this new model Mimeograph does its job 
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with utmost dispatch. As now perfected, it is one of 
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4 the world’s speediest doers of important work. It has cut 


























corners, costs and troubles for all industry and education 
































in the most remarkable ways. As a supreme economizer 














it becomes an ever increasingly vital factor in the keen 





competition for success. Whatever is written, typewritten 





or drawn in line it duplicates in faithful thousands of copies 






per hour. Its grist of form letters, bulletins, graphs, office 


and factory forms, etc., are better printed than ever before— 





and at lowest operating cost. With its more simplified controls 





it requires a minimum of attention and expertness. And this new- 








; est, single-unit model is the most automatic of all Mimeographs. 


4 Get particulars from our nearest local branch (see classified 





telephone directory) or from A. B. Dick Company, Chicago, Illinois. 


MIMEOGRAPH 
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women's WEAR DAILY 
cay NEWS RECORD 








OFFICE APPLIANCES 


Phenomenal 


srvut sovects 


—— aa 


Fairchild Publications 


8 EAST THIRTEE STREET NEW YORK 
TELEPHONE ALGONQUIN §252-CABLE ADDRESS. NEWSIDEAS. ® x 


RETAILING 

TNRCHELD INTERNATIONAL, PARIS men's WEAR 

AN—AND HIS CLOTHES, MENS WEAR-CHIC ACO APPAREL GAZETTE 
cameras BuLLETENS OF LONDON AND CARD fF L's TRADE 








october 24, 1950+ 


Columbia steel Equi pme nt CO-, 
philadelphia, pa. 


Gentlemen: 


we thought that you would be interested in knewing 
thet we have peen using many of your regular colum- 
pia steel filing cabinets for the storing of cuts 
which eppesr in newspaper advertisements. 


In the letter size files, we have been carrying #5 
much 4s 500 ibs in each drewer, and in your jumbo 
files, which we pought about two years ago, we nave 
peen carrying ® joad of about 800 to 900 1b8 in each 


drawer. 





we were very pleased with the way these cabinets 
carried the load, and continue using the same files. 


yours very truly, 


ne 


D PUBLICATIONS- 


COLUMBIA 














t . 
he Super-Quality Line of Office Equipment 
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Strensth! 





Some Impressive Facts 


The Fairchild Publications, whose 
letter is reproduced herewith, use stand- 
ard Columbia files for storing newspaper 
advertisement cuts. 


In each drawer of a Columbia four- 
drawer letter file, as illustrated above, 
they put a load of 500 Ibs. In each 
drawer of a three-drawer Jumbo file 
they have been carrying a load of from 
800 to 900 Ibs. 


This phenomenal strength of Colum- 
bia files is easily explained. The same 


technical development followed by lead- 
ers of the engineering profession in the 
design and construction of heavy-duty 
steel buildings is also used in the design 
and construction of Columbia files. The 
result is a file of maximum strength and 
rigidity, capable of withstanding every 
stress and strain and assuring perma- 
nent satisfaction. 


If you would like to know more about 
Columbia products, we shall be glad to 
send a catalog and price list covering 
the entire line. 


Columbia Steel Equipment Company 


Office and Showreom 
Chestnut Street at 18th 


P. 0. Box 2244 
Philadelphia, Pa. 
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SUPER-QUALITY 


| ios) A Reeent Test 


We took one of our four drawer, letter size 
“Atlas” non-suspension files. Over 325 Ibs. of 
brass parts were placed in each of the four draw- 
ers. Then 1691 Ibs. of pig iron bars were piled on 
top of the file—a total load of 3000 Ibs. or 11/5 


tons. 


66 


Visitors to our factory know that we use 
“Atlas” files for storing more than 400 lbs. of 
parts per drawer. We have done so for years. 

Such exceptional strength means permanent 
satisfaction under all conditions. 


The “Atlas” Line 


Standard, counter and desk heights. 

Letter and legal size drawers. 

Drawers for 3x5” and 4x6” cards. 

Drawers for documents, envelopes, etc. 

Any card or document combination you desire. 

Finished in olive green, mahogany, walnut and 
oak. 


With or without automatic lock. 


Manufacturers of 


COLUMBIA 


The Super-Quality Line of Office Equipment 
See pages G4, 65 and 68 
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JOW-PRICE FILES 


. 


In the “Atlas” non-suspension line you get two 
things not often found together—low price and 
super-quality. 


To meet the present demand for inexpensive 
filing equipment, “‘Atlas” files are now offered at 
prices far below anything we have ever quoted. 
Yet the quality has not been compromised in any 
way. In fact, the “Atlas” is better than ever. 


In material, design and workmanship, all-around 
strength, ease of operation, and beauty and dura- 
bility of finish the “Atlas” is easily the best non- 
suspension file you can buy. It has won the highest 
praise from many thousands of users everywhere. 
You can sell it to your most select trade, knowing 
that it will strengthen and not undermine your 


good reputation. 


There is not another non-suspension file on the 


market, regardless of price, which is so well-rein- 
forced—a unique feature of construction, and one 
of the many reasons for the superiority of the 
“Atlas.” At the prices now quoted the “Atlas” 
represents the greatest value ever offered in non- 


suspension files. 


The “Atlas” line now includes card and docu- 
ment combinations. Any arrangement of drawers 
you desire can be had. The most popular stand- 
ard height units are illustrated below. Similar 
combinations in counter and desk heights are also 
available. 


Learn more about this super-quality line of in- 
expensive non-suspension files. Write today for 
the new “Atlas” catalog and price list, and make 
the most of this opportunity. 


Columbia Steel Equipment Company 


P. 0. Box 2244 
Philadelphia, Pa. 


Office and Showroom 
Chestnut Street at 18th 
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THE “APEX” 


OFFICE APPLIANCES 
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Low-Price. High Grade. 


Progressive Suspension Line 


The “Apex” line has been designed for those 
who desire low-price files with progressive suspen- 


sions. 


In all-around quality—construction, operation, 
appearance—it is equal to many, and superior to 
some, of the high price lines. It is also a varied 
line, including combination files for 3x5” and 
4x6” cards as well as letter and legal files. Stand- 
ard, counter and desk height units are furnished. 


“Apex” files have the compound reinforcements 
which give to all Columbia uprights the excep- 
tional strength for which they are noted. The 
drawers, as well as the outer case, are welded and 
reinforced thruout. They run smoothly on pro- 


Columbia Steel Equipment Company 


P. 0. Box 2244 
Philadelphia, Pa. 


Office and Showroom 
Chestnut Street at 18th 


Maaulfacturers of 


COLUMBIA 


The Super-Quality Line of Office Equipment 
See pages 64, 65, 66 and 67 





gressive suspensions, and retain a horizontal posi- 
tion when fully extended. 


The “Apex” is clean cut and attractive. All 
corners are full finished. The satin brass hard- 
ware is attached from the inside. There is a choice 
of four pleasing finishes—olive green, mahogany, 
walnut, oak. 


This low-price, high grade, progressive suspen- 
sion line will enable you to get business that would 
otherwise be lost. A catalog and price list pre- 
senting it in detail will gladly be sent upon request. 


ALL CORNERS AND INTERSECTIONS 


POSITIVE LOCK COMPRESSOR ru. FREONMED 









AUTOMATIC 
LOCK 


4 ROLLERS ON EACH 
DRAWER 


EXTRA WIDE 
CROSS-RAILS 


NO BOLTS, 
SCREWS 
OR RIVETS 


SOLID BRASS 
HAROWARE 
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Southworth Heads Hampshire Paper Company 

Constant Southworth of Long Hill, Springfield, Mass., 
was elected president of the Hampshire Paper Company 
at a meeting of the directors of that company held Oc- 
tober 29 in South Hadley Falls, Mass. Mr. Southworth 
will fill the unexpired term of the late William D. Judd 
of Holyoke, who died several weeks ago. Mr. Judd had 
been associated with the Hampshire and Carew mills in 
an executive capacity for many years. 

Mr. Southworth represents the third generation of his 
family to control the affairs of the Hampshire Paper Com- 
pany, his grandfather, John H. Southworth, being one of 
the founders of the -company and a former president, and 
his father, Charles H. Southworth, serving as president 
until his death in 1906 

At the directors’ meeting above referred to the directors 
passed the following resolution on the death of Mr, Judd: 

“Resolved that in the death of William D. Judd, presi- 
dent of the company, the directors have sustained a great 
loss, keenly felt by each member. His ability, his integrity 
and fairness, his sympathy and kindness, his ever ready 
smile and keen wit, endeared him to the members of this 
board and to every individual in the organization. His 
memory will always be an inspiration to those who carry 


on the business to which he devoted the best years of his 


life.” 
a . . 
Prominent Man from Prague Visits U. S. 
Arthur E. Voska of the Czecho-Slovak Commercial Cor- 


America, Prague, Czechoslovakia, was a very 
Mr. Voska lined up a num- 
through 


poration of 
recent visitor to this country. 
whom he will 


manufacturers represent 


He is particularly interested in stationers’ 


ber of 
Czechoslovakia. 
specialties and the smaller office machines. 

During the week beginning November 10, it was his in- 
tention to visit the Chicago business show. 

Mr. Voska’s address in New York is 2105 Walton ave- 


nue 


Jack Ruby Joins Schiller & Schmidt Organization 

Jack 
Chicago commercial stationery circles, has become affiliated 
with Schiller & Schmidt, 223 West Jackson boulevard, Chi- 
cago, as office manager and buyer. Mr. Ruby has been 
connected with the retail stationery business for more than 
His experience is broad, embracing many 


Ruby, a progressive young man well known in 


twelve years. 
phases of merchandising office supplies and equipment. 
For five years prior to his new connection, Mr. Ruby 
was in the emplcy of the James B. Lynch Company. He 
was at one time a member of the Horder organization, 


and also other Chicago stationery houses. 


nnnsmesnigiiaaiiins 
Travelers Clubs Notes 

Fred Valleau, president of the Southern Travelers Club, 
has been transferred to New York, and has taken charge 
of the eastern territory of the Commercial Furniture Com- 
pany of Chicago. His offices are at 11 West Forty-sec- 
ond stre et, New York. 

* * * 

Roy Simpson of the Sanford Manufacturing Company, 
Chicago, spent his birthday in Houston, Tex., recently. 
This fact did not interfere, however, with the collection 
of orders. He reports good business in the several locali- 
ties he has visited. 

* * «* 
Club are making a 
Any traveling man in the stationery 
and office outfitting trade who wishes to become a mem- 
ber should communicate with Carl Kaufman, 2111 Arthur 
avenue, Chicago. 


Officers of the Central Travelers 


membership drive. 


> ¢ 6 


Wilton B. Bostwick, a southern traveling man for the 
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Joseph Dixon Crucible Company, pencil department, has 


become a benedict. He was married recently to Miss Jane 


Bruce. Office Appliances offers good wishes. 
e +s 
Recently the salesmanship class of the Cambridge 


Y. M. C. A. was privileged to hear an address by William 
H. Greenleaf of The Carter’s Ink Company, who spoke 
to the class on the subject, “The Principles of Successful 
Salesmanship.” 
* * 
L. Damon, secretary of the Southern Travelers Club, 
has taken the line of the Art Steel Company, Inc. for 


the southern territory. 
—— 


Horne Co. Moves 
The Horne Desk and Fixture Company, now located 
at 55 Pryor street, N. E., will move shortly into new and 
larger quarters at 19 Pryor street, N. E., Atlanta, Ga., 
where it will occupy a three-story building.—J. H. R. 





MAYORS’ VOICES TRAVEL BY AIR MAIL ON DICTAPHONE CYLIN- 








DERS.—Mayor John C. Porter of Los Angeles dictates greetings on Dicta- 

phone cylinder to mayors of cities along the new Los Angeles-New York 

thirty-six-hour mail and passenger route of Transcontinental & Western 

Air, Inc. All mayors along the route sent spoken greetings to their 

colleagues by Dictaphone cylinder on the occasion of the opening of the 

service, October 25. With Mayor Porter is H. W. Beck, Transcontinental 
& Western Air, Inc., traffic manager 





Amity Leather Products Company Expands 

The Amity Leather Products Company recently moved 
into new and larger manufacturing quarters at West Bend, 
Wis., and have opened new sales offices at 330 Fifth ave- 
nue, New York City. 

The Amity line has been considerably expanded. 
dent Rolfs states that despite generally quiet business con- 
ditions, Amity’s sales volume for 1930 was very satis- 


Presi- 


factory. 

The twelve-page rotogravure broadside described else- 
where in this issue commemorated Amity’s fifteenth birth- 
day and announced the new factory. It featured espe- 
cially the new Amity “Findex”—the five-dollar wallet now 
being extensively advertised in magazines of national cir- 
culation. 

The Amity organization expects that 1931 will be an ex- 
ceptionally good year for small leather goods. Sales Man- 
ager Roy expects soon to announce new retail merchandis- 
ing policies. 


—— 
Burke Takes New Position 
Eugene Burke, formerly connected with the Carithers- 
Wallace-Courtenay Company, has joined the sales force 


of the Atlanta Office Supply Company, 5 Walton street, 
N. E., Atlanta, Ga.—J. H. R. 
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NEEDED IN 
EVERY OFFICE 


No. 500 
With Vertical 
Adjustment 


Everywhere you will find 
Handistands opening the 
way to added business. 
Just show your pros- 
pects how Handistands 
fit into the efficiency 
picture for holding 
books, papers, files, add- 
ing /machines, type- 
writers. No. 500 is the 
original Handistand with 
vertical adjustment. Nos. 
825 and 850 are of the 
new Harter “‘desktype” 
construction, and have 
the same Harter knock- 
down features as recent- 
ly adopted by several 
large machine manufac- 
turers. Handistands are 
sold only through deal- 
ers. Get the details of 
our attractive proposi- 
tion now. 


The 
Harter 
Corporation 
Sturgis, Mich. 











No. 825 
Utility Desk 





Machine Stand 


THE HARTER CORPORATION, Sturgis, Michigan 


Gentlemen: 


Please rush full details about the new Handi- 


Name socescocccccosocccoccesoceccoceccs 


I 


l 
| 
| 
| stands and your dealer proposition. 
| 
| 
| 
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Flowers to Mrs. Baxter 

During the convention, Mrs. R. H. Baxter had the mis- 
fortune to be seriously ill at the Ford hospital in Detroit. 
She is now convalescent and has written a letter of thanks 
to the Central Travelers Club for a beautiful basket of 
flowers sent by them. 

—— 
Globe-Wernicke Makes All-Water Shipment to 
Pacific Coast 

An entire bargeload of Globe-Wernicke steel office 
equipment destined for their Pacific Coast dealers was 
made recently from Cincinnati via New Orleans. These 
new insulated, steel barges depart weekly for Pacific Coast 
destinations and afford more than a fifty percent saving in 
freight rates compared with rail shipments. 

The minimum freight rates are charged for mixed com- 
modity with the privilege of split delivery, so that any num- 





A BARGELOAD OF GLOBE-WERNICKE STEEL EQUIPMENT ENROUTE 
FROM CINCINNATI, OHIO, TO THE PACIFIC COAST BY WATER VIA 
NEW ORLEANS 
ber of dealers at different Pacific Coast destinations can 
now consolidate their shipments and effect a large saving 
in freight charges. A three and one-half million dollar 
investment in barges, terminals and towboats insures the 


reliability of this service. 


<> 
Royal on the Air 
The Royal Typewriter Company has gone on the air 


through Station WQAM. The Royal Duotones are about 
to set forth on a new and bigger radio career. In fact, 
they have set forth because they began broadcasting on 
November 30 at 10:00 o’clock eastern standard time. 





JESSE CRAWFORD 


The talented people in the broadcast include Jesse Craw- 
ford, organist; Aldo Ricci, violinist; Louis A. Witten, an- 
nouncer: Paul Small, vocalist; Arthur Schutt, pianist, and 
Mrs. Jesse Crawford, organist. We should also mention 
Bob Effros, trumpeter, among the people making up the 
novelty orchestra of the Royal. 
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For More Than 12 Years Leaders in 


SALES PROFIT SALES 
VOLUME FROM SALES COOPERATION 




















What Dealers 
Say— 


Spill Proof Clos 
ing Cord and 
Tension Button 





“Weconsider LIBERTY 
Files, for the capital in- 
vested, as profitable as 


any line we sell. 


“Your sales cooperation 


is as well planned and 





as effective as the best I 


have seen.” 








J 
™ An Invitation to Rated 





—sieor— 
Rapresmenstioe Leite Office Supply Houses 

Standard Oil Compal... ..+.c.c.cecscs Now York 

International Harvester Co... ; umieaao ANY stationers and office supply houses have found 
her Body Comp a “Geelong LIBERTY Storage Files a surprisingly satisfactory and 

ittsburgh ate Glass Co eee € 
terme Vth Mant ~~ profitable line to carry. The merchandise is high class, 
Atwater Kent Mfg. C Philadelphia . 

United Fruit Company. «Boston it appeals to both large and small banks and business firms, and 
Ketional iy ane” — : ane, particularly now is in good demand because of the transfer sea- 
oreman-State National Ban : rs > z ; ; 
Security-First National Bank. Ls Angeles son and the effort of business men to economize. Rated dealers 
rirst Nationa ank. . ° ittsburg . ° 
Cie ot Den & Co. . co eeeees se heago who do not stock or sell LIBERTY Files, can learn something 
U.S. Dept. of Agriculture... ‘Washington greatly to their advantage by accepting this invitation to send 


More than 35,000 banks and busi- for the facts. 


ness firms use LIBERTY Files; t _ 
shey ent storage fina cost. No Obligation. If you do not now sell LIBERTY 


Files, clip and mail the coupon for a free sample file 
and full information regarding our sales proposition. 

















| ‘jor } “Supreme in Convenience and Economy” 


% 
RAGE py emcees 











BANKERS BOX CO., INC., 
536-538 S. CLARK StT., CHICAGO, ILLINOIS. 


SAMPLE FREE We are interested in your sales proposition on LIBERTY Storage 


, Files. Please send free sample file and full information. 
Attach this coupon to your letterhead 


or enclose it signed in your business DI vi. gs 5 occ ncahnncacdetm Le eee 
envelope. Sample and full informa- 
tion will be sent without obligation. ARGOS ccccccccinccnceneesine hbase ae beeen 








MAIL THIS COUPON : ANNO OF in... a cine scnciesvessationn danas ontae 

















Demonstrating the 


Contrast with 
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NEW INDIANA OFFICE CHAIRS 


Sometimes an offer of gq uality goods 
at the price of low grade items 
originates in a change of style, an 


overproduction or a break of the 


New Indiana 
Chair Company 


Jasper, Indiana 





Orders may be pooled with shipments 
from Indiana Desk Company; carload 
lots require less handling, arrive in first- 
class shape and cost less per hundred- 
weight than l.c.l. shipments. 











market—nothing that can be de- 
pended on as a source of supply. 
The dealer's advantage in New 
Indiana Chairs is that the contrast 
between exceptional value and es- 
pecial price is based on a happy 
condition of labor and material 
costs with far-sighted management 
—a natural, reliable combination. 
Write us for full details. Let us 
explain how you can stimulate 
business by offering better values 


with no sacrifice in profits. 
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Let these Indiana Desks 
put life in your sales 


INDIANA DESKS brighten your display room, radiat- 
ing class, distinction in design—symmetry and chaste 
beauty in appearance. (Quantity production enables us to 
offer richer, more outstanding values. Volume selling at 
reasonable profit per unit is more advantageous than the 
selling of a slow moving line at greater profit. 


INDIANA DESK quality is evident not only on the sur- 
face but in all the inner details of construction. Designs 
are right, materials are carefully selected, construction is 


wWw- 





V the utmost of expert craftsmanship. 
The cost is returned in service times without number. 
st Indiana Desks are of a quality usually sold for more 
money but our well known policy to give a little extra, is 
— profitable to all—user, dealer and ourselves. Ask for our 
catalog. 
V 
’ Indi 
Ll 
ndiana 
it 
: Desk Company 
- Jasper, Indiana 
-e 
Have your Indiana Desks shipment 
a pooled with New Indiana Chairs. A 





pool carload makes a convenient stock, 


easily handled and quickly turned. Ask us. 























F Ofiice Furnishing 


Accessories by 


POLAR 








No. 81— 20x34 inches 


19x27 inches. 


New Items of 
Character and Beauty 


No. 80 





Junior Executive Tray 


Improved Facilities for 
Productionand Distribution 





No. 705 Walnut 


Liberal Uniform Discounts 
Write to Our New Address 


POLAR MANUFACTURING CO. 











Terminal Commerce Building 


¥ 401 N. BROAD ST., PHILADELPHIA, PA, y: 
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“Paint with Pencils” Window Brings Buyers Into 
“ Store 

Much interest was shown by the people of Canton, Ohio, 

in the exhibition of the artistic possibilities of Eberhard 


Faber “Aquarello” water color pencils in the window of 





AQUARELLO” PENCILS AT BAERS’ 


Baer’s store. Included in the display were the pencils, 


a brilliant Aquarello electric flasher card, and various fab- 
rics and papers attractively colored with these new pencils, 
h are a new field for those who like arts and 


whi opening 


crafts work. 


_ <> -- 
Roy Joins Amity as General Sales Manager 
\mity Leather Prod- 


announces the appoint- 


Robert H. Rolfs, president of the 
West 


ucts Company, Bend, Wis., 

















WwW. L. ROY 
ment of W. L. Roy as general sales manager. The ap- 
pointment became effective November 1. 
For five years prior to his present appointment Mr. Roy 





\p- 
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ee over- 
night bag and Corona 
Carrying Case which will 
attract gift shoppers to your 
store. Offered at no 
extra charge! 

This new case offers un- 
limited Christmas sales possi- 
bilities because— 


1. It brings a final touch of smart- 
ness to Corona— making it 
more than ever an exceed- 
ingly attractive gift. 


2. It efficiently protects the 
machine when Corona goes 
along on trips. If Corona is 
left at home, the case renders 


L C SMITH & CORONA TYPEWRITERS 


1832 New York Life Building - New York City - 51 Madison Avenue 


A Handsome New Case which will 


SKYROCKET CORONA 
CHRISTMAS SALES...! 






service as an over-night or 
week-end case. 


3. It is finished in a rich soft 
brown, which will blend with 
the leathers used in the finest 
hand luggage. 


Prominent display of this 
new case will do more to 
attract gift shoppers to your 
store than anything hereto- 
fore offered to typewriter 
dealers. Better wire your 
order NOW! 


INC 
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aw SA 
THE NEW_CHAMPION 





ACME 


FURTHER ADVANCES THE STANDARDS 
OF BEAUTY AND PERFECTION OF 
STAPLING MACHINES! 


The NEW, ALL-CHROMIUM ACME CHAMPION is here! Ready 
to increase your sales . . . your PROFITS! Ready to be placed 
in hundreds of offices . . . EXECUTIVE offices! It's beav- 
tiful. . . . Distinctive in appearance . . . efficient econom- 
ically . . . perfect mechanically! IN STEP WITH MODERN 
TIMES! Show your customers how to use it as a tacker by 
removing the base! Display this new machine . . . the only 
ALL-CHROMIUM plated stapling machine made .. . and 
watch your profits soar. Wire trial order . . . TODAY! 


THE ACME STAPLE COMPANY, CAMDEN, N. J. 


THIRTY SIX YEARS OF MANUFACTURING EXPERIENCE 
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was sales manager of the Hickok Manufacturing Company 
N. Y., manufacturers of belts and garters. 


of Rochester, 

In that position he was conspicuously successful. 

Addressograph Man Appointed to I. A. A. Council 
J. E. Rogers, president of the Addressograph Company, 


the 


Advertising 


was recently honored by appointment to permanent 


council of the new International Association. 

aay 
Lesan Company, Chicago, the advertising agency that is 
Addressograph publicity, was also appointed to 
The honor that 


reflects the 


Younggreen, president of Dunham, Younggreen, 


handling 


this permanent council recognition and 


these men have received credit upon office 


equipment industry as a whole. 

















STEEL FURNITURE FOR PHILADELPHIA PUBLIC OFFICES.—The fur- 
niture shown in the accompanying illustrations is part of an installation 
recently effected by the Corry-Jamestown Manufacturing Corporation of 
Corry, Penna., in the offices of the receiver of taxes, City Hall, Philadel- 
phia. The installation consists of steel rear-of-counter equipment, steel 
desks, steel tables, steel pigeon hole cases, steel shelving equipment, steel 
roller shelf cases, document file cases, upright files, cupboard cases, etc. In 
all, there are several carloads of equipment Every item is finished in 
grained walnut with bronze trim. The counter shown in the upper picture 
is eighty-eight feet long, being solid throughout its entire length, with roller 


ed 


IU- shelf units covered by curtains. The installation of this equipment in the 
offices of the receiver of taxes resulted in an order to the Corry-Jamestown 
Corporation for similar equipment to be installed for the recorder of deeds, 
m- City Hall, Philadelphia This installation also will consist of several 


carloads 








R. D. Rodgers Represents Browne-Morse in Chicago 


by Recently Roscoe D. Rodgers, 5812 N. Kilbourn avenue, 
Chicago, Ill, took over the Chicago territory for the 
nly Browne-Morse Company, Muskegon, Michigan. Mr. 
Rodgers covers the states of Wisconsin, Indiana, and 
ind Illinois, in addition to the Metropolitan District of Chi- 
cago. He reports some indication of business revival 

AY! among dealers upon whom he has called recently. 

<onsensieiillliatamemaaens 

Steck Company Acquires Tobin’s, Inc. 

The E. L. Steck Company, Austin, Texas, has acquired 


the stationery business of Tobin’s, Inc. The Tobin store 
is one of the pioneer concerns of Austin, having been 
founded more than fifty years ago by Dr. J. J. Tobin, whose 
Of late the Tobin busi- 
ness was officered by John H. Tobin, president; R. Wal- 
Tobin and Bob Tobin. 


first venture was a drug store. 


lace Tobin, James P. 
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—NEW— 


A STAMP-PAD INK 
THAT MAKES 


ANY USED 
STAMP-PAD 


| SMEARLESS 
NO BLUR 


WATER-PROOF 


ODORLESS ON RUBBER STAMP 


PENENE 


“QUICK-INK” 


DRIES ON PAPER QUICK AS A FLASH 





| 
| 





MADE BY THE MAKERS OF 


: THE WRITING INK THAT 


NEEDS NO BLOTTER 


Write for information 
on Penene Products 


| PENENE CORPORATION 
| 305 E. 46" ST. N. Y. CITY 














No. 1667 Desk—The Canterbury 


At a time like this, alert 
dealers doubly appre- 
ciate the “extra” quali- 
ties of IMPERIAL 
Desks and Tables. 


... Keyed to present-day 
buying demands, they repre- 
sent maximum value for 
every dollar expended—in 
style and price—in construc- 
tion and workmanship. 





. . » Good times and better business 
are at hand for dealers who are pre- 
pared to satisfy their customers’ 
every desk need with a representative 
stock of this complete, well-known line. 


A copy of the Imperial Catalog 
is yours for the asking 











IMPERIAL DESK COMPANY 


EVANSVILLE** INDIANA 





rere Sat atime errr A a 
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New Machines and Devices—Continued from page 41 
The Line-o-graph—a New Device for Typewriters 

The Phillips Ribbon and Carbon Company, Inc., of 
Rochester, N. Y., has applied for patents on a device 
which is said to improve the legibility of carbon copies; 
keeps copies and carbon sheets in perfect alignment; pre- 
vents wrinkling or “treeing” of carbon sheets; improves 
appearance of ribbon work, and apprises the user when she 
is within four inches of the bottom of the page, showing 
at a glance just how many lines can be written from there 
on, 

The device consists of a backing sheet of a ce lluloid-like 
substance in bright yellow, with title, and name and trade 
mark of the manufacturer at the top. Just below the print- 
ing at the top are six lips which hold the paper and car- 
bons in alignment. They are opened for the insertion of 
paper and carbons by slightly bending back the top of 
the Line-o-graph, which has a rough side and a smooth 
side, the latter forming a hard, polished surface to receive 
the type impact through paper and carbons, and the former 
being intended to grip the roller firmly. On the right, four 
inches from the bottom, the sheet is made wider than the 
paper and on the protruding portion are lines with num- 
bers from 25 to 0, indicating the number of single-space 
lines available before the bottom of the sheet is reached. 

The Line-o-graph is tough and flexible, capable of long 
wear. 

— > 
Currier Announces a Combination Bond Box and 
Reference File 

The new “Curmanco” B-R box made by the Currier 
Manufacturing Company, 98 Terminal, Minneapolis, Minn., 
can be used either as a reference file or a bond box. Each 
box is equipped with a compressor block which can be 
removed when the box is used for storing securities. A 
handle at one end permits convenient carrying, and a sub- 
stantial lock prevents possible pilfering. 

itatine 

New Globe-Wernicke Visible Record Equipment 

and Booklet 

The new booklet just issued by the Globe-Wernicke Com- 
pany of Cincinnati entitled, “Modern Business Control,” 
is profusely illustrated and shows the application of Globe- 
Wernicke visible record equipment with automatic control 
to almost every phase of business. This new booklet is 
really a manual of record keeping. It definitely explains 
the applications of visible records to different classes of 





NEW GLOBE-WERNICKE 
BOOKLET ON VISIBLE 
RECORDS 


records and shows how the distinctive “automatic control 
feature” makes it unnecessary to examine every record to 
signal facts. These facts automatically expose themselves 
and warn against losses which occur so frequently in rec- 
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You’ve Asked for These Chairs— 


Here They Are 


"Can't you give us a really moderate priced upholstered 
line that has your comfort and design features in addition 
to MILWAUKEE 'Life-time Service’ Construction?” 


HAT’S a composite question Office Furniture 
Dealers have been asking us. Being mindful of 
your needs we have answered you with action—not 
merely with words. 
This is a Moderate Priced Executive Line of four chairs 
—Arm Revolving, Arm, Revolving, and Side Chairs. 
They offer extraordinary value to customers mindful of 


the necessity of today’s economies. 


Seat a customer in one of these chairs. Don’t talk price. 
Make him first enjoy the comfort the chair affords. 
Point out the beauty of the dignified design that har- 
monizes admirably with almost any office furniture of 
either turned leg or straight line design. 


Let him know that MILWAUKEE “Life-time Service” 
construction extends even to the seat construction where 
we provide a steel spring seat on a steel wire frame that 
is permanent—it positively cannot break down. No 
bothersome repairs—no upkeep expense. 


When you tell him the true value story first, then the 

MODERATE PRICE idea will strike home—and the 

sale is made. You can supply them in Solid Walnut, 

Solid Mahogany, or Special Two-tone Sand Blast Oak 

in finishes to harmonize with fine Oak office suites. 

Write for complete information. Place a stock order if you 
want to make business better. 


The Milwaukee Chair Company 
Makers of Finer Chairs for Over Half a Century 
MILWAUKEE, WISCONSIN 


Miga 





BUY YOUR CHAIRS UPSIDE DOWN 





A New Milwaukee )Chair, Rich in 

Design — Economical — Comfortable. 

Also made in Revolving, Arm Re- 
volving and Side Chair Types. 


| 
“a 
_ 
a 
= 
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e 
Something new under the sun 








This Diebold Record Desk-Safe com- new and modern world, where every 


bines the record protection of a fire- penny counts and minutes are vital, will 

resistive safe and the convenience of a be quick to see its advantages. 

desk into one. It eliminates from office , . , 

? : ; ‘ : Follow up with some personal licks of 

routine the time-wasting job of carrying 
your own. See these office executives 

record books back and forth. It con- ’ 


serves office energy—saves money. that need office equipment. Review to 


Our national advertising is now in- them the advantages of the Diebold t 


troducing this new piece in office effi- Record Desk-Safe. It will mean sales 






ciency to business. Executives in this and profits for you. 


Diebotld 


SAFE AND LOCK COMPANY, CANTON, OHIO : 
SEVENTY YEARS OF BANK SERVICE 
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ords such as stock, sales, collection, credit, accounts receiv- 
able and payable, productions and installment, as well as 
financial, professional and many other records. In fact, it 
can be successfully applied to any active record. 

This booklet also shows the new sizes and styles of 
equipment now being offered and shipped, unless the 
previous style equipment is specified. Among the improve- 
ments found in the new equipment are bronze label holders 
and pulls, one-piece tray construction, double hinge cover 
plate and improved follower block. 


EE 


Rubber Furniture Feet for Floor Covering 
Protection 
The Siph-O-Products Corporation, 60 India street, Bos- 
ton, Mass., is the manufacturer of Siph-O Vac-U-Cups 
which tend to act as floor levelers and also to protect the 





SIPH-O VAC-U-CUPS FOR FURNITURE 
FEET 


floor or the floor covering from marring by furniture feet. 
These cups are made of live rubber and so cut out on the 
bottom that when pressure is applied to the top a ring 
vacuum is formed that prevents slipping and scratching. 
This cupped vacuum also absorbs vibration and tends to 
eliminate noises. For motor driven appliances Siph-O 
Vac-U-Cups are particularly valuable because they prevent 
the vibrations of the machine from being transferred to 
other objects in the room. The manufacturers state that 
Vac-U-Cups will not break, scratch, stain or fade. 
~>— 
A New Line of Duratab Folders 

The Oxford Filing Supply Company of Brooklyn, N. 
Y., announces a new line of Duratab folders. The feature 
of this new line is a folded top edge with double thickness 


[ 








_——— = — 


OXFORD DURATAB FOLDERS 


tab to withstand finger wear. Duratab folders may be had 
in four popular letter size numbers. There is a variety of 
different styles and weights of tabs. and plans are made 
for the addition of still other styles, all of which informa- 
tion the company will be glad to furnish. 


—> 


Wark-Beacon Steel Chairs Improved 

The Wark-Beacon Steel Furniture Company, Chicago, 
announces an improvement in its line of steel folding 
chairs. The back leg is of heavier angle iron fitted with 
rubber tips. The remainder of the frame is of channel 
steel. The chair is finished in any color, and is offered 
with either wood or upholstered seat. This particular 
chair is used as a leader on all contract jobs. 


A SPECIALTY 
to Build 


New Customers at 


Good Profit 





Personal 
Letter File 


8 be our experience in the development of special cases 
for office equipment people and our engineering study of 
forming steel for office equipment lines, we know we have in 
this new “Steel Age” Personal Letter File an article that you 
can feature with confidence. 

Do not confuse it with ordinary files. Its balance... 
practical design . . . sturdy construction . . . with the pat- 
ented drop-front places it in a class by itself. 


You Can Sell It for Home or Office Use 
. . . and Make New Customers 


Give this file a good window display. Notice our double- 
column ad in TIME for Nov. 17th and make a window dis- 


play for Christmas business. 


Exclusive Features 
. Patented drop front, ad- 8. Corners securely welded, 
mitting plenty of light. not simply soldered. 
. Contents easy to get at. 9. Large card holder and 


. Has fool-proof lock. d Contin Pw 
- Piano hinge adds strength. pleted. ance, SICKC 


. Fixtures rivetted; no bolts 10. Holds 1400 full size 


or nuts. 
. All edges neatly turned. business letters. 


Sides and front all in one 11. Substantially constructed 
piece—no ugly seams. for long service. 

Send for folder of List Prices and Discounts, and if you 
want a sample line, order a lot of six—3 Olive Green @ $8 
each—2 Mahogany @ $10 each—and 1 Walnut @ $10— 
less liberal dealer’s discount, F. O. B. Corry, Penna. Ad- 
dress CORRY-JAMESTOWN MFG. CORP., Corry, Penna. 
Cable Address: CORJAM. 

Warehouse Stocks Carried in 


PHILADELPHIA LOS ANGELES 
Is SEATTLE 


NEW YORK 
CHICAGO ST. LOU 
SAN FRANCISCO 


STEEL FURNITURE 
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Embossed Leather 
Desk Sets for Christmas 


Here are a few Fox DeLuxe specialties—leather 
desk sets, pads, and 
pen sets, which are 
ideal for Christmas 
sales. 





The DeLuxe flexible 
leather portfolio is a 
beautiful piece of work. 
Blue,Green, Brown, Red, 
top grain leather, genu- 
ine pigskin with silk 
moire lining to match. Size 141% x 11—a very useful accessory. A 
rocker blotter and a memo pad, harmonious in design, complete a 
superb desk set. 





The heavy linoleum pad with end panels heavily padded and em- 
bossed is fitting for desks of finest quality. Like the above items, pig- 
skin is used on end panels as well as top grain leather. The pad has 
felt bottom and measures 24 x 38 inches. 









Leather covered pen sets form 
a pleasing addition to any 
desk in connection with other 
Fox DeLuxe pieces. Either 
single or double pen bases in 
various colors. Wahl pens 
are used in the sets. 


Fox desk acces- 
sories are in high 
standing among 
dealers every- 
where. Long, 
satisfactory service 
to customers as- 
sures repeat busi- 
ness. Send for de- 


scriptive folder. 


Geo. E. Fox & Company 


319 W. Ohio Street 





Chicago, Illinois 






OFFICE APPLIANCES 


Typewriter Attachment for Carbonless Copying 

The Florida Copy-Writing Corporation, 500-01 Profes- 
sional building, Miami, Fla., markets the “Copygraph,” 
an attachment for typewriters which is designed to mani- 
fold without the use of carbon paper. The “Copygraph” re- 
quires no modification of the typewriter. It is attached 


THE “COPYGRAPH,” a device for making extra copies 
without the use of carbon paper, attached to a standard 
typewriter 
to the carriage, using the typewriter manufacturer’s tapped 
holes. An original writing and four copies can be made 
The device is protected against the possibility of paper 
slipping in the carriage. 
This device is being sold through state distributing 
agents, and a number of states are already under con- 


tract 
sy ~>- 


Congressional Files Now in Steel 

The files of the House of Representatives at Washing- 
ton, D. C., have been transferred to steel cabinets, 13,000 
having been installed, at a cost of $45,000. This change 
was brought about through the fire in the House last 
January, which imperiled the millions of documents in 
the building. Some of these documents date back to the 
nineteenth Congress, which met in 1826 

The fire of last January caused damage to many papers 
due to the water used in extinguishing the blaze. 

Documents filed in rooms surrounding Statuary Hall, 
which was the house chamber before the Civil War, have 


been placed in steel cabinets also 


ae aa 
E. D. Neal Organizes Business 

\fter having been connected with a printing and sta- 
tionery business in Little Rock, Ark., for seven years, 
E. D. Neal has launched out on his own and organized 
E. D. Neal & Company, through which he expects to 
handle printing on a brokerage basis. He also plans to 
stock a limited supply of office accessories and furniture. 
The address of the new company is 319 West Markham 
street, Little Rock, Ark. 





OL' DOC STORK 





Master John Charles Stevens 

The happiest grandfather in Chicago last month was 
Charles A. Stevens, who rejoiced in the auspicious ar- 
rival of Master John Charles Stevens. Mr. and Mrs 
George Oliver Stevens, the proud parents, were not a 
little pleased that the youngster arrived Armistice Day, 
November 11. The youthful stationer is making fine 
progress, even though his present interest in perpetual 
inventory is limited to lacteal products. 





ye 
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A\nnouncing NEW 








Globe-Wernicke 
Standard Line Steel Desks 





No. GF60 Double Pedestal Flat Top Desk 


Permanent utility ...and beauty of 
line and finish, are combined in the new 
Globe-Wernicke Standard Line Steel Desks 
and Tables. This new Standard Line offers 
steel desk value that merits your careful 
attention. Below are listed a few of the 
many superior features contained in them 
that you should know about: 
Bronze edging with rounded corners on the linoleum top 
applied by patented method; mechanically locked in place 
and permanently in position. It is flush with steel bind- 
ing all around and is joined at ends of desk by_new method, 
presenting an almost imperceptible joint. 
Round cove construction underneath top greatly reenforces 
top and prevents any injury to hands (no projecting screw 
heads). 
Globe-Wernicke channel suspension on drawers, and rigidity 
of drawer construction gives maximum strength. 
The method of fastening linoleum top to desk pedestals is a 
new, exclusive Globe-Wernicke feature and insures rigidity 
at all times. It is described fully in the new catalog. 
Rigidity . . . the vital feature in any desk, has been given 
utmost consideration in the new Globe-Wernicke Standard 
Line Desks. 
Get the whole story of this new line of desks .. . NOW... 
you will be interested in the many new, exclusive features! 


The Globe-Wernicke Co. 


Cincinnati 
Canadian Representatives, Preston-Noelting, Ltd. 
Stratford, Ontario, Canada 


ii Slobe-Wernicke- 






Send for Catalog... . 


The new Globe-Wernicke Steel Office Furni- 
ture Catalog gives complete information on 
the Standard Line of Steel Desks and Tables. 
It explains all of the details of construction. 
A copy is yours. No obligation, of course. 
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MPORTANT COG 
IN YOUR BUSINESS 


~ 


anh 





FOIRCIE 


Model “150 
AUTOMATIC NUMBERER 


A poor seller is like a broken gear-tooth—it holds up the regular turnover of 
your stock, and cuts down profit. But a quick seller works the other way. And that’s 
why the Force Model No. 150 is an important cog in every dealer’s business. For 
here’s the hand numbering machine that practically selis itself. 


From its smooth-working mechanism to the graduated gauge plate that makes 
accurate placing of numbers easy, the No. 150 has all the features of a high-quality, 
high-priced machine. The high quality is obvious, but the price is only $8.50. At 
that figure the No. 150 is way ahead of competition, and every one who sees it realizes 
it. Just make sure every last one of your prospects knows these facts, and sales will 
take care of themselves. 












and watch what a husky boost this quick- 








So lay in a big stock of No. 150’s now 
turnover numberer gives your business. 


WM. A. FORCE & COMPANY, INC. 


105 Worth Street, New York City 
180 No. Wacker Dr., Chicago 573 Mission St., San Francisco 
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Koh-I-Noor Pencil Found with Andree’s Diary 

Shortly after the finding of the remains of the ill-fated 
Andree Arctic expedition which disappeared thirty-three 
years ago, newspapers published illustrations of the re- 
covered equipment of the party. Some of this equipment 
was of special interest to stationers because of two items, 
Andree’s diary and the lead pencil with it which had been 
used to make his last entries. No doubt the diary will 


prove valuable historically. His notes will add more than 





ANDREE’S DIARY WITH WHICH WAS FOUND 
A KOH-I-NOOR PENCIL 


a little to our knowledge of polar conditions. In its sen- 
timental aspects, the diary is beyond price. 

The lead pencil used to make the notes will probably be 
preserved attached to the diary as it should be. This pen- 
cil is a Koh-I-Noor, which fact the Koh-I-Noor Pencil 
Company has just learned from its factory in Czecho- 
slovakia. This circumstance will be noted with much in- 
terest by members of the Koh-I-Noor Pencil Company’s 
organization throughout the world. 

————— 
President of Birmingham Office Appliance Managers 
Receives Official Thanks 

J. S. Mayes, president of the Office Appliance Associa- 
tion of Birmingham, Ala., and head of the Birmingham dis- 
trict office of the Remington Rand Business Service, Inc., 
was recently the recipient on behalf of the association of 
which he is head, of a letter from H, J. Early, director of 
the eighth annual appeal for the Community Chest of 
Birmingham. Mr. Early stated that when Mr. Mayes, as 
president of the Office Appliance Association, volunteered 
to equip the campaign headquarters for the Community 
Chest personnel, they had not secured a location, but as 
soon as they obtained one at 1820 North Second avenue, 
the Remington Rand Business Service, Roberts & Sons, 
Zac Smith Stationery Company, James A. Head, Inc., Bur- 
roughs Adding Machine Company, Egry Register Com- 
pany, Underwood Typewriter Company, Office Outfitters 
Sales Agency, Wright Office 
Equipment Company, all members of the Birmingham Of- 
fice Appliance Association together with the telephone 
company, the electric company, the water company and 


Company, Addressograph 


other concerns and individuals, immediately equipped the 
place with every necessary type of device of the most mod- 
ern character, even to 
Radios for receiving 


machines. 
division and 
Western Union clocks for timing the work were also sup- 
plied, “everything without thought or effort to us in their 


electrically-operated 


speakers broadcasts 


collection and arrangement, and last but not least, we were 








USEFUL TYPING 
AIDS 





BRING 


BIGGER PROFITS 


Give your customers Peerless Eraser 
Shields—those useful typing aids that mean 
bigger, swifter, more profitable sales of Peer- 
less Rubber Typewriter Keys. 

Imprinted with your name and address, 
Peerless Shields favorably remind typists of 
you—bring them to your store when office 
supplies are needed—not only sell more Peer- 
less Keys but other items as well. 


Peerless Eraser Shields can do a mighty good selling 
job for you. Give them the chance. Write Peerless 
now and learn how these useful, popular typing helps 
—that don't cost a penny—return many a profitable 
dollar from favorably disposed typist friends. 


EERLESS 


KEY CO.. Inc. 


176 Fulton Street New York City 
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PEERLESS KEY COMPANY, Inc. 
176 Fulton Street, New York City 
Kindly send us, without obligation, details of your 
rofit-building plan for dealers, together with sample 
Pestle Key dealer helps. 
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Name .... 


Firm 


Address .... 
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A Profitable Display 


Sample Album 
of Wabaco Utility Binders 
THERE IS a real need for Wabaco Utility 


Binders. These strong, durable and attractive 
covers are for economically storing autographic 
register or other kinds of loose sheets. Place 
our Sample Album on your counter where it is 
easy for prospects to examine the binders, and 
it is sure to make sales. 


It is handsomely made up and contains samples 
of all stock sizes and styles. It is sold to dealers 
at $3.00 net—less than cost to make. /t will pay 
big returns, for samples are always at hand even 
if stock is out. Salesmen can carry it on special 
calls and make many sales. Use the coupon. 


Wabash 


MAIL WABASH ~ INDIANA 
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THE WABASH CABINET CO., 

COUPON Wabash, Indiana 

Please send us one Sample Album of Wabaco Util- 

ity Binders at $3.00 
Name 

Firm 

Address 
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STIMULATOR. 
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supplied with waiting room facilities combining the com- 
forts and good appearance of living room furniture.” 

Mr. Early said, “It is not sufficient to say merely that 
we appreciate all that has been done, and yet we must let 
it rest with this simple but genuine expression.” 

Mr. Early’s organization has sent to the Association of 
Community Chests and Councils in New York, of which 
J. Herbert Case, chairman of the New York Federal Re- 
serve Bank is president, a memorandum showing what the 
Office Appliance Association did for Birmingham and sug- 
gesting to the Association of Community Chests that they 
broadcast the plan to other chest cities in the hope that 
other associations of office equipment men may put through 
the same fine service that they rendered at Birmingham. 


-- 
Corona Carrying Case with Double Uses 
L. C. Smith & Corona Typewriters, Inc., 51 Madison 
avenue, New York City, has announced as one of several 
features for the Christmas trade a new combination over- 
night bag and Corona carrying case, offered with the ma- 

















COMBINATION CASE FOR CORONA 
TYPEWRITERS 
chine at no extra cost. The new case is a smart-looking 
affair which effectively protects the machine when taken 
on trips. If the machine is left at home, the case will 
render service as an overnight bag. 
It is finished in a rich, soft brown, blending with the 


leathers used in fine hand luggage. 


AS eocittall 
Moves a Block and Doubles Transient Trade 

A. E. Franzen & Company, Seattle office equipment deal- 

ers and printers, recently took a somewhat larger floor 

This floor space 

How- 


space a block nearer the business district. 
was created in part by the erection of mezzanines., 
ever, this is not the point. Much to the company’s sur- 
prise, although they had been but little over one month 
in the new location at 1105 Third avenue, Mr. Franzen has 
noted a great deal of new business which has come to his 


establishment by reason of the new location. Seattle sta- 


| tioners generally find that the greatest volume of business 
lis built up by aggressive business-getting campaigns on 


|of store sales for a similar period in the old place. 


the part of skillful outside salesmen. Mr. Franzen, how- 
ever, has the pleasant experience of doubling the amount 
of his transient business by removal to a better location. 
The first week in the new store showed treble the amount 
The 
average since has reflected double the previous amount of 
business from drop-in clients. Mr. Franzen has had a long 
experience in the stationery business in various capacities 
with leading stationers and printers. He served with 
honor in France, with the U. S. Marines and is a man of 


| grasping and energetic personality. 


| mediately inside he has a large fountain pen department 





The new store has two fine windows in the facade which 
he has placed in the hands of professional window display 
men who come in periodically and build up stationery dis- 
plays with effective sales suggestions and lighting devices. 
In the entrance to the store is an island exhibit, while im- 
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LEATHER IS BACK! 


Everywhere there is a rising demand for leather office furniture. 
Vanderbilt has answered it with a line that is custom-built in design, 
in appearance and comfort—and yet priced at but a little more than 
plain wood or fibre. 


The No. 1214 English type davenport and chair pictured, for in- 
stance, has made volume sales for Vanderbilt dealers every month 
since it was introduced early in the summer. Right through the de- 
pression period it has sold to doctors, lawyers, professional men of 
all types, as well as to the offices where the prestige and comfort of 
leather were wanted but price was a first consideration. 


Write for portfolio, sample books of leathers and 
prices. Leather is back—and our dealers are mak- 
ing money today with the Vanderbilt Line. 























VANDERBILT 


MANUFACTURING CO. 
General Offices DETROIT 333 State St. 


Chicago Show Rooms, Furniture Mart Building 
Factory, Vanderbilt, Michigan 


87 











es... the Sun is still in 








. Found Where Business 
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— Business / 


Despite what the 
self-appointed preachers of 
pessimism may say, the Sun is 
still on the job—the dawn of 
clearer thinking and ener- 
gized enthusiasm is making it- 
self felt, and balance sheets 
are showing that a good vol- 
ume of business is available to 
those who go after it. 


The right office equipment 
numbers at reasonable prices 
are what is needed at the pres- 
ent time. And that means 
Steelcase. 


Here are a few pictures 
clipped from our latest cata- 
logs. Desks, files, safes, trays, 
bookcase sections, bond boxes, 
waste baskets, etc-—you will 
find them all with complete 
specifications. ‘These catalogs 
are comprehensive guides to 
careful buying and efficient 
aids to successful selling. If 
you expect to make 1931 your 
“Banner” year — and, of 
course, you do—write for the 
Steelcase catalogs now. It 
will pay you well. 


METAL OFFICE FURNITURE CO. 


GRAND RAPIDS MICHIGAN 


{STEELCASE 


he Business E quipment 





Succeeds 
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that features many colorful new styles of fountain pens 
which are nationally advertised. 

After taking the new Mr. Franzen 
two mezzanines. The one in front receives abundant light 
from Third avenue and is utilized as a typewriter repair 


store, first erected 


department while the second and larger mezzanine is used 
as the administration headquarters and private office of 


Mr. 
center of the store, hence the proprietor will use the visible 


Franzen. This mezzanine is conspicuous from the 
portion in front for building up a new department to be 
devoted to office filing equipment. 

The personnel of the company has been extended to in- 
clude Windsor Hill to the corps of outside salesmen in the 
downtown district. Prior to coming to the Pacific North- 
west recently, Mr. Hill was with the Remington Rand or- 


ganization in Detroit, Mich.—C. M. L. 


























MAK-UR-OWN INDEX TABS AS DISPLAYED BY HORDER’S.—Horder’s 
of Chicago recently arranged this attractive display of Mak-ur-own index 
tabs. The large book in the foreground was made especially for the dis- 
play, and the smaller books in the window were indexed with Mak-ur- 
own tabs for the purpose of illustrating the indexing problems that 
Mak-ur-own tabs help to solve. The display was tied up with the na- 
tional advertising campaign which is being conducted on Mak-ur-own 
tabs by the use of a reproduction of a current advertisement showing 4 
large black cat with the caption, ‘‘Like a cat’s eyes in the dark.’”’ The 
display was well planned and proved effectively profitable 








Keyboards Form a Keynote Window 

Versatility of the modern writing machine in meeting 
the needs of every business, every profession and every 
language with keyboards especially composed to handle 
the complex requirements of the business of the world, 
formed the theme of a window of the University Book 
Store in the university district of Seattle, recently. 

It was not necessary for each keyboard to be represented 
by a typewriter. There were several new model machines 
of well known makes, but the keyboards were represented 
in profusion by blue prints. Among the drawings the sev- 
eral makes of typewriters were presented effectively in 
the forefront of the display. 

The number of little known languages represented, with 
their unfamiliar characters, excited considerable interest. 

Placards in the center of the display called attention to 
the fact that the modern typewriter may also be equipped 
with special keys and keyboards to serve various profes- 
the arts and the sciences. There were machines for 


sions, 
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HERE IS THE NEW 


UNIVERSAL 
SLIP-SHEETER 





ROTARY 
STENCIL 


How Many 


Duplicators in Your 


Territory? 


A very large number no doubt and most of them in con- 
tinual use. Also most of them have not been equipped 
with slip-sheeters because there has been no practical de- 
vice available until the Universal was produced. Thus the 
Universal Slip-Sheeter at $35.00 presents a profitable sales 
opportunity. 

The Universal Slip-Sheeter is extremely simple and very 
sturdy in construction. It is absolutely positive in action. 
Operates automatically with any speed of machine. Easy 
running and quiet. Can be attached or detached like a 
receiving tray in a jiffy. Uses plain slip sheets which 
retail for 50c per 100 sheets. Enables Mimeograph to do 
clean work on any kind of paper. 


DEALERS — AGENTS 


Dealers and agents: There is a general need for Universal 
Slip-Sheeters in your territory. Don't delay to get full 
information about this unusual opportunity at once. Write 


today. 


MODERN MAIL 
EQUIPMENT CO. 


240 Broadway NEW YORK 
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the doctor, the architect, the public accountant, the chem- 
ist, engineer or banker, with the special marks of each 
profession incorporated in the keyboards, and all were at- 
tractively arranged so that a survey of different types of 
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writing machines could be made by persons interested.— 


C. Me Be 
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Zaro Agha Helps Sell Venus Pencils 


A novel window display which attracted large numbers 
of people and definitely increased sales of Venus pencils 
was recently used by the J. Meyers Stationery & Printing 
Company of New York City. 

The display centered around a sketch made with Venus 
pencils of Zaro Agha, the genial, eleven-times-married, 
156-year-old Turk, who is visiting this country at the 
present time. 

As can be seen in the illustration, the frame holding 
the drawing bore the notation, “Sketched with Venus Pen- 
cils,” and on the picture itself was written, “Believe It or 
THE LINE THAT CANT BE MATCHED Not? Our recent visitor, the Turk—156 years old.” 

Around the picture were grouped boxes filled with Venus 
pencils and copies of the booklet, “Sketching with Venus 
Pencils,” by Harry W. Jacobs, director of art education 








Aarne STATIONERY=PRINTING CO. 
a ve 


| A line which has both 
| quality and individuality, 
variety enough for every 





requirement and manu- 
factured with the greatest 
| care. 
| 
| 
: 


MANIFOLD 
SUPPLIES 


in the Buffalo public schools, which the American Lead 


188 Third Avenue Pencil Company has recently published. 
. During the two weeks that the display was in the win- 
BROOKLYN (Seationt 2) N, Y., U.S. A. dow, a large number of people ates constantly before 
the store viewing the likeness of the aged Turk, and many 
of them came into the store, both with requests for copies 
of the booklet and orders for Venus pencils. 

Credit for the idea and preparation of the window dis- 
play goes to Milton Goldberg and Thomas R. Battista of 
the J. Meyers Stationery & Printing Company. 
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DURABILITY 








BEAUTY 


S LONG as men sit down to 
their work, there will be a 
market for chairs. § Who sells chairs 


e 
(6, VS run, this profitable business must 
ee logically go to him who sells the 


LOW to your customers? § In the lon 
UPKEEP t 5 : 

P most comfortable chair, the best looking chair, and the longest-lived chair. 

( hai VS GF Aluminum Chairs bring your customers these desirable characteristics 
id and many others, and since they are made of electrically welded aluminum, 

‘ they are indestructible in average business service, and retain their 

good qualities indefinitely. They are lighter than wooden chairs of 

dail VS comparable quality and design, and much less costly per year of service. 

Your customers will ask you about GF Aluminum Chairs. Are you ready to meet their requirements? 


THE GENERAL FIREPROOFING COMPANY 


YOUNGSTOWN, OHIO + CANADIAN PLANT, TORONTO 






GF ALLSTEEL PRODUCTS 
DESKS SHELVING 
SAFES | STORAGE CABINETS 
FILES STORE FIXTURES 





ALUMINUM CHAIRS 
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Have 


Major 





Advantages 


Remington Portables 
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And the Remington Portable has further 
advantages. The featherlight touch that never 
tires the hand. A four-bank keyboard standard and profit possibilities today. . 
not only in arrangement but in size as well. 
The speed and quality of work of a big machine 
with only one-fourth its size and weight. So Portable Typewriter Division 
compact it tucks away in a desk drawer. So 
light it carries like a brief case. 


Compact ... good looking ... durable. . . effi- 


A streamline body that has color and beauty 
without sacrifice of strength or utility. 


Perfect Visibility... typing is done on top of the 
roller. There’s nothing between the eye and 
what is being written. 


An easy-to-operate carriage return lever... one 
that saves a split second for every line of writing. 


A paper bail that holds the paper tight to the 


extreme bottom of the page. 


A carriage lock that protects the machine from 
accident or misuse. 


Margin release key on the keyboard itself. 


Paragraph key ...a feature not found on stand- 
ard size machine . .. makes indenting automatic 
++ neat. 
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cient in every way, the Remington Portable 
sells itself to your prospects. Investigate its sales 
- Don’t delay ... 
that means lost sales opportunities ! 


Remington Rand 


BUSINESS SERVICE 
BUFFALO, NEW YORK 








1930 


DECEMBER, 


New Globe-Wernicke Catalogs 

Globe-Wernicke has recently issued a number of new and 
revised editions of catalogs covering their various prod- 
ucts. 

The new 1930 edition of Globe-Wernicke stationers’ cata- 
log shows a number of new and profitable products, among 
style transfer case equipped with steel 
around jacket which offers excep- 
new steel desk trays affording 
; new 


new 
frame 


which are: 
front channel 
tional strength and rigidity; 
unique features of construction and intermembering 
metal book supports for use in schools, libraries, business 
offices, stick holder for use in 
libraries, schools, etc. 

The Globe-Wernicke steel office furniture catalog com- 
pletely illustrates and describes Globe-Wernicke steel exec- 
GlobeArt and standard line steel desks and 


etc., and a newspaper 


utive 


type, 





FOUR NEW GLOBE-WER- 

NICKE CATALOGUES. — Up- 

per left, steel shelving ; upper 

right, steel office furniture ; 

lower left, stationers’ prod- 

ucts ; lower right, semi-special 
steel equipment 





— J 


tables, desk accessories, costumers, clothes racks, machine 
posting desks, sectional bookcases and desk trays. 

Globe-Wernicke semi-special steel business equipment 
catalog illustrates and describes equipment of a semi- 
special nature for use in banks, court houses, newspaper 
offices, public utilities, etc. Products which are not adapt- 
able to standardization in size and arrangement, are also 
included. 

Globe-Wernicke steel shelving catalog shows four dis- 
tinct types of steel shelving, namely, regular storage shelv- 
slotted type and display type shelving. 

ammenities 
Now There’s an American Bank in Liberia 

Establishment of the first American bank in Liberia was 
announced a few days ago by Harvey S. Firestone, Jr., 
vice-president of The Firestone Tire and Rubber Com- 
pany. The bank has been designated by President King of 
Liberia as the official depository of the Republic. 

The new institution becomes a part of the United States 
Trading Company, a Firestone subsidiary. It is located in 
Monrovia, the capital of Liberia, where Firestone has 
1,000,000 acres of land under rubber development. 

The new bank will be managed by Peter Davidson, who 


ing, beaded type, 
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Just Stack Them 
on the Table 


Tables are subject 
to abuse. They are 
pulled, pushed and 
tilted. Things are 
stacked kyl hon 
them. It seems that 
every delivery boy 
is told to “just stack 
them on the table.” 
Samson tables are 
made for this strain. 
We pictured the 
uses and abuses of 
the average table, 
then constructed 
the Samson line to 
stand up under the 
most severe treat- 
ment. 































































































If a Samson table won't 
stand the strain, no other 
will, 














MUTSCHLER BROS. CO. 
512 Madison Street 
NAPPANEE - - - - - - INDIANA 


SAMSON 
































OFFICE AND DIRECTORS’ ‘TABLES 



































ferry Christmas 
to Dou 


T is our sincere wish that 
the Holiday Season will 
remind you of many 
reasons for happiness. 
We hope that yours will 
be the kind of Christmas 
that brings joy to the heart 
and peace to the mind. 


cAnd may Dew ‘Years 
find you looking confi- 
dently forward to a year 
of good business and 
prosperity. 


Munson Supp_y CoMPANY 
348 Hudson Street 
New York 
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for the past 20 years has been connected with the foreign 
service of the National City Bank of New York in Hong- 
kong and Bombay, and as manager in Rangoon and Osaka. 

International banking connections have been arranged 
with New York, London, Hamburg and other banking 
centers of the world, Firestone said. 

caiieinins 
Steel Pens—and Quill 

“Attention has been called by casual mention in the 
press to a centenary that has so far been overlooked. It 
was in 1830 that the enterprising firm of Perry, Mason & 
Gillot put on the market the steel pen. Earlier than that, 
it is admitted, one ‘Peregrine Williams of Baltimore, im- 
patient at the delays in quill mending, had been making 
nibs of steel for a small clientele.” The centenary, there- 
fore, is not of the steel pen, but of steel pens. 

“Even Peregrine Williams and his small clientele were 
not the first pioneers. One must go back to another cen- 
tury for the first steel pen. In March, 1700, Roger North, 
the English historian, wrote to his sister: ‘You will hardly 
tell by what you see that I write with a steel pen. It isa 
device come out of France, of which the original was very 
good and wrote very well, but this is but a copy ill made.’ 

“It would appear that somebody was then making steel 
pens in England after a French model, but with the quill 
holding its own in general use. Englishmen had been 
using the quill pen a long time, and took for granted the 
necessity of mending it every once in a while with the 
trusty penknife. The Lilliputians were quite terrified, says 
Gulliver, when they saw me take out my penknife, 

“Humanity will not go back to the quill pen; but it might 
well pause and lift its fountain pens in grateful salute to 
pens of steel—and of quill, which preserved so many of 
its literary and learned treasures.”—Christian Science 
Monitor. 

>> 
Royal Plans Most Exclusive Advertising Campaign 
for 1931 

The Royal Typewriter Company has announced that it 
has signed a 52-week contract for radio broadcasting over 
the international network of the Columbia Broadcasting 
Company, and over a supplementary group of stations by 
electrical transcription, 

Radio advertising has rapidly come to the front, and 
Royal, one of the first users of this medium, has been on 
the air at various times for six years. Its newest effort 
will be by far the most pretentious one the company has 
undertaken. The nature of the program is something en- 
tirely new in the annals of radio. Never before has an 
orchestra appeared simultaneously with an organ. New 
musical effects will be achieved by the combination of 
Jesse Crawford, Royal’s Poet of the Organ, and a group of 
outstanding musicians, each a soloist on his own instru- 
ment. Mr. Crawford himself is well-known as the peer of 
the organ, and his earlier series of programs as well as 
Poet of the Organ received wide acclaim. 

The theme of the local Royal Dealer will be featured in 
the announcements of each program as Royal has done for 
sometime in its magazine advertising. 

Electrical transcription of each program will be made 
available for any Royal dealer who wishes to present a 
program over his local radio station, so that he can have 
his own program entirely free of cost, so far as talent is 
concerned, and in these transcriptions he will have the best 
talent available. It will be at his option to put on either 
a 15 minute or half hour program over his local station, 
and practically every station in the country has facilities 
for electrical transcription. 

In addition to radio, Royal’s cycle of color pages in the 
Saturday Evening Post continues month after month y 


~ 


throughout the year, and other magazines are also being 
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WRITE REGARDING REPRESENTATION?’ THE LEOPOLD COMPANY, BURLINGTON, IOWA 











96 


- “JONESTEEL?” - 
- THE - COMPLETE - EQUIPMENT - LINE - FOR: 
* EVERY - OFFICE: NEED -:: AT: THE- RIGHT: PRICE - 


UPRIGHT AND 
COUNTER HEIGHT 
CABINETS 


DESK HI 





COUNTER HI 


4 DRAWER HI 





5 DRAWER HI 


Jamestown Metal Desk Co. Inc. Jamestown, 1. 





What does your customer want? 
Or, what does your customer need ? 
You will find it in the complete 
“JoneSteel” line, at the price to 
suit his pocketbook. 


Illustrated here are but a very 
few of our extensive and complete 
line of files, cabinets and desks. 
Pictures, however, do not tell the 
story of advanced “JoneSteel”’ con- 
struction and careful workman- 
ship. Nor can they portray the 
beauty of “JoneSteel” finishes . . 
to match any office requirements. 


You really should investigate 
the complete line ... and the 
VALUE given for the price. 
There are still opportunities for 
dealers on an exclusive basis. Let 
us tell you our story. 


JInNTStrgi- 


METAL DESKS 
AND 


FILE EQUIPMENT 


THE EXECUTIVE—NO. FF 2566 


THE JUNIOR EXECUTIVE—NO. FF 2760 
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HORIZONTAL 
AND HIGH LINE 
UNITS 
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used. Royal feels that consistent advertising is the axiom 
of merchandising success, and feels that the success of its 
portable is largely due to the dealers’ efforts and through 
consistent advertising each month throughout the year. 

Royal dealers are receiving large copies of ads as they 
appear in the magazines, and also broadsides for window 
purposes and pictures of the stars in the new series of 
Royal radio programs. 

ae 
Christian Takes Oklahoma Branch for L C Smith- 
Corona 

Wayne B. Christian was recently appointed manager of 
the L. C. Smith and Corona Oklahoma City branch. Mr. 
Christian has been a salesman in Oklahoma City for a 
good many years. He is a good organizer and a man of 
much ability in his chosen line. He has many friends in 
the southwestern typewriter industry. 

In connection with the Oklahoma City branch, the 
Criterion theatre, one of the Publix chain in Oklahoma 
City, in advertising the moving picture, The Office Wife, 
rigged up a huge model of the L. C. Smith typewriter for 
the occasion. This model was placed in front of the theatre 
appropriately placarded. 

ee 
Atlanta Leader Gives Good Advice 

In the Atlanta Georgian of recent date is one of a series 
of articles by business leaders of Atlanta, telling why 
business conditions will improve. In the article referred 
to Ivan Allen, head of the Ivan Allen-Marshall Company, 
former president of the National Stationers Association, 
and chairman of the Industrial Bureau of the Atlanta 
Chamber of Commerce says that the hard times have 
worked toward the elimination of useless business units 
and he looks for satisfactory business in most lines between 
October and January. He regards the elimination of poor- 
ly manned and poorly operated business units as a good 
thing for the prosperity of the country. He advises every- 
body who can to go back to work. Those who have no 
managerial capacity should be working for somebody else. 
Neither in prosperity nor in adversity is there any substi- 
tute for straight thinking and hard work. If a man cannot 
do the work he likes, let him like the work he has to do. 
That attitude can be brought about by persistence and 
sensible thought. 

——— 
A Record Trade-in Secures Typewriter for Farmer 

This incident scores a bull’s-eye, so to speak. Oscar 
Penegar is a salesman for the Kale-Lawing Company, L. 
C. Smith & Corona dealers in the Charlotte, N. C., terri- 
tory. He covers the country around Charlotte with a 
fine-tooth comb. No prospect gets away if he can help it. 
Not long ago he discovered a peculiar prospect—a farmer 
who wanted a typewriter and refused to buy one. After 
several calls it developed that the farmer had one surplus 
bull he wanted to sell before he bought the typewriter. 
Penegar then offered to take the bull—the farmer wanted 
$20—as first payment on a typewriter. The farmer agreed, 
and the sale was consummated. 

Mr. Penegar is now looking for a bull market—unless 
he has found one since this was written. Anybody want 
a bull? 

—— are 
Rickabaugh Now with Typewriter Clinic in 
Cleveland 

W. H. Rickabaugh, who until recently was connected 
with the Cleveland office of the Woodstock Typewriter 
Company, is now manager of the Typewriter Clinic, one 
of the largest typewriter dealers in the city of Cleveland. 
This change was effected on November 1. Office Appli- 
ances extends best wishes to Mr. Rickabaugh. 
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$10,000 INSURES THE SAFETY 
OF EVERY CENTURY-WRITTEN CHECK 





All progressive business organizations use me- 
chanical check writers. For the saving in time 
and labor. For neater checks. And, fundamen- 
tally, for protection. Most of them have chosen 
the Century Protectograph—because it provides 
the greatest possible protection! 


To guarantee the absolute safety of the Cen- 
tury, The Todd Company furnishes free with 
every machine, a $10,000 Check or Draft Alteration 
Policy, good for two years, and legally renewable. 
An outstanding feature of this policy, offered ex- 
clusively by this Company, is the affidavit clause 
covering the user against loss even in cases where 
evidence of such loss is unprocurable. 


To unfailing protection, the Century adds speed 
and versatility. Its two-color keyboard is easy to 
read and operate. Keys move quickly, smoothly. 
Amounts set up are instantly visible on the dials at 
the top of the machine. The handle responds to a 
mere touch of the fingers. Simple accessories per- 
mit the writing of vouchers or checks in sheets 
quite as rapidly as single checks. 


The Century Junior, recently announced, is a worthy com- 
panion to the original Century. Sturdy, compact, moderately 
priced, it is ideally adapted to check protection requirements in 
the home or small business. For full information, address The 
Todd Company, Protectograph Division, 1129 University 
Avenue, Rochester, N. Y. Sole makers of the Protectograph, 
Super-Safety Checks and Todd Greenbac Checks. 


TODD SYSTEM OF 
CHECK PROTECTION 
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With the creating of Sunruco Desk or Furni- 
ture Shoes, gone is the foe of fine floors and 
expensive floor coverings. No more gouging 
and indenting of linoleums. No more ugly 
spotting of rugs where the heavy furniture 
stands. No more scratching and marring of 
polished hardwood floors. Then, too, when the 
furniture, on hard composition or marble floors, 


is shod, there will be no more skidding. 
Moderately priced, in sets of four. 


Easy to apply; just set leg of furniture in shoe. 
Sunruco Desk Shoes are produced from a high 
quality, firm molded rubber, neatly finished. 
Each shoe reinforced with an enameled metal 
insole, an exclusive Sunruco feature, that pro- 
vides extra resistance. 


Two sizes in square shape, two in round, to 
select from. Brown in color. 


1—1%4” square opening. . 
2—2” square opening. . 
11—15§” round opening. . 
12—2%4” round opening. 


No. 
No. 
No. 
No. 


Packed one set of four to box. 


The Sun Rubber Company 
Barberton, Ohio, U. S. A. 


The name “SUNRUCO” identifies exceptional 


merchandise offerings of rubber office specialties. 





It is your guarantee of quality and satisfaction. 


Send today for prices and illustrations of the com- | 


plete “SUNRUCO” line. 
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Frank C. Morse, Jr., Organizes New Company 

C. F. Morse Company, 306 Michigan Theatre building, 
Muskegon, Michigan, was recently organized by Frank C. 
Morse, Jr., son of Frank C. Morse of the Browne-Morse 
Company. The new company is in a fine location and Mr. 
Morse, Jr., reports that a good sales volume has already 
been obtained. The Michigan Theatre building is the new- 
est structure in the city of Muskegon, and the new tenants 
moving in from time to time have found it convenient to 
purchase supplies and equipment from the C. F. Morse 
Company. 

Mr. Morse, Jr., has been actively connected with the 
office equipment industry for a number of years. Fora 
time he was with the Los Angeles Desk Company, Los 
Angeles, and later with the Lansing branch of Gregory, 
Mayer & Thom of Detroit, and the Johnson Office Equip- 
ment Company of Jackson, Mich. Early this year Mr. 
was a co-organizer of the Office 
The new company is an individual enterprise. 


Morse Equipment of 


Muskegon. 


ansnsguiiibbeinenats 

W. J. Montgomery Takes Long Business Trip 
For two months recently, W. J. Montgomery, portable 
typewriter sales manager and manager of dealer sales of 
standard machines for the Royal Typewriter Company, 


W. J. MONTGOMERY 


roamed the United States and Canada calling on dealers. 
He covered eastern Canada and northern United States 
from Winnipeg to the Pacific Coast, including Los An- 


geles. 


saiiiiemape 
Bates Announces a More Liberal Trade-In Plan 
The Bates Manufacturing Company, Orange, N. J., has 
announced a new trade-in plan, which provides dealers 
with an opportunity to increase profits on numbering ma- 
chine sales. The company states that the new trade-in 
plan came as a result of an increased volume in the sale 
of the Bates stapler, and a resulting lower manufacturing 
cost. The wording of the new Bates plan is as follows: 
‘A user turning in an old stapler (regardless of make 
or condition) would buy a new Bates at $6.00, less an 
allowance of $1.00. This makes his price $5.00 net. Of 
this $1.00 allowance, the Bates Manufacturing Company 
will stand half and the dealer will stand the other half. 
The manufacturer’s share of the allowance will be given 
to the dealer in addition to the regular trade discounts now 
enjoyed on purchases of Bates staplers.” 


—————~<>__—__ 
Wrennfoil Blotting Attracts Attention 

Two samples of Wrennfoil Blotting made by the Wrenn 
Paper Company, Middletown, Ohio, have been received 
by Office Appliances. One is of silver emery on blue and 
the other gold ripples on white. The effects in both cases 
are quite striking, suggesting that the use of either for 
advertising blotters would assuredly attract attention. The 
samples received are both of 120-pound stock cut from 
sheet sizes of nineteen by twenty-four inches. 
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Notice to Dealers 


On the second page following you 
will find described new window 
display material to help you sell 
Weis Sectional Card Index Equip- 
ment and Weis Card Index Trays. 
Every dealer handling these Weis 
Products should have this attrac- 
tive material. No charge what- 
ever. Use the coupon! This is 
an excellent time to promote the 
sale of Card Index Equipment. 














Daily, hundreds of orders pour into the 
Weis general offices at Monroe, by both 
telegraph and mail, from office supply 
dealers and stationers the country over. 


These orders vary in quantity from small 
parcels post shipments to truck and freight 
lots. They vary in value from a dollar 
or two to hundreds of dollars. 


The dealers from whom these orders are 
received have come to realize this import- 
ant fact: Their small “fill in” orders find 
a ready welcome, just as their larger orders 
do. They have learned that nothing is 
overlooked at the factory that will expe- 
dite their shipment. 


For many years now it has been our policy 
to ship, if possible, all orders within 
twenty-four hours of the time they are 
received. 


We are able to do this by maintaining 
substantial reserve stocks of practically 
every item shown in our catalog. 


Another contributing factor in helping us 
to maintain high standards in our shipping 
department is our proximity to vast rail- 
way facilities. We not only have five 
important trunk lines to serve us in 
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Monroe, but are within short trucking 
distance of both Detroit and Toledo, two 
of the nation’s largest railway terminals. 


We are familiar enough with the retail 
side of the oftice supply business to know 
that emergencies arise from time to time 
which necessitate the forwarding of ‘‘fill in’’ 
orders promptly. 


We also know that there are times when 
retail stocks must be held to a minimum, 
and factory reserve stocks relied upon to 
a great extent. This has been the case 
with many merchants this past year. 


When such emergencies arise, or when 
you feel that your stocks must be curtailed, 
feel free to call upon us for real service, 
no matter what the size of your order 
may be. 


We will welcome it and give it the same 
consideration we give to large orders. 
‘Ship Orders Promptly’’ is our shipping 
department’s slogan. Size has no bearing 
whatever on this 24-hour service. 


The Weis Manufacturing Company 
162 Union Street - Monroe. Mich. 


New York:—A. H. Denny, Inc. Chicago:— Associated Stationers Supply Co 
356 Broadway Quincy and Jefferson Sts. 


Points 


of 
Weis 
Service 














A complete line of wood, 
fibre board and paper 
supplies. 


Merchandise backed by 
liberal dealer-helps. 


A well made line moder- 
ately priced because of 
large production and wide 
distribution. 


A line sold through legiti- 
mate independent dealers 
only. 


A centrally-located factory 
adjacent to 20 great rail- 
way systems. 


Most orders shipped from 
reserve stocks within 24 
hours of the time they are 
received. 


NO gat, Ww WN = 


No minimum requirements 
on orders. 
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Push Weis Sectional Card Index 


Outfits and Card Trays Now 


Coordinate your selling with present-day 


buying tendencies. 
utility and capacity 


Today, buyers of card index equipment are 
looking beyond the merchandise itself and scru- 
tinizing price tags with discerning eyes. Where, 
a few years ago, hundreds of dollars might 
have been spent for an elaborate ‘‘system’’ with 
scarcely a thought, the tendency today is to 
economize—to buy card index equipment that 
provides convenience in filing and finding, and 
ample capacity at a reasonable price. 


That is why we urge you to promote the sale 
of Weis Card Index Trays and Weis Sectional 
Card Index Equipment. These Weis Products 
are in keeping with present-day buying tenden- 
They give the user all that is to be desired 
in beauty —compactness—convenience—card ca- 
pacity—and economy. In fact, a 2-drawer 
section of the Sectional Equipment has five times 
the card capacity of some ‘“‘systems’’ costing 
five times as much. 


cies. 


Buyers today want 


at a reasonable price. 


These and other selling points are [strongly 
emphasized in the new window display material 
and envelope enclosures pertaining to Weis Card 
Index Equipment which are now available to 
dealers—free of cost. Use the coupon. Install 
a window display. Use the mails. It will pay 
you—-more than ever at this time. 


MAIL THIS COUPON 


THE WEIS MANUFACTURING Co. 
162 Union Street 
MONROE, MICHIGAN 

Send me the Card Index window display material 
as advertised in December issue of ‘‘Office Appliances’’. 
Also send me envelope enclosures, imprinted. 
Name 
Address 


City State 
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Here is the interior of a modern business office. 


There are at least twelve places in plain sight where there 


COMPARATIVE SALES RECORD 
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is an opportunity to sell National equipment. The President 
(X1) uses ring books and fillers. The Sales Manager (X2) 
needs a comparative sales record, for which there is a 
National-Hammermill form. The Advertising Manager (X3) 









































can use graphic chart forms. The Treasurer (X4) needs 
analysis sheets. The Office Manager (X5) has a place for 





employe and application records in visible form. The Credit 
Manager (X6) also needs ring book sheets. The Production 
Manager (X7) keeps stock records in post binders that need 
National-Hammermill stock sheets. The Service Manager 








(X8) has many uses for analysis sheets. The Purchasing 
NATIONAL BLANK BOOK COMPANY 


Agent (Xg) wants a good purchase analysis sheet. The Sales Dept 8Z Hiciecie, Silas. 


Department (X10) uses a lot of price books. The Shop (X11) 
finds National-Hammermill sheets exactly suited to stores 
inventory. And the Accounting Department (X12) can use 
standard, stock National-Hammermill forms for all its 
books, both machine-posted and pen-posted. i} () Records that Simplify Business 


(A free folder of National-Hammermill stock forms) 


Three essentials of Good Records 
The Modern Business Office 


Please send me free sample copies of the 
booklets I have checked below, and ask 
your representative to tell me how they 
can be used to build more sales for me. 


To help you sell such equipment to businesses we have three 
useful pieces of literature. Send for sample copies today. 


welas’ 
(\NATIONAL ) 


National |=—-= 


Blank Book Company a ee 


NEW YORK HOLYOKE, MASS. CHICAGO ee —— i 
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OFFICES OF 
TOMORROW 


MA'CEY 


: ompany. 


S ™~ 
NEW YORK: GRAND RAPIDS, MICHIGAN 
545 FIFTH AVE. 

CHICAGO: 

610 SO. MICHIGAN AVE. 


WHERE NOT EXCLUSIVELY 
REPRESENTED WE ARE 
INTERESTED IN RESPONSI- 
BLE CONNECTIONS. 








DECEMBER, 1930 


Educational Work for Columbia Steel Agents 

The Columbia Steel Equipment Company, Philadelphia, 
Penna., has held schools for dealers in various cities to 
make them thoroughly familiar with the Columbia line, 
the type of construction, gauges of the steel used, finishes, 
and detailed selling talk. These schools have proved very 
beneficial to the dealers. In many instances dealers have 
sent their representatives to the factory at Philadelphia 
to receive special instruction. 

All of the educational work was presented by G. D. 
Emtage, who has devoted a great deal of time to this im- 
portant work. At all times the dealers were well repre- 
sented at the meetings, and the company has had many 
encouraging comments on the school and its results. 

The school conducted at New York, which is repre- 
sentative of these demonstrations in other cities, was held 
at the Pennsylvania Hotel, in the Salle Moderné. During 
the entire week there was a special demonstration of a 
standard Columbia cabinet with one ton of pig iron in 
the drawers and on top of the cabinet. There was also 
a stack of pig iron on the floor, in order that anyone who 
might doubt the weight of the so-called “pig” could prac- 
tice lifting it until he became tired. Those who tried con- 
sidered once quite enough. This element of the display 
alone created favorable comment, as there were very few 
Columbia dealers who knew definitely that a standard four- 
drawer Columbia cabinet would actually hold one ton. 

This demonstration was called the “One Ton Cabinet.” 
Recently the company discovered, by accident, that one 
New York customer was using a stock file, a three-drawer 
“Jumbo,” containing 1,000 pounds of lead plates in each 
drawer. This situation was discovered by George Ruck, 
the company’s president. 

SS 
Los Angeles Chamber Expands Trade Staff 

The Los Angeles Chamber of Commerce has added W. 
L. Ware to its staff in the domestic trade department. Mr. 
Ware was formerly trade commissioner of the Chicago 
Association of Commerce and has a background of many 
years of practical experience in this type of work. In Chi- 
cago, Mr. Ware organized and developed the Interstate 
Merchants’ Council, representing 3,000 stores. 

In addition to his experience in developing trade terri- 
tory in the vicinity of Chicago and New York, he served as 
director of merchandise and advertising manager of the 
Hart publications of Chicago and New York and later mer- 
chandise editor of the Dry Goods Reporter, Chicago. 

“The surveys and reports of our domestic trade com- 
missioners, who are constantly in the field, have received 
such favorable commendation that we are intensifying our 
effort in this direction, realizing that this work is highly 
important at the present time as an aid to better business 
conditions and unemployment,” stated A. G. Arnoll, sec- 
retary-manager of the Los Angeles Chamber. 

“The domestic trade department receives numerous let- 
ters from manufacturers and jobbers here, telling of con- 
tacts which they have established through material fur- 
nished by our commissioners, and the cities of the western 
states are becoming more friendly since they have learned 
that our offers of assistance in finding markets here for 
their raw products was not merely a gesture. We have the 
facts which prove that our consumers are drawing from 
the market basket of the west in increasing quantity, large- 
ly in appreciation for the reception which they are giving 
our manufactured material and goods distributed from this 
center.” 

- re 
Boyer Estate Willed to Children 

The estate of the late Joseph A. Boyer, who died October 
24, has been probated. The son and four daughters share 
equally in the estate, which is valued at several millions. 

















Give your customer more 
for his money and he 
will come back to you 














New Style Re- 
inforced flap— 
double thickness 
for strength— 
prevents the gus- 
set from tearing 
out on each side. 
Cloth Gussets DO NOT break 
open at the corners—greater 
strength at points of greatest 
wear. 


ANUARY 


TRANSFER TIME 


The sales season for file pockets, folders and 
wallets at its greatest peak. . . . 

Go After the Filing Supply Business Now 
when the larger users are placing orders in 
preparation for transferring their files. 


Sathoroid 


Vertical File Pockets are the proper con- 


tainers in the file for bulky correspondence. 


We are backing you with large stocks of 
standard styles and sizes in filing con- 
tainers for immediate shipment. 


Phone, write or wire your orders to our 


well-stocked Chicago warehouse. 


QUALITY PARK ENV. CO. 





11-116 Merchandise Mart 
Chicago 
Wholesale Distributors 


A. H. Denny, Inc., 356 Broadway, N. Y. City 


Associated Stationers Supply Co., Chicago 
Factories at St. Paul, Minn. 








"WHAT DOES 
Ir Cosr?” 


“What does it cost?”—the inevitable 
question. Are you, Mr. Dealer, with 
your present line, eager to answer this 
question? Do you feel that after all 
other points are considered, the price tag 
adds weight to your sales argument?— 
Hoosier dealers do. 


They know that point for point—dollar 
for dollar—Hoosier is the greatest value in 
the office furniture field today. Rapid turn- 
over and substantial dealer profits have given 
zest to their enthusiasm. Don’t you feel that 
you too should know more about this quality 
line? Details gladly furnished. 


HOOSIER DESK COMPANY 
Jasper, Indiana 


| HOOSIER 
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Standards Bureau Suggestion for Typewriters 

The United States Bureau of Standards at Washington 
has made a suggestion which should make it easier to 
identify machines on which questioned documents were 
written. If this is followed, the manufacturers of type- 
writers will make slight changes in the typewriter type 
at regular intervals. 

The suggestion was based on reports of a number of 
cases in which documents were proved to be fraudulent 
because expert examination disclosed that they had been 
written on machines that were found not to have been 
equipped with the same style of type on the dates they 
were purported to have been executed. 

“It would no doubt contribute to the interests of jus- 
tice,” the bureau suggested, “if the various typewriter man- 
ufacturers would make slight changes from time to time, 
perhaps once in five years. This would mark a definite 
date in the origin of that particular machine. It is under- 
stood that most typewriter manufacturers now make type 
by the plate system, and changes can be effected without 
a sacrifice of material and at small cost. 

“Some manufacturers, the bureau is informed, have made 
these changes in the process of improving machines and, 
in some instances, for the definite purpose of marking a 
date. It can easily be understood that a change in even 
one character in an inconspicuous part would accomplish 
the purpose. 

“The Bureau of Standards will cooperate in connection 
with this matter in any way that is practical that will con- 
tribute to the interests of justice. If, when changes are 
made, specimens properly authenticated are deposited with 
the bureau, they will be dated and put on file and made 
available in photographic form for future use. The bureau 
cannot undertake to enter into any litigation except in 
cases where the interests of the government are involved, 
but will simply be a custodian for certain reference mate- 
rial that may be supplied.” 

Nore—The information available does not indicate how 
the output of typewriter rebuilders can be brought into line 
with the suggested practice for the original manufacturer. 
The use of type on hand when a machine five years old is 
rebuilt might throw the date of the machine, if used on a 
spurious document, into a period five years ahead or back- 
ward, according to the situation. 

a 
Advancements and Appointments by “G-F” 

The appointment of H. A. Brainard as manager of the 
Pittsburgh branch has been announced by The General 
Fireproofing Company. He succeeds Homer V. Phelps, 
who has resigned. Mr. Brainard has won his spurs as a 
district sales manager. 

Wm. P. Hoy has been appointed manager of filing equip- 
ment and supply sales. He succeeds William Hoge, who 
was advanced several! months ago to the position of man- 
ager of agencies. Mr. Hoy has been engaged actively in 
the industry the past twelve years. He brings to his new 
position a broad experience which will be invaluable to 
“G-F” agents 

Harold A. Suender has been made manager of sales 
promotion. He was president of The Office Equipment 
Company at Harrisburg, Penna., and has been highly suc- 


cessful. The Office Equipment Company has been repre- 
senting “G-F” as agent for a number of years 


aaa 

Bank Displaces Marble Benches with Chairs 
\ bank officer, discussing the equipment policies of his 
institution, gave the reason for a number of comfortable 
leather upholstered chairs in the lobby. Through personal 
trial the officers learned that the marble benches installed 
originally are not comfortable for the waiting depositors, 


so upholstered chairs were provided instead. 
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MARCHANT Calculators 


ELECTRIC—HAND OPERATED and PORTABLE 
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MARCHANT LEADS... . fastest figuring in the World! 


The Marchant Calculator is made in a complete line with a model for 
every figuring purpose—from the light compact Marchant Portable Cal- 
culator to the Marchant 100% Electric Calculator, which performs all 
operations automatically at the touch of the finger. 

Marchant Calculators are designed by engineering and mathematical 
specialists whose constant aim is to devise every possible improvement 
and refinement that will increase the speed, accuracy and ease of figuring. 
Marchant figuring is the fastest in the World. 

Whatever your figuring requirements, there is a Marchant Calculator that 
will serve you better than any other calculating machine made. 

17 years building calculators, nothing else. Sales and service offices the 
world over. 


Write for complete information. 


MARCHANT CALCULATING MACHINE CO. 
Dept.f200 Oakland, California U.S.A. 082 
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Nowhere Else! 


There are TWO especially interesting lines, available 

through Shaw-Walker, which you can get nowhere 

else. Both are profit-makers; both distinguish you 
from the ordinary office equipment retailer. 








The new Skyscraper Desk is so entirely new that 
your customers will nearly always prefer it against any 
wood desk or ordinary steel desk. It is a steel-founda- 
tion, organized desk with a roll-edge top. A trial order 
will convince you that it sells! 








The Fire-File is the only safe-insulated filing cabinet available 
to the retail trade. It is a super-file, with all insert combinations, 
insulated exactly like the famous Shaw-Walker line of Executive 


Safes. 





Surely it is worth your while to investigate these 
two money-making lines, which you can get nowhere 
else in the industry. Write us, or send the coupon. 
We will send you a complete explanation of the 
Shaw-Walker franchise,—how you can make money 
selling Shaw-Walker to the business public of your 
city. 

















GHAW-WALKER 


TO SHAW-WALKER COMPANY, 
Muskegon, Mich. 


Please send me complete information on the Shaw-Walker franchise, with no 
obligation to me. 
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Commerce Department Increases Promotion Work 

Che efforts made by the Bureau of Foreign and Domestic 
Commerce to aid American business to cope successfully 
with the grave problems which have accompanied the 
present depression are revealed in the annual report of W. 
-* ooper, director, 

World-wide economic conditions constitute the outstand- 
ing factor in the recession of both our foreign and our 
domestic trade, the report declares, and it is therefore 
obvious that current developments in foreign markets 
have a unique significance to American business men at 
this time With this in mind, Director Cooper says his 
organization expedited the gathering and distribution of 
facts and figures, increased its cable service abroad by more 
than twenty-five per cent, and strengthened all its statis- 
tical and informational services. On behalf of our domestic 
commerce it rushed to completion many researches which 
it felt would be of practical value in the present emergency. 
The response of the business public to these measures is 
shown by a marked increase in the number of services ren- 
dered by the bureau, these reaching a record total of 3,632,- 
000 during the period under review. 

Notwithstanding the decline in United States export 
trade, the report reveals that the dollars-and-cents value 
of the bureau’s services during 1929-30 as reported by ex- 
porters using its services rose by twenty per cent. The 
total of $50,000,000 reported, it is explained, includes not 
only new business developed, but savings accomplished as 
a result of the bureau's activities. 

Together with the direct trade-promotional work carried 
on in the interests of American exporters, the bureau 
performs a large and increasing number of intangible serv- 
ices, such as providing up-to-the-minute information on 
specific markets; assistance in adjusting commercial mis- 
understandings; explaining foreign tariff classifications; 
aiding in foreign trademark registration; advising of the 
financial standing of foreign buyers and agents, and other 
services whose nature precludes even an estimate of their 
value 

Exporters Trace Sales to Bureau’s Work 

That exporters in all parts of the country are availing 
themselves of the bureau’s service is shown by specific 
examples of business which accrued as a result of its activi- 
ties which are cited in the report. Among these are the 
sale of Alabama knit goods in South Africa; California 
canned sardines in Java; Illinois washing machines in New 
Zealand; and Missouri bricks in Norway. Satisfactory 
distributors were found for Ohio cutlery producers in Latin 
\merica and Asia; with the bureau’s aid Pennsylvania 
manufacturers opened up new markets for ventilating 
equipment in China; cargoes of Washington lumber were 
marketed in the United Kingdom and Wisconsin cranes 
were sold in Italy. These are but a few of the cases cited 
in the report from a list which includes nearly every state 
in the Union 

Although the promotion of our export trade continues 
to be the bureau's most important field of action, it is turn- 
ing its attention in a steadily increasing degree to the 
problems of domestic commerce. Demands on the bureau 
for assistance along these lines far exceed the funds avail- 
able for the purpose, according to the report. The majority 
of these requests, it is pointed out, represent problems 
which business men themselves are unable to solve, either 
individually or through their trade associations. These 
associations, according to the report, and other business 
groups would gladly co-operate financially in connection 
with research work in the domestic field if the Secretary 
of Commerce were given the authority to accept contribu- 
tions under proper safeguards. 

One of the major problems before business today, the 


report declares, is the rising cost of bringing commodities 
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The New Dial Telephones 
demand Bates Indexes 


Wherever there’s a dial telephone there’s 
a positive need for the Bates Index. As dial 
telephones are being rapidly installed your 
market is broadening and as it has been the 
experience of dealers that a large demand 
develops in centers where dial installations 
are being made, here’s an opportunity for 
increased sales you should not overlook. A 
stock of extra strips is good insurance, too. 
As holiday and gift items Bates Indexes 
are ready sellers. Their usefulness and at- 
tractive appearance make them welcome 
telephone adjuncts for office and home. 
Brass or Chromax finishes are $3.50 list. 


Bronze or green at $2.50 list. 


Bates Imprinted Indexes are advertising goodwill 
builders par excellence. Many large firms use 
them as holiday gifts and permanent business 


reminders. Full information and prices on request. 


THE BATES MANUFACTURING CO. 
Orange, New Jersey + New York Office: 20 Vesey Street 


































BY meeting the trend of 

styles with this beau- 
tiful oak suite finished in 
rich brown highlighted 
English Oak tones, Alma 
has kept abreast of the 
popular demand for at- 
tractive period designed 
office furniture without de- 
parting from their policy 
of “Good Desks for Little 


Money.” 


Write for a descriptive folder and 
prices on the Old English Oak 
Suite Number 200. 


ALMA DESK CO. 
HIGH POINT, N. C. 
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| from the producer to the consumer, These costs have been 
mounting for several years and in considerable measure 
they offset the savings effected through lowered produc- 
tion costs. The work of the bureau during the past fiscal 
year in developing methods by which the distributor may 
know what it costs him to handle individual commodities 
and to perform individual operations has met with wide- 
spread approval. There is urgent need for more research 
along these lines, it is pointed out, and the success already 
attained in this field would seem to justify a material 
Strengthening of this work. Outstanding among the bu- 
reau'’s reports in the field of domestic commerce which 
appeared during the period covered by this report were the 
“Market Data Handbook of the United States,” the “Com- 
mercial Survey of New England,” and the “National Retail 


Credit Survey.” Numerous other researches which have 
proved of unusual value to the groups sponsoring them 
also were brought to completion. 

During the past fiscal year, the bureau was represented 
abroad by fifty-six offices maintained in the principal trade 
centers of forty-four countries. To quickly disseminate 
the information gathered by these trade outposts, as well 
as to aid the business man in his various domestic prob- 
lems, branch offices are maintained in all the large cities 
of this country, two of these at Buffalo and Dallas, having 
been opened during 1929-30. That business men are taking 


| advantage of the services offered by these trade “service 
stations” is shown by the fact that during the past fiscal 
| year they were visited by 150,000 persons. The demands 


of these branch offices are mounting so rapidly, the report 


| asserts, that further assistance must be provided if they 
|are to cope successfully and expeditiously with the in- 


creased work devolving upon them. 
alilineeian 
Safety Paper for U. S. Passports 
The United States Department of State has developed 
safety paper for use in preparing passports, and also a pro- 
tective device to prevent the substitution of a false pass- 
port photograph. With the co-operation of experts from 


the Bureau of Printing and Engraving, counterfeit experts 


of the Treasury Department and of its secret service, the 


| Department of State has prepared a special paper stock 


tor passports. 
The wiles of the forger and counterfeiter have been suc- 


| cessfully met by the adoption of a special type of paper 
| . . 
for passports, on which the slightest change by any method 


known to modern science can be readily detected. This 
new paper was adopted on the recommendation of the print- 
ing office after thorough tests with counterfeiter’s instru- 
ments, knives, acids and all types of inks. Immigration 
officials are now carefully scrutinizing each page on pass- 
ports to detect any effort to change the document. 








lo prevent the substitution of photographs on passports 
a perforating machine is used. 
| an 

Bank Has Effective Pencil Premium Plan 

| Pencils are used often by various banks as premiums for 
|new depositors in the savings departments. Generally 
| this is confined to new depositors, which naturally bars 
| depositors who have been dealing with the bank some 
| time, and may have considerable balances 

Some time ago the Union Bank of Chicago and The 
Guardian National Bank consolidated, operating under the 
name and in the building of the Union Bank at Chicago. 
To celebrate the merger, a midget mechanical pencil was 
offered to every new depositor. To established depositors 
in the savings departments of the two banks an offer was 
all who made a 


made to present one of the pencils t 
deposit during the three opening days of the merged in- 
stitutions. This plan attracted new accounts, and also 


| stimulated deposits by established accounts. 
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> T¥YES 


That Comes With 
Genuine Quality 


MvyelLe DESKS radiate an 
atmosphere of style that comes with 
correct design combined with qual- 
ity construction and beautiful 
finishes. Upon these fundamentals, 
the value in MYRTLE DESKS is 
based. And because this value is 
easily recognized by the consumer, 
MYRTLE DESKS offer less sales re- 
sistance on your floor and profits 
may be proportionately greater as 


well. 


MYRTLE DESK COMPANY 
HIGH POINT, N. C. 


SKS 


Good 
MYRTLE 





Myrtle Desk Company, O.A.12-30 
High Point, N. C. 
Gentlemen: 

Please send copy of your latest catalog and price 
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This Advertisement is No. 4 in a Series of Testimonials from America’s Leading Dealers 











—and in New York... 





Wm. E. Ward, of John Ward & Son, says: 


“WE HAVE ALMOST 
DOUBLED OUR SALES!” 


és 

F OR the past five years we have been 
handling the carbons and ribbons manu- 
factured by your Company,”’ says Mr. Ward, 
‘‘and we have almost doubled our sales during 


this period.”’ 


Could anything be more convincing than the 


above statement, coming from one of the 





country’s most prominent stationers? 


Ww. E. Wann, of John Ward § Son, well known Mr. Ward further states,—** We find that when 
New York slationers operating three stores in . 

strategic localities In his testimonial, repro we sell a customer on our ribbon and carbon 
duced in this advertisement, Mr. Ward (recently ° . . “<r . 

elected 3rd Vice President of the National line, we hold him without difficulty. 


Association) convincingly stales thal five vears 


of sales growth on Columbia Ribbons and Car- Mr. Ward’s testimonial and the en- 
bons has incontestably proved their superiority. 

dorsements of other leading sta- 
tioners prove incontestably that 
there is a difference in Columbia 


Ribbons and Carbons—and in Co- 





lumbia Sales Service. 


Ask any leading stationer about the 





Columbia Cooperative Sales Plan— 





ms. & & PAT OFF 


and write us for full particulars. 
‘ ld 


TYPEWRITER RIBBONS — coLuMBIA RIBBON & CARBON MFG. CO., Inc’ 
and CARBON PAPERS Main Office and Factory Glen Cove, Long Island, N. Y. 


Branches and Agencies in all Principal Cities of the United States; 
also Toronto, London, Mexico City, Madrid, Milan 





THERE LS 4 DIFFERENCE IN TYPEWRITER RIBBONS AND CARBON PAPERS! 
Leading Dealers Everywhere Will Tell You! 
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The Field in Retrospect 


Paragraphic Bits About the Office Supply and Equipment 
Activities of the United States in Years Past 





{From The American Stationer, December, 1880—Absorbed by Office 


Appliances] 
Fifty Years Ago 
Blank Book 
York, N. , & 


The company 


The National then at 66-68 
Duane street, New 
Holyoke, Mass. 
a store in New York. 


The co-partnership of Turner & Harrison, Philadelphia, 


Company, 
was planning to move to 
contemplated maintaining 


was renewed five years from November 15. 
Women of England were converting the men’s silk hats 
baskets. Many frills 
introduced to dress up the somber hats. 
Remington & Sons, 


into wastebaskets or sewing were 


The western branch of E. Chicago, 
was making fine progress in introducing the typewriter 
Page, Hoyne & Company, 


into business houses. Culver, 


a leading stationery house, used typewriters in several! 
departments, and stationers throughout the Chicago terri- 
tory were carrying typewriters in stock. H. H, Unz was 
representative at Chicago of the Remington typewriter. 

“Early Pencil Makers of New 
individuals who had contributed to the art of making lead 
omitted the 


(Thoreau), if not the 


England” told of several 


pencils. The article most famous name con- 


nected with pencil making most 


famous pencil maker 


[From The American Stationer, December, 1905 
Appliances] 


Absorbed by Office 


Twenty-five Years Ago 

A Philadelphia newspaper report mentioned the plan of 
a local typewriter supply concern to buy a large factory 
building at Burlington, N. J. 

E. A. Trussell and Clarence Trussell had severed their 
active connection with the Sieber & Trussell Manufactur- 
Louis, Mo 

A world record for typewriter output was 
by Miss Florence B. Alexander, of the Patent Office at 
Washington, D. C 
patent covering a file wrapper, doing 32,000 words in seven 
hours 


ing Company, St. 
established 
She transcribed a certified copy of a 
and one-half The record made in the office pre- 
viously was 30,000 words in that period. 

The Office Appliance Company, Chicago, had been in- 
corporated with capital stock of $10,000; the incorporators 
Patterson, Edward C. Thurneau and 


were George H. 


Joseph E. Patterson 

[From Office Appliances, December, 1915] 

Fifteen Years Ago 

“The Salesman and His Job” was reprinted from Globe- 
Wernicke Doings, reciting the qualifications necessary to 
be a good salesman. 

The Underwood Computing Machine Company had been 
incorporated with capital stock of $3,500,000. 

A business show had been held at St. Louis, November | 
8-13, inclusive. 

The first annual convention of the National Association | 


of Loose Leaf Manufacturers was held at Chicago, No-| 


vember 8 and 9 

The style of G. W. Todd & Company, Rochester, N. Y., 
had been changed to the Todd Protectograph Company. 
But a few years ago the name was changed again to The 
Todd Company. 

———— 
Government Economy in South Africa 

The South American Printer and Stationer] The idea of 
obviating the use of unnecessary wording in state an- 
nouncements seems to have originated at Johannesburg, 
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EASY... SWIFT. . SURE 


THIS NEW DICTAPHONE 
CORRECTION DEVICE 


This New Model 
A-10X is equipped 
with an Auto- 
matic-Indicator. 

















i E new Dictaphone Automatic-Indicator is the 
easiest, surest, quickest correction device yet 
produced. A flick of your finger across the key 
right in front of you...that’s all...and a little silver 
stylus places a mark on the sensitized slip...says 
to your secretary: 


“Listen here before you type!” 


NOTHING MORE! No waste motion. No loss 


of time. No pencil, guide or pointer to fuss with... 


You flick the key and address your Dictaphone 
just as you would your secretary. A flick to the 
left tells her to “listen here”... to the right, “this 
is the end.” 


The local Dictaphone Representative will be 
pleased to let you try it in your own office. 


DICTAPAUNE 


doubles your ability to get things done 


The word DICTAPHONE is the Registered Trade-Mark 
of Dictaphone Corporation, Makers of Dictating Machines 
and Accessories to which said Trade-Mark is Applied 


DICTAPHONE SALES CORPORATION 
GRAYBAR BUILDING NEW YORK CITY 
Cable Address: Dictaphone, N. Y. Code: Bentley 
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Model 61E 


Barrett Desk Electric 


$99 


F.O. B. 

Phila. 
7-Column Adding, Calculating and Listing Capacity a= 
Full Electric Operation a= Universal Stop-&-Start Motor 
Monotype Quality Throughout aa Only Electric to Sell 
Under $100.00 








Model 91 Electric $137.00 


Barrett Desk Models 


Model 61, Hand Operated, 7 Col. Total- - 
Model 61E, Electric Operated, 7 Col. Total - 
Model 91, Hand Operated, 10 Col. Total - - 
Model 91E, Electric Operated, 10 Col. Total - 
Model 121, Hand Operated, 12 Col. Total - - 
Model 121E, Electric Operated, 12 Col. Total - 


99.50 
99.00 
137.00 
129.00 
153.00 


Your Big Opportunity 


DEALERS: Write for our Special Sample Machine Offer 
and Attractive Dealer Plan. Barrett retail prices make 
selling easy; dealer discounts assure a good profit. Every 
Barrett bears our guarantee of best material and workmanship. 


Barrett Division 


Lanston Monotype Machine Co. 
Monotype Bldg., 24th at Locust St. 
Philadelphia, Pa. 


$69.50 | 
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where certain experts in the New Law Courts are respon- 
sible for the issuing of many elaborate notifications to the 
public in the Government Gazette. It was found that by 
the application of a little ingenuity it was possible to re- 
the sentences, without the any 
clarity of expression. Indeed, some students of the publi- 


duce length of loss of 
cation who pay attention to the productions of the de- 
partment actually that they are improved by 
Somebody estimates that the total saving in- 


consider 
terseness, 
volved may be as high as a penny per word. 

Pins are another object on which economizers like to 
get busy. Reckless squandering of such humble office 
requisites is severely tabooed in departmental headquar- 
ters, and some people have even devised a system whereby 
an appreciable quantity of pins is contributed to the state 
by the public. Whenever a bundle of documents arrives, 
carrying one Or more pins, the latter are carefully re- 
moved by some civil servant and put into the storage 
boxes which stand on their desks. 

The higher branches of economy develop into quite a 
sport in the state administration. 

“A little water saves gallons of ink every month” is the 
policy of another department. Instead of having an ink 
pot emptied out as soon as its contents begin to get thick 
through evaporation, a native is solemnly told to make 
good the wastage by the addition of a little moisture from 
the tap. In this way the requisitions for “blue black writ- 
ing fluid” have been cut down to the extent of pounds 
sterling. 

Similar precaution is exercised in the preservation of 
glue (lids must always be replaced promptly), typewriter 
ribbons and carbon sheets, all of which must be genuinely 
used up before they are replaced. 

Requisitions are very carefully looked at by the “Chiefs.” 
This is in response to a circular some months ago wherein 
employees were admonished to avoid waste. Fluctuations 
in personal thoroughness cause the amount saved to vary 
Quite lately, for instance, a de- 
On in- 


much in different offices. 
mand for a new rubber stamp was turned down. 
spection it was found that the alleged worn out stamp was 
merely in need of cleaning, and could still give service for 
years. 

been hopelessly 


Furniture is replaced only if it has 


smashed. Repairs are made by the public works depart- 
ment, whose carpenters effect some excellent jobs in the 
restoration of battered tables, chairs, desks and so on. 

Some offices even go so far as to save on string, but 
this is not common. 


———- ~>——_- 


Influence of Typewriter on Writers’ Style 

The changes in the style of authors due to the type of 
writing instrument employed was sketched by Fortunat 
Strowski, the philologist, at Paris. 

The adoption of the typewriter by authors in writing 
their “copy” made a decisive change in writing habits. 
The neatness and clarity of typewriter impressions require 
that the mind express itself in clear and incisive thoughts. 
This application of the typewriter is said to be the origin 
of the epigrammatic character of the better American 
books of the day. 

Long and balanced sentences are the characteristics of 
the days when the quill pen was used by authors. The 
quill required frequent sharpening, permitting elaboration 
of thought while working a new point on the quill pen. 
In addition, writers who could not employ a light touch 
on the quill could not write rapidly without disheartening 
scratches and blotting. 

The introduction of the steel pen brought greater fa- 
cility of calligraphy to impatient writers and heavy writers, 
The pen had endurance, and a given make and stock num- 
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Are YOU getting gold from steel? 


"abe tS 








Not in the mann?r.so vainly sought by alchemists of the middle 
ages, but in\the mddern way . . . installations of steel office 
equipment! 


It is but natural that progressive business should turn its atten- 
tion to steel offige equipment. \Large corporations have already 
standardized in its use. Permanént utility and good looks, re- 
duced depreciation and resistance to.fire are features of para- 
mount importance. 


In the selection of steel equipment the preduct of specialists 
deserves especial attention. Expert assistance%a the planning, 
manufacturing and ins\alling of equipment, all emphasize why 
SECURITY Dealers aré getting the business. SoméMerritories 
are open . . . write today and let us explain the advantages of 


being a SECURITY Dealer. 


The SECURITY General Catalog 
illustrates and describes a com- 
plete line of sleel equipment. It 
shows conclusively why SECU- 
RITY is capable of handling large 
installations. Write for copy 
NOW .. . no obligation! 





Security 
Steel Products 





Safes 
Shelving 
Bookcases 
Filing Cabinets 
Desks and Tables 
Storage Cabinets 
Transfer Cases 
Waste Baskets 
Planned Equipment 








OFFICE EQUIPMENT 
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31 
Plan Now! 


Cultivate the Quality Trade. 





9 





Establish contact with new prospects. 


Increase the good will of your old cus- 
tomers. 


Serve those who come to get first hand in- 
formation about dependable office meth- 
ods and equipment. 


Plan now to show your product and dem- 
onstrate your service to thousands of good 
business people—at the 


NATIONAL BUSINESS SHOW 


New York At the Grand Central Palace 
October 19th to 24th, 1931, inclusive 


Chicago At The Stevens Hotel 
November 9th to 14th, 1931, inclusive 


“Tt’s the personal contact that counts” 


NATIONAL BUSINESS SHOW COMPANY 


Incorporated 


Frank E. Tupper, President 


50 Church Street - NEW YORK 


Chicago: 417 S. Dearborn St. C. H. Hunter, Manager 
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ber always acted uniformly. The author could write thin 
and regular characters, and could transfer his thoughts | 
rapidly to paper; as a result the style grew more and more 
fluent, and reflected the spoken language of the day. 

Friend fountain pen permitted the hand to keep pace 
with the mind without interruption. This is assigned as 
the cause of much of the triteness, carelessness and vulgar 
writing in many books of this era 

—— 
What Wage Earners Pay for Sickness 

According to a survey made by the United States Bu- 
reau of Labor Statistics a few years ago, two per cent of 
the American population is sick at any given time. The 
cost of this sickness aggregates the total of more than 
two billion dollars every year. 

Since this survey, another made by a life insurance com- 
pany shows that approximately $80.00 per year is spent by | 
each wage-earner’s family as the cost of sickness. This 
amount would not seem to be excessive—if it could be 
safely assumed that $80.00 would cover the cost of all sick- 
ness from which the family might suffer. Unfortunately, | 
no family can arbitrarily fix any given sum to be spent. | 
Ill health and its attendant medical attention may not be | 
the only items to make inroads upon the family’s “sick | 
budget.” A large dental job may present itself; a major | 
operation may suddenly be required, or a contagious dis- 





ease may infect some or all of the family—then where does | 
the $80.00 budget come in? 
An average of $80.00 for a sick budget represents a com- 


bination of larger and smaller amounts that vary from 
next to nothing to thousands of dollars per year. So long 
as sickness expenditures do not exceed the $80.00, so long 
can the budget hold its own. When it exceeds that amount 
trouble begins—for that family. They are either forced to 
go into debt, or to accept charity. The latter is some-| 
thing nobody cares to do, so it often happens that the | 
family resorts to quackery, patent medicines or does with- 
out medical attention entirely. 

Tuberculosis, alone, is responsible for a death rate that 
is from eight to twelve times higher among certain in- 
dustrial workers than it is among farmers, for example. 
As menacing as these figures sound—and, in reality, are— 
the tuberculosis death rate has been declining since those 
Statistics were compiled a few years ago. It is still alto- 
gether too high (seventy-nine out of every 100,000 per- 
sons) and tuberculosis still kills more persons between 
eighteen and forty than any other disease. At the same 
time, the rate has been cut one-half in the last twenty 
years. 

It is not too much to say that the educational health 
programs that are made available by tuberculosis associa- 
tions have had considerable to do with this decline. 
Neither is it too much to add that the little Christmas seal 
that appears every holiday season has played its part in 
proving that tuberculosis is preventable. The money de- 
rived from its sale makes it possible to present effective 
health programs; to establish clinics and especially to help 





maintain summer camps for children who will become the 
industrial workers of tomorrow. 
——— ~~» - 
Thumb Prints of Storms in Timber 
Research conducted by the United States Forest Prod-| 
ucts Laboratory at Madison, Wis., may go far toward | 


‘compression” wood, 


| 
| 
clearing up the mysteries of a peculiar kind of wood. 
The material in question, called 


is an abnormal development found in many softwoods. It | 
occurs interspersed with normal wood growth, and is| 


marked by thickened annual rings, of generally dull hue, | 
that show an unusually large proportion of summer wood. | 
Sometimes the compression wood layers are grouped in 


close succession, in other cases thickening occurs here 
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why checks like these are an 
asset as well as a protection 
to their business 


Remind them that, today, every business is 
judged by the outward marks of alert, up-to-the- 
minute methods. 


Checks written in the old-fashioned way label 
a business, as a whole, as backward — out-of- 
date. Business-like checks written on the Instant 
Safe-Guard are business builders. They convey 
the definite, positive impression of up-to- 
date methods. 


The pace-setters in every line of business, in 
adopting this method of check writing, have 
made Safe-Guard Check protection a mark of 
good business judgment. 


Safe-Guard’s national advertising is awakening 
new interest in check writing methods. Tie 
your sales story in with it. It will help you to 
close many additional sales. 


SAFE GUARD CORPORATION 
LANSDALE PENNSYLVANIA 
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New light on 
an old subject 


CI OU know how it is. When you 


re-arrange your stock and dress 





















up the windows, everybody’s interest is 






renewed. It’s the same with advertising, 






and selling. Put a new idea behind a line 







of merchandise and renewed interest and 
biggzer sales follow. That is the thought 
behind Sheaffer’s January national ad- 







vertising, Instead of talking, pens, we talk 






writing—but read the message yourself, 






it's reproduced on the next page. Can't 






you find a lot of ‘meat there for your over- 
the-counter selling? Wouldn't it pay to 


open a few magazines at that Sheaffer 


Six-piece Matched 33 


page and display them conspicuously in Batance* Ensemble 
Oo. 6, 0 
Others hither and 














counters and windows? 


AT BETTER STORES EVERYWHERE 


SHEAFFER’ 


PENS-PENCILS-DESK SETS-SKRIP 


W. A. Sheaffer Pen Company . Fort Madison, Iowa, U.S. A, 
\G! 5 al a Xe New York . . Chicago . . San Francisco 
LINK. SK SKRIP. SUCCESSOR TO W.A.Sheaffer Pen Co. of Canada, Ltd. 169-173 Fleet St., Toronto, Ont. 
iN K, SKRIP-FILLED, 50c TO $10. Wellington, N.Z. Sydney, Australia 52 Kingsway, London, Eng. 
very literate person between the ° ge € ye 
ages of five and one hundred should ae ae ee 










/<have a safety Skrip package. Prec-x 
“tically unbreakable. Saves furniture. 2 an 
DD < Tr aN -_—_— 
\ Equipment is the Vogue 





SA SAMN 





/ rugs, clothing, keeps Skrip fresh, sS 
and makes every pen write better. ASS iL, 
FINRA STREL FPO SELP OOS 
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| Kesolution for 1931 


RIENDS, classmates, customers and 
employers—all my social and bus- 
iness contacts — judge me by two 
standards: my face and appearance 

when Iam present, and my handwriting when I 

am not. Mysignature! The eyes of the world are 

upon it! My writing! It tells who and what I 

am! It opens doors of opportunity,or shuts them! 


- 


But I cannot mould my handwriting, to express 
my true self with an awkward pen! 


> 


I hear that writing, instruments of perfected 
construction are to be had, called the Balance® 
Lifetime°pensand Balance° pencils, bySheaffer. 
They are said to be graceful to the eye, and 
by their natural, easy-writing, virtue they en- 
courage each hand to write in full character. 
I will discard, I will }ive away my awkward, 
top-heavy pen and pencil,and procure Balance® 
Lifetimes°. Children, students,employeesin my 
charge I will also equip for the social and bus- 
iness accomplishment of ood, characterful, 
lepible handwriting. In this important work, I 
know that every hand deserves the finest writ- 
in, instruments. Happily all hands, even the 
children’s, may now have the finest because 
with Balance® Lifetime® pens Sheaffer equips 
eachownerforhis entire lifespan atonefirstcost. 


- 
In 1931 I am resolved to invest in this last- 
ing thing: I will sive my household, my bus- 
iness and myself the pleasure and the profit of 
owning, and using Balance® Lifetime® pens 
and Balance® pencils! 


AT BETTER STORES EVERYWHERE 


The ONLY enuine Lifetime® pen is Sheaffer's; do not be deceived! All pens 

are guaranteed against defect, but Sheaffer's Lifetime® is Buaranteed against 

everything excepting loss for pom lifetime. Jade Green and Jet Black Lifetime® 

pens, $8.75; Ledies’ $8.25. Marine Green and Black-and- Pearl me F uxe, $10; 
‘Ladies’, ' 50. Petite Lifetime® pens, $7 up. Pencils, $5. Others lower 


SHEAFFER'S 








This white 
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ONLY Aenuine 
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SAFETY SKERIPSSUCCESSOR TO W.A.SheafferPenCompany ~- Fort Badicnn, Iowa, U.S. A. 
INK, whew PILLED,. 50c TO $10 New York . . . Chicago . * San Francisco 
trey ron dy aang § se pe = W.A. Sheaffer PenCo. of Canada, Ltd.,169-173FleetSt., Toronto, Ont, 
ages of Sve one hundred shou Wellington, N.Z.- Sydney, Australia - 52 Kingsway, London, Eng. 
heve*s salery Sicrip packape. Prac- Reg. U. 8. Pat. Of. ©wW. A. 8. P. Co., 1981 


tically unbteakable. Saves furniture, 
5, TAR, keeps Skrip fresh, 
makes every Ren write better. 





Six-piece Matched 
Balance® Ensemble, 
No. WQ16, $40. 
Others hidher and 
lower. 
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AN ENTIRELY NEW PRODUCT 


IN THE FIELD OF BUSINESS MACHINES 





The 
NATIONAL 


CHECK-WRITING 
and SIGNING 
MACHINE 














This new National Cash Register Product 
gives results in the writing and signing of 
checks that have never before been possible. 


It is years ahead of any other check-writing 
or signing system ever built. At one opera- 
tion it imprints the amount, date and number, 
signs and countersigns a check and prints a 
duplicate record on a journal sheet. It is 
producing outstanding results in banks, fac- 
tories, and other institutions. 


This new machine brings the service of 
National Cash Register products to a new 
field of business activity. It is another reason 
why the business world of today looks to this 
Company for the answer to all of its account- 
ing problems whatever they may be. 


OTHER NATIONAL ACCOUNTING MACHINES WHICH ARE HELPING BUSINESS 





; “THE NATIONAL COMPANY ] 
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Bookkeeping Machine Posting Machine 


THE NATIONAL CASH REGISTER COMPANY 


This check was filled in by the National Check- 
Writing and Signing Machine which printed 
the date, the number, the amount in two places 
and the signature. At the same time the check 
was listed in consecutive order on a check 
journal sheet and the amount added into its 
proper classification total ... of which as many 
as twenty-seven can be had on one machine. 














Analysis Machine 


World’s Outstanding Producer of Accounting Machines and Cash Registers 


DAYTON, OHIO 
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and there at random. Never does compression wood fol- 
low the complete circuit of a growth ring within the tree; 
in cross section it is usually found as a scallop or half- 
moon pattern, 

One of the remarkable properties of compression wood 
is its shrinkage lengthwise in drying, which is sometimes 
twenty-five times as great as that of normal wood. 


? 


What in nature is the reason for this peculiar material 
There is little doubt that functionally it is a reinforcement 
or prop thrown out by the tree to brace the lower side of 
branches, or of a trunk that happens to lean. But why 
should it also occur at random in many cases, regardless 
of any lean the trunk may have, has hitherto remained a 
forest secret. 

The answer seems to lie in the tree’s past struggles with 
the winds. 

This simple explanation suggested itself to Forest 
Laboratory observers when several cords of pine pulp- 
wood from Florida revealed the presence of compression 
wood in the outer three annual rings of an unusually large 
number of trees. As these particular trees had stood in 
the path of the windstorm that struck Florida September 
20, 1926, and had been cut late in 1928, the inference be- 
came quite clear suddenly. A count showed that 33.9 per 
cent of the pieces from the upper part of the trees had a 
pronounced streak of compression wood that was formed 
in the latter part of the growing season of 1926, and in 
some of these the compression wood formation continued 
right through to 1928. In the lower part of the trunks 
less compression wood was found. Examination of the 
original stand of this timber showed 575 trees to the acre, 
a comparatively dense stand of timber. 

From these facts it was concluded that the most violent 
wind effect was upon the upper portions of the trees. The 
wind swept the tops and bent many of them over so that 
they remained in that position for some time. At the time 
the trees were cut, two years later, some of them were 
still bent, as evidenced by the continued’ production of 
compression wood, but others had regained the erect posi- 
tion before 1928 and formed normal wood that year. 

The general conclusion that at present seems justified 
is that compression wood appearing at random in a tree 
is evidence of rough handling by storms from various 
directions and at various times in the past. This conclu- 
sion will be given further check as suitable material offers. 


or 
House Organ Philosophy 

Before you make an investment in a going concern, make 
sure which way it is going.—The Coach (published co-op- 
eratively by the Boorum & Pease Company, Eberhard 
Faber Pencil Company, C. Howard Hunt Pen Company 
and Sanford Manufacturing Company). 

* * * 

He who tells me of my faults is my teacher; he who 
tells me of my virtues does me harm.—The “Y and E” 
Idea (Yawman and Erbe Manufacturing Company). 

+ * * 

None of us ever get anything for nothing, but a lot of 
people keep on trying.—Smith-Corona Sales News (L. C. 
Smith & Corona Typewriters Inc.). 

+ *~ * 

They say that the early bird gets the worm. Nowadays 
the early bird gets his own breakfast.—It’s Said and Done 
(Dictaphone Sales Corporation). 

x * * 

A sure cure for your business ills is a heavy dose of 
brains.—The Office Cat (The Richmond & Backus Com- 
pany). 

ok * * 
It is our hearers who inspire us.—Bramwords (The 


Bramwood Press). 
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. peseene, 


Write Today for Our 
New Price List 


UN DERWOODS 


ALL GRADES— ALL MODELS— 
ALL TYPE STYLES 


100% 


FACTORY REBUILT 
UNDERWOODS 


“THE REBUILTS SUPREME” 


They sell themselves—The prices are right 
You get quick turnover. 


90% 


FACTORY REBUILT 
UNDERWOODS 


“THE MONEY-SAVERS” 


The same as 100% Rebuilts, except that you 
give them your personal touch by doing the final 
adjusting, aligning, and inspecting yourself. 


IMPROVED RENTAL 
UNDERWOODS 


“HIGH QUALITY—LOW PRICE” 
The machines for the low priced buyer. Good 


machines with which to meet competition. 


PERSONALLY 
SELECTED ROUGH 


UNDERWOODS 


The sensation of the year—A sample will con- 
vince you. 


SHIPMAN-WARD 
MFG. COMPANY 


1779 Shipman Bldg. 
4401 Ravenswood Ave., Chicago, IL. 


Foreign Representatives 


Consolidated Machine & Supply Co. 
48-54 West 25th Street -:- -: New York, N. Y. 
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BUILD 


BETTER BUSINESS 
with 


BERLOY 





The Organization Behind the Produce | 





The Berger Manufacturing Co. is a division of the $350,000,000 Republic 
Steel Corporation. The same rigid control of duality is exercised from the 
time the ore is mined until the file or other product is completely finished. 
Uniformity in chemical analysis of the steel . . . uniformity in the thick- 


. finest quality throughout . . . BERLOY Products 


» » » 


ness of the sheets . . 
give outstanding service and build repeat business. 
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nates 


This is the text of 
a Berger advertise- 
ment appearing na- 
tionally . . note how 
it directs the reader 


to the dealer: > » 


Longer and Better 
Se rvice 


Per Dollar Invested 


Business executives are 
finding in the new 


BERLOY files a filing 
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sales opportunities in the new Berloy files 


efficiency never before 


experienced.  » > » 


Quicker and quieter draw- 
er operation with ball bear- 
ing roller suspension. Added 
filing depth . . . lower filing 


cost per inch. » » » 


Greater strength and rigid- 
ity through an_ exclusive 
method of reinforcement. 
Added protection to con- 


tents by ingenious con- 


struction. Longer and better 











service per dollar invested. 


It will pay you to see this 
complete line of better-built 
files at your BERLOY 
dealer... He will be 
glad to explain their 


many advantages. > » 


There are business build- 
ing opportunities for you 


in the BERLOY program. 
THE BERGER MFG. CO. 


Division of 
Republic Steel Corporation 
CANTON, OHIO 
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There Is a Reason Why More 
Defiance Bond Is Sold 


XAMINE a sheet of Defiance Bond and 

you will understand immediately why 
it maintains its high favor year after year. 
Rich in finish and texture, snow-white in 
color, possessing the desired strength for 
every purpose, Defiance Bond recommends 
itself to the printer or buyer who wants a 
bond paper of unquestioned character, 
dignity and unvarying quality. It is un- 
excelled for business correspondence, for 
many commercial and legal forms, and all 
general uses to which a bond paper of 
highest type is required. 

Ask your printer or stationer for a sample. 


BYRON WESTON CO. LINEN RECORD 
isused where ONLY THE BEST will serve 
Records Deeds and Wills Policies Stationery 
Minute Beoks Ledgers Maps 
WAVERLY LEDGER is used where 
QUALITY AND COST ARE FACTORS 
Blank Books Ruled Forms Pass Books Drafts 
Stationery Legal Blanks Diplomas 
FLEXO LEDGER is used where a 
FLAT LYING LOOSE LEAF sheet is desired 
For High Grade Loose Leaf Ledger Sheets and 
Special Ruled Forms 
CENTENNIAL LEDGER is used 
wherea GENERAL UTILITY PAPER isrequired 
Ruled Forms Broadsides Accounting Forms 
Stationery Pass Books Legal Blanks 
TYPACOUNT LEDGER is used where 
quality and permanence are required in 
Machine Posting Forms 
WESTON’S MACHINE POSTING 
LEDGER and Index 
a grade below Typacount—But Made to the 
Same Exacting WESTON Standard 
DEFIANCE BOND is used where a 
quality bend OF HIGHEST CHARACTER counts 
If you are nol familiar with the complete Weston 
line, please send for samples. 


BYRON WESTON COMPANY 


{ family of paper makers for nearly three-quarters 
of a century 


DALTON, MASS., U. S. A. 


Leaders in Ledger Papers 
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Cleveland Association Protests Law 

The Cleveland Typewriter and Adding Machine Dealers’ 
Association has filed a protest with the city law depart- 
ment and with License Commissioner Cukr, regarding the 
present law regulating their business. The dealers feel 
that the ordinance works a hardship, and is unfair. The 
present ordinance requires a license fee of $10.00 annually. 
A suitable sign must be shown in the store, stating that 
the business is licensed. A record must be kept of each 
used typewriter purchased, or taken in trade; the police 
must have access to this list at any time. The police de- 
partment must be notified of all purchases or trade ins. 
No machine thus acquired can be sold until thirty days 
have elapsed. 

The association appointed a committee to call on Com- 
missioner Reider, and also on the city law department to 
lay the matter before the officials. The protest was sent 
in writing later. The committee pointed out that it felt 
that the dealers should be exempt from police regulation. 
They are exclusive dealers in typewriters and adding ma- 
chines, new, used and rebuilt, and many machines are re- 
ceived direct from the manufacturers, or traded in by re- 
sponsible business houses. A number of the association 


| members have been in business in Cleveland many years, 
| ° ° 
|}and have established reputations. 


License Commissioner Cukr is to have a meeting with 
the city legal department to go into the matter further. 
The commissioner acknowledges that it is a hardship on 
the trade to have to hold up sales of machines one month, 
but feels that it is a measure of protection for the public. 
Users can possibly purchase a machine that might be 
stolen. The law as it now stands places the typewriter and 
adding machine men in the same category as the pawn- 
brokers. The used motor car dealer, however, is not 


| affected by the ordinance, as the committee pointed out. 


He buys from the individual and may sell the same day to 
another. Final action in this matter rests with the city 
council, but the Cleveland Typewriter and Adding Ma- 
chine Dealers’ Association is determined to fight the mat- 
ter to a finish. 
a 
Safe Insulation Suit Won by Rem Rand 

The United States Circuit Court of Appeals at New York 
has issued a decision holding Reissue Letters Patent No. 
15,529, owned by Remington Rand Inc., valid and infringed 
in the case of Remington Rand Inc. vs. Art Metal Con- 
struction Company, affirming in that respect the previous 
decision of District Judge, Hon. John R. Hazel, of Buf- 
falo. The patent involved is the so-called dry monolithic 
lining patent given to the trade in the “Safe-Cabinet” safes 
of Remington Rand and claimed to have been appropriated 
by the defendant. 

It is understood that the case will now proceed before a 
master to determine the amount of profits and/or damages 
payable to Remington Rand. 

Remington Rand Inc. was represented in this action by 
Barton A. Bean, Jr., and Albert R. Henry, patent counsel 
of Buffalo, New York. 

EE 
Multigraph Cleveland Office Moved 

The division offices of The American Multigraph Sales 
Company at Cleveland, Ohio, are now located at 721 Guar- 
antee Title building, after having operated at 2132 East 
Ninth street. The office was equipped throughout with 
new steel furniture, and the display room permits showing 
the various Multigraph products by daylight. The stock 
room is larger and permits better arrangement and han- 
dling. The new location is more central, and a source 
of great satisfaction to J. A. Kleisner, the division man- 


ager. 


~~ ern 
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With just a few Lyon “300” Line Steel Cabinets and a small 
@ stock of inserts, you can answer a wide range of storage 
needs. Interiors can be built up for general storage, for the 
storage of legal size papers, for large drawings, for engrav- 
ings and electrotypes, and for the storage of many small 
articles. Fora more rapid turnover in your cabinet line, carry 
the “300” Line with Inserts. Write for Bulletins 463 and 
464, that give complete information on the profitable “300” 
Line. Lyon Metal Products, Incorporated, Aurora, Illinois. 





STEEL CABINETS—~WASTE BASKETS—DESK TRAYS 
STORE FIXTURES AND DISPLAY EQUIPMENT 
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Office Equipment Dealers— 
Here’s NEW profitable business 
FOR YOU! 


Diamond Velvet 
Top Bearing 


very office 1s a ready market for 
Bassick equipment! 


Hundreds of thousands of office chairs in use today are in need of new caster 
equipment. Millions of chair and desk legs, unprotected, are ruining fine floors 
and floor coverings. There is an enormous potential market — waiting for the 
attention of the wide-awake office equipment dealer. 


The Bassick line of office chair casters and floor protection equipment for office 
furniture (NoMar Furniture Rests and NoMar Desk Cups) is complete — to 
answer every requirement. The proper caster for every office chair — with the 
right wheel for every type of floor. This line will enable you to offer a complete 
service to your customers — a service seriously needed and appreciated. 


THE BASSICK COMPANY, Bridgeport, Connecticut 











| Double Action 
Ball Bearing 











These NoMar Furniture Rests, 


either for caster sockets or “Drive- 
ar On" typefor unbored legs. and No 
Mar desk cups, round or square,are 
essential for the proper protection 
of fine floors and floor coverings. 
For 34 years the “buy-word” for Fine Casters and NoMar Rests 


Let us send you the information 
regarding the items that constitute 
this complete caster and floor pro- 
tection equipment. Do not over- 
look this important field of service 
with attractive profit. 
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Civic Honors to the Late Geo. E. Cole 

The civic leaders of Chicago paid homage to the services 
of the late George E. Cole, who passed away August 18. 
Leaders of Chicago thought and progress gathered at the 
City Club October 19 to venerate the accomplishments of 
George E. Cole for his city. These included: Graham 
Taylor, of the Chicago Commons, who presided as chair- 
man; J. Frank Aldrich, of the Union League club, who con- 
tributed personal reminiscences of his old friend; Hoyt 
King, chosen by him in 1895 as secretary of the Fourth 
Ward league; Walter L. Fisher, who spoke on behalf of 
the Municipal Voters’ league and the city council; Lessing 
Rosenthal, who represented the City club; Henry P. 
Chandler, of the Citizens’ association; Clifford W. Barnes, 
of the Legislative Voters’ league, and David E. Shanahan, 
who discussed Mr. Cole’s influence on constitutional re- 
vision and on public life. 

Mr. Cole was instrumental in the organization of several 
important associations which are still active in the interests 
of better city and state government. He was known to be 
relentless in prosecuting crookedness in city politics, re- 
gardless of the affiliations of the perpetrators. 

The speakers recalled Mr. Cole's effective opposition to 
the “boodlers” in the city council years ago. They nar- 
rated incidents of the struggle which was won ultimately 
through his leadership and aggressive tactics. 

According to Mr. King, “For a period of years the city 
council had been notoriously and blatantly corrupt. Mr. 
Cole’s first campaign against it was spectacular and suc- 
cessful beyond his or anyone’s expectations. In his second 
campaign he was sued for $75,000 damages for publishing 
over his signature that a certain eminent and outwardly 
respectable alderman was a boodler. Cole stood by his 
guns and went to work to prove the charge. 

“The locating of a witness and demanding his appear- 
ance to testify to the fact that he had paid the alderman 
$500 as a bribe caused the alderman to dismiss the suit. 
Also in this campaign one of Cole’s independent candi- 
dates for alderman was counted out. 

“That candidate was counted in again after five months’ 
battle to force the council to recount the ballots. The per- 
petrators of this fraud were lodged in Joliet prison.” 

ee 
Wilkes-Barre Center Endowed 

F. M. Kirby, who was active in the Wales Adding Ma- 
chine Company and the Powers Accounting Machine Com- 
pany, Wilkes-Barre, Penna., has given an endowment of 
$600,000, the income of which will be used for current ex- 
penses and maintenance of Angeline Elizabeth Kirby Me- 
morial Health Center. The latter is under construction, 
Mr. Kirby having given $2,000,000 for this memorial to 
his mother. 

Mr. Kirby has been liberal in contributing to the wel- 
fare of his community. He is a vice president of F. W. 
Woolworth & Company, a director of the Lehigh Valley 
Railroad, and prominent in business and financial centers. 

—_—_g———— 
Boxing and Crating Course at Madison 

The Forest Products Laboratory of the United States 
Department of Agriculture will give its course on boxing 
and crating January 12-17, inclusive, 1931. The first course 
of this sort was given at the laboratory in the spring of 
1919, and over 400 men from industries interested have 
taken this work in previous courses. Inquiries for infor- 
mation should be addressed to the director, Forest Prod- 
ucts Laboratory, Madison, Wis. The six-day course of- 


fered gives instruction and demonstration in economical 
and efficient boxing and crating practice; also transporta- 
tion hazards of car movement. 
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Get the CREAM 
of the Pencil 
Sharpener Business 


Feature the Dandy... 
The Dexter... The Wizard 
and The Climax 


The finest types of Pencil Sharpeners 
... the profit makers . . . the satis- 
faction givers . . . the Stars of the 


APSCO 


LINE OF 


AUTOMATIC PENCIL SHARPENERS 
Have you sold your Bank 
Dexters or Dandys? 


AUTOMATIC PENCIL SHARPENER CO. 
Chicago Illinois 
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and NOW... 


The Greatest Improvement 
Ever Made in Stapling Machines 


OR forty years 

Hotchkiss has 
led the field in 
paper fastening de- 
vices. For forty 
years Hotchkiss 
Paper Fasteners 
have been the ac- 
cepted standard 
pioneering, devel- 
oping, using every 
known improve- 
ment that could 
make them better. 

And now Hotchkiss announces for all its wire 
stapling machines the greatest improvement in the 
history of stapling—the Adjustable Anvil!—ad- 
justable in an instant for either permanent or 
temporary fastening of papers— adjustable so that 
papers may be gently, safely gripped for a time and 
later slipped apart—or fastened together tightly, 
permanently, never to be removed or lost. 

Gone now is the need for pins and clips, for any 
paper fastening device except the neat, compact, 
sturdy, efficient Hotchkiss. Gone is all sales resist- 
ance to paper fasteners! Your sales will mount, 
your profits will jump because your customers 
will all want Hotchkiss Wire Stapling Machines 
—and now is the time to supply them. 

Write for details or send in your order immediately for a 


few lAand 2A Hotchkiss Wire Stapling Machines with this 
latest and greatest improvement—the Adjustable Anvil for— 


TEMPORARY or PERMANENT 




















—— ————__ 
<= =" FASTENING “S— —"— 


THE HOTCHKISS SALES CO, 
Norwalk Connecticut 


HOTCHKISS 


PAPER FASTENING MACHINES 


PAP bd 
= 








& 
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Woodstock Typists Continue Eligible to Awards 
Typists in commercial schools equipped with Wood- 
stock typewriters continue to be eligible to the school 
awards granted by the school department of the Wood- 
stock Typewriter Company. The company’s school de- 
partment was organized to 
instructors and students, to aid in increasing typewriting 
The Woodstock typing awards 


furnish teaching helps to 
efficiency in the classroom. 
are granted in conjunction with the monthly speed tests. 

A chart showing the progress made by typewriting stu- 
the Woodstock Typewriter 


of school 


dents has been prepared by 


Company. This is an addition to the array 


material now furnished. 
The chart shows the 
is making in the course, and can be used in several dif- 


It reveals the results of the students’ tests 


progress each individual student 


ferent Ways. 
and facilitates a comparison with previous tests. 
provided for the time of test, number of words, number of 


Space is 


errors, date, etc. 
—— 


C. G. Burroughs Heads Sikes-Cutler Sales 


C. G. Burroughs, who has become sales manager for the 
Sikes-Cutler Corporation, Buffalo, N. Y., has had an ex- 
tended experience in the retailing of office equipment. He 
had been manager of the office furniture department of 





Cc. G. BURROUGHS 


Gimbel Brothers, Philadelphia, prior to joining the Buf- 
falo manufacturer. During the thirteen years preceding 
the Gimbel connection Mr. Burroughs had been connected 
with the Philadelphia retail branch of The Globe-Wernicke 
Company. 

a 


Fresno Business to Move 

The stationery store of C. H. Staples, now at 1940 Mari- 
posa street, Fresno, Calif., is to be moved about January 
1, 1931, to 1931 Mariposa street, directly opposite the pres- 
ent location. The Staples store has been at 1940 Mariposa 
street the past twenty-two years, and rates as a pioneer 
in its line. The new location will afford practically double 
the present floor space. 

The expansion planned in connection with the new store 
includes additional lines, which are to consist of business 


machines, etc. 


—_—_.———— 
Joseph York with Royal at Atlanta 


Joseph York has been assigned by the Royal Typewriter 
Inc., to the Southeastern district, with head- 
Atlanta. He represents the dealer sales de- 
partment. Mr. York had been engaged the three years 
past as representative of the portable department, working 
out of New York as assistant to various district men. 

When the portable and standard machines were con- 
solidated September 1 of this year under W. J. Mont- 
gomery, Mr. York was transferred to Atlanta. 


Company, 


quarters at 
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In the Automatic File 
Drawer, the front is tilted 
forward; the follow block 
tilts back, giving 9 inches of 
working space that speeds up 
' filing, permits the contents 
to be read and easily re- 
moved. Compare this with 
the ordinary file drawer. 

















When the drawer compresses 
you have 22% inches of solid 
material held firmly in posi- 
tion with 20% more papers 
to the inch than with the 
ordinary obsolete file. 














Because the ordinary file 
requires 5 inches of working 
space for filing it requires 
5 drawers to do the work of 
4 Automatic File Drawers. 











Because 4 Automatic File 
Drawers will do the work 
of 5 drawers in the obsolete 
file, an Automatic 4-Drawer 
file reduces the amount of 
floor space required by one- 
fifth when compared with 
an ordinary, obsolete 4- 


NOT JUST AN ITEM 


~ but a line with exclusive features that sell/ 


| own items— that’s all you have to sell regardless of whose 
line you carry! You have a file that’s just a file and a desk 
that’s a desk, etc., and after you have talked construction 
and price, what is there left to say? 

Automatic gives you something with which to meet competi- 
tion. Send back the tag! There is a real opportunity for a 
progressive representative capable of building up a real 
office equipment business. 


THE AUTOMATIC FILE & INDEX CO. 
General Sales Offices 
900 Butler Building - 427 W. Randolph St. - Chicago, Illinois 


: Factory: Green Bay, Wisconsin 


| Grade for grade it costs no more! 
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Three Winning Pencils 
that should be 


in your window 





















Doone Dialer and Double-tip ... these three 
Autopoint models have proved their ability to 
draw customers into the store. These three models are 
being featured in Autopoint advertising. Give them win- 
dow display. We'll send you materials for window or 
counter display if you need them. 

From now until Christmas there is the opportunity to 
make business better by featuring merchandise that interests 
the passer-by. Autopoints in your window will help. 
Autopoints on your counter will attract customers who 


have come in for other merchandise. 


Let us help you sell more Autopoints and more of other 
merchandise by providing you with display material. Be sure 
you have ample stocks of all three Autopoint models on hand. 






-Autopoint 
Oversize 






Autopoint 


Dialer 


4 BIG FEATUR’ES 


I Cannot “jam”— protected by patent. But one 
simple moving part. Nothing to go wrong. No 
repairs. 

2 Bakelite barrel, beautiful onyx-like, light-weight 
material. 

3B Lead always firm —will not “wobble.” 





Get easel display cards like the one shown below 















«Autopoint 
Double-Tip 














$ jee each | Have you a dis- 
\.. 1 y y | | ] / | play like this? If 


— not, write for one. 








The “Better Pencil” JJ Made of Bakelite 





AUTOPOINT COMPANY, 1801-31 Foster Avenue, CHICAGO, ILLINOIS 
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Gleanings from Woodstock’s Foreign Field 

The export department of the Woodstock Typewriter 
Company, Chicago, IIl., was gratified to learn that Sr. B. 
Vasquez, Santo Domingo, Dominican Republic, escaped 
with but minor scratches and bruises during the destruc- 
tive tornado which swept the republic. Shortly before the 
catastrophe Sr. Vasquez had moved his place of business 
from San Pedro de Macoris to Santo Domingo City. 

* + * 

George I. Frank, special representative from headquar- 
ters, found more or less disturbance to business in South 
America, due to revolutions and rumors of disorder. How- 
ever, these have not interfered in Mr. Frank’s program to 
widen the distribution of the Woodstock. 

* * * 

Sociedad Hispano Ecuatroriana Cia has undertaken 
Woodstock sales in Ecuador. Other office appliances are 
being handled also. 

* * * 

Lima and vicinity in Peru has been assigned as Wood- 
stock distribution to Casa Peruano-Argentina, conducted 
by Sr. Pedro del Bosque. He is also manager of the Lima 
branch of the University Society. 

* * * 

Manizales, Colombia, has received Woodstock repre- 
sentation through the appointment of Srs. Hoyos, Mejia & 
Cia, an established house of long standing. 

* . - 

Robert A. Perry, who was appointed exclusive repre- 
sentative of the Woodstock machine in Newfoundland a 
short time ago, has organized Woodstock Sales & Service, 
St. Johns, to handle this business. T. C. Hibbs has joined 
him as a partner. 

+ * * 

At Trujillo, Peru, Sr. Isaac F. Orbegosa has resumed 
the sale of the Woodstock typewriter. His previous ex- 
perience with this machine made him eager to accept its 
distribution. He has been in business many years, and 
has a wide acquaintance in his territory. 

——— 
Osborn an Officer of Business Bureau 

H. C. Osborn, president of The American Multigraph 
Company, Cleveland, Ohio, has been elected vice-presi- 
dent of the Better Business Bureau. In this post he suc- 
ceeds William A. Hart, director of advertising, E. I. du 
Pont de Nemours & Company, Wilmington, Del. Mr. 
Hart has been elected a director. 

A. C. Fuller, president of the Fuller Brush Company, 
Hartford, Conn., was elected president of the bureau. 


Ea 
Woodstock Sales Gain Over 1929 
The Woodstock Typewriter Company reports that sales 
for the first nine months of 1930 exceed the corresponding 
period of 1929. The sales in the third quarter of 1930 
exceed by a substantial margin those of the first and sec- 
ond quarters. 
———E—— 
Some Confects 
Arizona Kitty-Kat] Nearsighted old man (eating a box 
of ring book sheet reinforcements): “Well, by heck, these 
‘Life Savers’ don’t taste like they used to.” 
ee 
A Penny for Such Thoughts 
Illinois Central Magazine] London Curio Dealer—“Yes, 
this is the very handkerchief used by the father of Wil- 
liam Penn.” 
“Hmm, the original penwiper.” 


—_—_—<>—____—___ 
New Zealand Appliance Market Going Good 
Commerce Reports] A cable from Wellington, New Zealand, reports on 
the state of trade in that country. Office appliances and radio equipment 
are moving particularly well. 
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It will pay you to stock and 
prominently display this popu- 
lar Red Rope Linewhich makes 
and holds customers because 
its quality has never varied. 
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Alvah Bushnell Company 


Durable Filing Containers 


13th & Wood Sts. Philadelphia, Pa. 
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Appearance 
goes for 
office baskets 


You'd be surprised at the number of 
sales Canco office basket dealers make 
on one point alone—appearance. Be- 
cause the Canco line is built to har- 
monize in color and design with office 
fixtures, office buyers are attracted from 
the first to this nationally known line. 
But if other selling arguments should 
be needed for your prospect, feature 
Canco baskets’ fireproof qualities and 
extra heavy construction—both strong 
points to clinch sales. 


Galvanized Ware Department 
AMERICAN CAN COMPANY 
Toledo €ANCO Ohio 
= 


City Park Avenue & Hamilton Street 






Illustrated here is the Canco 
No. 82, 13% x 10°% x 14%, 
furnished in green, walnut, 
oak or mahogany. We have 
available also the small size 





corrugated basket No. 160, 
12% x 9% x 11%, also No. 
480, 1534 x 12% x 18, a larger 
corrugated basket. Both of 
these baskets can be had in 
esther green or white. 
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Muskegon’s Buy-Now Campaign a Success 
| In the November issue of Office Appliances, readers will 
| find an item about the 3uy-Now campaign instituted by 
| office furniture manufacturers of Muskegon, Mich., re- 
| cently, and noted as news all over the country. The idea 
| was universally hailed as a good one and received wide 
| publicity. 
| The movement was inaugurated by L. H. Rietdyk, treas- 
urer of the Shaw-Walker Company, whose likeness appears 
herewith. We have received newspaper clippings men- 
tioning this fine campaign, published in the Hartford Daily 
| Times of Hartford, Conn.; Detroit News of Detroit, 
| Mich.; Dayton Journal, Dayton, Ohio; The Detroit Times: 
New York Daily News and several other papers from other 
cities, making favorable comment concerning the idea. 
When the campaign was well on in Muskegon, reports 
indicated that the results would go beyond expectations. 














L. H. RIETDYK 


The scheme was to get citizens to promise to buy $100 
worth of goods each at Muskegon’s stores during a certain 
week. Merchants reported themselves as well pleased 
with the campaign, while its sponsors proposed that it be 
made nation-wide and that thereby $50,000,000 would be 
put into immediate circulation. 

Mr. Rietdyk, by the way, is president of the Kiwanis 
Club and obtained promises from all the members of five 
luncheon clubs to spend $100 each in the city’s retail stores 

|during the Buy-Now week. Each member promised in 
addition to get five non-club members to spend a like sum. 
Whenever buyers chose to pay old bills instead of buying 
new products, that was approved by the sponsors. The 
result of the campaign was that radio stores, furniture 
emporiums, clothing shops, automobile concerns and others 
were happily affected. Some people stocked up with gro- 
lceries at low prices when bought in quantities. The Lions 
and the Exchange Clubs of Muskegon were so enthu- 
'siastic over the success of the campaign that they mailed 
details to all similar clubs in the country with the sug- 
pesos that the idea be followed nationally. 

| Warm approval of the idea is recorded by many papers 
‘in various sections of the country. In commenting on 
the movement, the New York Daily News says editorially: 
“It is a splendid community attempt to lift itself out of 
ithe slump by its own boot straps. Beyond comparison 
it is better, healthier and saner than running to the gov- 
'ernment with shrieks for help or lying down to wait for 
some magic force to chase away business depression.” 
|In another editorial, the News said: “The Buy-Now idea 
‘ought to spread all over the country among those of us 
|who can act upon it, and more of us can act on that idea 
than can’t. Look at the money soaked away in socks or 
savings accounts—soaked away because the holders fear 





worse times to come.” 

During the week of the Bust-the-Buyers’-Strike full page 
ladvertisements appeared one each day in the Muskegon 
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Filing Supply 
Read 





THE 


YOUNG EXECUTIVE [ 











Your 
Filing Supply Specialists— 
OXFORD FILING SUPPLY COMPANY, 500 Driggs Avenue, Brooklyn, N. Y. 
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PS genes: the story of the two men in front of the store 
window? Both looked in. One went in. The other looked 
a minute more and left, for he was not interested in the 
wares in the window. 


BUYERS 


Oxford Advertising |! 





pews consumer magazine advertising is 
directed not to those who look and leave, but 
to those who come in and buy! NATION'S BUSINESS, 
SYSTEM and the YOUNG EXECUTIVE (organ of the 
U.S. Junior Chamber of Commerce) reach a com- 
bined circulation of over half a million men who 
constitute America’s real buying power and who 
represent the executive bulk of America’s Business 


and Industry. Your customers are there! 


To attract and convince the man that looks and 
buys, Oxford dealer sales cooperation also includes 
unusual window displays, counter displays, direct 
mail, newspaper mats, “special service” copy and 
electros, and a sales-education plan for your sales- 
men. All are contained in the Oxford “Specialist 


Plan” for increasing your filing supply sales. 


This effective sales cooperation is offered you on 
top of the fact that Oxford Filing Supplies gained 
nation-wide popular favor on their merits alone, 
long before a single line of consumer advertising 


ever appeared! 


We can help you to greater sales in filing system sup- 
plies, a major record keeping line. Write —now— to 
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LUNG EA 


can be Short-Lived ... 


The gentleman on the left hasn’t enjoyed the suc- 
cess he would like. But he could take a sizeable 
tuck in himself by sending for the Terrell Catalog 
and following the road markers to prosperity con- 











tained therein. 

The Terrell line of Storage and Filing Cabinets, 
Wardrobes, Shelving, Lockers, etc., is an out- 
standing success because every item is properly | 
designed, well built, and price right. It generates 
enthusiasm at every step along the journey to the 
user — it changes long faces to smiling counte- 


ee 


nances. 
Permit us to suggest that you start 1931 sales off 
with a real cash register “ring” by sending for our 





latest catalog. 
CA 


TERRELL 


TERRELL’S EQUIPMENT COMPANY‘ Grand Rapids * Michigan 
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Chronicle. Six of these appeals were to the man with a 
job and an income, presenting cogent arguments why those 
fortunately situated should spend a little of their surplus 
in order that general business might be advanced and 
work given to those in need of it. The seventh advertise- 
ment was a full page, including a series of newspaper 
clippings, registering the country’s approval of the Mus- 
kegon idea. 


n__ia 
Bedouin Teaches Eastern Mystery to Ink Eradicator 
Man 

Frank Bailey, proprietor of the H. H. Ink 
Eradicator Company of 1325 Grand street, Hoboken, N. J., 
called upon Office Appliances recently and brought some 
interesting news concerning his world tour, a combination 
He is at present making a whirl- 


Collins 


of business and pleasure. 


“AAS 
os | 








FRANK BAILEY 


wind visit to the Middle West, renewing old friendships 
and advancing the interests of his company. He has some- 
thing to say concerning his trip which will interest read- 
ers. We print herewith a recent letter from Mr. Bailey 
relating experiences in the Orient: 

“In the course of my travels in the Far East I have fre- 
quently demonstrated the merits of the ink eradicator to 
native stationers who were entirely nude, except for a loin 
cloth. Their grimaces expressed their astonishment over 
the eradicator. In a spirit of mischief I sometimes em- 
ployed another chemical to cause the writing to reappear 
after it had been completely erased. This did flabbergast 
them! Their orders were good and have since increased. 

“While in Cairo I employed a young Bedouin as my 
guide. He claimed to be the son of a powerful sheik. 
After a day of eventful sightseeing, riding camels, climb- 
ing pyramids and delving into musty tombs, he withdrew 
from his voluminous robes a filthy deck of cards and re- 
quested me to examine them carefully. He told me to 
select one at random and if I would phone to his friend in 
Alexandria, which was approximately one hundred miles 
distant, this friend named Abdul Hassan would immediately 
tell me which card I had selected. I naturally did not be- 
lieve it was possible and wagered him a sum equivalent to 
ten dollars that it could not be done. I called up Abdul 
and he at once informed me that I had selected the ten of 
diamonds, which was correct. I gave the guide five dol- 
lars to explain the trick. To anyone who is curious I will 
divulge the secret with his next invoice!” 


— i -— ————- 

Convenient Folder 
The General Fireproofing Company of Youngstown, 
Ohio, recently sent out a folder which describes and illus- 
trates the simplified system of indexing as employed with 
GF filing supplies. The folder is illustrated with cuts in 
colors, showing the eight different parts of the simplified 
system. Methods of indexing are described clearly and 
means of creating a suitable index are placed before the 


reader. 
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SERVICE 









TYPEWRITER PARTS 
TYPEWRITER TOOLS 
RUBBER PLATENS 






















Included in these three classes of type- 
writer shop supplies are thousands of 
items, many of them in continual de- 
mand among typewriter dealers. Suc- 
cessful dealers all over the country sat- 
isfy this demand by availing themselves 
of Ames service. By concentrating their 
needs in one order, they save valuable 
time and much trouble and expense. 


















Ames branch offices are located con- 
veniently for quick service. Orders for 
tools, platens and parts are shipped 
within twenty-four hours of time re- 
ceived. Our service is for the trade 
only; we leave the retail field entirely 
to our dealers. 








If you buy AMESCO platens, you know 
we give every order utmost attention; 
why not obtain the same service for 
typewriter parts and tools? Remem- 
ber that 












Ames Means Excetcent SERVICE 


AMES 
SUPPLY = 
COMPANY 


564-572 W. Randolph St., Chicago 


Branch Office and Export Dept., 
50 Lispenard St., New York 















Branch Office, 
583 Market St., San Francisco 


Great Britain Office: Longs, Ltd. 
79 and 80 Queen Street, London E. C. 4, England 










New, Repeat Profits 


on every | 


NUMBERING MACHINE 
you sell 








INKED PADS 


Each pad is packed in air-tight wrapping; 
3 pads to the metal box. Always fresh— 
will not dry out. Mounted on handsome 
counter-vending easel display. Only 1 
size needed for all American ‘‘Visible”’ and 
*5-in-1”’ models. A self seller with a fine 
profit margin. 


Write for Special Introductory Deal 


by the makers of the famous 


AMERICAN VISIBLE 


AMERICAN NUMBERING MACHINE CO. 
234 Shepherd Avenue Brooklyn, N. Y. 
CHICAGO—LOS ANGELES—LONDON—PARIS 


Pacific Coast Representatives: N. L. & K. W. Zeagler 
408 South Spring St., Los Angeles, Cal. 
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Amity Issues Big Rotogravure Section 

The Amity Leather Products Company of West Bend, 
Wis., recently issued a twelve-page rotogravure newspaper, 
commemorating the fifteenth anniversary of the Amity 
Leather Products Company. This rotogravure section is 
handsomely done with sepia illustrations, showing all the 
different processes in the preparation and manufacture of 
leather and leather goods for the market. 

Each one of the company’s lines is illustrated and de- 
scribed. 

There are a couple of pages devoted to the offices and 
to the personnel of the staff. 

Office Appliances congratulates the company on the an- 
niversary and on the effective way in which they have pre- 


sented it to the trade. 








E VERY THING 


FOR THE o¢ f 





OFFICE EQUIPMENT DISPLAY PREPARED BY J. E. VAN 

NATTA OF ITHACA AND CORTLAND, N. Y., AS PART OF THE 

CORTLAND COUNTY FAIR, HELD RECENTLY IN CORTLAND 

Mr. Van Natta has the L. C. Smith, Mimeograph, and Dicta- 
phone agencies in addition to many others 








Truth Detector for Pen Points 

George S. Parker, president of the Parker Pen Com- 
pany, has invented what is designated as a truth detector 
for gold fountain pen points. A fountain pen is attached 
to a revolving cylinder covered with paper. The weight 
of the pen alone gives pressure to the point. An ink reser- 
voir is attached to the pen barrel and the machine starts. 
After a million feet had been written, it was shown that 
the Parker Duofold had answered the test perfectly, going 
the entire distance without once skipping or blotting. We 
are told that this is a distance of 200 miles of continuous 
writing and equals the amount of writing the average per- 
son does in fifty years. 


——— - —~G— - - 
Bolton Advanced by Baughman Stationery Co. 


The Baughman Stationery Company, Richmond, Va., 
has promoted Waddey E. Bolton to assistant general man- 
ager. He had been a department manager the past eleven 


years. 
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The laboratory racking test— 
Heres a real sales story 


A few hours of the strain on frames, set up by this test, is equal to 
the strain the chairs would receive during many years of ordinary i 


service. 


Under this test, Alcoa Aluminum Chairs have been banged back . 
and forth 30 times a minute for 75 hours with no sign of wear. 
But ordinary chairs, with glued and screwed frames, given the 





same test, broke down in a few hours. 


It’s a fact that the frames of Alcoa Aluminum Chairs will never 


wear out—never loosen up or get rickety. 


Tell that to your prospective customers. Explain the one piece, 
welded construction and give them the above results of the racking 
test. Then watch them buy Alcoa Aluminum Chairs. ALUMINUM 
COMPANY of AMERICA; 2492 Oliver Building, PITTSBURGH, PENNA, 


CHAIRS 


| ALCOA ALUMINUM 


ALCOA 
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leave themr+:s come back-r,s-, 
Youll find they have sold themselves 











Here's how a New Jersey dealeris — which he can actually see and feel 
increasing his sales and profits on __ than for an item which he can only 
Alcoa Aluminum Chairs. see in a catalog. 
“IT leave “em, then come back and Finished in oak, walnut or mahog- 
collect,” says Mr. R. B. Powell, any wood grains; baked enamel of 
new ALCOA Aluminum Chair any color; or in natural aluminum. | 
dealer at Metuchen, N. J. Mr. The natural aluminum is the 
Powell ordered a few sample chairs modern finish that fits in with the . 
to start with about a month ago present day decorative trend. : 
and has been“‘repeating”ever since. | Upholsteries are either leather; 


blue, green, brown or maroon; or 
fabrics in a wide variety of de- 
signs. There are Alcoa Aluminum 
Chairs for executives, clerks, and 
stenographers. 


“My salesmen,” says Mr. Powell, 
“carry chairs in the backs of their 
cars and leave them for trial wher- 
ever there seems to bea chair need. 
Once having left a chair, we have | we 
so far been unable to finda prospect Write our nearest office for com- 
who would let us take it back.” plete information on Alcoa Alu- 
minum Chairs. ALUMINUM 
It is much easier to persuade a pross © COMPANYof AMERICA; 2492 Oliver 
pect to spend money for something Building, PITTSBURGH, PENNSYLVANIA. 





CHAIRS OF 


ALCOA ALUMINUM 


ALCOA 
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Rainbow 


HE skies are clearing up. Business 
is improving. And all indications point toward 
renewed activity in 1931. 
Start the year off right with a bigger volume of 
sales on A-S-E Steel Transfer Cases. The next 
two months are the best for this type of business, 
when correspondence and inventory files are being 
brought up to date. 


And the many A-S-E advantages, such as: the special 
interlocking lugs that make a solid, positive stack of 
any number of units. 


—the two rollers in the front frame over which heavily 
loaded drawers roll smoothly, and easily. 


the sturdy, dust-proof drawers with bolted handles 
—grooved bottoms for followers—low cut sides for 
easy accessibility—and stamped on label holders—all 
make for faster, easier sales. 


In addition, your plans for 1931 should include a 
careful investigation of A-S-E Steel Cabinets, lockers 
and unit shelving. The line is one of the most com- 
plete on the market— including 29 different types and 
sizes of steel cabinets to meet every office and factory 
requirement. Send the coupon today in the interests 
of a more profitable new year. 


All-Steel-Equip Company 





Incorporated All A-S-E cabinets an un- 
qualified guarantee, nts 


600 Griffith Avenue, AURORA, ILLINOIS 


are good. And shipments prompt. 


ALL-STEEL-EQUIP COMPANY, Incorporated, 
600 Griffith Avenue, Aurora, Illinois. 


Please send me catalog C-28, giving complete details on A-S-E steel 
cabinets, lockers, transfer cases and unit shelving. 
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TUNE IN! 


Twenty million listeners weekly to the Royal Radio Hour! Every 
program features the Royal Portable as the ideal family Christmas 
gift! What an opportunity for every Royal Portable dealer to win 
a major share of Holiday Sales! 

Remember, the “Give-your-family-a-Royal-Portable-for-Christ- 
mas’ idea is not only reaching the nation over the air but through 
magazines as well. It is repeated again and again! Your customers 
pick-up a magazine, they see it! They turn on the radio, they hear 
it. It cannot fail to bring tremendous results. 

Begin right now to lay your plans for a profitable tie-up. News- 
paper ads, direct mail, window display and regular, timely tele- 
phone calls—all will make this the most successful Christmas you, 


or any typewriter dealer, has ever experienced. 


If you want additional information—if you have not re- 


ceived your supply of display material—Write or wire. 


ROYAL TYPEWRITER COMPANY, INC., 2 PARK AVENUE, NEW YORK 


More than 2000 Royal Portable Dealers in United States 


ortahble 
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Store Organization 
By William Popkin 


st cannot successfully do business unless your sell- 
ing organization is efficiently primed and well in- 
formed. Employees must be trained to do their share 
towards creating sales, and to do it in a willing and whole- 
hearted manner. 

One of the greatest fallacies of merchants is in making 
After all, your 
employees are human. They, too, have their likes and 
dislikes. 


and have them at regular intervals. 


their stores a “one-man-organization.” 
Find out what they are. Have store meetings, 

Store meetings not 
only give you the opportunity of instructing your clerks 











—_ 


+ bas 


THIS BOOTH TOOK A PRIZE.—The Conklin pen booth above pictured 

was shown at the “‘Passar Gambir’’—Industrial Exposition—in Batavia, 

Java, and took first prize among several hundreds of exhibits from all parts 

of the world. The booth was planned and entered in competition by The 

Conklin Pen Company's distributor in Java, where the products of this 
company enjoy popularity 








and giving them useful information, but they also give 
your clerks the opportunity of voicing their opinions. 
Open forums conducted in the proper spirit enrich and 
develop your staff. 

Whenever you buy new merchandise develop the same 
enthusiasm in your clerks that prompted you in your 
purchase by explaining to them the outstanding features. 
Whenever you attend stationers’ meetings you naturally 
come in contact with jobbers and wholesalers who convey 
new ideas to you. Relay this information to your clerks. 
Show them new catalogues, new devices, new ideas. But 
at all times discuss merchandise with them. 

The wrapping of a parcel may seem secondary in sales 
importance, yet you would be surprised to learn that in 
numerous cases poorly packed bundles have actually lost 
customers. In just a few moments of a private session 
you can readily issue these instructions. 

Allow your clerks to criticize freely and bring you cus- 
tomer reaction at all times. This will help you materially 
in future purchases. 
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in this fight 
for business 
let us not 


forget to 


BUY 
CHRISTMAS 
SEALS 


and do our 
share in the 
fight to stamp 
out that dread 
disease - -- - 


--- tuberculosis 





HEALTH TO ALL 





THE FRITZ-CROSS COMPANY 
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WON’T CLOG 


STAPLER 


Sold With a Written Guarantee 


This marvelous machine will give indefinite 
service. Strike plunger a quick blow or, press— 
it performs perfectly. Staples 2 to 30 sheets at 
one time. Is easily converted into a Tacking 
Machine by removing a pin in base—staples 
penetrate wood or fibre. No repairs, holds cus- 
tomers. 

Stationers don’t need to carry large stocks of Hoge 




















Staplers—Hoge will take care of your wants promptly 
as needed, 

Order a sample—see this sturdily built Hoge in action 
—you are the sole judge of its superiority. 


Your jobber can supply you. If not, write us. 


THE HOGE MANUFACTURING CO. 
23-25 EAST 21ST STREET, NEW YORK 


USE COUPON BELOW 


THE HOGE MANUFACTURING CO., — ee 
23-25 Base 2ise Se., New York. 


Please send me complete description and trade discounts on Hoge 
Stapler No. 3 and Vitrocoted wire staples. 
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Apportion sections of your store to certain clerks and 
hold them responsible for the cleanliness, want lists, and 
overstocks of each respective section. Always have at- 
tractive displays both on counters and in Make 
your store one that will be talked about favorably. Insist 
on cleanliness at all times. 

We all know that every merchant has his problems, yet 
with a little bit of discretion, solve a good many 
CONDUCT MEETINGS! Develop an effective, 
sales force and be proud to lead 


cases. 


one can, 
of them. 
well-informed, go-getting 
organization. 

coniedaiiiinmasisiad 

Remington to Aid Best Employees 

The report in the Utica, N. Y., Press of November 13 
gave an interesting story of the intention of the Reming- 
ton Arms Company and Remington Rand Inc. with re- 
gard to industrial conditions and policies at the twelfth 
annual dinner of the Ilion Chamber of Commerce held at 
the Municipal Auditorium. 
C. S. Ashdown, vice-president of Remington Rand Inc., 
representing President Merrill organization, said 
that the company instead of taking work from Ilion had 
brought more in and that if conditions were normal their 
payroll would be larger in Ilion than before the merger 
of the different components of the Remington Rand or- 
The company looks to Ilion as a main center 


a successful store 


of his 


ganization. 
and to the Remington Typewriter Works as its leading in- 
dustrial plant. Mr. Ashdown stated that he had been com- 
ing to Ilion for ten and impressed by its 
romance and what the word “Remington” meant through- 
out the He stated that the world-wide diminution 
of profits, in some of the slackness in 
which touches every of the earth, has 
about a decrease in foreign business. 

During the last nine months all countries 
affected and have let up on buying and it will only be a 
question of time when they will regain courage and the 
period of hesitancy will close. 

Among the industrial representatives present at the 
dinner and occupying seats at the speakers’ table were 
R. C. Hadley, assistant to President Norvell of the Rem- 
ington Arms Company; F. W. Young, general manager 
of the mechanical division of Remington Rand; John E. 
Brennan, past president and manager of the Remington 
Arms Company; W. E. Chollar, vice-president and man- 
ager of the Remington Cash Register Company, and rep- 
resentatives from Ilion’s other industrial plants. 

— 
Typewriter Accessories Concern in New Premises 

U. S. Typewriter Parts & Supply Company, owned and 
operated by C. H. Ames, recently moved into new and 
larger quarters at 6 Murray street, New York. 

Charles H. Ames (Charlie to most of us in the type- 
writer field) has, through persistent and conscientious 
effort, established a thriving business in supplies 
and platen grinding in the metropolitan area. The new 
quarters, with complete and precise machinery for platen 
grinding and complete stocks of typewriter parts, enables 
the U. S. Typewriter Parts & Supply Company to extend 
to the whole United States the same quality merchandise 
and service that has proved so helpful to the trade in 
New York. 

Mr. Ames is the old-timers in the 
world, and is very happy over the growth of his business. 
ee 
Rickard Back from Latin America 

H. J. Rickard, assistant export manager of The General 
Fireproofing Company, has recently returned to Youngs- 
town after a foreign trip of about five months. During 
that time Mr. Rickard worked with GF distributors in 
Mexico and Cuba. 


years was 
world. 
business 
brought 


causing 
corner 
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parts, 


one of typewriter 
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Lifetime | Geaieeey Bond : 


Sint: of this Plex» Post bunder ss guarantied 
for hfe In of fasbure, return the binder to your 

He ts authorized to return it to us for prompt, 
free repaar or replacement ear 




















SPEEDS UP BOOKKEEPING 
SPEEDS UP SALES.... 


Flexi-Post is the only binder backed by a sweeping guaranty. 
A bond insures that the patented flexible-sectional post mech- 
anism will give lifetime service. 


This more profitable, higher-priced binder is easier to sell be- 
cause of its greater speed, convenience, capacity and economy. 


By just adding post sections and sheets, your customer has a 
binder that will grow with his business. Two inches of work- 
ing space—quicker insertion and removal of pages. Non-pro- 
truding posts—no scratched desks—vault space saved. Screw 
compression—sheets protected from wear—perfect alignment— 
easier paging. Complete satisfaction. 


Bigger advertising. Bigger sales. 
Exclusive franchise. Profits protected. 


STATIONERS LOOSE LEAF CO. Wisconsin 








REG.U.S. PAT. OFF 
anteed Binder - a Unit of the FAULTLEss Line 


{ STATIONERS LOOSE LEAF COMPANY, Dept.C-12, Milwaukee, Wis. 3: 
Is my territory open for Flexi-Post? Send literatureand guaranty facts. 





Address..... 
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equipment gives 


to your showroom floor. 


The ” 


Interior structure car 
ries all locking and 
operaling mechanism 


That Has 


Travels eagerly, smoothly, and 
silently on eight sets of roller 
bearings. Progressive action is 
timed accurately. Drawers close 
silently against rubber cushions. 








Tapered drawer heads seat all 
drawers in perfect alignment. 
Suspension housing and channel 
The runs are built on 14-gauge steel 
FIVE tein abies end to provide stability and a solid 

4 back are ONE- rolling surface. 

e PIECE! No weld- 

Drawe . ing on case. Drawers Are Removable 
File es Simply raise the drawer with its 


Distinctive contents off the suspension and 

Design replace it just as easily. Con- 
venient handling arrangement. 

Marvelous . " 7 

Finish Neat, Compact Follower 


A handsome, flush-finished panel. 
Enclosed locking mechanism is 
controlled conveniently from the 
top—no reaching into drawers. 
No sacrifice of drawer space. 


Four Heights 


810 FRANKLIN ST. 
NEW YORK 


CHICAGO 


No. 1000 LINE STEEL FILES 


In design, construction and operating detail, this 
“quality” a new meaning. Service 
details of surpassing excellence provide the most 
remarkable file demonstrating features ever brought 





NEW DRAWER 


Everything 
— Does Everything 


Complete Line 


Five-drawer, Four-drawer, 
Counter-height and Desk-height 
units. Wide selection of drawer 
inserts. Complete units in check, 
card, bill, ledger, document, tabu- 
lating, jumbo, plan files, etc. The 
counterheights have many special 
units. 


Unparalleled Sales 
Opportunity 


The luxurious construction of the 
new No. 1000 Line appeals to 
the buyer of high grade equip- 
ment. Features supreme in every 
respect, represent new talking 
points; yet the price of this line is 
less than any good judge of values 
would expect to pay. Details 
sent upon request. 


INVINCIBLE METAL FURNITURE CO. 


MANITOWOC, WIS. 
LOS ANGELES 


Standards 
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Detroit House Has Experienced Personnel 

The Ellman & Kinnie Office Supply Company, 519 
Woodward avenue, Detroit, Mich., is the successor to The 
O. A. Maul Company. After the passing of the late O. A. 
Maul in 1929, the gentlemen associated with him had op- 
portunity to acquire Mr. Maul’s shares of stock, and re- 
organized the business. The name was changed to The 
Ellman & Kinnie Office Supply Company, M. A. Ellman, 
president, and Charles J. Kinnie, treasurer. 

At the time that the Geo. A. Drake Company discon- 
tinued business, Messrs. Ellman, Kinnie and Maul organ- 
ized The O. A. Maul Company. Following were the 
officers: O. A. Maul, president; Charles J. Kinnie, vice- 
president and treasurer; M. A. Ellman, secretary. 

Mr. Ellman had been connected previously with The 
Geo. A. Drake Company for a period of eight years. He 
started as an errand boy and worked up to the position of 
a department head. Mr. Kinnie was with The Gregory, 
Mayer & Thom Company eight years, starting as errand 
boy and becoming a department head in due course. He 
left this connection in 1926 to take a position with The 
Geo. A. Drake Company as a department head. 











ONE DAY’S SHOOT IN CALIFORNIA.—Here we have 
F. W. Otto, an Underwood typewriter salesman in San 
Francisco, standing beside his car and the results of one 
day’s hunting expedition. We note in this picture a beau- 
tiful buck and a number of ducks and are told that the 
number is the limit under California law. This hunting 
expedition is apparently an annual event with Mr. Otto 








Office Furniture House Celebrates Anniversary 

On or about November 16 the many friends of Clark 
& Gibby, Inc., office furniture distributors at 358 Broad- 
way, New York, N. Y., received an announcement to the 
effect that the company was twenty-two years old on the 
date of the announcement. 

On November 16, 1908, Clark & Gibby, Inc., opened a 
tiny store down on Fulton street. A year ago they had 
completed the most successful year in the history of the 
company, with a turnover of more than a million dollars. 
The present year, however, will not reach the volume of 
1929. 

The company extends to all its customers a vote of 
thanks for confidence and patronage. 

a 
Christmas Gift Contest by Woodstock 

Distributors of the Woodstock Typewriter Company 
worked to win prizes in a sales contest which closed in 
time to permit delivery of gifts for Christmas. A series 
of credits for sales exceeding seventy-five per cent of 
quota the two months ending November 30 provided the 
Christmas tree decorations. 

A large assortment of prizes was offered, some for as 
few as five credits. The prizes will be staple merchandise 
from such Chicago houses as Marshall Field & Company, 
Wilson Western Sporting Goods Company and G. Ed. 
Trebing Company. 


Genume 


“Challenge” 
Eyelets 





now sell to the 


Retailer 


at heretofore 


Jobbing 
Discounts 


If you haven’t received our 
latest schedule, please send 


for it. 


Edw. L. Sibley Mfg. Co. 


Bennington 


Vermont 
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Another 
Great Installation 
Proves Again— 

That Fine 
Buildings 
Deserve 
Fine 
Furniture 














The selec- 
tion of 
Sikes 
Chairs and 
Sikes-Cutler 
Desks and Ta- 
bles for such 
an outstanding 
architectural 
triumph as the 
Providence County 
Courthouse means 
added prestige for 
every Sikes dealer 
-and such 
prestige is easily 
translated in terms of 
sales. 
The interesting story of 
just how and why this fur- 
niture was specified is 
given in our Saturday 
Evening Post advertise- 
ment of December 6th. 
Don’t miss it. 


THE SIKES COMPANY 
Philadelphia 


Chairmakers for 70 Years 


A complete line of matched office suites and com- 
mercial desks is manufactured by the Sikes-Cutler 


Desk Corporation at Buffalo, New York. 
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Automatic Pencil Sharpener Company Moves 
New York Offices 

George Nitschke, head of the New York office of the 
Automatic Pencil Sharpener Company of Chicago, has 
sent out a removal notice from which it appears that on 
November 18 the company opened up an enlarged office 
at 401 Broadway, fifth floor. This is at the corner of 
Broadway and Walker street. Much larger space is avail- 
able in the new quarters, together with increased facilities 
for giving service to the trade in the metropolitan district. 
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$ '930 /) a 
HEALTH Read 
“Santa, did you put Christmas Seals 
on every gift? We did!” 


BUY CHRISTMAS SEALS 


Get plenty of them. Their cost is trifling, their 
good far-reaching. The fund from the sale of 
Christmas Seals will help to fight tuberculosis 
all year round in every community. 

Let your joyous Christmas spirit reach out 
to help the thousands who are hopefully fight- 
ing against tuberculosis. Protect the children. 
Get your share of Christmas Seals today. 


FIGHT TUBERCULOSIS 


THE NATIONAL, STATE AND LOCAL TUBERCULOSIS 
ASSOCIATIONS OF THE UNITED STATES 








California Dealer Believes Conditions to Be 
Promising 

On page 51 of the October issue was a report of the 
purchase by W. S. Kendall of the interests of A. L. Tred- 
way in the Kendall-Tredway organization at Stockton, 
Calif. 

Mr. Kendall, in a recent letter to Office Appliances, ex- 
presses the belief that bedrock has been reached in the 
business depression and that conditions generally will soon 
be on the upgrade. Mr. Kendall is making definite plans 
to take advantage of the better conditions. He believes 
that the house of Kendall-Tredway will be one of the out- 
standing stationery and office equipment stores in the 
Stockton section of the state. 

It will be recalled that Mr. Tredway is for the present 
devoting his time to the promotion of “Sanirap,” a sani- 
tary wrap or cover for the handles of putters used by the 
public at miniature golf courses. Mr. Tredway is the in- 
ventor of this covering. He operates under the name of 
Sanirap Limited, Inc., at Stockton, Calif, of which firm 


he is president and general manager. 
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lm\ Desk for Every Need 


Means More Sales for You 








T pointe are no lost sales, no disap- . 


pointed or dissatisfied customers 

when you stock “Yand E” Steel 
Desks. There is a “Y and E”’ desk for 
every customer’s requirement. Whatever 
type of desk is needed, the “Y and E” 
dealer clinches the sale because he de- 
livers the goods. 


For the executive — the salesman — the 
secretary —the clerk, there are specially 
designed steel desks that increase efficiency, 
speed output, promote economy. There 
are special models for continuous forms, 
for posting machines, for calculating ma- 
chines, for every oflice requirement. No 
need to make excuses or try to sell a 
makeshift. ‘‘Y and E” Steel Desks mean 


customers that stay sold. 


This complete Steel Desk line, backed 
by the famed “Y and E” trademark— 
symbol of half a century of leadership, is 
but one of many sales advantages enjoyed 
bydealers that possess the famed ‘‘Yand E” 
Franchise. 


YAWMAN »»? FRBE MFG.(. 


1255 JAY STREET :: ROCHESTER, N. Y. 
Export Dept.: 368 Broadway, New York, N. Y., U.S. A. 
Cable Address: ““Yawmanerbe,”’ New York 


Steel and Wood Filing Cabinets . . . Steel Desks . . . Steel Shelving . . . 
Safes . . . Office Systems and Supplies . . . Bank and Library Equipment 


“FOREMOST FOR FIFTY YEARS. 
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\ sy you enjoy aU hristmas 
that is bountiful with good 
cheer, and look forward fo | 
a Happy New Year of 


! ! ! 


surpassing Ssliccess + + + 





SENGBUSCH SELF-CLOSING INK STAND CO. 


Sengbusch Building, Milwaukee, Wisconsin 




















sengbusch 
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Three Way Degree Indication on “Venus” 

To facilitate the work of architects, engineers and others 
who use several degrees of pencils in their work, the Amer- 
ican Lead Pencil Company, Hoboken, N. J., stamps the 
degree letter on three sides of the pencil, instead of the 
usual single stamping. This pencil, as used by technical 
workers, is hexagonal, and the degree letter is stamped on 
every other face. Thus in any position the letter is visible 
without effort. 

Triple stamping has been used by the company some 
years on the No. 849 artist’s pencil; this is the first time 
that the plan has been applied to the regular “Venus” 
drawing pencil. With the grade visible at all times, it is 
easy for the user to select immediately the correct grade 
from among any number of pencils on his drawing board, 
without stopping to handle and examine several pencils. 

This triple stamping meets a definite need of architects 
and engineers. This is evident from the enthusiastic com- 
ments and inquiries received since the practice was ex- 
tended to the drawing pencils. 











PARTIAL VIEW OF AN ART METAL DESK INSTALLATION IN 

THE SEATTLE OFFICE OF THE NEW YORK LIFE INSURANCE 

COMPANY The installation, made by Trick & Murray, Art Metal 

agents in Seattle, consisted of fifty-four walnut finished Art Metal 

desks. These offices now have sixty-one Art Metal desks and tables 
in use 

















Valuable Book on German Industrial Development 

Of real interest and value is a new book just issued by 
the Hamburg-American Line, entitled, “Industrial and 
Commercial Germany.” Copies of this book in English 
and Spanish are now before us. It contains something 
under 200 pages bound in blue mottled flexible covers with 
lettering in gold. The Spanish edition is slightly different 
in shape and cover ornamentation and contains some 228 
pages. 

“Industrial and Commercial Germany” covers the de- 
velopment and present state of the leading industries of 
the Republic with thoroughness and brevity. It is good 
reading—a capital work for those who wish substantial 
information without having to wade through masses of 
tables and statistics. It contains many advertisements 
which vie with the text in interest. 

The book is supplementary to the Hamburg-American 
Line’s guide, “Through Germany.” The preface states that 
“the present volume contains a survey of Germany’s eco- 
nomic position and the most important problems arising 
out of it, together with a series of articles, written by 
experts on their respective subjects, dealing with the prin- 
cipal branches of industry, their capacity and their output. 
\ perusal of the contents will convince the reader that the 
German industries have been able to regain the high 
degree of efficiency that characterized them before the 
war.” 

Further information may be obtained from the Ham- 
burg-American Line, 39 Broadway, New York City, New 


York. 
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FLEXION 
Chain-Binders 














| for 
CURRENT 
RECORDS 





| THERE IS 

NO SUBSTITUTE 
FOR GOOD SERVICE 
and ECONOMY 


THE “ARISTOCRAT” 
No Sections Required 
THE “BEACON” 

Sections Added to Chain 


THE “FUTURA” 
Sections Added to Chain 


PRICE RANGE 


Standard Sizes in Bindings 
as High as $17.85 
to as Low as $9.00 


 W. G. LLOYD COMPANY 








Accounting Devices Company Consolidated 
626 SOUTH CLARK STREET, CHICAGO, ILL. 


| | | | Ask YouR STATIONER 





This 
Christmas 


a lot of people are going to 
give Barr portables—because 
the Barr really is the biggest 
typewriter value on the 
market. 


And those who want a simpler 
machine for their youngsters 
—something not too expen- 
sive—will be glad to know 
about the Barr Special, at $50. 


BARR-MORSE CORPORATION 
General Sales Office 
174 Fifth Ave. New York City 





TYPEWRITERS 


| 
| 
| 
| 
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Merrifield Succeeds Higgins in Bangor, Me. 

The office supplies and equipment store which has been 
conducted for the past three years under the name of 
Charles E. Higgins & Company at 23 Central street, Ban- 
gor, Me., has been sold by Mr. Higgins to C. D. Merrifield 
of Bangor, and will hereafter be known as C. D. Merrifield 
& Company, successors to Charles E. Higgins & Company. 

The Higgins establishment was formerly known as the 
Dan T. Sullivan store. 














MANILA DEALER VISITS GLOBE-WERNICKE FACTORY.— 
Reading from left to right: D. de Herrera of the Globe-Wer- 
nicke Export Department; W. F. Gammage, manager of the 
Department, and F. G. K. Sander, Manager, Atkins, Kroll & 
Co., Manila, P. I. Mr. Sander is an enthusiast over the Globe- 
Wernicke prospects in his territory, and all the more so since he 
has acquainted himself with the company’s productive processes 
and personnel. After visiting Cincinnati he went to Europe on 
a short vacation, and will from that continent continue his cir- 
cumnavigation of the globe back to his home in Manila 








Boston Envelope Concern in New Premises 

Continuing its record of progress since it was estab- 
lished in June, 1919, the Ames Safety Envelope Company, 
manufacturers of safety envelopes for mailing, filing and 
carrying purposes, will move its plant and offices on De- 
cember 1 from 55 Sudbury street, Boston, Mass., to 610 
Atlantic avenue in the same city. Increased sales have 
made larger quarters necessary. 

Under the guidance of J. W. Fitzgerald, president and 
general manager, the company has attained a place among 
the leaders of the American envelope industry. He was 
formerly connected with the Post Office Department for 
about twenty years in various executive positions. While 
there he became familiar with the envelope needs of Amer- 
ican business, a knowledge which subsequently enabled 
him to pilot the Ames Safety Envelope Company to suc- 
cess. Among the firm’s many well known products is the 
Amestyle Envelock used on envelopes for registered mail- 
ings. It has been found to provide additional security, as 
well as to cut down on cost, save time and make for 
greater convenience. 

Among other advantages, the new location at 610 At- 
lantic avenue will facilitate shipments because of its prox- 
imity to the South Station and other terminals. The build- 
ing there, which is six stories high, has been thoroughly 
renovated and modernized. The layout has been changed 
so that the new Ames plant will allow straight line pro- 
duction. In combination with new, improved machinery 
this will enable faster and larger output, as well as in- 
creased economy. 

— i — 
Brown Joins Engineer Consultants 

Percy S. Brown, for nine years identified with the office 
appliance industry, first as works manager of the Corona 
Typewriter Company at Groton, then as sales manager of 
the Portable Adding Machine Company at Chicago, has 
become a partner in the firm of James O. McKinsey & 











Snowed under by 
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It is inventory that causes that last min- 
ute rush of extra work and overtime? Per- 
haps it’s statements, data for sales quotas, 
or analysis of accounts—for annual audit 
or income tax purposes—that snows you 
under at the end of the year. 

Whatever the reason, it will pay you to 
investigate Monroe methods and machines; 
to find out how their applications to your 
own work will speed production of figures 
by short-cuts and by eliminating the neces- 
sity for rechecking. Monroe applications 
have proved in many a business, large and 


small, that the quickest way to get results 




















end-of-the-year figuring ? 


in figure work is also the least expensive 
in time, money and nervous energy. 

Let us show you—in your own office 
— without obligation how Monroe methods 
and machines short-cut figure work, 
cut out unnecessary mental and physical 
labor, and reach the answer in the short- 
est time. 

Telephone your local Monroe represen- 
tative — through him the business figure 
knowledge and experience of the entire 
Monroe organization is at your disposal. 
Or write Monroe Calculating Machine Co., 


Inc., Orange, New Jersey. 





Monroe Calculating Machine Co., Inc. 
Orange, New Jersey 


We would like further information about the 








SERIES 3 Monroe Adding -Calculator. 
CALCULATOR HIGH SPEED ADDING-CALCULATOR = ““™™° 
with full automatic . Fi 
poinrw “The Machine for Every Desk irm 


Addr 
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DON’T PASS UP YOUR 
PROFITS ON Visises! 


Universal VISIBLES 





EE TT 


— 





File 20 
to 60% 
more 
cards 


in the same front space 





PRESSTEEL UNITS ON ONE DESK HANDLE OVER 14,000 CARDS 
Vote working space in front of cabinets due to Pressteel 17" depth 


They Interlock . . . Add a Unit as Needed 
Universal Vertical and 
The Universal Visible is the DEALER'S line. As a Universal : as io to i 


dealer you reap the visible profits in your locality. We ae dee 
protect you—sell to you only. ee 
You have EXCLUSIVE sales points in the compactness and 

space saving features, as well as the ‘‘Build-a-Unit” idea. 
Universal visibles are only 17 inches deep, can be stored 
in safe and used on ordinary desk, leaving plenty of working 
room. 20% to 60% more cards in same front space—cards 
lay flat—write on both sides. No ‘build up’’ other than 
cards. 

Put in a display of Universal Visible and Vertical file units. 
Your future profits increase with the business expansion of 
the firms you sell NOW. Write now for price list and 
full information. 


DREesstEEL PN GINEERING CORPORATION 


SALES OFFICE: GENERAL OFFICE AND FACTORY: 
52 Vanderbilt Avenue, NEW YORK DERBY, CONN. 
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Company, Board of Trade building, Chicago, engineering 


consultants in all of the fields of business administration, 
management and control, as well as auditors. Mr. Brown 


left Chicago in 1927 and served for nearly two years as 
deputy director and head of the technical section of the 
Institute at Geneva, Switzer- 


International Management 
land, returning to the United States in the fall of 1928 as 
a consultant in management. He spent a large part of his 
time in collaboration with Edward A. Filene, the Boston 


| 
merchant and economist, on engineering problems relating 
to department store chains, international trade, etc. 

In identifying himself with James O. McKinsey & Com- 
pany, Mr. Brown will specialize to a large extent in the 
fields of production, distribution and industrial relations 
in which he has devoted the major portion of his time 
during the past twenty-five years. 

i 
New Oxford Display Fixture 


fixture of novel design 
Company to 


\ dispensing display is offered 
to the trade by the Oxford Filing Supply 
assist dealers in selling Oxford red fibre expanding en- 
This display case takes up only 12x14 inches 


velopes 
It is not designed to hold an arbitrary as- 


counter space 
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NO 
STOCK 


NEEDED 


TO SELL 
ST. JOHNS 
OFFICE TABLES 


A trifling investment will put on your floor 


a pyramid display of St. Johns Office Tables. 
This pyramid display enables you to show five 
tables of varying size in the space ordinarily 


occupied by one table. 
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NEW DISPLAY FIXTURE FOR OXFORD EXPANDING 
ENVELOPES 


sortment of items, but a selection is made by the dealer 
of those over-the-counter lines which are in biggest de- 
Space is provided for four legal 


mand by his own trade. 
three note size 


three letter and 


size items, size items 


items. 
This fixture is given free, but requests for details of the 


offer should be made of the Oxford Filing Supply Com- 
pany, 500 Driggs avenue, Brooklyn, N. Y. 
<> 
New England Office Supply House Expands 
The Berkshire Office Company of Pittsfield, 
Mass., has opened branch offices at 145 State street, rooms 
306 and 307, and a display window at 132 State street, 


Supply 


Springfield, Mass. 

The Berkshire Office Supply Company is under the man- 
agement of R. W. Willis, while the Springfield office is 
under the direction of P. N. Osborn. The company dis- 
tributes the products of the Steel Equipment Corporation 
of Avenel, N. J.; Corona adding machines and L. C. Smith 


and Corona typewriters in three counties. 


Whenever you sell a table you notify us and we 


immediately make delivery to your customer 


from our warehouse. Thus, without carrying 
any stock or tying up any capital to speak of, 
you can do a very profitable business on St. 
Johns Office Tables. One dealer is averaging $975 
a year net profit taking orders in this way. 


America’s Best Values 


St. Johns Office Tables sell easily because they 


_are the country’s outstanding values. You can 


price them unbelievably low and still make a 
generous profit. These tables are sturdily built 
for lifetime service and are available in any de- 


sired finish. Each has a single dovetailed 


drawer with a three-ply bottom. 


Write us at once for further particulars regarding 
the St. Johns plan of selling office tables from 
samples. There is a lot of office table business in 
your community that belongs to you, and here 
is an inexpensive way to get it. 


| ST. JOHNS TABLE CO. . . CADILLAC, MICH. 


ST. JOHNS 


OFFICE 


TABLES 
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Write... 
for your copy 





; are quick profits in 
rubber covers for all types of 
ofice machines. Rubberized 
covers are imprinted or plain. 
Samples will be furnished. 


Send for this booklet and price 
list. It is yours for the asking 
—no obligation. 


The American Writing Machine 

4}, Company is prepared to furnish all 
makes of typewriter (rough and rebuilt) 
platens, parts and supplies, at prices 
that mean real profits. (Have you 
tried “Invincible” Plastic Cleaner? | 


ae 





American Writing Machine Company 
Established 1880 


374 Broadway New York, N. Y. 
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Fischer Inaugurates Contest for Students 

Gustave Fischer, head of the office outfitting and com- 
mercial stationery house, The Gustave Fischer Company 
of Hartford, Conn., recently offered prizes for the best 
essay on “Why I Am Going to High School.” This offer 
was confined to high school students in Hartford, and the 
contest was conducted under the auspices of the Hartford 
Chamber of Commerce. The first prize of $10 for the best 
essay on the subject mentioned was won by Miss Rena C. 
Spirito, a student at Bulkeley high school. Other awards 
included the following: Second prize, $10 in gold to Lillian 
Smith, East Hartford high school; third prizes of $5.00 in 
gold were awarded to Margaret Cosgrove, Kathleen A. 
Hope, Lois V. Schaeffer, David Spedding and Bernard J. 
Schanley, Jr. Fourth prizes consisted of free tickets for 
twenty-six weekly admissions to the Publix-Allyn theatre, 
and were awarded as follows: Jennie Leikowski, Fred 
Ware, Martha Staehr, James Herrington. 

The judges found it very difficult to award the prizes, 
as the merit of the several contributions was so nearly 
even. Mr. Fischer received the commendation of the 
judges for his work in inspiring students to seek a better 
education. 

In commenting on the foregoing contest, the Hartford 
Times of October 25 said editorially: 

“It is a good thing to have the thoughts of the young 
people crystallized and for them to take stock of their 
reasons and purposes for being in high school. Having 
reduced their thoughts to definite terms they may the more 
easily govern their school careers so that they may assist 
in the direction they want to go. Mr. Fischer’s interest in 
school boys and girls is commendable. Many a child may 
profit by reason of it.” 
ee 

Zellers Entertains Prominent Australian Dealer 

John A. Zellers, general foreign director of the Reming- 
ton Typewriter Company, on November 14 entertained at 
luncheon in the Advertising Club of New York, F. A. 
Chartres of Australia. Mr. Zellers not only brought the 
guest of the day to the club, but also all the heads of the 
company’s foreign department, including about twenty- 
five men. It was a felicitous occasion, giving those present 
a chance to meet Mr. Chartres. 

Mr. Zellers expressed his appreciation of the Chartres 
Company of Melbourne and Adelaide, Australia, and its 
excellent work in the distribution of Remington machines. 

After luncheon, Mr. Zellers, who had just returned 
from a trip abroad, introduced Mr. Chartres to the mem- 
bets of the foreign department, at the same time giving 
that department a compliment for its efficiency with or 
without his direction. He said that he numbered Mr. 
Chartres as one of the pioneers in Remington sales work, 
because for nearly forty years he has guided the destinies 
of the Remington on the Australian continent. He stated 
that it gave him great pleasure to welcome Mr. Chartres 
as a real member of the foreign department. 

In reply, Mr. Chartres thanked his host for the oppor- 
tunity to meet the general foreign director and members 
of his department. He referred to the many courtesies 
which had been extended to him throughout the years. 

Mr. Chartres stated that business conditions in Aus- 
tralia are depressed at present, but he believed that a sen- 
sational comeback was due which would put Australia 
among the leaders in industry of the British Dominions. 

He expressed pride in having served the Remington 
organization so long. 

EEE 
Big Trade Made of Small Lots 


Commerce Reports, in an article about the petroleum market of China, 
gave recognition to an important American industry in saying: ‘“When 
one considers the extent of this trade, handling oil in shipload lots from 
abroad to China and eventually selling it in tiny cupfuls, containing not 
more than one ounce, one can appreciate the organization required to bring 
Chinese trade to the total $49,470,619, which it reached in 1929.”’ 
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ACCO PRODUCTS, Inc. (American Clip Co.), 39th Ave. and 24th Street, Long Island City, N.Y. 


CANADA: EUROPE: ARGENTINE: BRAZIL: 
Acco Canadian Co., Ltd. Acco Company, Ltd. Fred Berg & Co. J. A. Salicrup & Co. 
454 King Street, W. 18 Whitefriars Street 448 Sarmiento Rua Buenos Aires 104 


Toronto London, E.C. 4 Buenos Aires Rio de Janeiro 











Are You Selling 
the BETTER HALF? 









Sell Acco Fasteners 


—the better and more profitable hal} 
of folder equipment. Manila filing 
folders are never safe without Acco 
Fasteners to bind the folder contents. 


HE certain filing safety Acco Fasteners bring is a 

source of constant profit to you. Acco Fasteners 
bind filed papers the only safe way—by compression. 
Customers appreciate the handy, compact, booklike 
record Acco Fasteners insure. Fastener-bound files 
may be built to any desired volume—the bigger their 
bulk, the bigger your Fastener sales—the bigger your 





Fastener profit. 

Acco’s sales-stimulating counter displays, dealer helps 

and advertising literature mean bigger, swifter, steadier ACCO PRODUCTS, Inc. 
Fastener profit. Write Acco now—and learn more of American Clip Co. 


these useful, swift-selling, profitable filing aids. 39th Avenue and 24th Street, Long Island City, N.Y. 


ACCO FASTENERS 


Make Any Folders SAFE Folders! 
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PLANNING 


THE MODERN 


BY 


KOGER B. WHITMAN 


woop 
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This Advance Salesman 
graphically illustrates the 


of Wood OFFICE 


1S WATURALLY 


BETTER 





This symbol appears in 
each advertisement and is 
stamped on furniture made 
by members of W. O. F. A. 
If the furniture you sell 
bears this symbol, you will 
profit by the activities of 
W. 0. FP. A. 


INCE their announcement in W. O. F. A. 

advertising, hundreds of copies of 
“Planning the Modern Office in Wood” 
have been mailed to consumers who have 
requested them...thousands of copies have 
been sent to progressive dealers who have 
used them to clinch sales. 


This book has been enthusiastically re- 
ceived everywhere. Readers say it gives them 
valuable data onarranging their offices...gives 
them new insight into the exclusive quali- 


exclusive qualities 
FURNITURE 


ties of WOOD office furniture. Dealers find 
thatthis bookturns prospects into customers. 

“Planning the Modern Office in Wood” 
is only one step in the W. O. F. A. plan to 
help dealers. The magazine advertising... 
portfolio...the symbol—all are sales aids 
that are bringing results. 

If you are interested in distributing this 
splendid booklet to your customers, 
W.O.F.A.will gladly supply you with copies 
ata fraction of theactual cost. Send for details. 





WOOD 





ASSOCIATES, INC. 


420 LEXINGTON AVENUE : - 


OFFICE FURNITURE 


NEW YORK CITY 








Wood Office Furniture Associates, Inc. 
Dept. 712, 645_Graybar_Building, New York City 

Gentlemen: I am interested in distributing........ copies 
of “Planning the Modern Office in «i i 


me details of the arrangement by which W. O. F. A, 
shares the cost. 


Name 





Address. 





State. 


City. 
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“You don’t mean to tell me 
that’s an ARTOLIN top!” 


... Said the furst dealer we showed it to 


O WONDER he didn’t believe it. 

His fingers said it was Artolin... 
that smooth, resilient feel, that hard-to- 
spot surface. But his eyes declared it 
wasn’t. 

For we've found a way to give you 
Art Metal Artolin desk tops with a real 
grain ...the rich beauty and distinction 
of fine walnut and mahogany. 

The new grain goes nearly half way 
through the desk top... never washes 
or wears off. And any man who takes 
pride in his office will count it worth 
the few cents extra it costs. 

You can have Grained Artolin . .. 
walnut or mahogany, natural finish 
...on any flat-top desk in the Art Metal 
“1500” or “*2600” line. In the “3800” 
De Luxe Executive Desks the top is 
Mellon Brown Micarta . . . a top that 
doesn’t spot, no matter how it’s treated. 

So you've two new desk tops to tell 
your customers about ... and two more 
strong “reasons why”’ to add to the list 
that leads so many important offices to 
standardize on Art Metal. 


Art Metal 


JAMESTOWN — NEW YORK 


THE ART METAL LINE . Fire Safes 
Storage Cabinets . Desks . Shelving 
Horizontal Sectional Files . Plan Files 
Upright Unit Files . Counter Height 
Files . Postindex Visible Files 
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LOOKS LIKE WALNUT, BUT YOUR FINGERS WILL TELL YOU THIS DESK HAS THE NEW GRAINED ARTOLIN TOP 
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London Letter—Business Efficiency Exposition—Con- 
tinued from page 43 


in that part of our organisation which we devote to control 
record and account. Office machinery is no new thing. In 
the old Soho Foundry, in the days of those three splendid 
men, Boulton, Watt and Murdoch, who did many things 
which made them famous, one of them, Murdoch, it is believed, 
discovered the art of making copying ink so that he could 
get a copy of what he had written without having to write 
it out again. I had the privilege of seeing the other day a 
most beautiful piece of craftsmanship in the shape of a 
portable copying desk. You wrote your letter and then by 
lifting up a little box there was a roller and a damp sheet, 
which enabled you to get a copy of what had been written. 
That is the earliest instance on record of labour saving 
office appliances, and it was invented by Murdoch. The 
association responsible for this exhibition consists only of 
reputable firms, whose names are household words with 
us in the United Kingdom, marketing office appliances and 
systems capable of performance in accordance with 
promise, and giving good and lasting service. That we know 
is very necessary. I want you to believe that this is a seri- 
ous business exhibition. There is nothing, not even a band 
here to distract your attention! No man has been allowed 


to bring even a gramophone or wireless set! 


There is 
nothing to take you away from concentrating on the seri- 
ous business before you. Anyone who has anything to do 
with office work from managing director down to the office 
boy will find much of interest to them on the stands of this 
exhibition. They wijll find it to their benefit to spend an 
hour or two at this exhibition, in order to see how they 
can learn to use the different things around them. I am 
asked to say specially that everyone will be welcome. 
Questions especially are invited. Whilst I know that every 
member in the association has finally in his mind the mak- 
ing of a sale, that is really not quite so present in their 
minds today. What they want is to have an opportunity 
of demonstrating their machines to you and of answering 
questions. Then they know that if they have the opportu- 
nity of demonstrating their appliances that sooner or later 
a sale will follow. I think they are right to strike that line 
of demonstration and questioning, and I hope that when 
the exhibition has closed, they will have no reason to com- 
plain of the lack of interest the Midland public have mani- 
fested in what they have to show. I therefore wish the 
exhibition every success, and I declare it open.” 

Stands were held by Addressall Machine Co., Addresso- 
graph Ltd., Adrema Ltd., Bar-Lock (1925) Co., Bever- 
idge’s Calculators Ltd., Bizada Visible Systems, Blick Time 
Recorders Ltd., Block & Anderson, British Tabulating 
Machine Co., Ltd., Burroughs Adding Machine Ltd., But- 
terworth File & Index Ltd., Carbon Paper Supply Co., 
Ltd., Cave, C. W., & Co., Ltd., Comptometer (Felt & Tar- 
rant Limited), Copeland-Chatterson Co., Ltd., Dictaphone 
Co., Ltd., Dictograph Telephones Ltd., Edison, Thomas A., 
Ltd., Egry Ltd., Ellams Duplicator Co., Ltd., Gestetner, 
D., Ltd., Gledhill, G. H., & Sons, Ltd., Gledhill-Brook 
Time Recorders Ltd., Halsby & Co., Ltd., Hayward Co., 
Imperial Typewriter Co., Ltd., International Multigraph 
Co. (Britain) Ltd., International Time Recording Co., Ltd., 
Kalamazoo (Sales) Ltd. Kardex, Kaye’s Rotaprint 
Agency, Ltd., Lamson Paragon Supply Co., Ltd., Library 
Bureau Ltd., Lion Typewriter Supplies Co., Ltd., Mail 
Room Equipment Ltd., Merkham Trading Co., Ltd., 
Moore’s Modern Methods, Ltd., National Cash Register 
Co., Ltd., National Loose Leaf Co., Ltd., New System 
Private Telephones (Midlands) Ltd., Powers-Samas Ac- 
counting Machines Ltd., Reliance Telephone Co., Ltd., 








CANODE 





The office supply dealer intent upon a program of 
“Everything for the office” welcomes Canode 
line of SUPERFINE office supplies. Inks for 
every purpose are included in this broad line, every 
kind of supplies for rotary duplicating devices, paste, 
typewriter brushes, ribbons—carbon paper. 


IMMACULATE carbon made on a fine Crompton 
tissue is a high grade correspondence carbon meeting 
favor in competition with the best of the others. 
SUPERFINE offers a new standard of service in 
the general office—a carbon affording complete sat- 
isfaction to average users. 


CANODE carbon is a popular price grade—the 
happy medium combining price of quality answers 
the demand of the great majority of the trade. By 
concentrating on the most popular weight and color 
and selling in volume, we can provide an attractive 
package and put quality in it, and Canode pencil 
carbon provides excellent quality. 


We shall be pleased to send full information with 


price list and complete line discounts. 


Canode Ink and 
Office Supply Co., Inc. 


4534-38 W. North Ave. Chicago 
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2e5CO’ 
Profit Makin 


eaders .. .— 


It’s the exclusive features, aside from the 
standard Loose Leaf items that enable 
Cesco dealers to develop and hold new 
business. No other manufacturer offers 
Visible Equipment with Prong construc- 
tion in the ring book price range. No 
other manufacturer carries a complete 
line of Ledgers, Post Binders and Prong 
Binders with Fibre Covers. And the 
Cesco Automatic Book Binder is another 
exclusive feature. Get acquainted with 
these new items—they will increase your 
business and put new pep in your sales 


force. Catalogs and Discounts on re- 
quest. 








Exclusive Agencies Available 


We have a very attractive exclusive agency 
proposition for active dealers in open terri- 
tory. Send for details. 











The C. E. SHEPPARD CO. 


271 Van Alst Avenue 
LONG ISLAND CITY, N. Y. 
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Remington Typewriter Co., Ltd., Roneo Ltd., Royal Type- 
writers, The Shannon Ltd., Smith Premier Typewriter Co., 
Ltd., Standard Mailing Machines Co., Ltd., Tan-Sad Chair 
Co. Ltd., Typerlite Co., Underwood Typewriter Co. Ltd., 
Universal Postal Frankers Ltd., Wood, Gilbert. 

It will be noticed that there were “some” Americans! A 
worthy exhibition; worthy of O. A. T. A. and of Mr. 
A. C. McLellan, the energetic “organizer.” Good business! 


—_!—>>___- 
Office Equipment Trade in West Africa—Continued from 
page 49 
foreign trade cannot exist when deprived of this market 
without feeling a heavy blow off its complement. The 
office equipment trade would feel it seriously like any other 
item of foreign trade in this country. 

There is an extreme necessity then for wide and bene- 
ficial exit of West African commercial produce into for- 
eign countries to preserve intact the important portion 
provided by this country in the full complement of foreign 
trade here. 

West Africa is grateful to European and American past 
commercial encouragement, however small that encour- 
agement has been, which has to some extent changed the 
physical aspect of this country. More, however, that is 
much needed by both sides is necessary, and this can be 
easily found reflected in the foreign merchandise trade 
here now. 

Nineteen thirty has not been a good year commercially, 
contrary to anticipations at the beginning of the year. 
Because trade has suffered serious depression in almost 
all items. 

But inasmuch as such is man’s own creation as lucra- 
tiveness is his own creation, there is gnlimited possibility 
for adjustment by man himself for normal conditions, 

It can therefore safely be hoped that if the necessary 
factors that bring about normal conditions are brought to 
bear in the embarkation on next year’s business, they will 
naturally produce their effect which will be at least lucra- 
tiveness. 

With realization of this, foreign manufacturers of office 
equipment can rely on West Africa to contribute its por- 
tion well towards success of the office equipment trade 
next year. 

Foreign trade is nevertheless seriously expected to afford 
West Africa the necessary beneficial exit for the commer- 
cial produce of this country, viz.—copra, palm oil and 
kernels, cocoa, shea-nuts, hides, tanned skins, ground-nuts, 
piassava and others, by buying them at best possible prices. 

And with such hopes for all-round successful business 
in 1931, we hope to have a very merry Christmas and ex- 
ceedingly happy New Year, and wish all our trade co- 
operators likewise. —_—»——— 

Script Writing on Typewriter 

Typewriting on machines provided with script charac- 
ters, used in preparing menu cards, is receiving adoption 
in Paris. The script type is also used by offices, acade- 
mies and other institutions which consider typing in long- 
hand characters more dignified than the use of conven- 
tional typewriter faces. 


a os 
Envelopes in Algeria—Continued from page 49 
or so, has passed; good manners bulk large in Algerian 


business circles. For the rest, the odour exhaled by the 
envelopes is an excellent advertisement. 

The “Sheik” who is bent upon cutting a dash—and there 
are many such persons—desires the stationer to embellish 
the envelopes with a monogram and a motto. A sketch 
quickly follows the order, the initials being drawn in the 
graceful Persian characters, which are used throughout 
Algeria, and most skillfully entwined. The patron ex- 
presses approval, bids the die-maker get busy, and turns 
his attention to choosing a motto. “Something dig- 
nified and striking, O merchant, a few words such as will 
impress all to whom I[ write. . . “Let us eat while teeth 


” 
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The New “CLEMCO” Fairfax Suite as installed in the private office of Mr. R. M. Ives, Sales 
Manager of the Package Division of the A. E. Staley Manufacturing Company, 
Decatur, Illinois. Fairfax Suite is made in American Walnut 
and beautifully figured Carpathian Elm Burl. 


| 
- “CLEMCO” QUALITY— 
| and the Fine Office Idea 


HERE’S a vast difference between yester- compliments and additional orders come to you 
day’s and today’s offices. Yesterday’s cold, because of the excellent assistance you give to 
uninteresting workshops are rapidly giving way make your customers’ offices more productive 
to the warmth, comfort and inspiration made _ and pleasurable places in which to work. 
possible by “CLEMCO” Fine Office Suites. : ; ; 
' Beneath the beautiful exterior of every piece 
Your customers are not indifferent to the fine of “CLEMCO” Fine Office Furniture, there is 
office idea. Many are not mindful of the bene- unexcelled quality construction—exclusive struc- 
fits to be secured until you point them out. tural features—that insure years of satisfaction. 
Through “CLEMCO” National Advertising, You must deliver “CLEMCO” Quality if your 
others are now investigating—installing—enjoy- customer is to receive the maximum value for 
ing “CLEMCO” Fine Office Suites. Many every dollar you ask him to spend. 
For Profit, Prestige and Customer Service, you should have the “CLEMCO” 
Fairfax Suite on your floor. Write us for additional information. 


THE CLEMETSEN CO. 


Makers of a Complete and Exceptional Line of Desks and 
Fine Office Suites for Business, Bank and Professional Use 


AN 
3401 W. Division St. @ LIE MIS® Chicago, Illinois 
m5 


The Clemetsen Co. is a member of the Wood Office Furniture Associates, 
Inc., whose work it is to promote better offices through the use of wood. 
































162 OFFICE APPLIANCES 


ARTIS,TIC JAPAN USES 































An authority on the subject says--- 


“Science in purchasing is the ability to dif- 
ferentiate between initial and ultimate cost.” 





Science in Carbon Paper and Inked Ribbon making is the ability to pro- 
duce with perfect accuracy a range of qualities to uniformly give the 
exact results desired with all kinds of machines and writing paper. 


“The Line of Lowest Ultimate Cost” meets the requirements of each 
Science. You cannot know what it will do for you until you investigate. 
Without any obligation on your part, we will be glad to send you 
samples for any requirements you describe. 


NEIDICH PROCESS COMPANY 


Manufacturers 


Burlington, N. J., U. S. A. 


EEE a 
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remain, for in old age our masticating powers are limited,” 
suggests the attentive scribe and man of learning, who, 
his reed pen dipped in very black ink, hungers for the 
Great One’s praise. The “Sheik,” having a mind above 
such commonplace things as teeth, makes a sarcastic and 
extremely appropriate remark. The provider of mottos, 
greatly discomfited, falls back on the hackneyed Egyptian 
saying, to which all natives are partial:—“The fate of every 
man is bound about his neck.” It passes muster. 

Colour, and plenty of it, enters into the scheme, the 
monogram being in yellow, red and green, while blue, 
edged with pink, is selected for the motto. The customer 
is greatly pleased with the result; his needy friends, ren- 
dered very jealous, envy him, wishing that they also could 
afford The have to wait a 


long time for payment. 


luxuries. stationer may 











MANUFACTURING AT 


EXHIBIT 
Esterbrook products shown at the great trade fair at 
Erlebach Nachfolger, German representative of 
It is a part of the program of advertising and 
display now being carried out for Esterbrook products all over the world 


ESTERBROOK STEEL PEN co 
LEIPZIG FAIR 
Leipzig, Germany, by M 


the Esterbrook Company 








Germany and the Office Equipment Industry—Continued 
from page 46 

This is because, besides the German manufacturers of office 
equipment, nearly all the foreign manufacturers in this line, 
particularly the U. S. A. manufacturers, having developed 
their sales in Germany and other European countries, will 
The office equipment line has been en- 
larged year to Berlin is a center place for 
nearly all European countries, this not only for machines 
and articles in the office equipment line, but also for much 
other merchandise of German manufacture that is sold in 
foreign countries. As it will be an international exhibition, 
all exhibitors will share in the opportunity for sales. 

The last International Office Equipment Exhibition was 
1928. In the meantime, many new devices in the 


be re presented. 


from year. 


held in 
office equipment line have been put on the market, and 
most of them will be shown at the next exhibition. There 
is ample space in the Witzleben Exhibition Halls, where 
the 1931 exhibition will take place. The Witzleben Exhi- 
bition grounds have been enlarged to a great extent in 
order to accommodate the annual radio exhibition. This 
means that there is prone no other European city better 
equipped for a large exhibition. 

The space for exhibition may be booked through the 
Ausstellungs-und Messeamt der Stadt Berlin, Charlotten- 
burg 9, Germany. It is understood, of course, that the 
general outfitting of the exhibition hall, including the ex- 
hibition booths, will be managed by a special company to 
give it a uniform and in some respects an artistic appear- 
ance. The cost of decorating may also be handled through 
the Ausstellungs-und Messeamt der Stadt Berlin. There 
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Transfer 
Season’s 
Here 





INCREASED SALES ASSURED 
WITH 


AURORA 700 LINE 
CASES 


DEALER POINTS 


1. New exclusive stacking 
feature. No legs neces- 


sary. 
Completely closed, dust- 


proof construction. All 
cases electrically welded. 


Greater filing capacity. 
Each drawer contains 
26%” of clear filing 
space. 

Each drawer operates on 
rollers, one %gx44” roller, 
each side of case, insures 
smooth drawer action. 


Extra large stamped label 
holder for transfer detail. 


Durable olive green 


Stack of Four No. 701 baked enamel finish. 


Letter Size Cases with 
Base . 
7. Variety. 


Low cost. 





Transfer 
Cases can be 
furnished 
with follower 
block and rod 
at a slight 
additional 
cost. 





No. 701. Single Letter Size 
Transfer Case 


The Aurora 700 line of Super Transfer Cases 
offers letter, legal, ledger, invoice, check, docu- 
ment and card sizes. Your customer’s Trans- 
fer Case requirements can be taken care of 
with stock items. 





The new Aurora C-31 catalog covering our complete 
line is now available. 


Write for your copy 









CABINET 
co. 


AURORA, ILL. 





435 Woodlawn Ave. 

















— 


..... if you do, they buy! 


Such a little item as blotters receives 
little attention from your customers. 
But, let them see an assortment on dis- 
play—and sales take an upward jump. 


The WRENN SHOWBLOTT affords 


an easy, clean, and attractive way for 
displaying Wrenn's full color blotter 
assortment. It is a GF All Steel Cabi- 
net, Mahogany or Olive Green—with 
clear glass front and top. Doors in rear 
permit easy access—and it is furnished 
with a choice selection of Wrenn’s Blot- 
tings. Write today for details of the 
easy installation plan. 





THE WRENN PAPER COMPANY 


MIDDLETOWN, OHIO 


them SEE... 
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are two big halls close together which are connected by a 
highway and an escalator. A subway leads to the halls 
being erected in connection with the radio exhibition. In 
the middle of these halls there is the well-known Berlin 
In the lower quarter of the tower is the 
Gen- 


“Radio-Tower.” 
Radio-Tower Restaurant (Funkturm-Restaurant). 
erally the opening of the exhibition is celebrated by a ban- 
quet in the Funkturm-Restaurant. From the restaurant a 
fine view may be had of Berlin. On the top of the “Funk- 
turm” (Radio-Tower) a steady searchlight is moving day 
and night for the sake of the aeroplanes coming and going. 
Be. B. 




















AFRICAN NATIVES FIND BATES NUMBER- 
ING MACHINE USEFUL.—tThree days inland 
from the west coast of Africa in Liberia, the na- 
tives of Pendembu are enthusiastic users of a 
Bates numbering machine. Just what kind of 
numbering work is being done is not known, the 
guesses ranging from rubber shipments, bamboo, 
avocado or ivory to apes or peacocks. What is 
more to the point is the fact that even in the 
outer fringe of civilization, American office ma- 
chines are being received with approval and 
are earning their way 








Comparison of United States and German Type- 
writer Exports for the First Half of 1929 and 1930 






U. 8S. A Germany 
1929 1930 1929 1930 
Number of Number of 
Value Value Machines Value Machines Value 
Austria ...... . $252,789 $191,857 2,434 $115,500 2,564 $118,500 
Belgium ; { . 199,759 1,816 90,000 2,122 87,400 
Czecho-Slovakia 204,187 5,353 255,000 4,554 226,200 
TD seesuseccaescoe Gt 1,207,583 6,567 330,000 7,309 363,000 
Germany 276,590 “es dnooee occ 8 8=— aeons 
a sesens 614,675 002 143,000 915 160,000 
Netherlands . 228,365 080 99,000 276 116,000 
Spain ..... ,616 276,326 244 107,000 ,585 90,000 


8,489 256,361 
813 256,361 


490 70,900 
394 114,200 


070 852,400 
025 146,200 


Sweden 
Switzerland 


bom bo bo CO 
— We ero 





United Kingdom 764,636 1,791,831 983 94,300 001 83,350 
Canada : 581 424,927 112 460 287 14,750 
Mexico 7,625 430,847 232 10,480 130 5,710 
Argentine . 147 494,935 1,420 70,000 1,153 54,000 
eee 108,918 944 45,000 400 §=28,500 
CP seceen 464 18,600 472 22,150 
Columbia .... 280 13,500 677 37,150 
British India 256 12,140 243 11,690 
Netherlands East 

Indies ome , 177,652 169,980 656 31,200 265 9,760 
Philippine Islands. . 177,939 11,558 34 1,190 cies “aenes 
res 253,103 72,269 59 2,620 81 3,330 
Br. South Africa. 100,253 117,394 201 8,570 89 3,800 


The U. S. A. figures include standard typewriters, port- 
ables and rebuilts.—E. R. B. 


Ee 


Mr. Hansard Returns from Europe and Leaves for 
Mexico 

Evan Hansard, export manager, Victor Adding Machine 
Company, who recently returned from an extended Euro- 
pean journey, left about the middle of November for a trip 
through Mexico and the West Indies. The purpose of this 
trip is to call upon Victor dealers and to assist them in 
their sales activities. Mr. Hansard expected to complete 
his itinerary in about two months’ time, which would bring 
him back to Chicago shortly after the first of the year. 


—_—_@—— 


Mr. Hall Guest of Underwood Elliott Fisher 


A. L. Hall, about whom an item appeared in the Novem- 
ber issue, was the guest of the Underwood Elliott Fisher 
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This year’s profits 
cannot be realized 
with last year’s 
products. 





| nvestigate 

the new 

designs of 

For the executive, there is finer quality— An Edco installation is a constant reminder 


of the dealer who made it—of his fair deal- 


R ing and honest representation. It is a pledge 
and higher ideals. For the general office, a for further transactions. Why not look up 


business-like contour, more convenience and EDCO DESKS? Catalog and details on 
serviceability. request. 


appearance suggesting greater aspirations 


Evansville Desk Company, Evansville, Ind. 


STABILITY 


OF F866 68, 08 68 tt ttt ttt tat tat tat at tat at atat st tata att at tat at at tat at ttt att tat ttt? 









UCH of the comfort, conveni- 
ence and sturdiness of an office 
ehair is in the chair iron. The Col- 
lier-Keyworth mark is a pledge of 
quality. C-K chair irons are smooth 
im action and responsive, easily 
adjusted and kept in adjustment, 
dependable and durable a lifetime. 
If your chairs are equipped with 
C-K all steel irons, you can check off 
this important service, as assured. 


CK) COLLIER~KEYWORTA CO., 
GARDNER, MAS6., U.8.a. 








No. 468 
Made under our 
own Patents 
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Bentson 800 line 4-drawer 
letter cabinet. Also made 
counter height and in cap size. 








During Transfer Time Feature 


BEN TSON rss 


These popular steel cabinets and transfer cases 
will add to your profits during transfer season. 
Strong construction, easy, quick operation, various 
sizes for all requirements, attractive olive green, 
mahogany and walnut finishes, are features. 


Stationers interested in good grade steel files of 
moderate cost, should write us for descriptive mat- 
ter, prices and discounts. 


Bentson Mfg. Company 
Aurora, Illinois 


A. H. DENNY, Inc. 

356 Broadway Near Leonard Street, 
Eastern Wholesale Distributors 
FRED C. FUNKE, 

P. O. Box 244, Detroit, Michigan 
Michigan and Ohio Representative 


VERNON J. SELFRIDGE, 
800 N. Spring St., Los Angeles, Calif. 
Western Representative 


The Bentson Transfer Case with 
stacking, interlocking feature. 








Bentson 1100 line counter 
height—also made _ three 
full size drawers. 












As pioneer desk makers of 
Jasper, Indiana, we can offer 
you the best in high quality 
desks, time tried and quality 
tested for fifty-two years. 


Desks and 


The JASPER |, The JASPER 
DESK CO. ™° CHAIR CO. 


cars at carload discounts, lower freight rates and 
the assurance that goods arrive in first class con- 
dition, without damage. We solicit your inquiries. 


New No. 800 Series Chairs in 
Solid American Walnut: A 
Pleasing Design, with a Deep, 
Rich, Durable Finish. 


chairs can be purchased from us in pool 


JASPER, INDIANA 








BSSIMORE, Chicago Representative, Telephone Longbeach 4821, 1467 Catalpa Avenue, CHICAGO, ILL. 
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Company for three months during his recent stay in the 
United States. 
Mr. Hall is connected with the house of Hortors’, Ltd., 
Johannesburg, South Africa. 
cteslandiitiiadaamas 


Chicago National Business Show—Continued from page 32 

DAYTON SCALE COMPANY—(See International Business Machines 
Corporation) 

DEFIANCE MANUFACTURING COMPANY, Orange, N. J., and 37 
West Van Buren street, Chicago, Ill (See Monroe Calculating Machine 
Company) 

DICK COMPANY, A. B., Chicago, Ill., presented a most attractive line 
of Edison-Dick Mimeograph and related devices. They featured the new 
model Mimeograph No. 96 as well as various Mimeoscopes, together with 
Autoslip and Mimeograph supplies. The scheme of the booth was blue 
and yellow and the style modernistic The striking attraction was a 
center monolith in blue and yellow, surmounted by a globe of the world 
similarly colored, showing the continents in yellow relief and the seas 
in blue. The Chicago office of the company was in charge of the work 
during the show. 

DICTAPHONE SALES CORPORATION, New York, N. Y., and 321 
South Wabash avenue, Chicago, Ill Latest model A-10X Dictaphone dic- 
ating machine, B-10X Dictaphone transcribing machine, and S-10X 
Dictaphone shaving machine were demonstrated A new invention, the 
Telecord, which records local or long distance telephone conversations, 
was also demonstrated, attracting a great deal of interest Chicago 
Branch Manager A. E. Blackstone, and his assistant, F. 8S. Moyer, were 
in charge, assisted by E. E. Gesner, director of service, and Carl Adresen, 
special representative from Bridgeport, Conn., demonstrating the Tele- 
cord. President L. C. Stowell and Vice President Merrill B. Sands were 
also in attendance 

DITTO, INCORPORATED, Harrison street at Oakley boulevard, Chi- 
cago, Ill., exhibited a complete line of duplicating equipment, including 
the new Ditto machine. Seventeen improvements have been incorporated 
in this new model. Several models of the new machine were on display 
in addition to the latest devices particularly adapted to systems applica- 
tions. E. E. Gundaker, manager of the systems division, and Fred Zoller, 
Chicago manager, were in charge 

DO/MORE CHAIR COMPANY, Elkhart, Ind., and 35 East Wacker 
drive, Chicago, Ill.—A new complete line of aluminum and steel executive 
type arm chairs was shown. The chairs were displayed in many patterns, 
in finishes to match, with either steel or wood furniture, upholstered in 
various materials and in a wide range of prices. The regular Do/More 
line was also shown. Division manager W. J. Black was in charge. Also 
in attendance were E. A. Smith, H. L. Vieau and Otis Salter. 

EDIPHONE, THE—(See Edwin C. Barnes & Bros.). 

EDISON, INC., THOMAS A., Orange, N. J. (See Edwin C. Barnes & 
Bros.). 

ELECTROMATIC TYPEWRITERS, INC, Rochester, N. Y., and Chicago, 
Ill., demonstrated the Electromatic typewriter, shown for the first time 
at the New York and Chicago business expositions. The Electromatic 
automatic typewriter was also a focal point of interest at this exhibit, 
the machine reproducing at high speed personalized typewritten form 
letters, bulletins, etc., automatically. It includes the features of the 
Electromatic standard typewriter, addresses and salutations being typed 
with the same predetermined impression as the body of the letter. The 
master roll or copy is first made on a special Electromatic typewriter, 
then reproduced as desired by the automatic machine. In charge of the 
exhibit were R. G. Thompson, vice-president and general manager; Miss 
Gertrude Reynolds; R. E. Hanley, Chicago manager; E. H. Saul, LeRoy 
Boyer, E. F. Baumann, Mr. and Mrs. C. W. Crowe, and Norman Collister. 

ELLIOTT ADDRESSING MACHINE COMPANY, Cambridge, Mass., and 
130 North Franklin street, Chicago, Ill., showed hand, foot and electric 
addressing machines designed to meet every possible addressing problem, 
as well as other problems involving the making and transmitting of data 
in addition to names and addresses, such as payroll or inventory work. 
Especially featured was the Elliott Double-Duty postcard printer and 
addresser Chicago Manager Joseph Taxis was in charge, assisted by 
competent demonstrators 

ERROR-NO, INC., Little Falls, N. ¥.—The new Super Error-No was 
displayed and its use demonstrated. This model is so made that it can 
be collapsed behind the typewriter and folded in with the machine in a 
drop head typewriter desk. The regular line of Error-No copy holders 
was also shown. C. C. Harper, president of the company, was in charge. 

FELT & TARRANT MANUFACTURING COMPANY, Chicago, Illinois, 
demonstrated the company’s line of key-controlled Comptometers, the 
twenty-column dual Comptometer and the peg board distribution forms 
and applications. W. D. Lawrence was in charge of the exhibit, assisted 
by members of the Chicago sales staff. Other executives of the company 
were also present during the week 

GARDNER COMPANY, 280 Broadway, New York, N. Y., featured 
various models of Gardner adding and listing machines. The display 
included a subtraction-adding machine with a single counter; duplex sub- 
traction-adding machine with control key which permits subtraction in 
one counter simultaneously with addition in the other counter; a three 
counter machine ; automatic tabulating carriage on certain models, and a 
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Our big new stock-room is now ready 
with its greatly increased stock of all stand- 


ard supply items. 


Thousands of sets of guides and hun- 
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kind is insured by Wagemaker quality. 


Try us on your next supply order. 


Write us regarding agency. 
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complete new electrified line of machines. Stanley Allen was in charge. 

GEDDIS & COMPANY, ARCHIBALD, 440 South Dearborn street, Chi- 
cago, Ill.—(See The Bircher Company). 

GENERAL FILING COMPANY, 343 South Dearborn street, Chicago, 
Ill.—The AdjustAfile desk trays and inserts and re-equipment for filing 
cabinets were displayed. Richard McKnight and Miss B. Ostell were in 
charge 

GESTETNER DUPLICATOR CORPORATION, Bloomfield, N. J., and 
231 West Jackson boulevard, Chicago, Ill., showed the Gestetner dupli- 
cating machine in several models and applications. D. Adams of the 
Chicago office was in charge. 

GILKEY PRINTING COMPANY, THE W. §., Cleveland, Ohio, and 608 
South Dearborn street, Chicago, Il1.—Continuous forms in fanfold, super- 
fold, etc. styles for use on various billing machines equipped for han- 
dling continuous forms were displayed. J. T. Stewart was in charge, 
assisted by L. A. Petit. 

GREGG COLLEGE, THE, 225 North Wabash avenue, Chicago, Ill., ex- 
plained the advantages of Gregg shorthand, by a display of books, etc. 
Principal Henry J. Holm was in charge 

HORDER’S, INC., 231 South Jefferson street, Chicago, Ill., showed 
Meilicke equipment such as all types of calculators, pricers, Dictaform, 
switchboard directory, telephone indexes, etc. W. E. Raymond and C. H. 
Carlson were in charge 

ILLINOIS BELL TELEPHONE COMPANY, 212 West Washington street, 
Chicago, Ill., displayed all of the more generally used telephone services 
helpful in the efficient conduct of business, including an illuminated toll 
display ; telephone typewriters; order turret; convenience plans (wiring 
plans) ; dial private branch exchange systems; manual switchboards, etc. 

INSTOGRAPH, LTD.—(See G. L. Rogers, Inc.). 

INTERNATIONAL BUSINESS MACHINES CORPORATION, New York, 
N. Y¥., and 323 West Madison street, Chicago, Ill.—The Tabulating Ma- 
chine Division display included electric sorting machine; electric tabu- 
lating and accounting machine; key punches, both electric and hand; 
verification key punch; electric duplicating key punch; electric automatic 
gang punch and hand gang punch; interpreter; electric printing counting 
sorter; Type 83 electric sorting and tabulating machine; Ticketograph. 
The International Time Recording exhibit consisted of master clocks, 
secondary clocks, attendance time recorders, automatic payroll machines, 
job time and cost recorders, signal program devices, door recorders, 
watchman systems, Electroprint automatic time stamp and electric unit 
clock for offices and stores. The Dayton Scale Division displayed Dayton 
Moneyweight computing scales, even balance scales, electric meat slicers, 
electric coffee mills, and electric combination coffee mills and meat 
choppers. C. L. Hayes was in charge of the Tabulating Machine exhibit, 
Charlies Lawson of the International Time Recording exhibit, and W. S. 
Tresecott of the Dayton Scale exhibit. William McLardy was in general 
charge of all of the exhibits 

INTERNATIONAL TIME RECORDING COMPANY—(See International 
Business Machines Corporation) 

MARCHANT CALCULATING MACHINE COMPANY, INC., Oakland, 
Calif., and Chicago, Ill., featured especially the new ‘‘Twinplex’’ model 
calculating machine with electric shift and electric clearance. Another 
machine which excited much interest was the ‘‘EEG’’ model—an all- 
electric, fully automatic calculating machine, performing automatically 
all the operations of arithmetic. In addition to the two machines men- 
tioned, the machines of the rest of the Marchant line were demonstrated. 
D. R. Cooke, manager of the Chicago office, was in charge of the exhibit, 
with a corps of salesmen. J. W. McCaslin, Marchant division manager, 
was also present at frequent intervals during show week 

McCASKEY REGISTER COMPANY, THE, Alliance, Ohio, and 38 South 
Dearborn street, Chicago, Ill., demonstrated the equipment and methods 
used in the industrial division of the company, such as industrial control 
methods, including perpetual inventory, costs, payroll tool check and tool 
activity control; planning, routing and dispatching; machine and order 
control, etc. C. Swoboda, manager, industrial division, was in charge, 
assisted by E. G. Crane, manager of the Chicago district, M. E. Roberts 
of Chicago and R. P. Jaques of Indianapolis 

McGRAW-HILL PUBLISHING COMPANY, INC., New York, N. Y., and 
520 North Michigan avenue, Chicago, Ill.-System magazine and other 
publications were displayed 

MEILICKE SYSTEMS, Chicago, Ill (See Horder’s, Inc.). 

MERCEDES CALCULATING MACHINE COMPANY—(See G. L. Rogers, 
Inc.) 

MONROE CALCULATING MACHINE COMPANY, Orange, N. J., and 
37 West Van Buren street, Chicago, Ill.—The newest models of the Mon- 
roe calculating machine, including the twenty-place small electric and 
executive types, were displayed. A new and improved model was shown 
that is equipped with electric carriage shift and clearing device. Dem- 
onstrations of the application of these machines to special lines of business 
were given daily R. F White, manager of the Chicago district, was in 
charge, assisted by the sales personnel of that office. W. G. Zaenglein, 
domestic sales manager; E. F. Britten, Jr., vice-president; R. D. Bryan, 
manager of the accounting service department, and K. S. Howard, adver- 
tising manager, were in attendance during the week 

MULTICOLOR SALES COMPANY, 437 South Dearborn street, Chicago, 
Ill., displayed the Set-O-Type, an electrically operated type setting ma- 
chine, for composing cold type directly into a standard Multigraph seg- 
ment or a flat chase plate, which can be used in a Multicolor press; 
Serv-O-Type quality type sold at such low cost that distribution of type 
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If Perfect Adjustments, Finest Finish and Genuine Replacement Parts mean 
anything, the Ultimate in Re-Manufactured Typewriters is now found in the 


Improved Mastergrade 


UNDERWOOD 


THE AUTHORIZED REBUILT UNDERWOOD 


Used Typewriters—All Makes—Unlimited Supply— Prompt Service 
Delivery from Depots All Over the U. S. 
Also Adding, Bookkeeping and Calculating Machines 


THE WHOLESALE TYPEWRITER COMPANY 
AUTHORIZED REBUILDERS OF THE UNDERWOOD 


Factory and General Offices:—155 SIXTH AVE., NEW YORK, N. Y. 
Cable:—*“Saletype”’ 
Direct Branch for Pacific Coast Distribution:—528 MARKET ST., SAN FRANCISCO, CALIF. 
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for re-use is eliminated; and the Auto-Typist, a pneumatically operated 
automatic typewriter Also shown was a new device which makes it 
possible to operate an unlimited number of Auto-Typists from one stand- 
ard keyboard 

Jack Powers, president of the American Automatic Typewriter Com- 
pany, Chicago; C. E. Wagner, general manager of Set-O-Type Com- 
pany, Dayton, Ohio; E. G. Ryan, L. D. Camps, N. A. Brigham, N. J 
James, R. McConnell of the Multicolor Sales Company were in attendance 

NATIONAL CASH REGISTER COMPANY, THE, Dayton, Ohio, and 
323 North Michigan avenue, Chicago, Ill., showed in addition to cash 
registers the new Omni Denomination postage machine; National account- 
ing machine for ledger and statement posting, and the National check 
writing and signing machine. A. A. Keiser was in charge 

OFFICE APPLIANCE COMPANY, THE, 417 South Dearborn street, 
Chicago, Ill., explained Office Appliances, the news and technical trade 
journal, and its services to readers. Secretary John A. Gilbert was in 
charge 

OHMER FARE REGISTER COMPANY, Dayton, Ohio, and 1009-1011 
Washington boulevard, Chicago, Ill A complete line of cash registers, 
including many new features in the older models and some entirely new 
models, were on display. Branch Manager B. C. Palmer was in charge 

PENENE CORPORATION, New York, N. Y., and Chicago, Ill., exhib- 
ited for the first time a new ink known as Penene, particularly intended 
for fountain pens and having the property of quick-drying, absorbing into 
the fibres of the paper. A new stamp pad ink, known as Penene Quick 
Ink, was also demonstrated This is a different ink from the writing 
fluid, but also possesses the property of quick drying Penene can be 
used with steel pens as well as with gold pens. When using on the 
former, it is desirable to burn off the grease adhering to the points of 
new steel pens. The manufacturers of Penene claim permanency, smooth 
and easy flowing, non-clogging and waterproof properties. E. C. Dearing, 
western representative of Penene, was in charge of the display, and pres- 
ent during the week was Ralph A. Belmont, president of the corporation. 

POSTAGE METER COMPANY, Stamford, Conn., and Chicago, Il., 
presented a complete line of Postage Meter equipment, mail tables and 
power driven stamp affixing devices. For the first time at a Chicago show 
the company exhibited its new electro multi-denomination Postage Meter. 
This machine was also presented at the New York show. General Sales 
Manager W. R. Greenwood of Stamford, Conn., and District Manager 
Frank A. Nuttall of Chicago were in charge. 

POSTINDEX COMPANY, Jamestown, N. Y., and 173 West Madison 
street, Chicago, Ill., displayed Postindex visible equipment in five distinct 
types, each applicable to a particular need. This exhibit also included 
furniture made by the Art Metal Construction Company, of which the 
Postindex Company is a subsidiary. The booth was strikingly decorated 
in silver and blue forming a splendid background for the display of 
Postindex equipment, which is all finished in jet black and silver. Werner 
Klostermann, Chicago branch manager, was in charge. 

RAPID ADDRESSING MACHINE COMPANY—(See Elliott Addressing 
Machine Company) 

REINER’S ROTAPRINT, INC., New York, N. Y (See Chicago Rota- 
print Agency) 

ROGERS, G. L., INC., 407 South Dearborn street, Chicago, Ill., showed 
the Mercedes new de luxe model super-automatic calculating machine; a 
full line of Insto time recorders, both d. c. and a. c. models, including 
type 31, which operates from a master clock system; Barrett adding 
machines, hand and electric models, including a low priced 6-bank hand 
machine shown for the first time. G. L. Rogers was in charge, assisted 
by George T. Herbert, Howard Nagle, C. A. Rosendahl, John Crotty and 
Cc. J. Campbell. 

SET-O-TYPE COMPANY, Dayton, Ohio—(See Multicolor Sales Com- 
pany). 

SHAW-WALKER COMPANY, Muskegon, Mich., and Chicago, Ill., had 
five booths prominently placed, fronting on two aisles, and showing 
Skyscraper desks and chairs on one side and a bank display on the 
other, consisting of a complete line of bank operating equipment, includ 
ing new and up-to-date banking systems. An indexing display featured 
the most recent developments aiong indexing and system lines. Several 
special features of the exhibit excited interest, such as a revolving circular 
case for commercial signatures, unit plan desks for bookkeepers, entry 
clerks, etc. Chicago Manager C. D. Ainge superintended the exhibit, while 
Miss Hazel Brown had charge of the desks and chairs. H. C. Bever, man- 
ager of the banking department of the Chicago office, directed the bank 
features of the display, while Miss E. Kreutz had charge of the indexing 
service 

STANDARD MAILING MACHINES COMPANY, Everett, Mass., and 440 
South Dearborn street, Chicago, Ill.—Sealing machines, postage stamp 
affixers, copy holders, Junior duplicator and rotary duplicator were dem- 
onstrated The rotary duplicator was shown here for the first time. 
Van W. Evans was in charge of the exhibit 

STROMBERG ELECTRIC COMPANY, 223-233 West Erie street and 
208 South LaSalle street, Chicago, Ill., exhibited a complete line of 
master clock operated and Telechron-motored time equipment, showing 
employees’ in-and-out time recorders, job time recorders, secondary wall 
clocks, time stamps, program instruments and process timing and sig- 
nalling instruments. Especially featured was the new Model 12 time 
stamp, which automatically stamps the time when paper is inserted. 
Chicago District Manager S. H. Cundall was in charge, assisted by L. R 
Spencer, Robert E. Skinner and John E. Fox 
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No. 8500 
“Postur-Chair” 


UHL 


Favorably Known 
in Business and 
Industry 


Often, by adding one live line of merchandise or concerting 
the effort on such a line, merchants have changed continual 
loss into growing profit. There are more than ordinary pros- 
pects in UHL office and factory equipment. 


» 





UHL offers exclusive service in many departments of busi- 
ness and industry. Workers are seated healthfully and com- 
fortably at all sorts of occupations; various machines, tools 
and implements of production are supported and transported 
easily and quickly. 


The UHL “Postur-Chair” offers the utmost of chair utility 
because of the scientific design, the many types for executive, 


stenographer, phone operator, linotyper, punch press hand, 
etc., and in the life long durability of construction. 


The closing year is a good time to review the past and plan 
for the future. Perhaps your business can be improved by 
adding UHL equipment to your lines and making a special 
campaign. UHL co-operates. Let us send you the facts. 
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SYSTEM MAGAZINE—(See McGraw-Hill Publishing Company). 
TABULATING MACHINE COMPANY, THE—(See International Business 


Machines Corporation). 
TICKETOGRAPH COMPANY—(See International Business Machines 


Corporation). 

TRINER SALES COMPANY, 222 North Bank drive, Chicago, Ill., fea- 
tured combination mail and parcel post scales of three, four and eight 
pound capacities ; 101 pound beam parcel post and express scale, equipped 
with a parcel post rate computing slide chart, showing all zones and rates 
up to 70 pounds; Peerless automatic parcel post scale built of steel 
throughout and equipped with the Triner twin pendulum (gravity) system 
and the steel compound lever four corner underslung suspension system, 
which cannot jam or bind when supporting the platform and weight 
placed upon it. F. A. Lang, C. G. Olsen, C. Pick, F. P. Dreffein and 
D. M. Gallman were in charge. Also in attendance was J. M. Triner, 
inventor and manufacturer. 

VARITYPER, INCORPORATED, New York, N. Y., and 189 West Mad- 
ison street, Chicago, Ill.—Especially featured was the motor model ma- 
chine, which, it is said, enables the business man to write “letters that 
compel attention’’ by using a variety of types and spacings. W. J. Haus- 
man, Mae Lennon and H. D. McCann were in charge. 

VISIBLE RECORDS EQUIPMENT COMPANY, 38 South Dearborn 
street, Chicago, Ill., showed a full line of Flex-Site visible loose leaf 
equipment and accessories such as units including shift type, new im- 
proved half-opening device and non-rusting, reinforced steel rims; indexes, 
including new embossed division sheets; unit organizers in steel and 
wood ; rotaries; multiple unit stands in steel and wood; posting table in 
steel; Multi-Cab posting cabinet. Some items shown for the first time 
included the embossed division sheets designed to afford a flat writing 
surface; new steel type multiple unit stand, and the Multi-Cab posting 
cabinet which houses a number of units. A. F. Trever was in charge of 
this exhibit. 

VIVID, INCORPORATED, 1635 Fulton street, Chicago, Ill.—Two sizes 
of the regular Vivid duplicator, which has a built-in roll conveyor, de- 
signed for companies who use a large battery of gelatin rolls daily, were 
on display. The company introduced and showed for the first time two 
models of a new line of gelatin duplicators. These are similar in many 
ways to the present type machine but do not have a roll conveyor. 
The gelatin rolls are separate units and the machine is designed for those 
companies who need but a few rolls daily. F. P. McCarthy, manager of 
sales promotion, was in charge, assisted by the Chicago sales force. 


The Guest Book 


T. Abercrombie, Addressograph Company; C. R. Acker, Brandt Auto- 
matic Cashier Company, Watertown, Wis.; G. J. Aigner, G. J. Aigner 
Company; William A. Albrecht, Cardinell Sales Company; Mr. and Mrs. 
. B. F. Amos, Hedman Manufacturing Company. 

Alvin Bakewell, Victor Adding Machine Company; H. D. Beaumont, 
Addressograph Company; D. A. Beeler, Automatic File & Index Com- 
pany; Ralph A. Belmont, Penene Corporation, New York, N. Y.; A. E 
Blackstone, Dictaphone Sales Corporation; H. 8S. Bowles, Krantz Manu- 
facturing Company; N. A. Brigham, Multicolor Sales Company; A. 
Brightman, Barr-Morse Corporation, Ithaca, N. Y. 

Cc. M. Caleson, Addressograph Company; L. D. Camps, Multicolor Sales 
Company; Russell P. Carpenter, Sanford Ink Company; J. Groves Cohen, 
Vit-O-Net; George A. Colton, Gershon Studios; W. D. Comstock, G. J. 
Aigner Company; D. R. Cooke, Marchant Calculating Machine Company ; 
John W. Culpeper, Underwood Typewriter Company. 

E. A. Dahl, Shaw-Walker Company; G. D. Dankert, Chicago; R. B. 
Drum, The Todd Company. 

William Eismann, The Nelson-Eismann Company; Van W. Evans, 
Standard Mailing Machines Company. 

G. W. Farrar, A. B. Dick Company; H. L. Fellowes, Bankers Box Com- 
pany; Fred W. Fogg, L. C. Smith & Corona Typewriters, Inc., Daven- 
port, Ia.; M. A. Fountain, The Conklin Pen Company; A. B. Froehlich, 
Reliable Typewriter & Adding Machine Corporation ; Clara E. Funk, Mar- 
shall Letter Company. 

Archibald Geddis, The Bircher Company; H. 8S. Gilbert, L. C. Smith & 
Corona Typewriters, Inc.; Robert C. Goldblatt, Royal Typewriter Com- 
pany; Abraham B. Goldman, Director Service Company; William T. 
Gormley, H. C. Cook Company, Ansonia, Conn.; H. B. Greenberg, The 
Clemetsen Company; Mrs. H. B. Greenberg, Chicago. 

Robert E. Hanley, Electromatic Typewriters, Inc. ; F. A. Hannon, Alumi- 
num Company of America; Evan Hansard, Victor Adding Machine Com- 
pany; C. C. Harper, Error-No, Inc., Little Falls, N. Y.; J. A. Hartley, 
Chicago Journal of Commerce; George T. Herbert, G. L. Rogers, Inc. ; 
L. M. Herron, Kalamazoo. 

E. P. Hersey, Postage Meter Company, Chicago; J. H. Hildreth, Ester- 
brook Pen Company; D. A. Hillstrom, Corry-Jamestown Manufacturing 
Company. 

L. 8S. James, Quality Park Envelope Company; Roy H. Jarrett, American 
Multigraph Sales Company; Miss S. M. Johnsen, Addressograph Company ; 
W. J. Jones, Chicago; Clyde M. Jungbluth, Underwood Typewriter Com- 
pany, New York. 

John M. Keenan, Greenock, Scotland; Jack C. Kern, Felt & Tarrant 

Manufacturing Company, Lansing, Mich.; P. E. Kinnisten, LaSalle Exten- 
sion University; J. W. Kiplinger, A. B. Dick Company; Edward Krantz, 
Krantz Manufacturing Company. 
d F. A. Lang, Triner Sales Company; G. D. Lawless, L. C. Smith & 
Corona Typewriters, Inc.; W. Cary Lewis, The M. B. Cook Company; 
H. J. Lord, Canode Ink Company; J. Arthur Lyons, Manufacturers Type- 
writer Clearing House. 

Robert Marshall, Marshall Letter Company; J. W. McCaslin, Marchant 
Calculating Machine Company; George W. McClellan, Underwood Type- 
writer Company ; J. L. McDonough, Royal Typewriter Company; H. V. 
McKeon, McKeon Brothers, Chicago; C. H. McKibbin, Canode Ink Com- 
pany; W. H. McNiff, Shaw-Walker Company, Muskegon, Mich.; R. W. 
Money, L. C. Smith & Corona Typewriters, Inc. 

W. J. Montgomery, Royal Typewriter Company; 0. D. Morrill, Ann 
Arbor, Mich. 

Howard C. Nagel, G. L. Rogers, Inc.; C. Nebeck, Felt & Tarrant Man- 
ufacturing Company; F. G. Neil, Addressograph Company; W. J. Nickel, 
oe Se mtg = | Ay — A. Nuttall, Postage Meter Company. 

i}. L. O'Connor, Felt arrant Manufacturing Company ; W > Ol 
Englewood Desk Company. . ee ee ee 
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Triple your Transfer Case business with 


No. 24-L 
Made of Wood with Steel Cover 


Letter Legal and Bill Sizes 
The Cheapest and Best 


Send for samples and quotation 


Imperial Methods Co. 


FOREST PARK ILLINOIS 


Western Wholesale Stationers, Ltd. Gerard D. White Earl H. Prentzel 
228 S. Los Angeles St. 580 Market St. 1859 Greenwood Ave. 123 S. Broad St. 
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Recent improvements, exclusive features, bettered service—in fact all 
those finer details of equipment which people have come to expect in the 
products of leading manufacturers—are to be found in the new Western 
numbers. 


The Western 2300 series offers a group of especial value in walnut, 
providing both four and three drawer double pedestal desks in the 
60 and 66 inch length, with secretary desk, table, phone stand and 
costumer to match. The Western 300 suite is a companion suite to 
the 2300 series, comprising double pedestal desks in 52 and 60 inch 
lengths and also single pedestal flat top and typewriter desks, matching 
the 2300 series in general design. 


These new desks are now ready: printed descriptive matter giving 
illustrations and full details will be sent on request. 





Western Furniture Co. 


No. 352F Blair Avenue and Palm Street St. Louis, Mo. 


No. 360F 
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‘Poston Sharpeners 

are built for service 
telity Hons 7 


Display 
Bostons now 














A New Florentine Finish 
Genuine Leather 


Desk Set Combination 


This new hand gold tooled set of 6 pieces com- 
plete. Also sold in individual pieces. 


20x34 Linoleum Desk Pad........ $ 7.00 
Bevelled Letter Tray & Cover...... 10.00 
Rocker Blotter ........... ee 3.00 
Calendar Pad with Cover.......... 5.00 
Pen Stand with Gyro..... sweé 4.00 
BOG GONE cc cccsccoceccccese 3.00 





Retail Price of Complete Set. . . . $32.00 


This new combination exemplifies the quality 
and craftsmanship full measure of which is 
found in every Sainberg product. 

You should have a copy of “Beautifying the 
Office” to help you visualize your opportunity 
in Sainberg Specialties. Write today. 


Sainberg & Company, Inc. 


Manufacturer of Desk Pads and Office Accessories 
37-43 W. 26th Street New York 
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There is a 
difference 
in Filing 
supplies 


or 


Filing supplies prove 


Compare Gussco filing supplies piece by piece—folders, guides, 
cards, etc. Test the quality of material and workmanship. 
Notice how complete the Gussco line is. And then compare 
Gussco prices. 


You will realize why an ever growing number of dealers find 
the Gussco line of filing supplies is the line for real profits. 


Samples and catalog will be sent to any dealer who will make 
this test. Just drop us a note and say “show me”. We will! 


GUIDE SYSTEM & SUPPLY CO. 


“The House That Sticks to the Trade” 
335 CANAL STREET NEW YORK, N. Y. 























300 


NEW ITEMS 
IN A SINGLE YEAR 


In a single year Office Appliances announced 
some 300 items in the section devoted to new 
machines and devices. 





Usually this information is given before the 
items appear on the market and always in 
advance of most sources of such news. It is 
not uncommon for a dealer to tell us that 
some of his best selling lines have been secured 
from seeing the things in Office Appliances. 
Many readers say this section in itself is 
worth the subscription cost, not to mention 
all the other features. 


If you want to keep in touch with the activi- 
ties of the office equipment industry, there is 
no better way to do it than by entering a sub- 
scription to Office Appliances. The rates are 
$2.00 a year, $3.00 for two years; Canada $2.50 
and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 


417 Seuth Dearborn Street 
Chicago, Ill. 
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Peglow, Chicago; R. B 


rs ‘ sdwi > Be ss & Bros.; R 
J. D. Pahiman, Edwin ¢ arnes os seem: Pittaend, Ben 


Peters, Marchant Calculating Machine Company ; 
Cc. Pittsford Company - e 

Harold A vest, Quest Manufacturing Company. ; 

Cc. R Randolph, ey V. L. Reck, Typewriter Sales & Service 
Company, Danville, lll.; Harry N. Rice, Smith Typewriter Sales Com- 
pany ; C. E. Ritter, Toledo Metal Furniture Company, Toledo, Ohio ; M. E 
Roberts, A. B. Dick Company; J Rowley, Automatic File & Index 
Company; G. C. Ruys, The Hague, Holland; £. G Ryan, Multicolor Sales 


Company 
Internationales, S. C., Mortsel, Belgium ; 


M. Sagui, de Publications : ig 
Bert W. Salvage, Sherman-Manson Manufacturing Company; William 
Schelkee, G. J. Aigner Company. ; : 

H. G. Schonlan, Marchant Calculating Machine Company, Milwaukee ; 
F. G. Schuelke, Underwood Typewriter Company; W. F. Scranton, Victor 


Shepard, Automatic File & Index Com 
pany; H. E. Shifflette, Marchant Calculating Machine Company, St. Louis; 
Theodore Roosevelt Sills, Automatic File & Index Company; W. D. M 
Simmons, Underwood Typewriter Company, New York; Clarence R. Smith, 
Morton Manufacturing Company, Louisville; J. W Smith, Whitlock 
Metered Mail Company; J. S. Sprott, Lyon Metal Products Inc., Aurora, 


Adding Machine Company; R. L 


lll.; W. C. Sproull, Burroughs Adding Machine Company, Detroit; J. 1 
Stewart, W. S. Gilkey Printing Company; E. M. Stratton, Chicago 

Owen A. Teague, Schooley Printing & Stationery Company, Kansas 
City, Mo.; E. B. Terry, A. B. Dick Company, Chicago; B. A. Tuttle, 
South Bend, Ind. 

John J. Vack, Burr-Vack Company 

James P. Ward, Jr., Shipman-Ward Mfg. Company; H. R. Wartz, Steel 
Equipment Corporation; W. A. Wike, Addressograph Company; Harry R 


Brooklyn; R. M. Winger, American 
Wintermute, Prufrock-Litton Company, 
York, 


Williams, H. M. Storms Company, 
Multigraph Sales Company; M. W 
Jack Wolle, Underwood Typewriter Company, New 


St. Louis, Mo. ; 
mm. Se 
<> 
Globe-Wernicke Secures Large Contract 
Through their authorized dealer, F. F. Hansell & Bro. 
Ltd., New Orleans, The Globe-Wernicke Company has 


been awarded the contract for completely equipping the 


Orleans Parish criminal courts and jail building, New 
Orleans. 

This contract includes steel filing equipment, steel shelv- 
ing, counters, grilles and screens, desks, tables, chairs, and 
also covers all of the special wood equipment and furni- 
court rooms. The total amount of the con- 


ture for five 


tract is approximately $125,000.00. 


ae 
Parker Pen Co.’s Holiday Sales Plan 

The Parker multiple-unit sales plan which proved suc- 

cessful last December will be repeated this season. 

National Parker advertising features Duette sets—Parker 
pens with pencils that match—in the “Lady,” “Junior,” 
and “Senior” sizes. These come in attractive gift boxes 
and make very acceptable presents. 

If one Parker Duette set is a fine present, six Parker 
Duette sets is an even finer. So Parker now brings out a 
special Christmas Duette all 
splendent in their cheery gift boxes, ready for delivery. 

Each of the cartons contains one red, one black, two 
green, one yellow and one blue Duette set. Each carton 
all Lady Duofolds, or all Duofold 


change the assortment for custom- 


carton with six sets, re- 


contains all Juniors o1 
Seniors. Dealers may 
ers who may desire the change, if they wish. 

Parker Duette declared to combine smartness 
with utility. The Duofold pens are guaranteed for life. 
Parker pencils match the Both pen and pencil are 
convertible into desk style simply by getting a desk base 
with bases without additional 


sets are 


pens. 
later. Tapered ends come 
charge. 

Parker advertising this year continues along approved 
lines. Hundreds of thousands of dollars will be concen- 
trated on making this Christmas equal or exceed the best 
Christmas in the Newspapers and 
magazines will be strongly featured. 

nitiermsinah 

Aurora Metal Cabinet Publishes New Catalogue 

Catalogue No. C-3] 
Aurora Metal Cabinet Company of Aurora, III. 
booklet has an unusual cover design in black and orange 
The thirty-two pages in the cata- 


company’s history. 


is now being distributed by the 
This new 


on a black background. 
logue carry many illustrations in colors of the company’s 
line of steel filing and storage cabinets. Special details 
of construction are shown by means of cutout illustrations 
and phantom views. Copies of the new catalogue are now 
available to dealers on request. 
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COLONIAL 


offers 
these moderate priced 
Moderne Chairs 


Here is something new in moderne 
upholstered chairs at extremely mod- 
erate prices. These designs harmonize 
with many architectural designs as 
well as with some of the moderately 
priced Art Moderne desks now being 

brought out by desk 
manufacturers. 

And they are very 
moderate in 
price. 

Made in gen- 
uine walnut, 
quartered oak 
and imitation 
finishes. Ask 


about them. 










757 LLCO 





COLONIAL’S 
New Price List 
No. 50 

Just issued, carries 
many price changes, 


and brings you the ut- 
most in value, 


758 LLC 


Photographs and prices of the special values shown 
on this page as well as many new upholstered chairs 
in the moderately priced field will be gladly for- 
warded on request. 


CoLONIAL CHarr ComMPANY 


1730-1758 North Maplewood Avenue 
CHICAGO 
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Copies Anything PASSED AWAY 
Typed 
pany, president of the National Stationers Association in 


Wri 
ut 
r en. | 1912-13, and for many years in the stationery business in 
or ele) St. Louis, died in that city on November 6, after an illness 
| of about four months. 
He started as a boy in the stationery business, finally 
Drawn | organizing the Robert D. Patterson Stationery Company, 


COMPLETELY | 
EQUIPPED | 
7 | 








Robert D. Patterson 
Robert D. Patterson of the L. E. Waterman Pen Com- 





THE LATE ROBERT D. PATTERSON 
© From a photograph made some time ago 


which was sold to the Buxton & Skinner Printing and 
Stationery Company, Mr. Patterson going with the latter 
concern. 

He had been in St. Louis about four months prior to 
his death under the care of his brother, who is a famous 
physician in that section of the country. 

Mr. Patterson left Buxton & Skinner in May, 1918, to go 
with the McMillan Book Company of Syracuse, N. Y. 
After two years or so with the latter company he left Syra- 
G t d | cuse to take a position with the Blackwell-Wielandy Com- 

uaran ee pany of St. Louis, where he remained about two years and 


then accepted a position with the L. E. Waterman Com- 


. } 1 . 
T O ~ a Tt 1 ~ f pany ot New York ( ity, which company he served until 
y his death. 


Mr. Patterson was a man of fine personality, true and 


- TRACE MARK = 








sincere in all he did. His passing brings sorrow to a wide 
ete ip z * circle of friends. He is survived by Mrs. Patterson and 
ing item. It sells easily because it is popular in price—$35§ | one sister. 


Live dealers everywhere find the Lettergraph a fast mov- 


completely equipped. Simple, easy to operate and durable. Members of the staff of Office Appliances have known 
Mr. Patterson for many years and sincerely admire the 


Copies anything typed, written or drawn, in one or more 
able mind and upright, kindly character he demonstrated 


colors, at operating cost of 25c per 1000, . hy 
throughout his life. 





Big demand for the Lettergraph from schools, churches | i & © 


and all types of business. S. J. Thalheimer 
| Sanders J. Thalheimer, proprietor of the firm of Meyer 
& Thalheimer, stationers, Baltimore, Md., died at the Sinai 
hospital in that city, early last month, after an illness of 
about eight weeks. Mr. Thalheimer was a native of Balti- 
more and was fifty-nine years old. He had been in the 
SUPPLIES FOR ALL DUPLICATORS stationery business about thirty-five years, having estab- 
lished the firm of Meyer & Thalheimer in association with 


The HEYER DUPLICATOR CO., Inc. | the late Martin Meyer. Following the latter’s death fifteen 


Profit margin for dealers is liberal, and every sale means a 
satisfied customer who will buy supplies from you. 


W rite for details of our dealers’ money-making proposition. 


Established 1903 years ago, Mr. Thalheimer became the sole proprietor of 
, the business. 
945 W. Jackson Blvd. CHICAGO, ILL. a : ; ; : ‘ 
In addition to his business interests, Mr. Thalheimer 


was president of the Baltimore Hebrew Congregation of 
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The ENGLEWOOD 
DESK COMPANY 


extends best wishes for a 
Merry Christmas and a 1931 
filled with orders taken at 


profitable prices. 


We solicit your con- 
sideration of ENGLE- 
WOOD DESKS to help 


make 1931 a better year. 


ENGLEWOOD DESK COMPANY 


58th and Lowe Avenue, Chicago 








Re sak 








Business Needs 


Better Letters 
0 aS &@ 0 


Everywhere, one hears the cry for better 
letters: Not just better composition but bet- 
ter appearance. There is effective aid to that 
end in Lincoln superior typewriter keys. 
We specialize in Corona and all Portable 
machines Rubber key tops. You set a perfect 
fit in Lincoln. 

Typewriter men develop 300d volume and 
substantial profit in Lincoln keys. Full de- 
tails and prices on application. Openings for 
a few Special agents in some cities, two state’s 


Lincoln Rubber 
Key Co. 


27 Thames St. 
New York, N. Y. 


BeBe oO 


agencies open. 
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————— 
| pmnersy @)CHuicaco 
Shee 4555 Our Central Distribut- 
“Sm ing Warehouse Meets 


Se peoods of a Wenn 
ae Quick 


Deliveries 


speed up turnover... 


You know the outstanding features and uniform qual- 
—4 4. > FiberstoK oo You know you can sell 
i ° an nag ou can count upon quick, de- 
pendable delivery of your orders, large or small, re- 
gardless of your vocation. 
And prompt filling of your orders means more busi- 
ness for you—profits that might find their way to the 
pocket of some other retailer. 


NATIONAL FIBERSTOK ENVELOPE CO. 


General Offices and Factory 
427-447 Moyer Street, 
Philadelphia, Pa. 


Chicago Warehouse: 
54 West Lake St. 


New York Office: 
150 Nassau St. 


The East is served by 
exceptionally large 
stocks at the Factory. 




















the new 
PARROT 
PRONG FASTENER 











is ideal for permanent or temporary bind- 
ing or filing of pertinent papers. The 
e of the compressor against the 
~_ binds the papers securely and pre- 
vents tearing—the thinnest tissue is as 
tightly bound as heavy bond. 
The Parrot Prong Fastener No. 1 fits 
flat and sinks into the papers requiring 
absolutely no extra space in files. The 
prongs fasten securely with a slight slip 
to the side. 
The distance between prongs is 2%” 
and the prongs are 154” in length. 
Get our prices and discounts. They are 
exceedingly liberal. Write now. 


JACLIN STATIONERY CO. 


388 Broadway 
NEW YORK 





AON 














Get Your Share of Bigger Profits 
A to Z or Recipe cabinet sets. Unusually 
attractive and sturdily constructed. 
Leatherette and cloth covered, assorted 
beautiful colors. An ornament for the 
desk and kitchen shelf. 


Wrile for samples and price list 


THE WARSHAW MEG. Co. INC. 
35 YORK ST. BROOKLYN, N. Y. 





Such in a few words is the F-B Binder, the 
handiest little binder known. And it’s just 
as simple as it is efficient. The F-B is adjust- 
able to width of sheets and distance of centers 
by means of extensible slides, while the ca- 
pacity is regulated by exchangeable posts of 
varying lengths. 

Firms large and small have found the F-B 
a solution to their loose leaf transfer problem. 
Retails at $3.50 per dozen sets F.O.B. New 
York. Send for samples. 


F-B MANUFACTURING CO. 


1228 Intervale Ave., New York 


The E LooseLeat 
: »=HOLDERSE 
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A PROFITABLE FIELD 
Special Order 


Chairs—for 


Offices—Lodge Rooms 
Restaurants 

School Dining Rooms 
Hotel Dining Rooms 
Assembly Rooms 














Our versatile production and 
special equipment as well as 
our years of successful experi- 
ence in manufacturing a full 
line of office chairs in all fin- 
ishes, a full line of bentwood 
chairs, as well as . 
school and _ kin- 
dergarten chairs 
has particularly 
fitted us to handle 
your special order 
problems — efh- 
ciently and eco- 
nomically. Quo- 
tations made from 
blue-prints, draw- 
ings and specifi- 
cations. 


1015 of the chair 
shown here, were 
built by us to speci 
fications on special 
order for one of the 
largest Universities 
in the country 


HIGH POINT BENDING & CHAIR COMPANY 


SILER CITY, NORTH CAROLINA 



















Millions Depend on 


lheWtritten Signature 


Broad and Wall Streets, New 
York City. The Nation’s 
Greatest Financial Center. 






ss in Business 
SANFORD! 
\ RIT IN¢ 

ey 


/mportant Records are 
Usually Written with, 


SANFORD > 


“The Ink That Has Defied Time for 70 Years’ 
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the Madison Avenue Temple and a vice-president and 


trustee and director of the Young Men’s Hebrew Associa- 
tion. 
Association, having 


the National Stationers 


served that organization in several capacities. 


member of 





LATE 8S. J. THALHEIMER 


THE 


large circle of friends who sincerely mourn his passing. 
Mr. Thalheimer is survived by his widow and two chil- 
dren, Kaufman and Polly, and two sisters, Mrs. Theresa 
Meyer and Miss Flora Thalheimer, all Baltimore. 
Funeral services were held from Madison Avenue Temple. 


of 


Burial was in the Hebrew Friendship Cemetery. 


rls rls 4) 
+ + 
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Mrs. C. C. Holley 

Mrs. Grace Holley, forty-nine years of age, wife of C. 
C. Holley, manager of L. W. Holley & Sons Company of 
Des Moines, Iowa, passed away at ten o’clock Tuesday 
morning, October 28. The funeral was held on Thursday, 
October 30. 

Mrs. Holley had been in ill health for two years. 
in Indiana, she came to Iowa when a child and resided in 


Born 


the southern part of the state until twenty years ago when 
she came to Des Moines. Mrs. Holley was a member of 
the First Methodist 
of the church and in that of the Home Missionary Society 


Church and was active in the work 
of which she had been an officer. 

Mrs. 
Helen, sixteen years of age, two brothers, O. E. and T. C. 


Holley is survived by her husband, a daughter 


Brown of Des Moines, and four sisters, Mrs. Fred Anthony 
of Des Moines; Mrs. M. Childress of Oskaloosa, Ia.; Mrs. 
W. M. Duke of Centerville, Ia., and Mrs. Frank Brain of 
Topeka, Kas. 

Mr. and Mrs. Holley had been married eighteen years 
and Mrs. Holley was well known to many of the members 
of the National Stationers Association and their wives, for 
she frequently attended district and national meetings of 
the N.S.A. 

Office Appliances extends its profoundest sympathy to 
the bereaved husband, daughter and other members of the 


family. 


Mrs. Ida L. Read 
Friends of E. D. Read, manager at Chicago for the Old 
Dutch Ribbon & Carbon Company, will sympathize with 
Mrs. 
Read had attained eighty-two years, completing a life 
rich in the best attributes of American womanhood. Her 
Mrs. 


him in the passing of his mother at Logansport, Ind. 


husband preceded her passing several years ago. 
Read’s family consisted of five children. 


He was active in association work and was a valued 


He had a 
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A NEW and 
FINER STAM 
PA 





THE 


MUNSON— 


OPENS WITH A TOUCH OF THE FINGER 


Cash in on this new and remarkable stamp 
pad that has found such favor among users 


in the New York area. One and all 


pronounce it the perfect stamp pad at last! 





| The new Munson Stamp Pad opens with 
| the touch of the finger. No annoying de- 

lays—no stained fingers—cover is out of 
the way—occupies no space on your 
desk. These are exclusive features of the 
Munson. 


lt presents a fullclearinkingsurface. \Y/ith 
its reversible stamping surface it is actually 
two pads in one. The pneumatic rubber 
base makes it noiseless. It always gives 
perfect impressions. 





Write for full agency and dealer proposi- 
tion. Here's real money in your pocket if 
you act quickly. 


THE 
MUNSON STAMP PAD CO. 


_ 147 FULTON STREET NEW YORK, N. Y. 


RE-INKING IS EASY. The old style pad is re-inked 
by pouring ink ontop of stamping surface—a dirty 
unsatisfactory and wasteful procedure. The Munson 
Ink is introduced into two reser- 
voirs in the base opposite the 
word “ink.” Surplus ink on 
the stamping surface is elimi- 
nated in this way. Ink ts 
brought to the surface the in- 
stant the stamping operation is 
started. 














MUNSON ww F 
en Pectact npr 
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EXPORT S 





























—_—, 
Countries. 
BEER scccecce 72 
Azores and Ma- 
deira Islands.. 3 
Belgium ....... 112 
Czechoslovakia . 34 
Denmark ...... 171 
Estonia ........ 10 
DEEN cnccccee 19 
i. Tee 462 
Germany 177 
) PD on bed , 3 
> Hungary ....... 33 
» > "ae 1 
4 Ki Irish Free State. 27 
ss Ded in / st techwae 228 
b ¥ Re 4 
: Malta, Gozo, and 
4 GUD cccccs oces 
Netherlands os 189 
PE cassccee 211 
Poland & Danzig 40 
Portugal ....... 54 
Rumania imene 23 
Soviet Russia in 
Europe er 6 
SE secs _ 215 
Sweden _ 355 
Switzerland , 385 


United Kingdom. 1,890 
Yugoslavia and 


Albania ...... 72 
CEE pasecene 286 
British Honduras 3 
Costa Rica...... 17 
Guatemala ‘ : 
Honduras 32 
Nicaragua 29 
Panama ....... 25 
Salvador 11 
Mexico . , Be 244 
Bermudas 1 
Jamaica ....... 12 
Trinidad and To- 

bago .. ll 


Other British 

West Indies... 1 
a ee 101 
Dom. Republic. . ; 
Netherland West 











Indies .... 3 
French West In 

Pt bedstcaes l 
Argentina ...... 1,211 
Bolivia eee 1 
EE sceceocos 64 
| rr 214 
Colombia ...... 12 
Ecuador 20 
Surinam ie éene 
French Guiana 30 
a aceetocees 52 
Uruguay ....... 72 
Venezuela ..... 19 
British India... 249 
British Malaya.. 31 
Ce wsccosece 47 
Java & Madura 10 
Other Netherland 

East Indies. 15 
French Indo 

China - 
Hong Kong os 13 
GUE. esceces 7 
Persia een 
Philippine Is , 192 
DD @ecteseess 14 
DEED cececcoses 6 
Turkey , 13 
Australia ...... 210 
British Oceania 2 
French Oceania 
New Zealand... . 68 





Belgian Congo 
British East 


Africa sees 23 
Union of South 
Africa ... 181 


Other British 
South Africa. . 
Gold Coast 









Nigeria .......- 13 
Other British 
West Africa... - 
BINGE ccccccece 120 
Algeria and 
Tunisia os 7 
Other French 
BERGER seccecs 55 
DGEED sccecses ver 
NEW YORK Morocco ....... 21 
Mozambique ... 46 
Other Portuguese 
Africa fenee a 


Canary Islands.. 17 


Standard, New 
No. 


$4,138 


242 
7,657 
2,180 

11,335 

704 

1,430 
31,698 
16,883 

249 

1,929 
70 


1,890 
15,586 
320 


13,058 
15,562 
2,684 
3,604 
1,541 


585 
13,589 
26,155 
28,504 

141,527 


4,835 
18,053 
309 
1,010 
2,680 
2,191 
1,985 
626 
17,013 
80 

780 


893 


70 
7,650 


208 


91 
83,048 
89 


4,678 
13,374 
821 
1,526 
100 


w 


de OO ee OO de DS 


— 
tot & wore 


sie tetet ioe 
ADO 


_ 
to 


2,456 
1,040 
455 
13,325 
980 
556 
1,080 
13,458 
140 
75 
4,437 
1,531 


12,558 


926 


8,844 

190 
4,030 
43 
RS 


we: 


1 
3 


599 


1,390 


Portable, New 
No 


6 


80 
739 
162 

26 

1 
5 
“184 
8 

19 

107 
"60 
40 


“245 
307 


16 
10 


$216 


80 
2,769 
3,148 
2,410 

324 
2,880 
29,408 
6,147 
942 
144 
180 


7,559 


288 


690 
3,571 
4,125 


309 
540 
3,788 
90 
335 


S4 


180 
1,080 


20,890 
946 
2,587 
18,921 
9336 
2,199 


1,440 





2,070 
108 
540 

3,132 
108 

2,700 

8,106 
180 


1,080 
1,116 


516 


United States exports of typewriters by countries during August, 1930 
In exports under this classification where the machine is driven by an 
electric motor, the value of the motor is included with the machine. By 
the Division of Statistics, United States Department of Commerce. 


Used & Rebuilt Parts of 


vO 


170 $4,609 $1,455 


"50 1.967 673 
50 1,545 15 
493 
"487 18,990 146 
60 2,700 4,657 
“164 3,794 “98 
"100 «= 3.282 = 2,004 
177 4,386 = 1,576 
3 72 150 
54 2,138 453 
10 131 824 
36 1,019 49 
"3938.73 ‘171 
36 1,092 279 
71 2.093 3,385 
695 18.262 18.808 
3 95 398 
79 2.863 16,608 
“216 
a 13 "25 
21 771 26 
‘40)«O171 338 
‘I 35 “io 
3 90 
2 10 - 
13 123 1,055 
l 50 99 
540 
24 1.016 1.510 
; “785 
15 617 343 
7 211 288 
l 21 12 
3 75 ecce 
ll 399 "388 
48 
140 143 
11 330 2 067 
93 
2 73 575 
12 bb ee 
50 
79 
25 885 2547 
6 225 
26 967 4,815 
l 65 
3 90 oy 
1,046 
x 303 974 
2 59 
‘115 
198 
1 54 
8 352 
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COOK’S FILE SIGNALS 


Made by THE H. C. COOK CO. 
ANSONIA, CONN. 








HE color 
tells instant- A 
ly. Let each col- 
or mean some- 
thing and Cook’s Cook’s Sig- 

















Signals will 

nals are 

N make your rec- j 7 
ame ords quick and seaoriy 
Address easy to use— enameled on 
“How to Sig- stainless 
rors nal” sent on re- steel. Twelve 
quest. bright colors 


and a style 
for every 
purpose. 
Write for 
samples and 
color card. 


The No. 20 Series “stays put” 
on visible indexes. 


v 
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$4,000 to $5,000 yearly 
for two square feet 
of unused counter space 


That’s exactly what one dealer realized from imprinting 
fountain pens alone on just two square feet of unused counter 
space. 
We're not going to hand you one of those —— 
stories of “You can make a fortune the same as John Doe 

Perhaps you can! 

Perhaps you can’t! 

Perhaps you can do better! 

The point is, there is a good profit from imprinting pens, pencils, 
books, leather goods and other impressible mat rial. It’s all the 
thing these days to have one’s name on personal items. It enhances 
the value tenfold. 


The Simplex Gold Stamping Press opens the way to a substantial in- 
come from this work. 












Simplex Gold Stamping Press Co. 
Incorporated 
425 Fourth Avenue, New York 


Telephone: Caledonia 4056 
Cables: Mildoheil, N.Y. 


The “Twenty 
(20) Reasons 
Why” is world 
renowned .— 
Write our Serv- 
ice Department 
today for them. 








WESTINGHOUSE SAVES 
$85,000 A YEAR with 





va 7 





REMARKABLE NEW OFFICE eo 
LITHOGRAPHY MACHIN 


Imagine Cutting Cost $5.46 
Per 1,000 Sheets 81, x 11! 


(Figures given by a customer. Name on request.) 


Former cost $8.50; Rotaprint entire cost $3.04, based on average of 
17,750 impressions per machine and 35 jobs a day. First 100 impres- 
sions averaged $1.01 and each succeeding 100 23c, $3.08 for first 
1,000, all averaging $3.04, saving $5. 461A multitude of other 
Startling savings reported by large and ~My users. 


Highest Quality——Cheapest Way Ever Known 


for making, especially by the unexcelled LITHOGRAPHIC process, 
from several to several hundred thousand impressions. Job com- 
pleted quicker than by any other process. 


What Rotaprint Does—READ: Reproduces in FAC-SIMILE in one or more 
COLORS any type matter, photos, and please note this—halftone illustrations 
WITHOUT SCREEN DISTORTION, typewriting, script, maps, tracings, line, 
wash and crayon drawings and the like—without the nuisance and expense of 
the now out-of-date engravings, electros, stereos, type for printing, lock-up, 
make-ready, slip-sheeting, stencils or gelatine with incidental smear and bother 
Some Particulars: Models: Three, for all uses in large and smaller offices: 
Feed: Roll and sheet Operation: Automatic, by electricity Any ordinary 
office boy or clerk taught quickly to operate Speed: Variable, from 2,400 to 
6.000 per hour. Size of Forms: 4x6 to 11x17. Stock: From 13-lb. paper to 2-ply 
board. Space required for machine and operation, about the same as for a desk 


Big Business Leaders Use Rotaprint 
American Can Co., Beil yy Co., Burroughs Adding Machine Co., Butler 
Bros., Dennison Mfg. Co., Eastman Kodak Co., Generali Electric Co., General 
Motors Co., B. F. Goodrich Co., Kroger Grocery Co., National Cash Register Co.. 
x Y. State, Otis Elevator Co., Pictorial Review, Procter & Gamble Co., Pullman 

‘ar Msg. Co., Sargent & Co., Sinclair Otl Co., Studebaker Corp., Union Switch & 
Signal Co., U. S. Govt.. Western Electric Co., Westinghouse Electric & Manu- 
facturing Co., Youngstown Sheet & Tube Co 


WRITE NOW FOR INFORMATION 


The more you tell us about your needs the more we can help you 


REINER’S ROTAPRINT, Inc. “new'vorx” 


Agenctes tn Princtpal Citttes 








For Inventory 


In the freight house and the 
shipping room . . . hundreds of places 


KLUTCH 
BINDERS 
and 
BOARDS 





There are actually very many different kinds of record keeping jobs 

which are handled more conveniently and with greater time economy 

when “KLUTCH” Binders and Boards are used. Handier, more posi- 

tive in action and easier to operate than ordinary clip and archboard 

devices, KLUTCH uses a new principle of operation, dispensing with 

springs, levers and handles. Write us for descriptive matter, prices 
and discounts. 


Atlas Stationery Corp. 


Distributors for Cushman & Denison Mfg. Co., 


109-111 Leonard St. New York, N. Y. 


Middle West and Western Distributors: Associated Sta- 
tioners Supply Company, Jefferson & Quincy Sts., Chicago 














182 


YIM 












4 


N 
§ 
N 


| 


-SSSSaaweszz7z72 


> 


/ 


wf 


ESSA TEELAAAAT AAAS SSS SSS SSS 


Vm RRNARNARBEWRA GS SI707E 






UDOT 


Chey Sell and 








| 


MW 


- Chey Stay Sold” 5} 





xxx 


I Iw 


lt LY Tit 22 





OFFICE APPLIANCES 








Ne 





rv 








Be HAM 


TT 


MITT 


] 


You Need These Desks Now 
Neo* 


more than ever, you need these 

good desks. Now when buyers are 
picking more shrewdly than ever—when fi 
they are making their dollar do double = 
duty. Why not lead this public pref- TH iE 
erence? Why not feature the modern : 
designs, the utility and the moderate F 
price of Tell City Desks? You may => 
have our catalog for the asking 


Tell City Desk Company _ 


TELL CITY,INOIANA 
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A Xmas Suggestion 





Height 
zs Made 
20 
: throughout 
Diameter fh 
of shade ~ st 
10%” spun brass 





No. 512 


An indirect lamp of exceptional beauty, making an ideal 
gift either for home or office. 
Send for illustrated booklet containing thirty models. 


SILVERGLO LAMPS, INC., 


300 E. FEDERAL ST. BALTIMORE, MD. 
































Creating 
Confidence 





Confidence rightly deserved and faithfully dis- 
To 
develop confidence among its patrons is one of 
the important tasks of every business institution. 


charged is a foundation stone of success. 


Gunlocke office furniture is designed to promote this de- 
velopment—both in the dignity and beauty of design, the 
high quality of materials and craftsmanship and the com- 
Gunlocke co-operates with progressive office 
Full details and catalog on request. 


fort in use. 


furniture dealers. 


The W. H. Gunlocke Chair Co. 
Wayland, New York 















































Instantly Moistens — Practical 


— Convenient — Simple. 
A beautiful Nickel-Plated Article. Always ready 
for use—no waiting. Leak proof water container. 
Positively sanitary, non-sticky. 
The Famous Argus Specialties. 
Paper Clips 
Pen and Pencil Clasps 
Typewriter Erasers 
Sanitary Moisteners 
Ask your dealer for Prices and Discounts or write 
ARGUS MANUFACTURING CO. 
1134-44 N. KILBOURN AVE. CHICAGO, ILL. 


Dealers: Write for beautiful counter-easel. 
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Other Spanish 


BEB cocnssn 15 588 
Total ........ 8,672 $615,290 7,029 $264,058 2,923 $88,360 $78,433 
Shipments from the United States to: 
Hawaii ........ 43 $4,263 46 $1,825 35 $1 615 $286 
Porto Rico... 98 6,951 1 35 3 75 aaet 


United States exports of typewriters by countries during July, 1930. In 
exports under this classification where the machine is driven by an elec- 
tric motor, the value of the motor is included with the machine. By the 
Division of Statistics, United States Department of Commerce. 





Countries No No No 
Standard, New Portable, New Used & Rebuilt Parts of 

ee a6 33 $2,064 85 $2,963 126 $3,677 TTT 
Belgium ......... 150 11,519 118 4,196 65 2,058 $998 
Czeck Sdnectetee 340 22,439 176 6,548 78 2,064 561 
Denmark .. “ied 43 2,608 55 1,958 54 2,499 50 
Estonia : ae a 8 577 3 108 re . 
OO eS 31 : 2,559 15 2,332 125 
DUMMIES ccocccceces 1,225 83,3852 , 39,504 683 23,881 4,152 
GN han ccucse 159 9,326 170 5,925 12 454 6,223 
SE cacabene ne 25 1,486 5 180 l 50 409 
Hungary Perret 25 1,369 182 9,707 206 5,069 66 
Iceland a0 - Ss 5932 ll 414 ; , : . 14 
Irish F. State omind st eal l 10 nbes 
Italy ° 128 13,566 148 5,352 66 2,288 3,703 
Latvia ee eetee 5 387 1 180 : ; re 
Netherlands . 325 21,254 75 3,204 46 1,015 474 
Norway re 151 10,618 90 3,310 2 81 3,239 
Poland & Dan 257 16,655 159 5,478 75 2,559 eevee 
Portugal .... — 42 2,635 44 1,584 os 
Rumania ‘ 12 810 30 1,065 49 1,000 
Sov. Rus. in Eur 12 1,036 i aa . sake 
Pe scecese pee 264 16,493 237 8,862 45 1,745 600 
Sweden seneseas 301 18,619 179 6,444 10 425 25 
Switzerland . one 200 14,016 339 12,770 8 296 1,112 
United Kingdom... 1,896 109,682 1,053 32,556 395 9,994 7,227 
Yugo & Alb ‘abe 103 6,711 23 828 33 
CRO seeccus 335 21,609 146 5,075 120 3,665 3,684 
B. Honduras cee 1 262 sane eeee eee 
Costa Rica Mass * 12 468 , 201 
Guatemala ....... 8 526 sees . 2 24 S 
Honduras peonde 26 2,104 36 1,320 1 35 52 
Nicaragua : 13 805 20 720 2 100 ; 
Panama : . 31 2,395 20 846 26 70 224 
Salvador : Bee 18 1,012 21 756 1 95 66 
Mexico sotks 430 28,080 246 9,722 34 1,058 1,296 
Newf. & Lab : 4 260 1 170 l 34 ane 
Bermudas ; ‘ 1 150 ve 1 42 20 
Jamaica cote nent 5 180 1 32 ees 
Trin. & Tob : 14 504 — aia 50 
Other B. W. Ind... l i8 To oes l 55 oeee 
Ge escesenecons 33 2,632 115 4,349 13 510 244 
Bs eek ae l 101 3 108 oes 56 
Neth. W. Indies... 7 586 10 360 
F. W. Indies 10 691 14 531 
Haiti, Rep. of aa 1 140 » wa ee 
Argentina ........ 656 47,125 185 7,202 103 4,303 70 
Bolivia ... she ates aiden 17 721 . coal 
ler : as 220 15,523 110 4,341 2 100 20 
Ge sccces . 415 28,538 453 17,371 33 1,389 1,410 
Colombia oath net 7 626 10 400 2 94 11 
Ecuador ...... : 13 872 1 144 ween ee 48 
Surinam .. en 2 154 sees sees sews . ceed 
Paraguay ....... 6 436 aves er . 
Peru eee 40 2,989 165 6,410 bane een 7 
Uruguay ... lad 68 4,920 5 180 liens onal 99 
Venezuela ....... 75 5,672 20 780 chee 
B. India......... 336 323,562 590 21,428 28 1,222 1,060 
B. Malaya.... oe 16 1,140 20 720 2 67 22 
GE, usdees scenes l 70 6 210 eeee nthe ane 
es 64 3,852 121 4,491 owas ne 45 
Java & Madura... 337 21,673 2,205 7,379 2 101 2 
Other Netherland 

i PG chees. eves sae 21 756 séus pea ee 
F. Indo-China..... 81 5,643 8 251 eile amas 8 
Hong Kong..... ‘ 14 1,086 20 900 ‘ aber 3 
De steneeéee —_ 29 2,030 ant cia ‘on een 
ee 58 5,382 75 2,733 17 695 
Kwantung cesses 13 868 1 50 . 
Palestine ....ces jane wake 34 1,224 
DE édaneancdias 6 545 12 468 bese ae 
Phili. Islands..... 200 13,479 109 3,948 23 563 nae 
BD astwonsetece wees snes osee axes ones an 336 
BL seecceoneaes 5 307 3 108 1 31 sone 
BE cesncceres 5 375 30 1,080 anes _— sees 
Australia ..... se 171 10,800 198 6,765 12 446 46 
GRR sccucs 3 210 eene oven oes see etee 
F. Oceania....... eee snes abs eens 1 70 sees 
New Zealand..... 106 6,988 96 3,459 — ces 89 
DE. seewectce 3 210 ee ete eves 
DB. B. Afvien...... 10 703 T ween ines _— veers 
Union of So. Afr. 173 12,372 28 1,008 ce ee 37 
Gold Coast... - 12 920 12 600 12 486 ee 
Other B. W. Afr 4 293 3 113 
RE assecdéwases 66 1,930 57 2.160 
Alg. & Tun....... 1! 770 20 720 
Other F. Africa... 6 579 22 840 _ 
BENGEEE ccascotscs re — oees ons 1 63 
DEED denecacee 66 seen 20 720 ~ 
Other P. Africa... 1 280 a bene 
Canary Islands.... 4 320 13 562 
Other 8S. Africa... 1 320 3 135 

 stkctdsnane 9,900 $658,390 7,694 $281,181 2,408 $77,347 $42,883 

Shipments from the United States to: 

MMRES scewccecee 317 $21,656 87 $3,980 1 $ 25 $ 88 
Porto Ricd...cccce 44 2,995 25 900 16 400 Seee 

















183 


The Best 


... 1s the 


easiest to sell 


@ It isn’t hard to convince a cus- 
tomer that good materials such as 
DuPont dyes and the finest of cloth 
and ribbons ... plus years and 
years of experience . . . is bound 
to produce carbons and ribbons 
that will be unusually satisfactory. 


That’s why Grand Prize Carbons and 
Ribbons are so easy to sell . . . and why a 
new customer is developed into a steady 
user. After the first sale it is no longer nec- 
essary to sell them; usually a customer will 
accept nothing else. 


We've a sales plan that is netting a great 
many dealers a good deal of profit. Write 
for it . . . and let us tell you how to ob- 
tain the Grand Prize Tester for Carbons 
and Ribbons . . . FREE. A postal with 


your name and business address will do. 


GRAND PRIZE 


CARBONS *» RIBBONS 


Pactric CARBON AND Rippon Mec. Co. 
J. Francis O’Connor, President 
1451 Harrison St. San Francisco, Calif. 
396 Flinders Lane Melbourne, Australia 


SUPER-WRITE 
. . » is a new line of Carbons and 
Ribbons that is better yet. Ask for 


samples. 
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The Change 


of Pace in 


Selling Desks 


There is always some particular piece of equip- 
ment or merchandise that is of stronger appeal 
than others, at a given time. The ability to 
select and to feature it, rather than other mer- 
chandise, and to change it as conditions change, 
is one of the characteristics of a successful re- 
tailer. 


Bentley-Gerwig Desks offer advantages in this 

matter because of the various requirements 
capable of being supplied from the line. The 
K-290 desk shown above is a good example— a 
substantial desk made in four standard sizes of 
walnut, mahogany or quartered oak, and if de- 
sired, supplied with green linoleum top. Another 
is the No. 384 below, a 48-inch “personal” 
desk making modern office conveniences avail- 
able in the home. Its size and design have in- 
duced especial demand in studios, > shops, 
dentists’ and physicians’ offices, etc. Full de- 
tails of these interesting desks and many others 
in the Bentley-Gerwig line are in our 43d 
catalog, sent on request. 


BENTLEY & GERWIG 
FURNITURE CO. 
PARKERSBURG, W. VA. 
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Writing Instrument Exports 


United States exports of writing instruments during August, 1930, by 


the Division of Statistics, United States Department of Commerce. 
Refillable 
pencils and Pencils, Metallic pens, 
Countries pencil except metal except gold. Fountain pens. 
leads. Dozen. Gross. Dozen 

Austria $692 -oen ee er sees 142 $2,777 
DEED sossccceces 982 jens jive er i 148 1,002 
Czechoslovakia .... 57 ae pees 3 61 
Denmark ce. See 1,908 $326 “a 101 2,332 
a Pee 27 ‘nan i “mae einai 32 
DE ston <desaned 9,266 180 70 447 $201 3,345 16,043 
Germany .......... 251 2,304 372 - eewe TT 
Greece on 134 one then wen aaa 77 "849 
Iceland 120 eee hoes er ‘eee 4 109 
MT é6e6¢es00ee0s 91 see peer oes 99 665 
DEG. cossccteceecs 10 s l 18 
Netherlands ....... 1,514 108 18 116 1,726 
Norway .. : 32 15 8 100 
Poland and Danzig. 605 ines seu 3 77 
POCemAL .cccccccce 67 2 77 
Rumania .......... 129 ew anti 20 520 
EGE scoces ‘ ° is 6,397 862 132 179 
Sweden .. 174 428 160 as 
Switzerland ..... ; 653 — phen 11 241 
United Kingdom.... 10,647 16,292 3,801 2,828 41,639 
Yugoslavia and Al- 

DOME esccccese ; 78 Te eane re vine 8 183 
Canada ... .. 10,647 124,198 23,804 2,600 1,476 671 2.709 
British Honduras... — 19 1 41 38 - 
Costa Rica.. ‘ 34 264 88 300 133 I 37 
Guatemala ‘ 195 ,148 1,155 chen deme 23 721 
Honduras .... , 50 2,417 855 141 114 2 76 
Nicaragua ines 771 156 nee aan , 
Panama 390 18,885 1,505 2 l 75 967 

Salvador ane son ee 267 100 80 ; 
Me micO ... . 1,139 40,393 4,255 1,083 764 96 2,711 
Miquelon an d St 

Pierre Is ons 24 
Newfoundland and 

Labrador ....... 58 2,283 383 ee er 1 104 
ORES co cccccce “one 331 100 sawe sae 
Jamaica ... ; 20 663 124 
Trinidad an a To 

BOGS sccece 185 615 97 bees oeee l ll 
Other British 

West Indies...... 46 948 133 18 11 3 10 
CD dances 345 64,481 14,022 1,833 1,245 30 515 
Dominican Re public 62 1,024 143 e6 , 4 90 
Netherland West 

DD setacedece 26 556 221 2 42 
Haiti, Republic of. nae 96 37 ee 
Argentina ....... 912 8,072 3,587 167 2,775 
DEE teneeecenes 5 240 130 a sd l 32 
i, epenns 554 960 335 250 265 102 2,363 
CHD secccce 860 6,200 313 ae ‘ 651 4,168 
Colombia ...... . 1,062 19,689 1,402 ae 66 2,319 
Ecuador ..... ida 94 8,250 1,128 458 276 87 317 
British Guiana. oees 140 32 one a's éeee 
Surinam wi 146 eas 8 287 
Fe sans nr . — anne 24 57 
PE. sh00eeocesees 97 11,190 1,032 2 155 100 27 708 
Uruguay .. ‘ — 168 66 mae : “se — 
Venezuela ........ 333 9,217 1,652 1,036 17 422 1,226 
Sn. neeueee ‘ 47 TT TTT a 1 32 
British India .. 1,088 4,112 581 153 4,119 
British Malaya 583 a. 103 3,548 
Ceylon ........ 27 asee ‘ 34 591 
GD eececcece 834 2,904 196... er 669 5,821 
Java and Madura 288 360 a hens oo 74 2,314 
Other Netherland 

East Indies ... 746 sabe sen oe sewn 88 2,468 
French Indo-China. 34 _ iahte we ciate 7 156 
Hong Kong 136 62,460 215 25 15 66 402 
a pcecawdes eal 58 : er 19 405 
SUOM cscces ce ee 5 9 4 168 
Palestine ...... 13 1 21 
Persia .... 40 2 53 
Philippine Islands. . : 557 35,532 7,261 1,027 488 143 3,451 
SE sedccces . 37 ‘ 30 877 
EGER <cecces 239 15 438 
Turkey ..... : 14 —- - ee —— 1 35 
Australia ..... 2,154 20,531 2,164 oses 245 7,421 
British Oceania . 2 ‘ : 1 46 
French Oceania — ar ane “eo wane 1 34 
New Zealand .. 300 1,175 196 wer: ‘si 21 555 
Belgian Congo .. 19 ante - =n 1 21 
British East Africa 54 ea towe sent er 2 40 
Union of South 

CC ar 147 2,196 347 298 193 13 372 
Other British South 

BEE cccccccece 82 i 130 
Egypt 15 4 99 
Morocco 50 i 
Mozambique 29 l 21 
Other Portuguese 

Africa , 162 2 47 
Canary Islands ‘ 3 108 
Other Spanish 

Africa .. bad 36 


($54,892 428,129 $73,692 9,819 $5,926 11,222 $125,189 


Shipments from the United States to: 
$347 24,722 $7,091 7 
409 174,284 11,699 525 


Total 


$579 
4,806 


$8 23 


Hawaili 
326 489 


Porto Rico 


Adding—Calculating—Billing—Tabulating 


United States exports of adding, calculating, bookkeeping and billing 
machines, etc., by countries, in August, 1930. In exports under this classi- 
fication where the machine is driven by an electric motor the value of 
the motor is included with the machine. Parts of adding and calculating 
machines are not shown separately. They are included under a general 
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the name 


“Graffco 


—has been known to the public for over 15 years. 
Today this name identifies a comprehensive line 
of products, including: 


Vise Signals 
Viz Signals 
Vise Paper Clips 
Maptacks 
Vise Index Tabs 
Hi-Speed Rulers 


Most of these ingenuous products were created 
and developed by the Graff Company. 

The trade mark “Graffco” stands for quality 
today as it has for 15 years. This company takes 
the opportunity to assure dealers and users of its 
fullest cooperation and a continuance of its high 
standards of quality. 


GEORGE B. GRAFF COMPANY 


64 Washburn Ave. Cambridge, Mass. 




















Feature the clear, lasting impressions 


VICTORY STAMP PADS 


Your trade will appreciate the extra quality in 
Victory Stamp Pads. Made of high grade, long 
wearing materials, inks of brilliant hue and fast 
color. Six sizes, from 2x 334 inches to 4x9 
inches. 








YOUR OWN BRAND 


can be used to pl op your eines ap Sapa 
ment and to ad your entire business. our 
items can be put up under your imprint. Our 
price-list (sent on request) includes many sta- 
tionery items: 
STAMP PADS INKS MUCILAGE 
PASTE SEALING WAX 


Luther Ink and Stamp Pad Co. 


55-57 EAST PARK ST. NEWARK, NEW JERSEY 
































Christmas 


Greetin3, Cards 


Social and Business 
Personal Greetings 
Our Sample Book of Personal greetings 


show over one hundred samples, these sam- 
ples with price list covering your name en- 


graved on card if desired will be gladly sent 
postpaid. 
Commercial Greetings 


we show a large variety of cards, Folders 
and Calendars for 1931. Samples with price 
list sent postpaid promptly 


Order early while stock is complete 
December delivery if desired 


The American Embossin, Co. 
192-96 Seneca St. Buffalo, N. Y. 








Swan Pencils 


the most economical pencils 
of the world 











Made of 
Genuine 
Southern 
Red Cedar- 
wood 
a 
List Price $7.60 
Outstanding 


SWAN PENCILS 


for Commercial Use 
Trade Discount and Samples on Request 


SWAN PENCIL CO., Inc. 


221 FOURTH AVENUE 
New York * New York 
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STRAIGHT CUT 
TABBED and 
GUIDE HEIGHT 


FOLDERS 


Guide Height folders are the 
newest addition to our Folder 
line. In keeping with our policy 
to supply the best at reasonable 
prices, these folders are manu- 
factured of the finest stock and 

Free Samples and = priced lower than any on the 

price list sent upon . 

request. market. Special features are 

uniform quality, clearer scoring 

and rounded corners. 

To be had in 1/9, 1/3, !/s,and?/s 

cuts. 


The Warshaw Mfg. Co., Inc. 
35 York St., Brooklyn, N. Y. 


BAR X 


for CATALOG AND PRICE LISTS 














EXPANDING 
POSTS 
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WRITE US FOR PRICES 
LARGE OR SMALL QUANTITIES 


GRAND RAPIDS 
LOOSE LEAF BINDER CO. 


GRAND RAPIDS, MICH. 
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DF 660 


Jackson GOO Line Desks 
“built like a stone wall’ 


The Jackson 600 line carries the matched suite idea 
into the medium grade field. It enables the one of 
limited means to have the benefit of as well furnished 
an office as those with whom price is no consideration. 
The 600 line is regularly supplied in oak, walnut, and 
mahogany —a variety sufficient for average demand. 





Send for recent catalogue 


Jasper Office Furniture Se 





Jasper, Ind. 





DADS 4 StS 4 St S+St+S+S+S+ S+ St S+ St S++ 


For More 
and Better Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 


The journal contains 
thoughts that many identi- 
fied with office equipment 
can use to advantage. It is 
a common meeting place for 
the exchange of worth-while 
information. 


If you want more and bet- 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a year, two years 
for $3.00; Canada, $2.50 and 
$4.00; Foreign, $3.00 and 
$5.00. 


The Office Appliance Company 
417 S. Dearborn Street 
Chicago, III. 


PES H Ot Ot Ot Ot Ot Ot Ot S++ G+ G+ S+S+S1S+S+S+S+S+S+o 


9 O4040404+04040404+0+04+040404 040+ S+ S++ S+S+ Store 
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classification, “Other machinery and parts of,’’ which is not segregated 


for publication. By the Division 


Commerce. 
Listing- 
adding 

bookkeeping 
machines. 
Countries. No. 

RIED 6s vecscnses 

Azores & Mad. Is.. 

DL sceccteres 

DR san vennces nn stale 

Czechoslovakia .... 29 $27,387 


a 

Finland iw wee 

. eas jane 6 5,490 
Germany ; 
EN ak ns ieee a 


CO eee 


.—l SSS mane ae 16,449 
Netherlands ....... 1 3,489 
ROOST cecsnees én 1 951 
Poland & Danzig... 

ED itt occ wails 

PN. csweecadbas ste ewes 
REE acéeccneseses 1 1,158 
eer 7 6,342 
Switzerland ....... rT re 
U. Kingdom....... 18 16,295 
Yugo. & Albania... 5 5.055 
DE: ccecncoeses 9 11,461 
ae awee 


Panama ..... Pre 

DT centecades ane — 
Dy ad44¢6<6606e 2 3,136 
Newf. & Lab....... 1 165 
Bermudas ......... jean 
Ge 

Trin. & Tobago 

Ce anebach aes ee 

Dom. Republic..... 

Neth. W. Indies.... 

Haiti, Rep. of...... 7" ae 
Argentina ....... . 8 6,972 
ME ssadebeissas 2 1,677 
GE 5.6 6608640650 

Colombia ..... owe 

a 

WE eaneccoccasas 

CE steeisnend 

Venezuela ........ 

-— arr 

B. Malaya......... —_ 

Se - Gawnseuseses 3 2,718 
Java & Madura.... ; 
Other Neth. E. Ind 

F. Indo-China...... 

GEG seneseceeces 

0 ae 
Philippine Islands.. 8 6,768 
REMREEEED ccéccecce 

New Zealand.... 

Ethiopia sie eese 

Belgian Congo 

i, i Mes cesee kes ‘ 
Union of So. Afr... 1 936 
BE Ge 0b680400< 

Alg. & Tunisia... 

BEOEGGED ccoboccces 

Mozambique ...... 

Other P. Africa.... 


BOON cccnscccsee ES BRIS 


Shipments from 


Dt. tensewieds 2 $1,689 
PD MR ccnccene 1 906 


WERis « © 6 4 6 


 =—e 


bi 


of Statistics, 


Typewriter, 
bookkeeping 
lling 
machines, 


$16,024 


1,450 
384 


101,581 
23556 


"466 
"300 


3,850 


1,265 


,620 
054 


. b= 


1,018 
3,234 
R68 


++ 
525 


501 $304,972 


the United States to: 


$2,328 


Calculating 
machines 


Countries. Ni 
AUGER 2.2060. sens ‘ 3 
Belgium ........ onesie 
Czechosiovakia ..........:. 5 
SEES ncccaccuseceene 
Finland beaneens 
aa ee oe 
Germany itbeatissasess_ 
Greece oewt . . , és 
SE ccecunseuens ere 
ny cgtess sawaneeeeoves lll 
PEERED ccc nsecccccnes 31 
ED ns aceasnssbesecnnse 3 
Poland & Danzig...... 2 
WUE ccceaccsuces sas to on tai 
Sov. Rus. in Europe........ 2 
BUG Geccccccececceonsess 2 
DEER nncccessess ntteeee, Oe 
PE sivcacvsenees 6 
i; SN, coc cnwecensees 140 
Yugo. & Albania........... l 
Canada ...... hb baaewane 98 
SEED 5s dcccncusdeeeea 5 
Honduras dixeesoans l 
Pe 6s cecnceneenaed ‘ints 
Pe cp.deeeskdechenesen i 
0 er 
Tee, G@ TOROS. «co. ccce 5 
Other B. W. Indies......... ... 
ee. DONE. 5. esse eccces 1 
BEREEEER cs icccccnecovess 10 
Pt «ceb<eneaceannseabined 6 


DE énuwindevcteeiee sous l 


ee 
Ctrho-3 


wre 


12,416 
20,229 


1,290 


u 


5,815 


543 
780 


285 


780 


155 


punching, sorting 
and tabulating 
machines. 


as 
a 


© Oe 6 « & 


’ Oe 2 0 6 e 8 Ss 6 8 Om Oc Ore 8 


Department of 


Non-listing Listing 


adding 
machines. 


10 919 
84 6,841 
78 5,615 
37 2,739 


3 "225 

8 780 
231 28,391 
61 5,258 
119 9.331 
40 «= 3,432 
16 1,476 
1 48 

1 110 
161 12,315 
43 4,608 


3 510 
5 440 
7 505 
51 4,588 
6 514 
1 105 
2 360 
2 195 
25 2,211 
3 315 
6 77 
4 300 
60 4,732 
57 5,676 
7 5,615 
18 1,388 
25 2,361 
9 669 


7 1,845 
2 130 

4 304 

2 92 
40 3,783 
a 225 
6 521 
1 166 
27 = 2,760 
8 750 
‘17s 1,125 
5 504 
6 300 


8 $573 2,329 $230,050 


10 = $1,690 
37 3,201 


Other 
including used 
and rebuilt. 


i "$40 
104 10,078 
29 «2.391 

1 92 

4 1,140 
156 6.501 

7 "991 

2 410 

2 735 
an 543 
23 «1,589 

3 173 
17 —«:1, 709 
“99 "668 

i "42 

1 17 

i "23 
2 660 
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EXPERT REPRESENTATIVE 
FOR SOUTH AMERICA 


required by Important European 
Office Appliance Manufacturers 


Applicants must have perfect knowledge of 
the Country, its conditions and the lan- 
guages. The successful applicant must con- 
trol by intensive work and travelling the 
sales activities of existing agencies, and as- 
sist them with all necessary advice, and also 
find and appoint new agencies. 


Essential are particular capabilities for Or- 
ganization and Administration matters and 
a course of study in the Head Office in 
Europe is necessary. 


Only trustworthy, intelligent and experienced 
men with first class business ability need 
apply, and applications must be in own 
handwriting, enclosing testimonials, photo- 
graph and references to Box KT-31, care 
Office Appliances, 417 South Dearborn 
Street, Chicago, U. S. A. 

















iLDACO 


Duplicating Inks and Stencil Papers 


Continued re-orders year after 
year from thousands of users of 
Ilpaco supplies justify all that we 
have claimed for them. Repeat 
business is the most profitable 
part of the dealers sales volume. 
Cultivate it by selling Ilpaco 
duplicating supplies. 





The New Ilpaco Stencil is 
packed in a most attrac- 
tive, substantial box. 


Our duplicating inks and 
stencil papers come in attrac- 
tive packages. The packages 
help sell the goods. Take 
advantage of Ilpaco quality 


1 i Ilpaco No, 1400—In- 
and real sales producing merit Eipece. Me 1000— te 





ild for yourself an at- ing; the finest ink for 
sa buil d . ” . ° fountain duplicators. Me- 
tractive business in stencil dium consistency, dries 


a ; ' ickly. @ teed not 
duplicating machine supplies. ym ae 


ILLINOIS PAPER CO. 
516 W. Jackson Blvd. CHICAGO, ILL. 

















Money 
Saving 
Features 


LILO 


Collapsible Fy rig Zl 


No waste of space. One of the 90 stock sizes 
fits exactly the transferred matter. Smooth 
surfaces inside and out. No projections nor 
anything to impede filing or finding. Sag- 
— bulgeproof and moisture resisting; 
ight in weight and unusually durable. 
Dropping the lid locks it automatically, which 
prevents spilling. 

Show QUIK-LOKS in your display—feature 
the low cost and extra conveniences. A ware- 
house with complete stock of all sizes is 
located near you. Write for literature and 
discounts. 


THE KAY-DEE COMPANY 
3644-3664 S. 36th St. Lincoln, Nebr. 





























And now—a 


Higgins’ Sealing Wax 


~~ ACCORDANCE with our policy of 
adding items of merit to our line when the 
occasion warrants, we have purchased the 
plant of Davids Bros., Inc., leading manu- 
facturers of superfine sealing wax. 


This latest addition to the Higgins’ Line 
will be presented to the trade by Higgins’ 
sales representatives in the same manner as 
other Higgins’ products. Mail orders for 
sealing wax may be sent as usual to Davids 
Bros., Inc., 213 Centre Street, New York, or 
to us, as you prefer. 


It will be our object to maintain and, if pos- 
sible, improve the high quality standard 
which the originators of this sealing wax 
established. 


Send for list of trade prices 


CHAS. M. HIGGINS & CO., Inc. 
271 Ninth Street Brooklyn, N. Y. 














Countries. 


Dy sebateeedaeees 
Colombia .......... 
a, Ges esseees 
tn Cateceuresauuus 
Uruguay iebaneens 
.. PPT 
i PE 64 eseeneene 
DE: ctebendereens 
Java & Madura..... 
ee EO wcccwens 
BED -occucecesness 
Kwantung ......... 
Philippine Islands... 
BEEIEEED cv cccsccce 
New Zealand....... 
Union of South Africa 
PE scéeeeavecnes 
Morocco eeeeeeeees 


0 eee 
Shipments from the United States to: 


DD cceccsccasedunneven ll $2,582 
9 


Porto Rico 


105 





OFFICE APPLIANCES 


Card 
punching, sorting 
Calculating and tabulating 
machines. machines, 
No. No. 
e6enees 10 3,659 
os 2,359 
iconées 1 200 sae aes 
oswhe en 1 186 6 8,100 
TeTTiTT. 10 1,425 on euee 
ee eceue 2 270 ° 
seovees S 898 as omer 
m_ee eee 4 100 
ishe ee 1 371 aa can 
ontunwe 1 316 on 
vetnes 1 360 “s 
eweedne 10 1,000 — onee 
peeoewe 9 2,117 1 200 
sudeene 2 96 ss 
pneses 10 2,033 
setoees 3 485 
jewvisen 2 240 
794 $156,467 79 58,915 


Metal Office Furniture Exports 


United States exports of metal furniture by countries during August, 
1930. By the Division of Statistics, Department of Commerce : 


Countries. 


Belgium ... , 
Czechoslov akia 
Denmark 


Germany ......... 
GUBSSS ccccccccecs 
Irish F. State...... 
DT scasesneavese 
Malta, Gozo & Cy- 
aes 
Netherlands eebeee 
Pe stecoasees 
Poland. & Danzig.. 
POGGEEES ccccecsces 
Rumania ......... 
BEE cccccecvecce 
BED asccccccese 
Switzerland ....... 
U. Kingdom....... 
Yugo. & Albania... 
Sr 
B. Honduras 
Costa Rica........ 
Guatemala ........ 
Honduras ......... 
Nicaragua ........ 
DEE socuccenes 
Salvador ......... 
DD. csnectences 
Newf. & Labrador.. 
Bermudas ........ 
Jamalea ..cccccces 
Trin. & Tobago.. 
Other B. W. Indies. 
GE aénnsoccooecs 
Dom. Republic..... 
Neth. W. Indies.... 
F. W. Indies....... 
Haiti, Rep. of...... 
Virgin Islands..... 
Argentina ........ 
MEEEE cedoceovece 


SE seceasuceunes 
Colombia ......... 
Ecuador .......-+. 
B. Guiana......... 


WOE ecccecess 
iy Gs éencncees 


Java & Madura.... 
Other Neth. E. In- 
Ge cscescuceose 
F. Indo-China 
Hong Kong........ 
GUBEE cccccocecses 
Kwantung ........ 
Palestine ......... 
POGEED sccccccecese 
Philippine Islands. . 
BD. cadovssuccass 
EGE. cxecsccesess 
Australia ......... 
F. Oceania........ 
New Zealand...... 
Ethiopia .......... 


Safes and 
cabinets, 
fire 
and 
burglar 


Filing cases. proof. 
a) 


No. 


Bank and 


93 $2,689 4 $120 


85 3,090 
165 7,141 


3 58 
14 454 oe 
9 563 - 
13 172 1 81 
aunt 4 724 
9 365 xe aa 
1 32 ° 
362 ' ie une 
90 4,622 14 946 
5 150 
4 265 er 
153 4,776 4 286 
56 2,203 ees 
2 72 on 
647 24,066 19 1,818 
398 9,980 182 8,384 
3 140 see 
1 91 1 214 
22 735 a 
10 276 1 90 
) lee , 
lll 2,697 3 297 
12 562 8 391 
228 9,268 8 557 
5 110 6 240 
3 60 ° ‘ 
27 786 1 110 
3 180 ee ‘ 
- 1 “30 
89 3.570 18 1,319 
3 63 ° 
9 308 
1 41 
31 395 
43 
439 14,539 
98 
178 5,635 can 
81 2,264 92 
71 3,179 27 1,946 
8 304 . me 
19 560 ° bees 
113 4,142 1 50 
eer 12 435 
156 5,546 55 4,547 
133 Ree see - 
28 SEG nce ee 
— 1 184 
66 2,139 a stk 
60 1,950 
89 1,919 
37 1,226 eka 
3 189 2 90 
73 2,282 , nianee 
si oer 2 441 
8 472 ° eden 
6 loa ene 
375 11,953 39 1,821 
2 my 4+ &ee — 
1 58 _ 
17 718 we sane 
- eee 1 35 
4 97 oe ame 
(Continued on Page 203) 


safety 
deposit 
vaults 
and 
equip- 
ment. 


$8.89 


897 


2.985 


181 


"204 


Other 


including used 


and rebuilt. 


No. 
1 


Qe 2 2 © 


105 


Other 

office 

furni- 
ture 


and fix- 


tures. 
$321 


_ 


i-_ 


oe 


~— 


225 
441 


169 
5,279 
289 
577 


509 


218 


err 
162 


,574 


302 


284 


"301 


$28, 


390 


~ 
QO- + «© « 


_— 
- oe: 


"80 
“168 


300 


882 


$666 


Other 
metal 
furni- 


ture. 


$168 


_ 


te 
ns 


o- 


~ 
on 


on. 


“478 
224 


“812 
668 


"480 

















DECEMBER, 1930 


PEERLESS SANITARY LINE 


PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all 
sizes, mail and tape baskets, space baskets, 
built up trays, locker baskets, PEERLESS 
paper burners, wire globe guards, office 
partitions, wire guards, etc. SPECIAL 
WIRE GOODS MADE TO ORDER. 


PEERLESS 
WIRE 
GOODS CO. 








AN 2720 Ferry Street 
wlan we 
PANNA, LAFAYETTE, 
— INDIANA 


PEERLESS SANITARY LINE 











PAPER 
FASTENER Company 


The New No. 3 
Super-Model 
Ties from 2 to 16 
sheets Bond Paper 
—Binds Heavier 

Pieces. 





Bump Serves All Over the 
World. Satisfied Users re- 
veal Reliability and Econ- 
| omy. The Bump fastens 
important papers for mailing 
and filing. The 
Stand or Desk 
Model Ties and 
Perforates. 




















Always Dealer's information 
Ready on request. 
Insures 

Flat 

Filing La Crosse 


Wis. 


No Staples, 
U.S.A. 


Pins or Clips 
used. 
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NEW CURMANCO 
B-R BOXES 


A reference file or bond 
box in one. Each box has 
a compressor block which 
is discarded when box is 


used for securities. 















To display 
is to sell 
these B-R 
Boxes. 












Priced without cards or guides 


No. 35—3x5 cards, each. . . $2.00 3.00 
No. 46—4x6 cards, each... 2.50 Letter, each.. 3.50 
No. 58—5x8 cards, each... 2.75 Cap, each ... 4.50 


Regular discount to dealers 


Currier Manufacturing Company 
98 Terminal Minneapolis, Minn., U. S. A. 


Western Wholesale Stationers, Ltd. 


228 S. Los Angeles St., 580 Market St. 
Los Angeles, Calif. San Francisco, Calif. 


Invoice, each $ 




















STEEL FOLDING 
CHAIRS 


in All Finishes 
Wood or Upholstered Seats 


WARK-BEACON 


STEEL FURNITURE CO. 
1410 S. Wabash Ave. CHICAGO 


— OC - = '} 

















OFFICE APPLIANCES 
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For INDIVIDUAL Service 


IMPERIAL | 
STEEL 


The office manager who selects the best methods for 
his operations and obtains equipment to provide for fe 
those methods will have the most efficient office. Fre- 





quently stock equipment comes only near enough to 
SS. = the_ requirement to indicate the need for equipment 
; made exactly for the purpose and that is the oppor- | 
tunity for IMPERIAL and for the IMPERIAL dealer. il] 
Supplied at a cost rivalling stock lines and supported Ht 
by a co-operative sales policy providing plans and sug- * 
gestions that aid the dealer in working with architect | 
and owner, IMPERIAL offers marked advantages to 


the progressive dealer. Put your problem up to us. 


IMPERIAL STEEL CABINET CO. 


2150-2152 Fulton Street, CHICAGO 


| 
| 
= = = = = ———S— || 











A Directors’ Table— Dignified —Substantial— Moderate Price 


Manufactured in Genuine Mahogany and Walnut Woods, in 6-8 and 
10 foot sizes. Dealers who are keeping pace with the times have al- 
ways on hand a QUIGLEY Catalogue and use our products. This 
catalogue is a ready reference book for Suite and Commercial Furni- 
ture and Accessories that are manufactured in WOOD. Your failure 
to write a letter asking for a copy is all that prevents you from IN- 
CREASING YOUR SALES. 


THE QUIGLEY FURNITURE COMPANY 
Factory: Whitesboro, N. Y. New York City Office: 130 W. 42nd. Room 414 
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FURNITURE 


Men of the industry who attended the Chicago business show in Novem- 
ber will be found listed in the official Office Appliance register, published 
in connection with the account of the show. 

Atlanta, Ga.—The downtown establishment of the Foote & Davies Com- 
pany is to be moved to a six story building at Auburn avenue and Pryor 
street. The former location had been occupied the past eighteen years. 

Cleveland, Ohio.—-The City Desk Company, sixth floor, Marshall build- 
ing, has filed a voluntary petition in bankruptcy, through J. C. Brooks, its 
president. The assets are $8,025.76; liabilities, $28,696.23. 

Grand Rapids, Mich.—The Grand Rapids Commercial Furniture Com- 
pany has been chartered to buy, sell and manufacture and deal in furni- 
ture; capital stock, $1,000; incorporators—Roger B. Keeney, Harry 
Shulsku and Milton M. Thompson 

Harrisburg, Penna.—Harold A. Suender, formerly president of The Of- 
fice Equipment Company, has joined the home office organization of The 
General Fireproofing Company, Youngstown, Ohio, as manager of sales 
promotion. 

Memphis, Tenn.—Farrell-Sexton, Inc., formerly at 294 Madison avenue, 
has moved to 210-14 Madison avenue. 

Newark, N. J.—N. Eagle has been awarded the diamond pin of the 
“Y and E”’ 100 Per Cent Plus club in his first quota period. 

New York, N. Y.—The 100 Per Cent Plus club was busy recently with 
members of the local sales staff, Yawman and Erbe Manufacturing Com- 
pany. F. Crocker received the diamond pin; R. Dean and G. Ortner re- 
ceived the plain pin in the third quota period; G. Ernsberger received his 
plain pin. 

Pittsburgh, Penn.—H. A. Brainard has been appointed manager of the 
local branch of The General Fireproofing Company, succeeding Homer V. 
Phelps, who has resigned. 

Rochester, N. Y.—T. Mooney has received the diamond pin of the Yaw- 
man and Erbe Manufacturing Company’s 100 Per Cent Plus club; P. R. 
South, traveler, earned the plain pin in his first quota period. 

San Francisco, Calif.—While the C. F. Weber Company has moved the 
general offices and school supply and equipment stock to 650 Second 
street, it still retains the office desk and furnishing stock and business at 
Mission and Second streets, subject to the sub-leasing of the building. 

San Francisco, Calif.—E. A. Breckenfeld, vice-president of the Schwa- 
bacher-Frey Stationery Company, reports that the metal office furniture 
sales are up. While going ahead of last year, it is by hard work, and a 
new man in charge does that. The company is having similar experience 
with the Acme card system, which it represents. The fact that business is 
running low the company represents as just the reason why these economy 
devices must be used. So sales go beyond those of last year. 

San Francisco, Calif.—The Westeei Products Company, with offices in 
the Rialto building, San Francisco, announces a change of name to the 
Westates Products Company. The reason for the change was the claim to 
the name by other concerns. The Westates Products Company acts as 
western factory branch for several eastern factories, including the 
“‘Nemco”’ expanded steel waste paper baskets. Arthur J. Swanson, man- 
ager, reports that the company now has dealers and representatives in the 
eleven western states. 

San Francisco, Calif.—The Westmade Desk Company has moved from its 
former location at 33 Stevenson, to 60 Federal street. At 60 Federal street 
the company has warehouse accommodations, loading and unloading direct 
from the cars. F. E. Wilson is manager at the new location, and informs 
us that all selling will be through outside men, with just the new samples 
on display in the office. The factory is in Portland, Ore. The company 
has wholesale branches in Portland, San Francisco, Los Angeles, and 
Seattle. The H. 8S. Crocker Company, Inc., is the representative in San 
Francisco. The Smith Brothers Stationery Company represents ‘‘West- 
made’’ in Oakland and the east bay territory. 

Youngstown, Ohio.—-Wm. P. Hoy has been appointed manager of filing 
equipment and supply sales by The General Fireproofing Company. He 
succeeds William Hoge, who was advanced several months ago to be 
manager of agencies 











MARKING DEVICES 


Men of the industry who attended the Chicago business show in Novem- 
ber will be found listed in the official Office Appliance register, published 
im connection with the account of the show. 

Chicago, I1!.—The Chicago branch of the A. D. Joslin Manufacturing 
Company has moved from the First National Bank building to the Mer- 
chandise Mart. The general offices, which had been located at Manistee, 
Mich., with the factory, will also occupy space in the Merchandise Mart. 

San Francisco, Calif.—S. M. Babson, vice-president and general man- 
ager of The Bates Manufacturing Company, is making the principal cities 
of the Pacific coast. 

Union City, N. J.—The Unique Badge Company, Inc., has been char- 
tered to manufacture badges; capital stock, 1,000 shares no par value; 
Hollander & Leichter, charter representative, Union City. 


— = 


Great art is neither old or new—it is ageless.—Smith-Corona Sales 
News (L. C. Smith & Corona Typewriters, Inc.). 





7676-2 


SWIVEL TO MATCH 
1676-6 


CROCKER CHAIR COMPANY 
SHEBOYGAN, WISCONSIN 


CHICAGO NEW YORK OAKLAND 

















“KILIAN” 


Unground Ball ‘Bearings for the* 
Metal Office Furniture Industry 
(PATENTS PENDING) 


All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatso- 
ever.) 

For cradle slides our ball bearings and rivets are in one 
unit for quick assembly. 

95% of filing cabinet drawer slides in United States 
and Canada operate on “Kilian” unground bear- 
ings. 

Samples made to your specifications. 

KILIAN MANUFACTURING CORPORATION 


107 North Franklin Street Syracuse, New York 
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Answers These 


Questions 
ACCURATELY! 


When Was This 
RECEIVED? 

When Was This Order OKAYED FOR 
CREDIT? 

When Was This Order ACKNOWL- 
EDGED? 

When Was This Order ENTERED? 

When Was This Order SHIPPED? 

When Was This Order FILED? 

When Was This Order FOLLOWED UP? 
(And Many Other Questions, Too) 

Ideal for the efficient factory, shop or office. 

Nationally advertised in TIME, SYSTEM 
and NATION’S BUSINESS. 

Dealers helps? Certainly! Envelope Stuffers, 
Electros, Counter Displays—all for the 
asking. 

List price $17.50. 
ally for one year. 


A. D. Joslin Manufacturing Co. 
MANISTEE, MICHIGAN 


Order 


Guaranteed uncondition- 








ECLIPSE TIME STAMP 
ooo 


DOLLARS 
and SENSE! 


Results Count, 


If an idea 

brings dollars 

into your coffers 
it’s only good sense 
to use that idea 

for all it’s worth. 


The VARITYPER IDEA 
means just that— 


more money 
in your treasury. 














Dollars and Sense 
dictate to you: 

“A big statement; 
I'll make them 
SHOW me! 

Here goes 

my request 

for the details” — 
VARITYPER INCORPORATED, 


2 Lafayette St., New York. 
How will the VARITYPER 


IDEA mean more money for me? 








Address 


Cit amd Beate. ccccccccccsccccccccccccccccccesccccscccccces 
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Men of the industry who attended the Chicago business show in Novem- 
ber will be found listed in the official Office Appliance register, published 
in connection with the account of the show. 

Atlanta, Ga.—The local branch of the L. C. Smith & Corona Typewriters 
Inc. is at home in its new store at 33 Edgewood avenue 

Asheville, N. C.—Harold Hicks has opened a sales and service office in 
the Electrical building for the L. C. Smith & Corona Typewriters Inc 

Boston, Mass.—-H. C. Bailey is a recent addition to the local sales staff 
of the L. C. Smith & Corona Typewriters Inc. 

Boston, Mass.—-The Boston branch of the Woodstock Typewriter Com 
pany has moved to 176 Federal street, second 
floor. The location is on the main thoroughfare leading from the South 
Station to the downtown district 

Burlingame, Calif.-The Burlingame Carbon Company has been ap- 
pointed representative by the L. C. Smith & Corona Typewriters Inc., 
covering this city and San Mateo. 

Chicago, Ii!.—William Bapst has joined the local organization of the 
Royal Typewriter Company, Inc., handling a country territory 

Chicago, tll.-J. S. Teeter has become a salesman here for the Royal 
Typewriter Company, Inc. He is an old timer in the office machine indus- 
been with the Sundstrand Adding Machine Company many 


occupying space on the 


try, having 
years 
Cleveland, Ohio._-The 
Corona typewriter dealer. 
Cleveland, Ohio.—-Walter Fairbrother, a new salesman here for the L. C 
Smith & Corona Typewriters Inc., has taken hold of a city territory 
Cleveland, Ohio..-Henry Sorenson, exclusive dealer representative here 
for the L. C. Smith & Corona Typewriters Inc., 
the Detroit and Buffalo territories also 
Cleveland, Ohio.—-William J. Haltrich has purchased the typewriter serv- 
ice conducted formerly by William J. Kruse. He is continuing the busi- 
ness on the eighth floor of the Finance building. Mr. Haltrich was formerly 
connected with the Kruse business, and received his preliminary training 


University Book Store has been appointed a 


is now serving dealers in 


abroad 

Cleveland, Ohio.—William J. Kruse, branch manager for Varityper, In- 
corporated, 750 Prospect avenue, has leased additional space for sales and 
He has put two new salesmen at work in the territory, 
received in- 


service purposes. 
who returned from New York a short time ago, where they 
structions at the Varityper factory 

Dayton, Ohio.—James Flynn is a newcomer to the sales staff of the 
Woodstock Typewriter Company here 

Fort Collins, Colo.—The Colorado Typewriter & Equipment Company, re- 
cently appointed distributor by the Woodstock Typewriter Company, has 
moved to a fine store in the business district 

Fresno, Calif.-The Gordon & McFarland Company has undertaken the 
representation of the L. C. Smith & Corona Typewriters Inc 

Grand Rapids, Mich.—R. M. Best is a new salesman here for the Royal 
Typewriter Company, Inc 

indianapolis, Ind.—L. S. Ayres & Company, local department store, has 
been appointed a dealer in Corona typewriters. 

Indianapolis, Ind.—The Liberty Typewriter Company has 
lished by J. C. Lankford, who had been a salesman here for the L. C 
Smith & Corona Typewriters Inc 

indianapolis, Ind.—The Typewriter Inspection Company, Inc., 
corporation, has filed an affidavit with the secretary of state designating 


been estab- 


an Ohio 


Ray R. Oxley, 723 Clinton street, Fort Wayne, as its resident agent 
Kokomo, Ind.—E. A. Warnicke has taken charge of the local sub-office 
of the L. C. Smith & Corona Typewriters Inc., which is subsidiary to the 


Indianapolis branch. He had been a dealer supervisor. D. H. Beckley, the 
former manager, has transferred to the Indianapolis branch 

Lewistown, Penna.—Nesbitt J. Beattie has been appointed distributor 
here by the Woodstock Typewriter Company 

Long Beach, Calif.-Merton Hart has moved his 
138 American avenue 

Long Beach, Calif.—The Long Beach Typewriter & Desk Exchange is 
now located in a new store at 251 East Fourth street 

Los Angeles, Calif.—W. H. Courtenay has become manager of the local 
branch of the Woodstock Typewriter Company. He had been engaged at 
Houston, Texas, with another manufacturer prior to taking the Woodstock 
He has had twenty-two years’ experience in the typewriter 


typewriter store to 


branch here. 
fleld 

Minneapolis, Minn.—W. D. Foster has rejoined the local sales staff of 
the Woodstock Typewriter Company. 

Morristown, Tenn.—Evans Book Store has become a 
Corona typewriter. 

Nashville, Tenn.—R. B. Doty, who had been engaged with the Wood- 
stock Typewriter Company at Lexington, Ky., has been transferred to this 
city, where he has opened an office at 72 Arcade building. B. F. Maxey, 
former Woodstock distributor here, is associated with Mr. Doty 

New York, N. Y.—The New York branch of the Woodstock Typewriter 
has added three new salesmen: C. J. Satterthwaite, formerly 


dealer in the 


Company 


with another manufacturer ; John White, who had been with the company 
at Montreal; Ted Davenport, whose previous experience had been in the 
used machine field. 

Niagara Falls, N. Y.—Thomas E. White was recently placed in charge 


(Continued on Page 199) 
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TRINER AIR MAIL SCALE 


Selected on Competitive Bids by U. S. 
Post Office Department Using 
30,000 No. 9 Scales 


EQUIPPING THE 
SERVICE WITH THIS 
SCALE IS THE GOVERNMENT'S 
MARK OF APPROVAL AND JUDGMENT 


It is entirely built of steel, with a brass beam set poise. 
Each half ounce is clearly cut in beam with deep “V" shape 
notch—attaining easy and accurate weight. 


Price moderate for FAST SELLING. Write your Jobber for 
Triner No. 9 Air Mail Scale. 


TRINER SCALE & MFG. CO. 


2714 W. 21st Street Chicago, IIl. 








We also manufacture Parcel Post and Mail 
Automatic Scales used by the Post Office Service 
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Specify “Halco” 
y— J 


<a Renee 

Dentieetor Tak 
D lue Stencils 
bons 


H ——— Ribbons and 


———— 
for Quality 


FFFICIENT first-class results from mod- 
ern business machines depends entirely 
on the quality of inks, ribbons and carbons 
Each item in the Halco line has 
proven its ability to give excellent results 
under the most trying conditions. Many 
large concerns howe y on us to solve their 
problems. Why not write us today? Maybe 
we can help you. 
To Wide-awake Dealers we offer a full territ and 
complete factory enaperciion on all ya poebtone. 
Write us today. 


The: SHALLCROSS COM PRINY 


Manufacturers of 


wee Ribbon-- Stencil-Papers 


FORTY EIGHTH and GRAVS FERRY ROAD 
PHILA OELPHIA,U.S.m. 






























Copy Book Holder 


A portable device for holding 
stenographer’s notebook or 
copy. Shelf may be tilted to 
any angle. Equipped with 
adjustable line indicator and 
spring clip leaf holder. Base 
is weighted to prevent top- 
pling and has protected 
rubber ring to prevent 
marring of desk top. 


Glass Mouthpiece 


Made of clear crystal glass, with 
threaded metal section for screw- 
ing into transmitter front. Easy 
to keep clean. 





State and 64th Sts., Chicago, U.S.A. 














WHAT 


Numtering Machine 
PAYS YOU BEST? 


“Roberts 49” is the clear 
answer to your ques- 
tion— 

—THE WORLD’S 
LARGEST SELLING, 
LOWEST PRICED 
NUMBERING 
MACHINE. 


Preores want low prices 
NOW! And they still appre- 
ciate quality when eer get it 
—at no extra cost. f your 
numbering machine sales are 
lagging, “49” is your big op- 
portunity! 

And the Roberts BIG EIGHT 
—permitting you to choose 
any models to suit your trade, 
gives you 


GREATEST DISCOUNTS 
QUICKEST TURNOVER 
LOWEST INVESTMENT 


You can include the 49—now 
furnished also in 5 actions in 
2 type styles, making three 
type and wheel combinations 
in all. Write for full infor- 
mation! QUICK TURN- 
OVER AND BIG PROFITS 
ARE WHAT YOU NEED 
RIGHT NOW! 


ROBERTS 


NUMBERING MACHINE CO. 
694-710 Jamaica Avenue, Brooklyn, N. Y. 


Western Distributors: Louis Melind Co., 
$93 Market St., San Francisco. 
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The CARD... 


Ing ento Cutters THE : that demands an interview 
for CARD AND PAPER CUTTING “BIG MANHATTAN 





THREE ¢ 


NOW MADE IN 7 SIZES The GUIDE... 
to bigger business 


LIFETIME STEEL TABS 
® 


The FOLDERS... 
that repeat and satisfy 


KRAFTEX 
A SIZE FOR EVERY NEED LONG LIFE 
No. 1. 6% inch blade. No. 4. 12) inch blade. 4 


No. 2. 81% inch blade. No. 5. 15 inch blade. OU R OFFER 


No. 3. 10'% inch blade. No. 5%. 18 inch blade. 
No. 6. 24 inch blade. Let us help you to bigger profits 


and more satisfied customers. Write 

















-- NOW -- for a catalog and samples. 








Manufactured Only by 


IDEAL SCHOOL SUPPLY CO. THE DUNLEAVY COMPANY 


8316-8340 Birkhoff Ave. 




















THREE MONTHS 
AT A GLANCE 
CALENDAR 








6 i 7 | ii tea ie This calendar consists 
13 14 15 Ee 19 of an oak frame 14 
24 











inches wide and WA 

20 21 22 23 25 ¢ 26 icin high with ane 

for th lendar cards 

a 27/28/29/30/31|__-_ BRR for hee calendar cards 
- the past, present and 

> . j fut onths. O . 
Another Well Made 1929 FEBRUARY 19299 ings on the razhe hand 


T . N | MON | TUES | WeD | THUR], FRI | SAT aide of the ¢ 4 
SUPERIOR Desk Pad | 9?" "73 ne 
that lies flat on desk at all times. Write for spe- mee lela changed readily. The 
cial aaiee -~ “nto 19x24 stiff desk pads made 3 | 314) 5) 6 7 8 9 frame is stained dark 
with genuine leather padded corners of assorted 10. 11 121 13 1415 15 mission to harmonize 


colors. Yes! We make flexible desk pads also. — bad \ th oe “i 
. . coior or shade. V 
Have you received our new catalogue and price 17 1718 19 9/20 oe . os 


list? Many new items. Mail coupon today for 24/25 26 27/28) are standard equip- 


ment in the offices of 
more prohts. 


one of the largest cor- 
Superior Office S Spec ialty Co. porations in the coun- 
Manufacturers of Desk Pads, Lincleum Tops and Chair Cushions try. 
544 W. Lake St., Chicago, Il. 
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SUPERIOR OFFICE SPECIALTY CO. DEFIANCE 
544 W. Lake St., Chicago, Il. Sales Corporation 
Gentlemen ‘“ —_ 
Kindly mail us your new catalogue and price list. Thank you. The House of Service 
Stationers’ Glassware, 
NAME ... (0060n0bs be nenensadiebeennenneunaeds Hardware and 
ADDRESS a on pebbandeesbenseutie Specialties 
72 Spring Street 
oe PO ANY EO. ee a 


New York 


BUYER'S NAME .... peeeeeoses Seovecscseeeuseuebaseseedsese 
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RIBBONS AND CARBONS 





Men of the industry who attended the Chicago business show in Novem- 
ber will be found listed in the official Office Appliance register, published 
in connection with the account of the show. 

Franklin Park, Ill.—The assets of the Chicago Manifold Company have 
been purchased by the International Tag Company. The tag plant at 319-29 
North Whipple street, Chicago, will be used in the manufacture of manifold 
forms, sales books, order books, etc 

— 
Market for Ribbons and Carbons in Latin America 

Commerce Reports.) Considering the smallness of the market considered, 
the demand for American office supplies is good. It is thought that there 
are several thousand typewriters now in use in Uruguay and that the 
monthly sales average is about 100 machines. The practice of making 
duplicates by means of a copy ribbon and wet copy book makes the 
demand for carbon paper much less than one might expect. As the 
cheaper grades of carbon paper are preferred, much of the local supply 
comes from Europe. Copy, record, and two color ribbons are the types 
usually required for this market. 

The following figures show the importations of inks, ribbons and carbon 


paper during 1929: 
imports of Office Supplies During 1929 


United Great 
Article States Britain Germany France Argentina 
Kilos Kilos Kilos Kilos Kilos 
Inks : 
Lithographing .......... cman 224 525 142 126 
PD: cénneceesseeeses eas 283 271 160 39 
Mimeographing ......... 680 409 273 72 13 
SD OO caenessesece ape 48 ite 40 30 
Carmine and chrome..... 93 5,152 4,737 see 316 
Writing or copying...... 201 29,497 2,486 144 1,044 
Blue and black writing... s 90 120 eee ses 
DEE. esenesecanedenss adits pamn 1 
Carbon paper: 
DP Py ocenaddcnnsewed 974 399 680 94 
ff Farr ee 51 196 $1 
Typewriter ribbons: 
Standard width......Doz. 2,410 639 348 75 
Wider width......... Doz 52 64 216 me 


There is active and strong competition in this market for office supplies 
because most of the typewriter agencies also sell supplies which their 
clients generally use. 

Most makes of the American typewriters are sold in Uruguay as well 
as some European machines. It is estimated that American machines sup- 
ply ninety per cent of this market’s demand. German typewriter ribbons 
are sold for about one peso each (approximately $0.93 United States cur- 
rency). German, Austrian, and Czechoslovak carbon paper with an 
average size of 8%x13 inches retails for about one peso per hundred 
sheets. The United States, Great Britain, and Germany supply most 


of the ink used. 
Sales Methods 

Foreign manufacturers usually enter the Uruguayan market by appoint- 
ing a local importer of or dealer in commodities similar to their exclu- 
sive buyer-agent for Uruguay, to purchase on his own account for resale to 
the trade; through selling by correspondence or by traveling salesmen 
to more than one of these importers; or by arranging with a local com- 
mission agent to handle the sale of their products on a commission basis, 
taking orders from samples. 

The introduction of office supplies into Uruguay might be covered from 
Buenos Aires, Argentina, as the size of Uruguay might not warrant a 
separate agency for a given product. Sometimes agents in the Argentine 
metropolis cover this entire section of South America since that city is 
the largest and most conveniently located headquarters. 

Information regarding the current Uruguayan import duties on carbon 
paper, typewriter ribbons, and writing inks is available on request to the 
Foreign Tariffs Division of this Bureau. 

Paraguay 

The demand for office supplies in Paraguay is not great. Several firms 
in Asuncion sell typewriters and office supplies and it is usually the 
custom for a firm handling a certain brand of typewriter to sell also 
typewriter ribbons of the same brand together with any other office sup- 
plies manufactured by that company. 

The combined values of typewriter ribbons, carbon paper, and inks im- 
ported from the principal countries during 1929 are as follows: Germany, 
2,811 Argentine gold pesos; the United States, 2,654 pesos; Argentina, 
2,312; Great Britain, 1,300; France, 678; other countries, 329 pesos. 
(Argentine gold peso at par value equals $0.9648 United States currency.) 

A list containing the names and addresses of various firms in Paraguay 
which, it is believed, might be interested in handling office supplies may 
be secured from the commercial intelligence division of the Department 
of Commerce. 

There is not sufficient demand in Paraguay for office supplies to war- 
rant the establishment of a branch or agency. The present market can 
be supplied by direct exportation. 

Information regarding the current Paraguayan import duties on carbon 
paper, typewriter ribbons, and writing inks is available on request to the 
foreign tariffs division of the commerce department. 


—— 
National Wrapping and Packing Supplies Survey 


The division of simplified practice, United States Department of Com- 
merce, has issued a summary of the study made on methods and supplies 
used to wrap and pack department store merchandise. While devoted to 
general merchandise lines, the pamphlet offers some suggestions to sta- 
tioners. It is a book of sixty pages, done on a stencil duplicator, and in- 
cludes numerous illustrations 

————>————_ 


Stock Cuts for Holiday Printing 
The Business Cartoon Service, 30 North Dearborn street, Chicago, Il., 
will send on request a catalogue of electrotypes for holiday printing. 
These plates are carried in stock for prompt delivery, and many are fur- 
nished in several sizes; also for two color printing. 
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PENDING MATTER FILE 


“All active matter at your finger tips’’ 


This Kohlhaas File eliminates the drudgery of 
searching through thousands of letters in “gen- 
eral correspondence files” to locate live material. 
It segregates pending matter and holds it avail- 
able for instant reference. This file (like other 
Kohlhaas devices) is practically indestructible. 
Light in weight and easy to handle. Indexed to 
mm ang individual needs of user. 1, 2 or 3 inch 
tabs. 
Sectional Portable 
Write for full particulars 

stating your requirements. 


THE KOHLHAAS COMPANY 


183 N. Dearborn St. Chicago, Ill. 
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The Extra Quality 
Makes Extra Sales 


AMERICAN repeat- 

— ing order books are 

=) known for their extra 

iS) quality. Repeat orders 

“} follow as a matter of 

‘}/ deserving choice. The 

'  gheets are pen ruled 

with standard head- 

ings, on white bond 

‘ss: paper. Heavy press- 

Se5| board covers give firm- 

ness and protect the 

pages. Duplicating and 
triplicating styles. 





The American Line Includes: 


Notes Stenographers Note Books 
Drafts (loose leaf or 

Rent Receipts boand, = flexible or 
Pack Receipt stiff covers 

teeny = Repeating Order Books 
Envelopes Students’ Note Books 


~ l 
a Paper Bookkeeping lanks 
Price 3 Drawing Tablets 
Tally Books Plain Pads 


Perforated Pads 

Counter Order Books Petty Cash Pads 

Memo Books Columnar Pads 
(bound—loose leaf) Legal Pads 

Music Books (blank) Bridge & s00 Pads 


Time Books 


These items are described and illustrated in our catalog, 
which will be sent to rated commercial stationers on request. 


Kalamazoo Stationery Company 


Kalamazoo, Mich. 
Division of Western Tablet and Stationery Corp. 





STATUOME BF 



























Every Leading Stationery 
Dealer reports increased 


Sales of 


Moore Push-Pins 


and 
MoorePush-less Hangers 


in their new window-front packets. Get 
your share of this extra demand by display- 
ing one or more of our novel Display Cases. 


STYLE F STYLE G 
42 10c packets 48 10c packets 
Push-Pins and Push-Pins 
Push-less Hangers only 
STYLE L 
150 10c packets 
Push-Pins and 


Push-less Hangers 


Your Jobber will supply you promplly. 
Constantly advertised 


MOORE PUSH-PIN COMPANY 


Wayne Junction Philadelphia 
Established 1900 























Austin, Texas.—The stationery business of Tobin’s, Inc., has been con- 
solidated with the E. L. Steck Company, which purchased it. 

Boston, Mass.——_A. W. McGarry has joined Wm. M. L. McAdams, 274 
Devonshire street. Mr. McGarry had been in business for himself, selling 
stationery and printing. 

El Paso, Texas.—The R. M. Metcalfe Company, Inc., has been char- 
tered to conduct a printing and stationery business, and to manufacture 
blank books; capital stock, $30,000 ; incorporators—R. M. Metcalfe, A. I. 
Metcalfe and A. M. Metcalfe. 

Detroit, Mich.—The Lawyers Press & Service Company, 1354 West La- 
Fayette boulevard, has been chartered to do a general printing, stationery, 
advertising and bookselling business; incorporators—Maurice Aronson, 
Henry J. Freud and Sigmund A. Robinson. 

Fresno, Calif.—C. H. Staples, who has conducted a stationery store at 
1940 Mariposa street, has rented larger quarters across the street at No. 
1931, where he will be found after the first of January. 

Glendale, Calif.—The Kirkman Stationery stock, 143 South Brand street, 
being assigned, was placed by the trustees in the hands of J. & W. Smith 
Company, and closed out at reduced prices at retail. 

indianapolis, Ind.—The Dennison Manufacturing Company, a Massa- 
chusetts corporation, has filed an affidavit with the secretary of state, 
designating Hezron C. Thomas, 417 Illinois building, as its Indiana agent. 

Kansas City, Mo.—George E. Mason, vice-president of the Bryant & 
Douglas Stationery Company, was elected third vice-president of the Co- 
operative club. 

Los Angeles, Calif._-James L. Jeffrey has been appointed sales manager 
by The H. S. Crocker Company, Inc. He had been sales manager for The 
Lowman & Hanford Company at Seattle before joining the Crocker organi- 
zation. 

Milwaukee, Wis.—The Add-A-Stamp & Sheet Company has been char- 
tered to conduct a stationery and printing business; capital stock, 200 
shares at $50.00 each; incorporators—J. J. Korbel, F. Demling and E. 
Leonard. 

Mobile, Ala.—The Powers Printing Company, 104 St. Michael street, has 
purchased the Gulf Office Supply Company, 63 St. Francis street. 

New York, N. ¥Y.—The Silver Stationery Company has been chartered ; 
capital stock, $20,000 ; J. Petchesky, charter representative, 216 Broadway. 

New York, N. Y.—The Rutland Stationery Company has been chartered ; 
capital stock, 200 shares common; D. Geller, charter representative, 570 
Seventh avenue. 

New York, N. Y.—The Triangle Stationery & Printing Company has been 
chartered ; capital stock, 200 shares common; FP’. Poger, charter represen- 
tative, 11 West Forty-second street. 

Olympia, Wash.—The Lowman & Hanford Company, Seattle, has pur- 
chased the Olympia Book Store, and is modernizing the store, adding lines 
similar to those carried at Seattle. B. F. Grainger is local manager. 

Portiand, Ore.—D. B. Doane, formerly connected with the Doane Guar- 
anteed Typewriter Company, has established a stationery business at 
Fourth and Stark streets. 

Reno, Nevada.—<A. Carlisle & Company of Nevada has moved its print- 
ing business to a new location on Sierra street. The stationery department, 
conducted by Harry B. Gorline, will continue to operate at 131 North 
Virginia street. 

Richmond, Va.—Waddey E. Bolton has been appointed assistant gen- 
eral manager of the Baughman Stationery Company. He has been with 
the company over eleven years. 

San Francisco, Calif.—The Carters’ Ink Company got a boost In San 
Francisco during October when Fred Whalen stepped in on the trade to 
say “‘Hello.’’ He visited also the trade of the surrounding territory. 

San Francisco, Calif.—A. L. Payne, sales manager for George E. Fox & 
Company, Chicago, makers of linoleum desk pads and other specialties, 
made a recent visit and his first one to the coast. He called on the local 
trade in company with B. T. Barclay, manager of the Western Wholesale 
Stationers, Ltd., 580 Market street. From here he went to the Pacific 
Northwest to call on the trade there. 

San Jose, Calif.—Philip S. Roberts has retired from the firm of Melvin, 
Roberts & Horwarth. His interest has been acquired by Howell D. Melvin, 
the president. Joe B. Thomas, formerly of Austin’s, San Diego, and the 
Hutchinson Office Supply & Printing Company, Hutchinson, Kans., has 
taken charge of the commercial stationery and the office furniture depart- 
ments. 

West Bend, Wis.—W. L. Roy has been appointed general sales manager 
by The Amity Leather Products Company. Mr. Roy had been sales man- 
ager of the Hickok Manufacturing Company, Inc., Rochester, N. Y., the 


past five years. ee 
Office Equipment Influences Paper Market 


An article in Commerce Reports on “The European Market for Im- 
ported Papers,” indicates the character of paper stocks used by the 
leading countries, and suggests sales and shipping qualities. The article 
closes with: 

“The use of American office equipment, for one thing, has created a 
market in Europe for high grade bond and ledger papers. Direct-by-mail 
advertising also shows a tendency to follow the American example, so that 
high grade cover papers have a certain popularity. American blotting 
paper, likewise, is very popular, and the use of American typewriters 
will create a market for high grade American carbon papers.” 
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DRESNER “DRES-SETS” 


for XMAS GIFTS 

















50 new styles of men’s dressing cases, fashioned in 
luxurious imported leathers, in new 
Handsomely lined with plain 


and folding styles. 
and grained genuine ebony fittings. 6 to 12 piece 


sets. To retail at $10 and up. 


“Dres-set” catalog now. 


NATIONAL BRIEF CASE 
500 So. Peoria St. 


“utility-box” 


Get our new 









MFG. CO. 
CHICAGO, ILL. 
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“Pelouze” Postal Scales 


HEY tell automatically the exact amount 

of postage, in cents, required on all mail 
matter, including parcel post rates by zones. 
Warranted accurate. Beautifully finished in 
French gray or gold bronze enamel. 


Made in Several Styles 


Intended for 

—t yindividual 
| =i desk, library, 
office or ad 


Dealers Supplied by 
Leading Jobbers 


ASK FOR 
PELOUZE SCALES 


National 


Pelouze Manufacturing Co. 
232-242 East Ohio Street, Chicago, IIl. 


Original Manufacturers Reliable Automatic Postal Sales 
“The Best Scales to Use Are Made by Pelouze™ 
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DIEMER PRODUCTS 
Made of Red Rope and Jute 


The utmost in strength and dur- 
ability is available in this line of 
filing and mailing containers, pro- 
a wide variety of 


viding for 
purposes, 











Metal end filing boxes 
and pressboard cabinets, 
as well as folders, flat 
and expanding envelopes 
and wallets of all stand- 
ard sizes and kinds, are 
in stock ready to ship. 
It is a staple line of 
steady earnings for the 
stationer. 


Write for samples and 
catalog No. 30 
with prices. 


John F. Diemer Co. 


Established 1869 
519 Broadway 


New York 











QUICK AS A FLASH! 


End Mistakes—Double Speed with 
Precalculated Verified Answers 


Meilicke ready-made answers to routine pootiome eut calculat- 
ing time in half for Western Union, Western Electric and many 
other users. Any employee can use Meilicke Systems without 
training. There are no keys to punch, no levers to pull. Just 
turn the card and copy the answer. 


The Meilicke line consists 
of the following devices: 


Interest Calculators 
Savings Bank Calculators 
Time Calculators 
Pay Roll Calculators 
Bonus Calculators 
Unit Basis Calculators 
Dozen Basis Calculators 
Freight Calculators 
Express Calculators 
Lumber Calculators 
Coal Calculators 
Commercial Calculators 
Butter-fat Calculators 
Yard Goods Calculators 
Discount Calculators 
Water Bill Extenders 
Electric Bill Extenders 
Price Checkers 
Vertical Cataloging 
Phone Indexes 
The Dictaform for letters, 
paragraphs and all data. 


Meilicke Systems meet every need. and special Calculators can 
be supplied to meet any special requirements. Let us show you 
without obligation how Meilicke systems can save money for your 
business. Dealers, send for our new catalog. 


Meilicke Systems, 


RS OY 


3471 No. Clark St. Chicago, Illinois 
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NAME PLATES 


ALL KINDS 


DUARD UMBRICH 1 


c ISHIER 
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Style No. 15—Cast Bronze Type 
Write for complete catalogue 


Davenport-Taylor Mfg. Co. 


412 ORLEANS STREET 
Chicago, Ill. 
New York Boston Detroit 


San Francisco Seattle 


Our FARIES 


lamps are the only 
ones you can buy, 
with slip-on 


shade— 


If you will insist on the Faries line of lamps, 
you'll save money, temper, and eyesight. 


Los Angeles 








Faries lamps are honestly made, reasonably 
priced, and beautiful in design. The slip-on 
shade and other exclusive features are patented, 
giving you addi- 
tional value. 














Our Office Supply 
catalog will make it 
$12.00 convenient for you to 
choose any style of 
desk or table lamp. 


Send us your inquiry 
No, 3601 now. 







MANUFACTURING CO. 
DECATUR, ILLINOIS 





FARIES 






225 Fifth Ave. 
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Sir Richard Sutton and Quorn Hounds 
(Size 27x35) 


FRAMED PICTURES OF 
DISTINCTION 
Adapted for Office Furnishing 


Visiting Buyers Are Cordially Invited 
to Review Our Extensive Display of 





Color Prints Mezzotints 
Color Etchings English Sporting Prints 
Black and White Etchings Paintings 


Write for full information. 


EMERY BLUM INC. 


Fine Art Publishers and Importers 


Suites 418-420-422-424-426 
Rote 


New York 





The use of 
Genuine Woods in Manufacture 
is a strong advantage in selling 


ORPIN 
200 GRADE 


PO is a simple word; practically everyone understands 
it. An article of furniture constructed of combination woods 
and finished to simulate something else is not nearly so de- 
sirable as “genuine mahogany”—“genuine walnut.” 

There are so many degrees of quality in substitutions that the 
actual worth of such a product is difficult to establish. With 
the genuine, it is not so. The word is a pledge of value and 
it makes the Orpin 200 Grade outstanding. Metal knobs or 
wood pulls are regular equipment There is all over harmony 
of design. The delivered price compares favorably. 

These are powerful advantages. Why not check up our 
complete proposition. Let us send catalog and particulars. 


ORPIN DESK COMPANY 


121 MEDFORD ST.--- CHARLESTOWN, MASS. 
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(Typewriters—Continued from Page 192) 

of service of the Royal Typewriter Company's sub-branch here. Mr. White 
has been servicing typewriters for the past fifteen years and came to 
Niagara Falls from Pittsburgh, Penna. 

Ogden, Utah.—R. E. Carmen has become manager of the local office of 
the Underwood Typewriter Company, 335 Twenty-fourth street. He suc- 
ceeds J. L. Peterson, who has resigned. 

Phoenix, Ariz.—Lyman Bennett, salesman for the L. C. Smith & Corona 
Typewriters Inc., has moved into a new store. 

Pittsburgh, Penna.—J. T. Garritt has joined the local branch of the 
Royal Typewriter Company, Inc. He had been manager at Wilkes-Barre, 
Penna., for the Underwood Typewriter Company until April of this year. 

Rochester, N. Y.—The Office Appliance Shop has engaged Howard Mar- 
tin for its staff, adding enthusiasm to the local market for Woodstock type- 
writers. 

San Francisco, Calif.—The local branch of the Woodstock Typewriter 
Company has added two man power. H. E. Hatch had been with other 
manufacturers in the east and the New England states, and had been en- 
gaged in a different field in recent years. F. C. J. Brower is a dynamic 
salesman who is new to the typewriter business. 

San Francisco, Calif.—It was Blanche H. Brown of San Francisco who 
won the $1,000 check for the best essay on the Corona portable typewriter 
The presentation was made by James J. Rolph, Jr., the mayor of San 
Francisco. And James J. has been since voted the next governor of the 
state, and it is just such pleasing little courtesies that had a whole lot to 
do with making him governor 

Waco, Texas.—The Wallis Typewriter & Supply Company, formerly at 
312-14 Liberty Bank building, has moved to 320 Franklin avenue. E. L 
Wallis, the owner, has acquired the local Underwood office. The new 
location is on the ground floor. This company also has the agency for the 
Sundstrand adding machine ; handles used typewriters and adding machines 
and supplies, and does a rental and supply business 

Watertown, N. Y.--The Typewriter Shop, operated by Charles Robb at 
230 Franklin street, has been appointed distributor by the Woodstock 
Typewriter Company 

Wheeling, W. Va.—-E. J. Sacher is now distributor for the Woodstock 
Typewriter Company He succeeds J. E. Eskey, who had to give up busi- 
ness on account of ill health 

Wilmington, Del.—-The Hugh L. George Company is now local dealer for 
the L. C. Smith & Corona Typewriters Inc. 








ACCOUNTING MACHINES 


Men of the industry who attended the Chicago business show in Novem- 
ber will be found listed in the official Office Appliance register, published 
in connection with the account of the show. 





New York, N. Y.—The Business Machine Service Company has been 
chartered to deal in bookkeeping machines; capital stock, 100 shares com- 
mon; Walton, Gannister and Stitt, charter representatives, 40 West For- 
tieth street 

Philadelphia, Penna._-H. B. MacFarland, who had spent fourteen years 
with the General Office Equipment Corporation and its predecessors, has 
resigned, to become district sales agent for the Standard Mailing Machines 
Company in this territory, with headquarters at 1530 Chestnut street. 
The past five years he had been branch manager here for the G. O. E. C. 


ADDING MACHINES 


Chicago, I!1.—Carl Gazley, general sales manager of the Portable Adding 
Machine Company, Inc., visited with friends in Chicago November 11. He 











was on his way west on a trip which will take about six weeks. 

Cincinnati, Ohio.—-The Dalton Adding Machine Company has let a con- 
tract for an addition to its factory on Beech street, between Highland and 
Norwood avenues, to cost about $5,000 

Madison, Wis.—The Allen-Wales Adding Machine Corporation, New Jer- 
sey, has been chartered in this state to deal in calculating machines, 
adding machines, office machines, etc.; capital stock, $5,000, paid in, 
$5,000; Vroman Mason, charter representative, Madison 

San Francisco, Calif.—-The Marchant Calculating Machine Company has 
filed in Portland, listing at $2,250,000, and naming as incorporators: J. H 
King, San Francisco; Cal S. Plant, Oakland; W. V. Coach and R. B. Sam- 
well, both of Emeryville, Calif. 








OTHER MACHINES 


Los Angeles, Calif.—The Speak-O0-Phone Chain Studios, Ltd., has been 
chartered to develop sound recording devices ; capital stock, 25,000 shares 
@ $10.00; directors—G. A. Owens, Royal Clements 

Chicago, ti!.—-Stanley H. Twist, who had been advertising manager for 
Ditto, Inc., until several years ago, has joined the Metal Specialties Manu- 


, 


facturing Company, maker of ‘‘Presto’’ spray painting equipment and 





automotive accessories 
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STEEL 
TRANSFER 
CABINETS 


LETTER AND 
LEGAL SIZE 





Substantially made 
and accurately de- 
signed to give service. 


Extra roomy units 
stack very securely. 





Drawers operate smoothly and easily. Completely en- 
closed for absolute protection. Adjustable follower. Fin- 
ished in beautiful rich olive green baked enamel. 


Our policy is to sell through dealers only 
Write for catalog and price list 


Cole Steel Equipment Co. 


33 Crescent St., Long Island City, N. Y. 
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New Catalog 
and price-list 
now on the 
press. 












No. 
2401-6W 


PIERCECRAFT label on a chair 
Is afguarantee of wear, 

A guarantee that comfort lies 

In every chair a dealer buys. 


S. K. PIERCE & SON CO., SARS 


New York Boston Philadelphia San Francisco 
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FEET 


Guaranteed 


Accurate 
Cutting 


With the mills 
right at hand we 

are able to watch 
our paper run con- 
stantly. We do our 
own winding, slitting, 
etc. Accuracy is the 
watchword. 


Both sizes of VAL-U-Rot 
are instock ready for ship- 
ment. Priced right. Order 
some today. 


YANKEE PAPERYX.. 








is different 


Quite true—b ut 
every office can 
profitably use 
these convenient, 
easily moved 
stands and stools. 
An extra typist, a 
special writer or 
many other types 
of office worker 
can be accommo- 
dated. Factories 
and stores use 





them also to good 
effect. 


Descriptive mat- 
ter and prices on 


request. 
SEARLES 


ELECTRIC WELDING WORKS 


Manufacturers 


1850 Fulton St., Chicago, Ill., U. S. A. 
































OFFICE APPLIANCES 


Ryle has become manager of the local branch, 
He succeeds R. J. Malcom 


Seattle, Wash.—W. 0 
Dictaphone Sales Corporation 

Philadelphia, Penna.—The Package Sealing Products Company, Inc., has 
leased office space on the sixteenth floor of the building at 1616 Walnut 
street. The company’s local branch will occupy this space. 

Portiand, Ore.—J. J. Stavert, who had been the 
Francisco branch of the Dictaphone Sales Corporation, has taken charge of 
He succeeds W. O. Ryle, who has been transferred to 


connected with San 
the local branch 
Seattle 

Tarrytown, N. Y. 
been chartered in Delaware to deal in office supplies, etc 
4,000 par value; Douglas A. Calkins, charter representative, 
Tarrytown 


The McCarthy Business Machines Company, Inc., has 
; capital stock, 


shares no 


Opportunity for Business 

Pittsburgh, Penna.—-Address-List 

Delaware to compile, edit and maintain address lists for mailing; 
stock, $50,000; A. L. Alles, charter representative, Pittsburgh 


Service, Inc., has been chartered in 


capital 








PENS AND PENCILS 





Men of the industry who attended the Chicago business show in Novem- 
ber will be found listed in the official Office Appliance register, published 
im connection with the account of the show. 


Chicago, I11.-Hamilton Kendrick, manager for the American Lead Pen- 
cil Company, returned in November from his regular trip to the North- 
west territory 

Detroit, Mich._-The Inkless Pen Company, 1433 Farmer street, has been 
chartered ; capital stock, 10,000 shares no par value 

Newark, N. J.—-The Pencil Corporation of America has been chartered 
to deal in gutta percha, chicle, etc. ; capital stock, 2,500 shares of no par 
value ; Bilder & Bilder, charter representative, Newark 

Philadelphia, Penna.—-The Symbol Desk Set 6245 
street, has been registered as a commercial title in the common pleas court 
by Bert G 5010 Saul street 

San Francisco, Calif.-The credit manager of the Sheaffer Pen 
pany, James Low, spent several weeks in the west, visiting the offices 
San Francisco and Los Angeles, before returning to Fort Madison 

San Francisco, Calif.—Oliver Pierce, the Pacific coast manager for The 
Conklin Pen Company, has returned from his trip through Northern Cali- 
fornia and the Northwest and reports business conditions in that territory 
improving rapidly. Conklin enough to fit the vest 
pocket, have been very popular. 


Company, Tacony 


Larrabee, 


Com- 
at 


ensemble sets, small 


San Francisco, Calif.—C. H. Kimmel, manufacturers’ representative, is 
making headquarters in San Francisco with his line of pencils, pens, 
leather goods, etc., until after the first of the year. Meanwhile he is 


covering thoroughly the trade of the bay area and of the interior valleys 
A recent trip through Los Angeles and the Imperial Valley met with en- 
couraging response 


San Francisco, Calif.—<A recent guest of Oliver Pierce, manager for The 


Conklin Pen Company, was Austin Leftwich, manager of the Tropical 
Printing Company at New Orleans. Mr. Leftwich, an active member of 
The National Stationers Organization, was making a long circle to get 
home from the Detroit convention, taking in Canada, the Northwestern 
Pacific states, San Francisco and the Grand Canyon. Mr. Pierce gave him 
several busy and interesting days in San Francisco and its surrounding 


attractions 
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Columbus, Ohio.—-The Diehl Office Equipment Company, 43 East Gay 
street, has purchased the office equipment and supplies department of the 
John F. Reese Company, 37 East Gay street 

- —~<—____ - 
House Organ Philosophy 


We can all find something to boast of—-with some, it’s a chronic ailment 
Bramwords (The Bramwood Press) 
> > ° 
Our boss says he just plays golf for the fun of it. Our game 
good either.—It’s Said and Done (Dictaphone Sales Corporation) 
> > * 
Noah was six hundred years old before he knew 
The Office Cat (The Richmond & Backus Company) 
. . > 
Don’t pay so much attention to the business outlook, but pay attention 
to the lookout for business.—Smith-Corona Sales News (L. C. Smith & 
Corona Typewriters Inc.). 


isn’t very 


There's hope for you 
how to build the ark 


>. J > 
A man’s value to his organization is determined by his ability to carry 
some extra duties and by handling of unusual situations as they arise from 
time to time.—The “‘Y and E’’ Idea (Yawman and Erbe Manufacturing 


Company) 
. > > 


The City of Happiness {fs located in one’s state of mind.—The Coach 
(published co-operatively by the Boorum & Pease Company, Eberhard 
Faber Pencil Company, C. Howard Hunt Pen Company and Sanford Manu- 
facturing Company) 
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CHECK WRITER 
MEN? 


Have you seen SPEEDRITE? 


Anyway, it’s just the figure, set-up ma- 
chine you have been waiting for. In- 
deed, it makes the whole world VIR- 
GIN territory again! 

Striking colors—unquestionably the 
most beautiful device in whole ap- 
pliance field. Two color imprint with 
ink reservoirs. Novel payee name pro- 
tection. Sturdy construction, easy 
quiet action. 

AND, for all its quality, beauty and 
value. SPEEDRITE carries the LOW- 
EST distributor cost! 

A collect wire from any REAL check 
writer man will bring mighty interest- 
ing details. 


HALL-WELTER COMPANY 


INCORPORATED 
180 St. Paul St. Rochester, N. Y. 








TRADE maRK 


La 





CROWN PRODUCTS, for more than a 
quarter century, have been making ‘*Good 
Impressions”’ and afford: 


1: Exceptional durability. 


2: Excellent opportunity for energetic and 
capable distributors. 


3: A large percentage of repeat orders. 


They are backed by nearly thirty years 
of manufacturing experience. Samples 
and exclusive sales proposition upon 
request. 


Crown Ribbon & Carbon Mfg. Co. 


Rochester, N. Y. 
U. S. A. 
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REGAL REBUILT 
ROYALS 


Trade-marked Nattonally Advertised 


Approved by the Manufacturer 


ROUGH TYPEWRITERS 


Stock in 82 Cities 
All Makes - All Models 
All Series - All Types 


Lowest Prices 


r the Regal Plan 


REGAL TYPE WRITER COMPANY, Inc. 
524 Broadway, 12-14 So. Jefferson St., 
New York, N.Y. Chicago, Illinois 


orice. lr) [ae 6.07.0 @ 62 Pn. Pap | 








DANDY seater 


PRICE $12. 3 


“SAVES TIME WHEN MOST NEEDED” 


THE DANDY SEALER is a practical, efficient and 
economical machine which business houses, public 
offices, colleges, labor unions, fraternal organizations, 
letter shops and similar organizations buy readily 
when brought to their attention. 


We co-operate by furnishing free, attractive circulars 
and order blanks which help to get the business. 


Liberal proposition to established dealers. 


THE OFFICE APPLIANCE CO. 


191-195 Devonshire St. Boston, Mass. 
(Sole Selling Agents Dandy Sealer Corp.) 
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“THEY SELL” 


Prove it yourself . . . 


Coit’s Improved Ball Bearing 
Lettering Pens make possible 
good lettering by almost any- 
one. That's why they sell. 
But prove it for yourself. An assort- 
ment of a dozen pens attractively dis- 
played will be sent on our special 
sales trial offer on request, prepaid. 
Write for it today. 


THE BRIDGEPORT PEN CO. 


BRIDGEPORT, CONNECTICUT,IU. S. A. 
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OFFICE APPLIANCES 

















For that Sales Manual, Catalog, 
Book of Regulations, etc. 


PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding plants. 
Many different types and sizes of ring and post 
binder metals are now being used and because we 
specialize in their production, frequently bringing 
out new metals embodying latest developments and 
improvements, this service is exceptionally valuable 


in its field. 


If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable compendium of useful in- 
formation on the subject. 


Loose Leaf Metals Co. 


INCORPORATED 


6816-6824 Arsenal St. ST. LOUIS, MO. 




















TYPEWRITER 
RIBBONS 


CARBON 
PAPERS 


An Opportunity 


for Stationers 


One of the functions marking a leading 
stationer is the exclusive merchandising of 
quality lines. More than a mere symbol 
of position, such arrangement is evidence 
of recognition by the manufacturer and is 
frequently an aid to greater profits. 

Bucki supreme typewriter ribbons and 
carbon paper have been sold thru dealers 
for over thirty years—always high grade, 
produced by processes developed in life- 
long study of available materials and of 
business requirements—conceded by com- 
petent authorities to be among the best 
upon the market. 

In certain cities Bucki ribbons and car- 
bons are now handled by the leading 
dealer on an exclusive basis. If you are 
| interested in establishing a Carbon and 

Ribbon department, specializing in the sale 
of these products, and building a profit- 
able business, better write us; we may 
have a proposition to offer in your terri- 
tory. 


The BUCKEYE 
RIBBON & CARBON CO. 


1458-1468 East 55th Street Cleveland, Ohio 





























(Registered U. 8. Patent Office) 


for Your 
Protection 


U S rolls are certified for 


a7 
2) 
K\ 
means best stock—finest 


rolls obtainable at any 
price. And U § rolls cost 
>, no more than _ inferior 


grades. Freedom from 


your protection. Certified 


tearing, clean, readable 
printing appeals to the 


users and they generally 















us 
LACE P come back for more. See 
tuondve Brooriyyan\ \ ae 
for yourself by writing for 
(« )))))) samples. 
\O0CwVuwF///) 
\WS Y U. S. Lace Paper Works 
SS BZ 163 Union Ave. 
SS Brooklyn, New York 


ADDING MACHINE ROLLS 
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(Exports—Continued from Page 188) 
Safes and Bank and 
cabinets, safety Other 
fire deposit office 
and vaults furni- Other 
iain —s and ture metal 
. I cases. _ proof. equip- and fix- furni- 
Countries. No. No. ment. tures. ture. 
B ae icacen 34 948 2 44 anal 
Union of So. Afr... 204 6,300 ...  .... 332 s«1,811 
Dt diguctnndens 121 3,260 be 249 67 
Alg. & Tunisia..... 35 931 2 286 an 
Mozambique ...... 1 Fe ee te 99 #3 
Other P. Africa... 7 n- cacm Vasant wae 18 
Canary Islands.... 2 san —— paws 21 
Total ........... 5.048 $169,617 421 $25,508 $37,828 $68,852 $100,192 
Shipments from the United States to: 
= 86 $3,469 27 $3,303 455 8,800 895 
Porto Rico........ 1042904 221019 —* ‘313 a 


Carbons—Ribbons—Filing Supplies Exports 


United States exports of carbon paper, 
ers, index cards and other office forms in August, 1930. 
of Statistics, United States Department of Commerce: 


Filing 
folders, index 


typewriter ribbons, filing fo'd- 
By the Division 


cards and Carbon Typewriter 
‘ - other office paper ribbons. 
ountries. forms. Pounds. doze 
BE. Mideannedtacdssadnes éoun 21 $169 } “90 $205 
ceded i vnt nanbeae dat . 543 420 384 963 
EE tite win was wwadeudiee seta seen ~ 13 ’ 29 
Cuechosiovakia .....cccccses $525 ines one ; m 
IE Mv etbi aden atiennaiih 96 798 729 "342 ‘942 
DT stnbichdetetewnnaibad eae 126 150 100 427 
France jebne 644eheesneeseess 40 1,539 1,212 687 1,653 
0 ere 883 2,798 2,086 138 $55 
RR RERATEE RRIF so ee it 50 130 
MtAhy wo. cccccccccccccccccces 1,422 2,153 1,480 155 587 
Netherlands bcatekbeedes bees 549 1,486 1,144 63 176 
eee ee 5 693 548 136 318 
Poland and Danzig .......... ‘ 200 207 160 394 
aes =? 112 86 4 15 
Spain wert TTTTTTiTtTT iT 38 255 353 50 234 
os ¥ 2,465 2,098 246 609 
I ea i ae hie ne we 55 1,518 1,589 302 1,366 
United Kingdom............. 1,059 23,703 17,825 2,687 6.981 
Yugoslavia and Albania po 103 100 "16 170 
TD) hb6enbcbenivarstieses 13,324 9,33 813 5 
British Honduras............ 4 - _ Lo yey: 
SR liinehdinbdenaddve 96 362 293 SP tin 
SEED uinobhchvencedinas 607 21 20 136 “467 
 <cpeceeheusece 1,537 17 236 50 153 
gener aeeneapee ata ee 894 1 2 6 26 
DE Gibb dened bvteddeneey 3,627 239 196 70 304 
a ee 288 163 79 sone 
CO ea ee 1,117 1,127 1,449 1,722 
Newfoundland and Labrador. . 68 732 430 27 175 
PED 4ndénededacsdiesn' 210 ree ‘as 
ED iii cidiehn tibet 687 1,622 84 9 "21 
Trinidad and Tobago ........ 218 74 78 7 218 
Other British West Indies .... ates 20 30 re 
GH Atueeanscanhdecsscaade 3,323 3,228 1,642 892 2,113 
Dominican Republic.......... 840 352 383 36 122 
Netherland West Indies ...... 1,030 18 24 21 211 
Haiti, Republic of ....... 566 50 55 116 510 
Virgin Islands of U.S. ....... 151 . che — eine 
DEE 4264008060640060%2 1,019 4.320 7,006 1,493 4,762 
DK méikvegubesenwvesen sous 7 58 56 191 
we 108 572 599 171 624 
Pt dctiiennkebcedekuhee eee 1,332 2.049 1,911 619 2,050 
GED. 60 406406006d6008000 2,767 1,134 744 345 860 
EY ti Sin hts den Och en eee eee 63 168 162 24 59 
eee GOURD, o cance cesceee 19 can ods 24 85 
DE: 6260500065 00000080 239 as . — nis 
French Guiana.......... vt 196 115 30 77 
Pn éthtncdhdcusnasadvedees 207 970 958 117 471 
PE. cccodcoscteseseease 234 30 51 .es ays 
Le 1,264 602 896 241 885 
iY Cd cncknee edhe wee 164 3,798 2,968 792 2,151 
GD Gs 6 oceccsescone 161 haan oaas 34 88 
CE etcssusbeeso¢seoucneee 194 1,985 1,159 74 266 
Java and Madura ........... 24 662 660 306 833 
Other Netherland East Indies.. sees 599 411 150 364 
French Indo-China....... sas 44 21 46 150 385 
SE EE ceccunacteneudaen 87 139 108 seks acon 
BEE cnccedentareccenekines 237 8,832 4,475 165 544 
Philippine Islands........... 217 332 392 3,199 6,931 
GENE eesccercessessscovecoes - 180 90 osee bcee 
EGE cucecuocococesceoscess 152 see ‘ ones ose 
WEE ctcaccccecacsensaceus 45 ivne ‘ 214 544 
BEL ckndtdaetheaen seen a 939 11,151 5,602 692 2,869 
DENIER =GGSRMEB. cccccccccses sans 109 65 20 75 
French Oceania............+. 175 oon oes ee ose 
SPE TORE, cccccccccdecses 38 359 231 133 341 
British East Africa .......... 89 110 75 en eee 
Union of South Africa ....... 133 1,771 1,052 121 346 
Ge Ge 0 ccccesceesesesse 53 r aa oan cece 
REEL ne ccccosencesedseceas 172 102 16 47 
EE i0chsdceeddbésescaece ees ae 93 232 
BESEREERIGES .ccccccccccccece sees esas vous 5 25 
Canary Islands.............. 17 94 90 20 80 
SE wekacedctesaveseunee $43,780 96,644 $69,833 18,004 $50,096 
Shipments from the United States to: 
eee .nnkveckentcecessecee $18,330 399 $613 48 $280 
PURD BGs ccccscesenensnées 1,943 2,429 1,386 194 517 


——g—___—_—_— 

Fill your mind with useful knowledge and you will avoid empty words.— 

The Coach (published co-operatively by the Boorum & Pease Company, 

Eberhard Faber Company, C 
Manufacturing Company). 


Howard Hunt Pen Company and Sanford 
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STURGIS 


POSTURE CHAIRS 


“QUICKER SALE ” 


Easy, Speedy, 
Positive Adjustments 


Without Tools 


Sold Exclusively 
Thru Office Furniture 
Dealers 





Ato STURGIS 


ALL-METAL TYPEWRITER STANDS 
Write Today for Particulars 





Sturgis Posture Chair Co. 
STURGIS, MICHIGAN 





10,000 


manufacturers invite you 


WICE a year—in the City of Leipzig, Germany—the 

outstanding industrial fairs of the world are held. 
To these fairs come 10,000 exhibitors and 200,000 buyers 
from every important country of the world. 
Among these exhibitors there are 900 firms showing the 
newest developments in office appliances and equipment, 
stationery, books and bookmaking, the graphic arts; 275 
exhibitors of advertising, packaging and packing mate- 
rials; 675 manufacturers of furniture and lighting fix- 
tures, 
This is an invitation to you to visit the Leipzig Spring 
Fair of 1931—to be held from March first to seventh. 
The fact that such a trip will prove profitable to you is 
attested by the fact that 95% of the American buyers who 
once visit Leipzig, repeat their visits. You can shop all 
the markets of Europe and Asia in one week’s time! You 
need to cover Leipzig to know that you know what the 
world offers in your lines. 
Every convenience is provided for your trip—both en 
route and while in Leipzig. Use the coupon below to 
secure more detailed information. Kindly indicate which 
lines interest you most. 


LEIPZIG TRADE FAIRS 


For 700 years the world’s greatest markets. 


LEIPZIG TRADE FAIR, INC., 11 West 42nd St., N. Y. C. 


I am particularly interested in. ........00ceceec cee eeeeweeeeeeees 
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Everything that 26 
years experience in 
the portable table 
field os taught us is 
embodied in The 
New Line of Sherman- 
Manson Tubular 
Steel Stands. 


The net results are 
ours to enjoy at 
ower prices than 

such stands have been 
sold for in many, 
many years. 


Write for full partic- 
ulars and prices to 
day. 





SHERMAN-MANSON MFG. CO. 


621-31 S. Kolmar Ave., Chicago 
Please send folder with full information regarding your new, lower prices. 


Name _ 


City. State. ~ 











METAL-BILT 
CUSPIDORS 


DOLLAR STRETCHING 
OF TODAY 


DEMANDS GENEROUS 
VALUE 
Send for Catalog. Dept. 12-7 
DETROIT METAL SPECIALTY: CORP. 
DETROIT U. S. A. 





OFFICE APPLIANCES 








CA FADO GUE S 





Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 
convenient reference. 


Manufacturer 

From Check Writer Company, Inc., 111 Nassau street, New York, N. Y., 
comes its combination Price List and Catalogue No. 102, covering various 
makes of check writing machines as rebuilt for resale. 

From the Woodstock Typewriter Company, 35 East Wacker drive, Chi- 
cago, Ill., comes a handsome booklet in colors descriptive of ‘“Woodstock 
Typing Awards—for Students and Teachers.’’ This describes the several 
classes of awards, and illustrates the emblems presented to successful con- 
testants. The contest rules printed in this booklet indicate training which 
enables the typist to attain speed, together with regularity and neatness 

From the All-Steel Equip Company, Aurora, Ill., comes its new Cata- 
logue No. C-28, devoted to its lines of filing devices, lockers, cabinets, 
steel boxes, factory and special equipment. The book is an effective and 
attractive piece of printing, containing many illustrations. The descrip- 
tions of the various items shown are comprehensive, and reveal the wide 
field of steel equipment in the modern office and factory. 

From The General Fireproofing Company, Youngstown, Ohio, comes an 
attractive catalogue showing its new line of modern steel display shelving 
for all lines of retailing. The metal fixtures shown are both open and 
with glass doors. In keeping with the modern trend ‘‘G-F’’ display shelv- 
ing is supplied in a wide variety of color effects. Merchants about to open 
for business, or planning remodeling, will find the catalogue helpful in 
working out effective displays. 

From The A. Claus Manufacturing Company, 5250 Brookpark road, 
Cleveland, Ohio, comes a loose leaf catalogue of store display equipment 
that sells stationery and books. This is made up in filing folder form, for 
convenience in reference and filing. The illustrations show a number of 
installations in leading Cleveland stores, showing how wall and color dis- 
play cases are used skillfully to show merchandise and to facilitate quick 
service. A number of line illustrations show details of representative dis- 
play cases, with reference to half tone illustrations in the book which 
correspond to the diagram. These products display skill in design, and 
mastercraftsmanship. 

Direct Mail—Manufacturer 

The Elliott Addressing Machine Company told its users about the new 
automatic machine which addresses and also runs a stencil message on a 
post card. 

The Office Specialty Manufacturing Company, Ltd., dispatched a broad- 
side to stimulate constructive thought, headed ‘‘Don’t Talk Conditions; 
Talk Business.’’ 

The Quality Park Envelope Company, 11-116 Merchandise Mart, Chi- 
cago, Ill., broadcasted a broadside emphasizing the improved service to 
dealers in the Chicago territory through the establishment of the warehouse 
in the Merchandise Mart. Freight package cars leave the mart daily for 
all points, securing for the dealer quick service at minimum cost. 

The Oxford Filing Supply Company addressed dealers with a letter in 
which consumers were placed in two classes—the quality buyer and the 
price buyer. The company’s production schedule recognizes the right of 
each type to his buying policy ; has ““Oxford”’ folders for the quality man 
and ‘“‘Broadway’’ folders for the customer whose criterion of merchandise 
is in the dollars and cents column. A sample of each line of folders was 
enclosed with the letter to give identity to the two classes of trade. 

Typewriter Practice Material 

The November typing tests provided by the school department of the 
L. C. Smith & Corona Typewriters Inc., was titled ‘‘Problems.’’ This led 
from generalizations on the study of problems to the handicap of the 
learner in acquiring speed without errors in typing. Accompanying this 
test was a specimen analysis sheet for the typing student offering oppor- 
tunity to check the position at the typewriter and operating technique. 
Space is provided to aid the student in overcoming the mechanics of type- 
writing. 

Absorbing Advertising 

A Thanksgiving blotter by Stromberg-Allen & Company, Chicago, showed 
one of the Pilgrim fathers after his turkey. This was printed on orange 
Stock, and white ink was used to give the snow effect. 


—_———_>--——- 
Bibliography on the Far East 


To assist those interested in special investigation, the Bureau of For- 
eign and Domestic Commerce has prepared a selected bibliography upon 
matters pertaining to general trade and commerce with the Far East, 
as well as upon each of the countries composing the group. The lists, 
which include both publications of the Department of Commerce and 
sources of a more general nature, do not aim to be complete. They are 
intended to be suggestive rather than final and yet provide a considerable 
range of general information. All annotations are necessarily brief and 
explanatory, rather than critical. 

An effort has been made to supply in each instance the name of the 
American firm handling foreign publications rather than that of the for- 
eign publisher. Only official publications of the United States Govern- 
ment now in print have been included. Publications in foreign languages 
have not been included, except in the case of countries in which official 
publications are printed in the language of the country. 

Copies of this bibliography may be obtained gratis by addressing the 
far eastern section, division of regional information, Bureau of Foreign 
and Domestic Commerce, Washington, D. C. 


><> 
Bulletin on Merchandising in Philippines 

The division of regional information, United States Department of Com- 
merce, has issued Special Circular No. 217, ‘‘Merchandising American 
Products in the Philippines.’’ This is sent free to exporters on request. 
This circular goes into detail regarding the channels through which man- 
ufactured products reach the consumer in the Philippines, and considers 
credit policies to follow. 








HOUSE ORGAN S 











Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 
Manufacturer 
Elbe News (The Elbe File & Binder Company) reported that a new 
loose leaf catalogue, No. 31, was in preparation, and would be put into 
circulation in a few months. 
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Gunn 
Early Colonial 
in Genuine Walnut 


CHARACTER 
STYLE 
REAL DESK COMFORT 


Wood or Lino Tops 


THE GUNN FURNITURE CO. 


Grand Rapids Michigan 
Catalog on Request 





iin i titania inti aati ea ea at atti) 





The Chippendale 
in solid walnut, 
walnut or mahog- 
any finish. 


Craftsmanship 


Send for our new catalog and price list 


NEWARK CHAIR COMPANY, Inc., 


eon iy 
























The Foremost 


Steel 
Costumer 


All hollow metal 
Balanced Construction 
Won’t Tip Over 
Rigid Locked Base 
Solid Bronze Hooks 
j Lasting Finishes in Color 
Write for color repro- 
ductions and prices 


The SANY METAL PRODUCTS CO. 
1695 Urbana Road, Cleveland, 0. 


(Saanymnetae 


4 i Wen x 2) 
+. Saunt 5D Si (A Nee 
| iQ 


MAT aS 


| EARN what offices in your city are 


standardized on Vul-Cot waste baskets. 
Note the names; the kinds of businesses; 


the kinds of management those offices have. 








& 
& 
BE 





Do a little thinking about it. For 
All the big companies are stand- ards 

ardized now on Vul-Cot—(except about 

4%). Their questioning and are 

all finished now. When another waste bas- 

ket is needed, instantly they get another f 


Vul-Cot as a matter of course. 


It’s a real gain, or the big compa- 
nies would not all be so unanimous. If 
you're missing it, why shut your eyes? Why 
not find out about it? Talk with the pur- 
chasing man or office manager of any big 
company. Or get ONE Vul-Cot. Put it 


Waste 
next to your own desk. In 28 days ask 
yourself if it isn’t time every desk in your Receivers 
office had its own Vul-Cot. - 
“Right 
: Way 
Vul-Cots are a product of National Every. 


Vulcanized Fibre Company, Wilmington, 
Del. Every real Vul-Cot is anently 
name-marked. Look for it. Colors or wood 
effects to match furniture. Right waste- 
disposal does effect business and profit; in 
many ways. Look into it. THINK IT 
THROUGH. 





NATIONAL VULCANIZED FIBRE CO. 
Wilmington, Delaware 
Pacific Coast Representatives 
N. L. & K. W. Zeagler, 408 S. Spring St., Los Angeles, Calif. 














206 
For This PRACTICAL Christmas! 





Your Customer Will Want to Give His 
Desk the Time and Worry-Saving— 


WwW 
conn al 


BKVERY SALE means a good profit. Every sale 
means a pleased customer, with whom desk- 
chaos changes to desk-order. 





Keeps papers near at hand but uncrumpled and 
neatly segregated. Eight to twelve times the ca- 
pacity of trays for the same desk space. Made in 
four sizes. 


“Order Out of Chaos” 
Stanley R. Bristow West Orange, N. J. 





OFFICE APPLIANCES 











Polytype 


SIGN PRINTER 





A word or two with each impression 


Every Stationer can profitably handle the Polytype sign printing out- 
fit, whether or not he mA abe carries rubber 
stamp goods. Useful in retail stores, 
real estate offices, restaurants, schools, 
churches, clubs, newspaper offices, etc. 


Single characters or letters, or complete 
words or phrases are easily and clearly 
printed. The letters are one inch high 
and, by means of the Polytype aligning 
rubber and locking stick, can be grouped 
in words or phrases up to eight inches 
in length, thus printing a complete sign 
in one or two impressions, ne atly and in 
perfect alignment. For window and 
counter display signs, Polytype offers a 
method superior to that of outfits hitherto 
introduced. Order one today; demon 
stration will sell many others. Illus 
trated folder and price on request. 


HANS H. HELLESOE 


2444 Ainslie Street, CHICAGO 























PROGRESS 





in Ink Manufacture 


Here is an ink that represents a 


| step in advance—a modern prod- | for 
| uct to meet modern needs. OFFICES 
Inklets (Ink Tablets) dissolve SCHOOLS 
instantly in water to produce fresh, HOMES 
smooth flowing, vivid ink. and 
Compact in form, to tuck away when 
in a small space—economical to Traveling 


use, often cutting ink bills 50%. 





Write for dealer offer Red 
Blue 
| wware “= _— Violet 
GENER AL K( ‘LIPSE CO. Green 

‘ Blue-Black 

Dept. A Danielson, Conn. Jet-Black 


























“K. B.’’ BLANKS 


ESSENTIAL INSTRUMENTS OF ALL BUSINESS 


K. BB.” BLANKS are engraved business ‘‘Papers.”’ 
They are made in blank form for imprinting bonds, 
mortgages, short time notes, stock certificates and all 
papers of value from type or by lithography. 

“K. B.” BLANKS are steel engraved in banknote 
style equal to the standard of the paper money of 
the world. Every necessary form is carried in stock 
in an assortment of six colors. They offer a less ex- 
pensive solution to the problem of properly engraved 
bonds, stock certificates, or other essential business 
instruments. An attractive and profitable line for the 
dealer. 

The makers of these blanks also cater to an adver- 
tising clientele requiring steel engraving made the 
banknote way 

Write for particulars 


KIHN BROTHERS BANKNOTE ENGRAVERS 
205-209 West 19th Street, New York City 
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The Royal Standard (Royal Typewriter Company, Inc.) offered its 
dealers a good price for pictures of window displays playing up the Royal 
portable as a Christmas gift 

‘“‘Make Your Windows Pay Your Rent’’ in Eversales (The Wahl Com- 
pany) mentioned the experience of a leading retailer. He finds that live 
displays, continued until eleven at night, can produce enough business 
to pay the store rent 

The Pencil News (Joseph Dixon Crucible Company) showed on its front 
cover a stirring scene showing the capture of Fort Ticonderoga, with 
Ethan Allen as the central figure, calling on the commander of the fort to 
surrender. 

‘‘Better Business Isn’t a Myth’’ said It’s Said and Done (Dictaphone 
Sales Corporation) Mental attitude, properly elevated, will discern the 
opportunities for business that escape the man with his eyes on the 
ground 

“Fire Protection Comes Under the Heading of Necessities’’ was an article 
in The Skyscraper (The Shaw-Walker Company), telling how a large cor- 
poration installed a large battery of “Fire Files’’ to assure the protection 
of documents and correspondence 

Hard work gets business in times of commercial lassitude, said an edi- 
torial by J. M. Hackney, vice-president and general sales manager, in 
The Woodstock (Woodstock Typewriter Company) It pointed out to his 
organization that its topnotchers have been working hard, and getting 
business. 

The meaning of the word “‘precision’’ in the manufacture of small mo- 
tors was discussed in The Emerson Monthly (The Emerson Electric Manu 
facturing Company). The article explained the company’s practice in 
motor manufacture to assure precision at all points, even to testing singly, 
instead of in gangs. 

The Mouthpiece (Dictaphone Sales Corporation) showed two natives of 
Angola, West Africa, talking and singing into a Dictaphone. The record 
they made, and others, were for the Frederick H. Rawson-Field Museum 
ethnological expedition, which made scientific explorations, and studies 
of native life 

The Du Pont Magazine (E. I. du Pont de Nemours & Company) de- 
scribed home uses of Cellophane, which is used so extensively in packing 
many types of merchandise In the home it is useful in packing gifts, 
making artificial flowers, table decorations, etc. Rolls of Cellophane are 
obtainable at stationery stores where Dennison goods are sold 

The Retailers Review (W. A. Sheaffer Pen Company) featured a trade-in 
plan which enables dealers and their clerks to exchange their old style 
fountain pens and mechanical pencils for the equivalent in the ‘‘balance’’ 
line. A small fee and the old pen or pencil, sent to the factory, secures 
the exchange, which includes engraving the owner’s name on the barrel 

A brief history of The Thomas Stationery Manufacturing Company, 
Springfield, Ohio, was narrated by The Scovill Standard (Scovill Manufac- 
turing Company). The Springfield concern has been making counting house 
fasteners—among other products—over thirty years, and during that period 
its brass for making fasteners had been supplied by the Scovill Manufac- 
turing Company 

“The Specialist Makes More Money than the Jack-of-all-trades’’ said an 
editorial by Fowler Manning in Smith-Corona Sales News (L. C. Smith & 
Corona Typewriters Inc.). Concentration on a single item gives the office 
machine man an opportunity for higher proficiency in his sales appeal, and 
greater familiarity with the general class of individuals with whom he 
deals 

Weston’s Record (Byron Weston Company) illustrated and described the 
Adler planetarium and astronomical museum on Chicago’s downtown lake 
front. The planetarium shows the solar system mechanically, each planet 
and star performing like the originals in the heavens. All the motions, in 
proper sequence, are shown in a remarkably short time, and every star in 
its relative size. 

The National (National Blank Book Company) told of a golf contest 
which followed a sales contest. The losers in the latter were obliged to 
caddy for the winners in the golf contest. The Chicago branch won, so 
the New York salesmen had to caddy. After the game was well along the 
New Yorkers substituted rubber balls for golf balls, and cramped the style 
acquired by the Chicago players 

Association 

“‘Touchdown”’ in Rags in Paper (Rag Content Paper Manufacturers) 
used the football field as a simile. Teamwork makes winning elevens on 
the gridiron; teamwork in advertising matter, including copy, design, 
execution and paper stock, is what makes the impressions that aid sales 

Dealer 

The Graham-Chisholm Company's Stationery Suggestions offered a wide 
range of Christmas items 

The ‘‘Gimme Issue’’ of Stationery Suggestions (A. Carlisle & Company, 
Upham & Rutledge, Inc.) featured gifts for Christmas. 

Bramwords (The Bramwood Press) featured Christmas cards in a double 
spread, with special emphasis on personal greeting cards 

“With Bated Breath We Greet the New Bates Stapler” said an illustrated 
item in The Office Co-efficient (Chas. G. Stott & Company, Inc.). A breezy 
description told of the convenient functioning of the Bates machine 

Merchandising topics dominated The Blank Book News (The Columbus 
Blank Book Manufacturing Company). Rand visible records were fea- 
tured in a page display ad, and an envelope stuffer elaborated on the sim- 
plicity of the Rand system 

Personalities in the Sales organization were played up in The Paragraf 
(Pacific Coast Stamp works). The portraits of three of the outside sales- 
men were printed to remind customers of the individuals who are their en- 
voys to the provinces of Quality and Service. 

Phunnygrams (Lester Book & Stationery Company) editorialized on 
‘‘Thanksgiving.’’ This American holiday is not only for the purpose of 
giving thanks for material things, but more fervent thanks for the many 
advantages and blessings enjoyed by the American people. 

Ideas (Ream’s, Inc.) offered a wide range of holiday gifts, including 
home desks and chairs. The last page closed with “Try Lancaster First,”’ 
a suggestion to Christmas shoppers to give all local stores a chance, as 
selections compare favorably with those found in larger cities 

The Springfield Office Supply Company, 71-73 Worthington street, 
Springfield, Mass., has inaugurated a new house organ, ‘“‘Stationery Sug- 
gestions.’’ This is crammed with fact and fancy, the former being infor 
mation regarding office equipment and supplies, and the ‘“‘fancy’’ an 
abundance of pert persiflage intended to amuse while the facts sink deeper 
into the reader’s consciousness. An innovation in publications of this 
sort 1s a prepaid reply postal on which the reader can check off his re- 
quirements for desk pads and stands for 1930. 

Internal 

A sales contest covering filing supplies and cabinets is being conducted 
by The J. K. Gill Company, as noted in The Gill-O-Gram. Outside retail 
salesmen are hustling for points. The contest closes January 17, 1931 

Research and advancement in the paper mill were discussed by the 
Strathmorean (Strathmore Paper Company). Mills that have experimented 
and improved their processes have gone ahead, and gained better and more 
profitable results than the plodders 
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Letter Trays 
Letter Baskets 
Waste Baskets 

Mail Baskets 


Filing Hooks 





o. 62 Letter Tray 

Worcester Wire Novelty Co., Inc. 

540 Hearst Tower Bldg., 
Baltimore, Md. 








Baskets and 
Trays retinned 
after making. 


All Trays come 
with rubber 
feet attached. 


Write 
for Catalogue 














No. 00 Basket 


The “Aluminum” Pocket Seal 
and other MARKING DEVICES 








SPECIMEN IMPRESSION LEVER SEALS 


POCKET SEALS 
ke Self - inking Numbering 


Coo! 
Rotary Dater Rubber Stamps Machines 





WAX SEALS 





NAME PLATES 
BADGES METAL CHECKS 





MANUFACTURED BY 


MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 28 S. Jefferson St. 


Catalogue of Complete Line will be sent upon request 
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LOOK HERE! It Is COPY RIGHT 


At a glance you see its fundamental purpose and the logic of it 


—but a trial right in your office will be a revelation. 


Smooth, easy, the height of mechanical perfection rendered 
simple in operation. Copy Right is the first and only copy- 


holder to operate completely by correct downward stroke. 


Enduro Mfg. Co., Inc., 621 Case Bldg., Rochester, N. Y. 
SOME TERRITORY OPEN FOR SALESMEN 








MEET THE DEMAND 
Profitably 


In Apex, Summit, and Xtragood, the dealer has 
three qualities of ribbons and carbons to offer 
customers which cover the whole gamut of 


demand. 
Ribbons and Carbons are in the front ranks, 


continually 
Union dealers. 
demand—profitably? 


creating profitable 
Do you wish to meet the 
Write us. 


In the supreme test of use, Union 


business for 


UNION RIBBON & CARBON CO. 


Front and Laurel Streets 
PHILADELPHIA, PA. 











‘Cam —=———$—$—$——<<— 
Book Form Cards’ printed by 


YOU bring repeat orders! 


PRINTING ordinary business cards is 
nothing unusual; any printer can do it. 

But printing business cards in an out- 
of-the-ordinary way, and delivering them 
to the customer bound in tabs — from 
which each card can be detached crisp and 
fresh with perfect edges 


paying but a small price for high quality 
and a liberal margin of profit. With them 
he can afford to do good work ! 

Blank scored cards in several standard 
sizes can be secured direct from us, ready 
for printing and inserting in Patent Lever 

Binder Cases which hold 15 


is something which printers ppiwrers’ SPICIAL GRADE OF more cards. No binding 
with @ reputation for good SAMPLE ASSORTMENT LOTS or stitching is required. 


work are doing 


200 Cards, Cusiness Size $i 
2 Lever Cinder Cases 


Write today for a sample 


For the printer who buys 4,200 Cards, 4 Sizes - - $5 @Ssortment of cards and 
8 Levor Binder Cases 


these blank scored cards 
ready for printing from 


The John B. Wiggins Co. is 


cases. See how easily orders 


2,500 Cards. 4 Sizes « + $10 
wo for business cards will come 


when you demonstrate them! 


The John B. Wiggins Co., 1153 Fullerton Ave., Chicago 
[ Established 1857 ] 












* 
“Ghe Cards that 
detach from tabs 


with perfect edges 








a, 


CARD and PRICE 


TICKET HOLDER 
No. R7 





Special lar 
opening assures rigidity. 





STAYS PUT 


Rudor Clamp with ¥” 
Balance 


prongs extending to the rear hold 
the device in correct positions on 


Bins, 


Glass Dividers, Boxes, etc. 


For prices on this and other items 
send for descriptive circular. 


THE ADJUSTIT DISPLAY SPECIALTY CO. 


_*< 


R. ORTHWINE 


438 West 37th St., N. Y. C. 





No. 
5 


5 


Ah 





Two additions to our 
cash box assortment 


Length [Depth Height 
534” 34" 314" 
414" 34" 

Art Steel 





b 


302 East 145th Street 
New York, N. Y. 


BRINGS IN 


CASH 


Did you receive 
our new catalogue ? 
Requests complied 


with promptly. 


Company, Inc. 

















SCOVILL 
WATERBURY 


YOUR CUSTOMERS 


ARE STILL LOOKING 


FOR AN UNUSUAL CHRIST- 
MAS GIFT oh oh 
end their hunt by selling them a 


AK-A-PIN 


Press down on the top of the device and a pin 
is at your fingertips. No hunting all over for a 
pin—No spilling of dusty pin cups—No scratch- 
ed fingers. Tak-a-Pin holds 200 pins and is easy 
to refill. Send for further details and discounts. 


OAKVILLE-AMERICAN PIN DIVISION 


You can 





(Walnut —Green 
or Mahogany) 


MFG. CO. 
CONNECTICUT 
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PATENTED 

METAL TIP (3UIDES 
Posting Trays, Card Systems and 
Indestructible 


DECEMBER, 1930 


SIMONSON 


For Vertical Letter Files, Ledger 
Check Files, Are 



















NONE GENUINE UNLESS STAMPED U. S. 
PATENT NO. 794,749 ON METAL TIP. 


Send for Free Semele and 
Dealers’ Discount 


Roger A. Simonson & Co. Manufacturers 1225S. Michigan Ave., Chicago 

















Sell This|| etre" 


A product which brings repeat profits is proof of good 
buying judgment. Clarotype, a 10-year-old success, has 
A bathroom or health scale spelled repeat profits for thousands of dealers. 
that can be sold for $12. At- 
tractive, with appealing 
lines. Colors: six-spring C 
mechanism—250 Ibs. capac- 
THE MODERN TYPE CLEANER 


ity. This scale cannot tip. 

Write for prices on this Clarotype is the one simple way of cleaning typewriter 
} ® type. Tens of thousands of stenographers buy it each 
, popular item. year. This item on your counter today will bring profits 


to you tomorrow from your shelves. Worthwhile profits, 
too. Let us give you complete information on this re- 
anson Cc e 0 liable product . .. a necessity with profits of a specialty. 
. 
~, THE CLAROTYPE COMPANY, INC, 
525 N. Ada St., Chicago 16-P Hudson Street New York 




















Gardner’s Pull Tab Leather Lines 
FREE 


Card Cases, Bill Folds, 
Playing Card and Cig- 

arette Cases. Keep HH A “ dD 
contents absolutely Reg. U. S. Pat. Off. 
clean. Easy to get at. It Can't Slip Out 


Until You Release It. 
That's the Free Hand ff 





GARDNER’S HOT binder—a handy little 
JOLD LETTERING a — only 
one and, a rs are 

MACHINES held ponds ng until 


wanted, then released 
. at atouch. The Free 
Write a0 ~ ~~ pane and Hand is thoroughly 

practical and needed in 
every office. Ask for de- 































P. A. GARDNER scriptive price list and 
LEATHER WORKS stock sizes. 
\ ‘ = FREE HAND BINDER CO. 
PUL TAG CARD DASE! 709 Pine St. St. Louis, Me. 7476 BEEKMAN STREET NEW YORK, N. Y. 
REGISTERED \ Se Tea ee Pe 














INCREASED SALES & PROFITS IN RIBBONS & CARBONS 


Expand your ribbon and carbon business with 
meritorious products at small investment. 

A business built with TYBON RIBBONS 
and CARBONS is built 
on the solid foun- 
dation of quality. 





Our latest booklet, “YOUR OPPORTUNITY,” shows the way. 
Send for a copy and our new special offer NOW. 


“HIGH QUALITY” 
TYPEWRITER RIBBONS AND CARBON PAPERS 


TYBON CORPORATION 
PHILADELPHIA, PA. 





1026 FILBERT STREET 
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BEACH’S 
“Common Sense”’ 
TRAVELERS’ 
EXPENSE BOOKS 


now contain calendars 
for the last half of 1930 
and all of 1931. 


Send in your orders! 
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The Vis-A-Memo 
Desk Pad 





every one at 
a desk a user 
—face to face 
with facts. 


Ravenswood Office Specialties Co. 
1800 Newport Ave., Chicago 


ROSCO Desk Necessities 





DEALERS WANTED 


for a patented typewriter 

cushion key, with advan- 

tages and merits no other 

key possesses. You'll get 

MORE key business by 
selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co. Inc., 
29 Columbus Place 
Brooklyn MM. Be 








Elliott-Fisher 


Flat Surface Accounting-Writing Machines 
Product of Underwood Elliott Fisher Company 


Distributed by 


General Office Equipment Corporation 


342 Madison Avenue, New York City 
“Underwood, Elliott-Fisher, Sundstrand 








5,000 Staples in 
(1) Loading 


TO wobbly tin gadget, 
+‘ this Eveready Stapler. 
No, sir! It's built to 
work right, and finished 
to do credit to any desk. | 
Makes its own staples | 
cannot clog or jam. In 
attractive enamel Olive 
Green finish. 


“The Result of Long 
Experience and Knowl- 
edge of Requirements“ 


EVEREADY MFG. CO. of BOSTON | 


34 Southbridge Street, Worcester, Mass. 
50 Church Street, New York, N. Y. 





MODEL A 


GENERAL SALES OFFICE: 














Templar — 


The 


I _, Nl 


eWaliitia v1 ant) ae asta. 


THERN RED CEDAR 


Gio aleleltin tam carlelo ame) amaare 


RE LIANG E LINE 


I ENCII PENH AND ERASERS 


RE L L, ANCE PENCIL CO. 


ENERAL OFFICH 














9 








Speed the’ World's Business” 
INKgg SINGLE FLUID 
ERADICATOR 
Suey, ONE APPLICATION 
FROM 1 BOTTLE 
ONLY 


Hundreds of thousands in 
daily use round the world 


TRY IT 


Send 25c for One Large 50c Size 


TRIAL BOTTLE 


INK-OUT MFG. CO., INC. 
MONTCLAIR, N. J. 
a. Gradually Displacing Old Style Two-Bottle Eradicators | 


*s 




















A friendly greeting 
to all 


Merry Christmas 


and 


Prosperity in the New Bear 


Tue Turner & Harrison Pen Mec. Co. 


PHILADELPHIA 
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Manufacturers of 


: ~UNIFORM QUALITY CARBON PAPER 


BLACK DIAMOND Brand — The Peak of Perfection 
ROCHESTER Brand — Quality at Medium Price 
ECONOMY Brand — The Best for the Money 


We Solicit Your Inquiry 


Rochester Ribbon & Carbon Co., Inc. 


38 Browns Race Rochester, N. Y., U. S. A. 




















Quick Sellers— Big Money Makers WAREHOUSING 


‘“‘Instant’’ Desk 
Ri and Handy Files AND 

or out ~ ++ A Ay in- 

maven set? || DISTRIBUTING 


movable index tabs. 


Idea Books IN METROPOLITAN NEW YORK 

with pasteless pocket pages for 
news clippings. otriking advts.. We can save you money handling and distributing 
toca tne Every Purpese “Pool Cars” L C L and Car Load Lots of merchan- 
po Autograph, Camera, Portrait. = for Dealers, Banks, Hotels, Libraries and other 

ostcard. Dise Record, Greeting uildings. We uncrate, unpack and make installa- 
, R.A ae tions at minimum cost with real efficiency. 
Girl Diaries. Write for full information 


Backgammon, Scrap Books, 


| Games, Double Dummy Bridge} | METROPOLITAN FURNITURE SERVICE 


Write for Prices = Special Discounts. 611-627 WEST 43RD STREET 
NEW YORK 
W. C. Horn Bro. & Co., ist 200 5th Ave., New York “The Link Between Shipper end Receiver” 


MAR KILO 


CELLULOID : al 
ENVELOPES me ae 


“Don't Forget! Many Sales 
have the welded Sidewalk. 


Are Made on 
reinforced flexible 
edge seams. Ex- 
tra strong and 
finished in appear- 
‘ance. (Patented 
processes.) 



























NKEN 

Fae quick changes in your 

ONKEN TOWERS have inter- 
Two- 


. in-one. 
ONKEN TOWER Merchandise Win- 
dow Displayers ayers are made in 5 sizes 
— = @ 48’ high and 12’’ to 
ONKEN TOWERS price 
from $6.00 up ond tnt made ube » 


piano. 

Write for Description Matter No, 24 
THE OSCAR ONKEN CO. 

624 W. 4th St., Cincinnati, O. 











MARKILO Envelo are made in all ane. -book sizes. 

MARKILO INDEXER Strip e-em ~ ready-to-cut. 

Transparent signals, card cases, etc. Sample on request. 
The Dozen System vs. Decimals, Booklet Mathamerica 25c 


Markilo Co., Mfrs.,936c W. 63d St., Chicago, U.S.A. 

















ee 


~ 6&6 Oc 
SELF I NKING 


COLUMBIAN CLASP 
ENVELOPES 


The most satisfactory mailing envelope 


= S 
STAM P pS 


TO RE 


pour omy & OL cows 
UNITED STATES ‘w*.*,**,*.*,"< a ae A 
ENVELOPF COMPANY 


The world’s largest manufacturers of envelopes 
SPRINGFIELD, MASSACHUSETTS 


With thirteen manufacturing divisions covering the country 











Recommend SOLO for perfect rubber stamp impressions at 
all times. Cannot become flooded—insures first-class service 
from rubber stamps under any atmospheric conditions, Not 
a felt pad—the secret is in the self-inking ribbon. 


PEERLESS CARBON & RIBBON MFG. CO. 
476-478 Broome Street, N. Y. 
3k 
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BALTIMORE INDEX MFG. CO. 


(Specialists in Metal Tab Guides) 
AN ASSORTMENT OF FIVE COLORS 





RED BLUE - 


ORANGE - 


GREEN BLACK 


Your Name Can be Stamped in the Metal Tab 


WRITE FOR 
PARTICULARS 








112-114 S. Calvert St., 
Baltimore, Md. 





éé 99 Non-Inflammable 
TYPEWRITER 

TYPE CLEANSER 

No brush or cloth required. Just apply dauber and type are clean. 

Dries instantly. Deals ers sell ‘‘Nutype."’ 50c and $1.00 sizes. Unusual 

liberal discount Every bottle guaranteed against 


evaporation. 
Build yourself a repeat business with “NUTYPE.” We 


m small orders. 











will imprint your name on the labels in orders of one gross 
or more if desired. 





Walter G. Gies 
Company 


3 Commerce St. 
BALTIMORE 
MARYLAND 








THE PERFECT 


STAMP PAD 


Ink dries immedi- 
ately on paper, 
but pad remains 
moist indefinitely. 
The only pad 
suited for use in 
tropical countries. 


Rubber Stamp Ink 
Daters 
Numberers 
Rubber Type 
Toy Printers 


FULTON SPECIALTY COMPANY 


ELIZABETH, N. J. 


AT LAST! 


DRI-AWUZT 


STAAL’ 























Rapid Service 


IFR 


ADJUSTABLE 
DESK RACK 


Holds all city telephone direct- 
ortes; numerous other uses 

books, folders, catalogs, sheet 
music, etc Lacquered wood 
base, seven bronze finished 
steel supports. Price in olive 
green, $1 x in mahogany or s 








walnut $1.7 Dealers; Write 
for , AL » 


IMPROVED 
FILE & RACK 


COMPANY 
86 Park Pl., New York 


TMZOLlomrma 





















































For Quality in Felt 
Top Cushions 
Esco is the original in felt top chair 
cushions and pads. From the begin- 
ning, it has been noted for the qualitv 
of materials used. And that quality 
has been consistently maintained. 
Price list on request. 
Economy Products Corp. 
2901 Indiana Av. Chicago 


| 
| 
| 
| 
| 
| 




















LISTO Choice of a Million Users 
..+. The Friendly BUSINESS PENCIL 
for Every Pocket—for Every Desk 


IN the Listo exclusive center-turn with the locked-in mech- 
anism—here is perfect balance. Its slender, aristocratic 
barrel ¢ non-metallic material, such as fine fountain pens are 
made of, it pn weight. The “easy-grip”’ of its knurled 
lower ae = etes positive assurance of the ut- 
most comfort relaxation—greater writing ease PRICED 
than can be obeained in any other mechanical pencil. LOWAT 
Made in a variety of colors and color combinations. 50c 
Leads all colors. Address Dept. G. 


LISTO PENCIL CORPORATION 
ALAMEDA, CALIFORNIA 
Bastern Distributor: C. P. Willems, 202 S. State St., 





Chicago, Ill. 
EASY-GRIP - - - - CENTER-TURN 





AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are mak- [@ 
ing typewriting easier for thousands 
of users. Sales, both new and re- 
placement, are large. Write for prices 
and discounts. 


AZORA RUBBER CO. 


54th and 20th Streets 
CICERO, ILLINOIS 


Above Below 
THE AZORA THE AZORA 
AIR CUSHION 
RING (Cross-Section View) 


PAT. DECEMBER 21, 1915 
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U. S. TYPEWRITER RIBBON MEG. CO. 





RIBBONS CARBONS 


ESTABLISHED 1895 


Dealers Inquiries Solicited 


Sansom at Tenth Street Philadelphia, Penna. 


BOEHNER 


Improved 


CARD HOLDER 


Stationers and printers 
use it to build up their 
volume on business and 
personal cards. It takes oe 
the regular loose cards, Oe ee | 
holds them firm, keeps b . d I 
them clean. Holds = s 

— Rg your business aonlar 
full case Imported morocco binding—metal parts highly 

nickeled—28 different sizes. A 7 * 

' We manufacture leather novelties only—we do not compete 


a or printers. Please mention size in asking for SELECTIVE SELLING Taw PRINTING 


Address, Department OA, 


Improved Boehner Binder Co. DIRECT MAIL ADVERTISING 
142-146 Fox Street Aurora, Illinois 
















The more you do with 


The MUILTIG RAPT 


the more you can do with 











NEW WHOLESALE CATALOG 
AND REFERENCE BOOK No. 700 


24 pages full of information. . . . Information and Prices 
on all makes of Typewriters, — =A Machines, Calculating 
Machines, Duplicating-Addressing-Folding Machines, etc. 


Write, Phone or Wire for your copy today! 


pELIABLE 
Typewriter & Adding Machine Corp. 


"All That the Name Implies" 


Exe snc out! 
























PREFERRED 
wherever modern busi- 
ness needs good pens. 


ESTERBROOK PEN CO. 
Camden, N, J. 








303 W. Monroe Street, Chicago, Ill. 

























ww 
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‘‘Steel-Strong”’ 
The Quality Line of Coin Handling Supplies. 








4 Styles Coin Wrappers 





ETFAF METALS 


Ir is not merely chance that the trade looks 
to us for the latest and best in loose leaf, 
magazine, catalog and periodical binders. It 
is because our many years have been devoted 
to the development of the best. 


You are welcome to our catalog that you may observe 
for yourself. 


ENDLOK PARTS COMPANY, INC. 
200 Hudson Street, New York 


4 Styles Bill Straps 
Coin Bags Coin Storage Trays 


Coin Bag Seals Seal Presses 
Manual Coin Counters 
Currency Racks — Tellers Moisteners 
Handy Wrapper Cabinets 


i advertised in Leading Bank Journals. 
exclusi through dealers 

Write for Catalog Salesman’s Sample Case 

The C. L. Downey Co., 943 Clark St., Cincinnati, 0. 























CORK BULLETIN BOARDS| 






















Framed or ——— ooo —- 
Unframed ataee 
18x24 in 
ORK BU mate IN BOARD, “ 
Frames 4x6 
Are Oak feet 
Finished — —~ maa 1 











Dealers write for catalogue 


N. Y. SILICATE BOOK SLATE CO. 


20 VESEY STREET NEW YORK CITY 
<= 








We trust that results of the efforts you have 
put forth during the year have proven gen- 
erous and wish to thank you for your part in 
making it one of our best. Quality at a fair 
price makes each succeeding year greater. 
Our policy of Service, Quality and Price 
merits your patronage, may we assist in mak- 
ing next year YOUR best year? 


G. J. AIGNER COMPANY 


Manufacturers Indexes, Loose Leaf Binders and Accessories 


503 So. Jefferson St. Canal Station, Chicago 


TYPEWRITERS 


ROUGH and REBUILT 


Adding—Calculating—Bookkeeping Machines 
Large Stocks—Prompt Shipments 
COMPARE OUR PRICES 


Send for our latest price list 


MACRSE TYPEWRITER CO. 


305 Canal Street, New York, U.S.A. 
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7 , s er 
LY telephone withor 


overheard — 


The“WHISPER-IT” |.“ 


sanitary telephone mouthpiece 


enables them to d 


ire se 
I [ vy « 1on y 
. . 
the trick. A card of ten $6.4 
Try this out in your mail by use of owr stuffer order 


cards. A request will bring you a supply imprinted 


THE COLYTT LABORATORIES 565 W. Washington St 


Engineerin ago, Ill 











= _ Merchandising 
| PaOSe eacdliane 


$11.50 LIST 
Liberal discounts to Office 
N Supply Dealers on this and 
4 other 
4 TYLER STEEL 
STORE FIXTURES 
including Shelving, Counters, Por- 
table Display Stands, etc. 





36 





+  paodet “Nn” 
U Table 
COLORS: 


TYLER SALES Red Mahogany sae - 
FIXTURE co. =. ALL STEEL ROLLING DISPLAY 
Olive Green 

Muskegon Heights, Sp a 
Mich. Gray Blue 


GALES RACKS 





























NEW AUTOMATIC PENCILS 
One a Combination Pencil 
(Beautiful Colors) and Letter Opener 
eee 2 ) 
Pens — Penholders — Steel Ink Erasers 


MILLER BROS. PEN CO. 

















1325 GRAND STREET HOBOKEN, N. J., U.S. A. 
















Canadian Agents: Brown Bros., Ltd., Toronto 


_—-—-—--eeeeweees~* 


Cable—"Morsetypco” 305 Broadway, NEW YORK CITY MERIDEN, CONN, 
Bg ee oo eo eo eo eo eo eo oo eo ooo 262525 eSeSeS 

angi COLLINS _ Retailstor _ b ae ae a ee ee Se ; 
48; eet: 1¢ LOOK a 
rae if TOP) TRADE-maRK | 

" 
‘ All Bl One > : FOR THE NO Ssizes ] 
4 : 
; INKERADICAToR COLLINS i ¢ ref 3 
3 TEES ALL IN ONE j $ te etm soenet Ge) 
; , 4 ity in paper clips NO. o 4 
> INK 4 , : : Precision made > 
; 7 . brass or nickel finish. bh 4 
> ERADICATOR ¢ ? y > 
> NO YELLOW STAIN 4 ‘ NO.1 7 
> ONE HALF GROSS OR MORE IMPRINTED FREE OF CHARGE q ¢ i ain. oer 
> Attractive Display Card With Each Order > > or direc from ff ‘4 ’ 
; Send for Free Sample and Prices > ‘ P © as 4 

lactory. 6 

; Order From Your Jobber or From ‘ , iat I) } 
> ‘ NO. 2 4 
H. H. COLLINS INK ERADICATOR CO. § tue tp TOP MFG. CO., Inc., Syracuse, N.Y. } 

> 








§ 


eTeeeeseeeeeeeeeeeoeee----~* 
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LDTOWN Hermetic” Ribbons, their wonderful quality 
kept fresh by the famous key-box you know so well! 
“OLDTOWN Triplekote” Carbon Paper, with its marvelous 
body and depth and durability! Such are products that 
quickly become “MUST” to both employers interested in 
ultimate economy, and typists concerned with QUALITY. 
Write for samples and prices of this fine line! 


‘OR Town” 


RIBBON & CARBON CO., Inc. 
Manufacturers 
176 Johnson Street Brooklyn, New York 






































Better Protect 


EILIN. 


Generally acknowledged as the 
mark of Quality Protection. 





Universally recognized as Better 
Protection. 


The Meilink Steel Safe Co. 


Toledo, Ohio 











STOP evertastinc NOISE 





Made for L. C. Smith, Remington, Royal and Underwood 
typewriters. 

When ordering state make of machine. 

Saves repair calls, does away with desk drumming, makes 
typewriter more quiet and snappy. 

The typewriter is quickly and automatically attached and 
as quickly removed, without tools, from the desk. 

Sold at all offices of The L. C. Smith & Corona Typewriters, 
Inc. Ask for trial. 

Dealers write for liberal proposition. 


Smith Noise & Shock Eliminator 
303 Kellogg Street Syracuse, N. Y. 













FRED W. HARVEY CoO. 


206 E. Genesee 


AUTOMOBILE EXPENSE 


Thousands 
Use Harvey's 


BOOK 


Big Profits 
Get Your Share 
It Repeats 


SEND FOR A SAMPLE 


Syracuse, N. Y. 














WHY 


USE OLD FASHIONED PRODUCTS? 
PROGRESS WITH PROGRESS 


SELL 0 A 


O.K.A,. 


DEALERS 


Write for our 
special discount 





An unbeatable combination. Cleans type- 
writer type like magic. Adds a sure grip to the 
a rubber roller. No muss—no fuss—no mess. 


bottle O. K. A. COMPANY 


1155 Mission Street 





San Francisco, Calif. 
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REBUILT 
MIMEOGRAPHS 


Every Mimeograph we rebuild is 

absolutely guaranteed. In our 

twenty-six years of experience we 

have learned how. All models 

completely rebuilt. Investigate 
now! 


MIMEO SERVICE BUREAU 


132 Nassau Street NEW YORK, N. Y. 
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‘Loose Leaf Rings 












No Large Brass 

Joint to Tear Nickel Plated 

Paper FIVE SIZES 
Inside Diameters 
14,"—1.35 Per 100 
Open Easily, 4"—150 “ “ 
Close : aS ey 
Securely "350 “ “ 





For loose leaf books, binding reports, blueprints, etc. 
Write for ye Loose Leaf Metals 


on our line of...... 


The E. W. Carpenter Mfg. Co. 
Bridgeport, Conn. 
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— There never was a 

binder in its elass 
that got the immediate 
and persistent “grip” 
on sales as this 
BULLDOG BINDER 





| 


1 adage 
Wisco 45 MMe ABH 






















And now it is given you with the final 
“touch of perfection”—die-cast tops of 
beautiful-appearing, hard-wearing Alumi- 
num. The BULLDOG locking principle 
is positive—it grips and stays gripped. 
And the construction of the new alumi- 
num assembly is just like that. Not a detail 
that would add a strength, convenience, 
and long-life has been overlooked. Bot- 
tom tubular metal to which the posts are 


. 
securely riveted is covered with heavy 
canvas and has exposed Aluminum End 
Caps. 


Binding is double-thread Khaki canvas with red leather corners, gold fileted, 
heavy solid boards and metal hinges. Both Endlock and Top-lock made for 





“ie” and 34” diameter posts in complete range of sizes. 
See catalog No. L20 for full details and prices 
. > “ ‘ _ M t 
BOORUM & PEASE COMPANY anapaatawers of 
= ‘ey Hall : York Ci the largest and 
P. O. Box 272, City Hall Station, New York City . ssest complete line 
New York City Brooklyn, N. Y. Boston, Mass. St. Louis, Me. of pre Leaf 
349 Broadway 84 Hudson Avenue 29 Otis Street 212-214 So. 7th St. j J 
Binders and Forms 


Chicago: 500-532 So. Throop St. at Harrison 




























The line broad enough to 
meet every need, of out- 
standing merit, obtainable 
at low price will do it. 





Your ribbon and carbon 
business can be increased. 





Users are eager for the best. 





b ee AEA 


t ,wh 
CORDs eTeER™ 


“THE COMPLETE LINE” 


Clean-Cut Impressions, Neater Work 


Storms’ Ribbons and Carbons are being sold throughout the world; increas- 
ing sales prove their ability to meet all competition. 

Storms’ Carbon Rolls for all machines are made with greatest care and in 
such variety as to meet every demand. 


It may be difficult to create a new use for Carbon and Ribbons but the 
right goods for the desired result will increase your sales. Ask for samples. 


Hi. 4. Storms Company 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons. 
561 Grand Avenue, 
Brooklyn, N. Y. 
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AN IMPORTANT ANNOUNCEMENT 
To Every Buyer of 
FINE UPHOLSTERY LEATHER 


W.. have developed a dyed finish on Top Grain Leather which is both sunproof and water- 
of. This leather is known as LACKAWANNA TOP GRAIN FRENCH FINISH. 


It is paint and pigment which makes the ordinary upholstery leather so cold and hard. In the 
case of LACKAWANNA TOP GRAIN FRENCH FINISH, there is no particle of paint 


or pigment used, and it is for this reason this leather is so soft and warm. 


We believe this TOP GRAIN FRENCH FINISH to be superior to any upholstery leather 
produced today, whether from cattle hides, Goatskins, or Vealskins. 


SAMPLES AND PRICES SENT UPON REQUEST 


THE LACKAWANNA LEATHER COMPANY 


850 GRAND AVENUE 





NEW YORK OFFICI HACKETTSTOWN, N. J. CHICAGO OFFICE 
101 PARK AVENUE 705 S. DEARBORN ST. 
ASHLAND 5041 HARRISON 2941 


“Look for the Haircell—lIt is your guarantee of full Top Grain Leather” 





ET 








DEALERS 


HERE IS A LOW PRICED FILE WITH QUALITY 
THAT WILL ASTONISH YOU. 


SHOW THE FILE—QUOTE THE PRICE 
AND THE SALE Is MADE 


The Following Features Tell Why: 


Heavy reinforced case. 

Cap top. 

Reinforced base. 

Front edge 7%” wide. 

Reinforcing spreaders between drawers. 
Cast bronze pulls. 

Roller Bearing suspension. 

Reinforced drawer with box heads. 
Improved side operating compressors. 





“Victory” 
— Line 
Files 
A REAL FILE AT A REAL PRICE 
WRITE NOW 


THE STEEL FIXTURE MFG. CO. 
TOPEKA, KANSAS 
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66 9? To us “M.B.” stands for “MON BUREAU” 
To you“M. B.” stands for “MORE BUSINESS” 

R e This business magazine is the most valuable me- 

dium for you if you want to sell your goods in 

France. And why should you not? Don’t you 
know that American goods and especially Office 


furniture and modern office appliances are very pop- 
ular and much needed there? 





MON M. B. claims to be the most valuable advertising me- 
BU REAU dium in France as far as business circles are concerned. 
LE MAGAZINE DE CORGANISATION This is a very logical and simple proposition; M. B. has 

DUSTRIELLE been the first publication to advocate modern business 


or ece ttt . . . . . . 
methods in France. So it’s no wonder if it is read practi- 


cally by every progressive firm in the country. Not only is 
it read, but it is carefully kept for reference and this ac- 
counts for the wonderful selling power of its publicity. 


MON BUREAU is particularly fitted to render you signal 
services if you wish to extend your trade on the Continent 
of Europe, in France, Belgium, Switzerland, Spain, Italy 
and Rumania. 


; 
: 
: 
: 
: 
: 
: 
: 
: 
: 
: 
: 
: 
: 
; 
: 








* , , 
S; Ask for free copy. It is very likely to mean a most profit- 
able turn in your affairs. 


3 
Ps 
: iNG MANAGER MON BUREAU, 186, Faubourg St-Martin, Paris Xeme Arrt. (France) 
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More Business for You 
In the British Empire 


An executive subscription circulation amongst similar firms in the British 
covering a large percentage of the up- Dominions and Colonies (except Can- 
to-date firms in the United Kingdom, ada), including high spots in European 
plus a valuable subscription circulation business centres. 


BUSINESS 


THE JOURNAL OF MODERN METHODS & MANAGEMENT 
(Estab. in England in 1907 as SYSTEM, The Magazine of Business) 








AN IDEAL MEDIUM FOR 


Testing the Britishand |} Backing up a British (~ Direct Mail Order re- 
Imperial Market Branch or Agency sults 


A report on general business conditions or specifically on opportunities for specific equipment or services 
will be sent free without obligation on application to:— 


. 6, Carmelite Street, London, 
Advertisement Manager E. C.4 
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The leading 


trade paper 


for the 
Office Equipment Industry 
in 


Germany 





BB 





“Biiro-Bedarf-Rundschau’ 


(Office Equipment Review) 


Founded and Edited since 1908 
by Friedrich V. Schack 


Issued Weekly 
Circulation in all German 
Speaking Countries 


Subscription Rates 


$4 per year $6 for 2 years 


Specimen copy free 


Biiro-Bedarf-Rundschau 
Berlin-Charlottenburg 5 
Germany 
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THE STATIONER’S 


SCRAP 
BOOK 


IDEAS 


PRICE 4 POST FREE 


The most valuable money- 
making volume ever placed 
before the Stationer Trade— 
Contains nearly 200 hints in 
connection with every depart- 
ment of your business. 


Press Comments: 


The book contains some 178 pages of common sense sugges- 
tions for commercial stationers and dealers in office equipment. 
It is conveniently divided into four sections, as follows: 
Organization ; Advertising and Publicity; Selling Ideas; Win- 
dow Display and Selling Ideas for Specific Lines. An index 
in the front of the book classifies the subjects treated and gives 
the numbers of the pages where the stationer may find sugges- 
tions on the particular phase of his business that he may be 
interested in at the time. The subjects run all the way from 
account books to window dressing and are written in such a 
way that the volume is an excellent reference book. 


—Office Appliances. 


The Scrap Book can be dipped into almost anywhere, and 
useful hints on a wide range of subjects, presented in a very 
readable form, will be found on every page. 

—The Newsagent, Bookseller's Review and 
Stationer’s Gazette. 


It was a distinctly good idea to bring together such a series 
of approved ideas, and the volume should meet with a warm 
welcome. —The British Printer. 


A good idea in itself and admirably carried out. 
—The Stationery Trades Journal. 


Send Your Order with Remittance Today 
to the Publishers 


F. W. BRIDGES, LTD. 


GRAND BUILDINGS, TRAFALGAR SQUARE 
LONDON, W. C., ENGLAND 








Burroughs 
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: 


TYPEWRITER BOOKKEEPING MACHINE 










DESIGNED TO HANDLE ACCOUNTS 
RECEIVABLE, ACCOUNTS PAYABLE, — 
_ GENERAL LEDGER, DISTRIBUTION, 

"PAYROLL, STOCK RECORDS AND 
‘SIMILAR ACCOUNTING WORK IN 
ALL OF ITS DIFFERENT PHASES. 

















FEATURES THAT CUT COSTS 


This machine, which posts several related records in one opera- 
tion, has so many automatic features that it greatly simplifies 
and cuts the cost of bookkeeping. 


For example, it prints complete date—month, day and year— 
automatically, or by the depression of a single key. Selects 
columns automatically. Automatically aligns dollars under 
dollars, cents under cents. Automatically computes credit bal- 
ances and prints them in red. Prints balances and totals by one 
key depression. Permits correcting of errors in key depressions 
before amounts are printed or added. Returns carriage electrically. 


Call the local Burroughs office for more 
information or for a complete demonstration, 


BURROUGHS ADDING MACHINE COMPANY, 6352 SECOND BLVD., DETROIT, MICHIGAN 
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To make more money— 
Sell More REBUILT WOODSTOCKS 


Dealers everywhere say the 
WOODSTOCK FACTORY REBUILT 
is the Most Profitable Proposition 
in the typewriter business today 


There is a bigger demand for Woodstock Factory 

Rebuilts than ever before—Dealers’ repeat orders 

prove it. Thousands of new Woodstock Type- 

| writers were sold to schools and commercial firms 

| this year. ‘This has created a big demand for 
Woodstock rebuilts for both sales and rentals. 


Dealers are cashing in on Woodstock’s popu- 
larity. They tell us it is amazing the way the 
Woodstock has taken the buyers’ fancy. But there 
is a strong reason—the Woodstock Rebuilt offers 
the user more for his money . . . . this also builds 
business for the dealer. 


The Woodstock offers you everything you could 
wish—QUALITY .... PRICE... . QUICK 
TURNOVER .... LARGE PROFITS. 


Write for latest price list 
and full information 


WOODSTOCK TYPEWRITER COMPANY 


35 E. WACKER DRIVE CHICAGO, ILLINOIS 


Woodstock Typewriter Company, Ltd., 46 Kingsway, London W. C. 2. 




















Lerrers THAT ARE HEARD 
ONLY AT DICTATING TIME 
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N THE executive office, letters need be heard only at dictating 
| time—they can be typed quietly just a few feet away, on the 
Noiseless Underwood Typewriter. 

The Noiseless Underwood Typewriter is strong and well bal- 
anced, always dependable—unobtrusive. Its feather-key action 
enables the stenographer to produce easily a large amount of 
work...saving energy and time. And you—when you must 
concentrate—_need not hear even the tap of a typewriter key! 

The Noiseless Underwood, backed by Underwood reputa- 
tion, Underwood resources, and Underwood service, is the ideal 


modern machine for the executive office. 


UNDERWOOD TYPEWRITER COMPANY 
342 Madison Avenue, New York, N. Y. 


Distributors of Underwood Standard, Noiseless and Portabls Type writers 
and Bookkeeping Machines, Products of Underwood Elliou fisher ¢ ompany. 


UNDERWOOD, ELLIOTT-FISHER, SUNDSTRAND—SPEED THE WORLD'S BUSINESS” 


The NOISELESS UNDERWOOD 


THE EXECUTIVE OFFICE MACHINE 














